Take a Hike. 
Ride Your Bike. 
Float Your Boat. 
Surnmer's Here! 



Bloomington*s 
Best Restaurant 

The Happiest Heartache 
on Country Radio 

A Dreamy Home 

in Rocky Ripple - 
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Toe-dippin'on 
Eagle Creek 
Reservoir \ 




Restoring joints 



Indianapolis 

Beech Grove 



& quality time. 



In your mind, you're the same person you've always been. Ready to play, exercise, compete and move like you always 
have. It's just your hip or knee that won't cooperate. That's when you need to visit the specialists at the Center for 
Joint Replacement Surgery at St. Francis. 

The Center offers a comprehensive program providing expert 
diagnosis and treatment options for lifelong relief from chronic 
hip and knee problems. From partial replacements to minimally 
invasive surgical techniques to total joint replacement and 
advanced post-op pain control, you'll experience outstanding 
care from some of the leading orthopedic specialists in the 
country. St. Francis is the first Indianapolis-area hospital to 
install a computer navigation system, helping surgeons to more accurately position hip and knee implants. You'll 
also enjoy the comfort of your own private room and the commitment of an entire team of nurses and therapists who 
will do all they can to help you regain your strength and realize newfound control of your life. 



The Center has received 5 stars from 
HealthGrades for its work in hips, knees 
and overall joint replacement surgery. 



Inspired to learn more? Call (31 7) 783-8578 for more on whether our 
comprehensive joint replacement program is right for you. 



^ ST FRANCIS 

ORTHOPEDICS 

www.StFrancisHospitals.org 




Cor' 




GIORGIO ARMANI 



cosmetics 



K.vcliisiv("ly at 
Saks Fifth \\(Miu(\ ln(liaiia|X)lis 
;il7.81G.0171 cxlSW 






—-"Vf^^ould na^ant to B&ltf with any 

other builder. "/ 





Exclusively Located: 

Long Cove at Bridgewater, Carmel... 3 17-815-1075 
Sagamore, Noblesvi Me... 3 17-2 24-75 90 
Mulberry Place, Zionsville... 3 17-281-7062 
The Village of West Clay, Carmel. ..3 17-281-7062 



nal 



'rc^oi id sec tkisjLact. 

^t's cpccftPK^, it's oitr^ttk, it's Msta^ic it's trtrjtkiy^. 




Htlen Wells Agc-ncy 



BrenwicL Devci^jpmenl - CF5, LLC - TKe KifcclienWrigKl - Luigs Agency, 
Gottliet 6f W'ertz - P.C. Wright Homes, LLC - Sckneider Corporation 
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Pamfiiio's Italian Restaurante' 



Tke Village Center 



Stcrkx Building - Coming Soon! 



Indy Dental Group 



At WestClay tKcre arc Kotnes in many different sizes, styles and price ranges, 
all designed in autKent ic arcKitectural styles. 
WestClay kas a ckarming Village Center and extraordinary amenities. 

MovLjvr vtorc lfKfiyiasa Id o^ctl ikls shmmct ! 

Located at I31st Street and Towne Road in Carmel 



.tke Art of Creating Neigkkorkoods 

(317) 574-1100 

www.westclay.com 
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:h a concert as it is a family reunion. PRESENTED BY KROGER 
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SATURDAY, JUNE 18 

jazz central 

3:00 slide hampton's "slide plays jobim" 

5:45 THE BAD PLUS 
8:00 BRENDA WILLIAMS AND COMPANY 

INDIANA CRIMINAL JUSTICE INSTITUTE STAGE 

2:30 KWYJIBO 
4:30 SUSAN TEDESCHI 
7:15 CHRIS BOTTI/THE DAVID SANBORN GROUP 
9:30 THE COMMODORES 



FRIDAY, JUNE 17 

JAZZ CENTRAL 

5:30 THE INDY JAZZ LEGENDS 
7:00 ORQUESTA BRAVO! 
8:30 TAD ROBINSON 

INDIANA CRIMINAL JUSTICE INSTITUTE STAGE 

6:00 BUSELLI WALLARAB JAZZ ORCHESTRA 
7:30 ADAM BIRNBAUM TRIO 
9:00 THE MANHATTAN TRANSFER 



SUNDAY, JUNE 19 

JAZZ CENTRAL 

2:30 COOL CHILIES 
4:30 THE JOEY DeFRANCESCO TRIO 
7:00 STEVE ALLEE 

INDIANA CRIMINAL JUSTICE INSTITUTE STAGE 

3:00 GARY BURTON'S "GENERATIONS" 
5:30 MAVIS STAPLES 



7:\ 



:30 TONY BENNETT 



Tickets for ide 2005 Indy Jaz7 FesI presented by Kroger are now on sole. Three-day passes will be sold for $45 in odvance. This pass will not be available at the (» 
hurry and got yours now! Single day tickets will be available for $30 day-of-show, or $20 if purchased in advance. Children ages 1 4 and under will be admitted 
chorge when CKComponied by o ticket-holding patron. Tickets con be purchased at the Mural Centre Box Office, all Central Indiana Ticketnwster locations, on-li 

www murat com and www tlrkntmotlor com or chargfi by phonfi nt (3 1 7) 239-51 51 . 
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LL SEVEN YEARS 
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FORGET SOMETHING? 

VISIT THE KROGER TENT AT 
JAZZ FEST FOR ALL YOUR 
FESTIVAL NEEDS. 



JUNE. 2005 
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The Great! Outdoors 



It's a gorgeous Saturday morning, 

and here's what you have planned- 
mow the lawn, go to the grocery, fold the laundry, 
walk the dog. Ugh! Go outside and play! 
Don't remember how? Here are 25 reminders. 

EDITED BY LIZ JOSS 
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If James Dean 
Were Still 
Alive, He'd 
Be Dead 

tic wasn't tlie first— or 
liest— actor of his kind. So 
wiiy are we still tallying 
about liini .'lO years later? 
BY THE REBEL CRITIC 

126 

Infringement 
Benefits 

W iial do .James Dean, 
Babe Ruth and Tiny Tim 
have in common? Mark 
Roesler, deceased-celebrity 
agent extraordinaire. 

BY TAMAR BROTT 

132 

"The New 
Killing Fields" 

Indiana could execute 
eight men during Mitch 
Daniels' first 18 months in 
office. The governor would 
rather not talk about it. 
BY MAUREEN HAYDEN 

136 

Going with 
the Flow 

An architect and sculptor 
make their Rocky Ripple 
residence an airy 
riverside retreat. 
BY ALICIA GARCEAU 
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Cambria countertops 
are proudly featured by 
these fine builders in the 
Home-A-Rama 2005 
Stonegate in Zionsville 
June 4"'- 19\ 



Will Wright Building Corp. 
317-844-5499 

Homes By Patrick J. O'Connor 
317-843-9056 

Mattson Custom Homes 
317-566-9388 



Installation by: 
Classic Stone 



Cambria 




Cambria USA.com 



SPECIAL SECTIONS CONTENTS ADVERTISING PAG 



EDWARD 
M I RE L L 



TITANIUM 
JEWELRY 




. The Perfect Gift for Fathers 
Dav & Graduation 




G. THflAPP jEWELERS 

Vijwn. Oujltty. /'nut... A lournrt. 
Sl.d'l Ml'KIII llll\Ols IMIIWM'OIIS IN -ll-idS 

\vww.pthr.ipp.c(mi 

317.255.5555 
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Special Advertising 
Sections in this issue: 



Home-A-Rama/Stonegate 
in Zionsville 

after page 144 

The first Builders Association of Greater 
Indianapolis' Home-A-Rama of 2005 takes 
place in Stonegate in Zionsville, a new 
upscale community that takes as its model 
the close-knit small towns of mid-20th-cen- 
tury Indiana. The builders and designers 
involved in the event discuss their work, and 
Stonegate's creators talk about the vision 
behind the community's designs. 

Meetings and 
Conference Spaces 

page 246 

The comprehensive guide to meeting 
and reception sites in the Circle City, the 
Meetings and Conference Spaces special 
section is a one-stop shop for meeting and 
convention planners, listing sites, space 
and contact information. Local event 
professionals also discuss the future of 
Indy's convention industry. 



Coming next nnonth ... 
Medical Guide 

Indy's most comprehensive guide to area health- 
care resources includes articles on men's and 
women's health issues, a directory of hospitals 
and medical centers, and the big list of area 
physicians listed by specialty. 

Downtown Guide 

Indy's thriving center district isn't a secret 
anymore— but sometimes even long-term residents 
don't know all the changes taking place downtown. 
The Downtown Guide reviews everything going on 
in the center of the Circle City, from the booming 
retail sector to amazing recreational opportunities. 





G. Thrapp Jewelers 




5609 North Illinois St. • Indianapolis. IN • 46208 • 317.255.5555 • 800.866.0955 

www.gthrapp.com 

Cop, I.J i.uj ;:'.aterial 



Editor's Note ) 



To What End? 

It's midnight on Indiana's death row. 



One day in Latin class, in high school, a discussion of the etymology of the word "deci- 
mate" tmned into a debate about capital punishment With a 16-year-old know-it-all's 
smugness, I held that killing is wrong. Period. My teacher suggested that my thinking 
was simplistic. Would it have been wrong to kill Hitler, she wondered. Or to kill to save 
my own life? Surely, she said, I'd feel differently if the man on death row had blud- 
geoned my parents. Though I didn't admit it, it seemed Miss Fay had me there: If some- 
one killed my people, you bet I'd want to rush out and kill them back. 

Thaf s understandable, right? The desire to avenge is only human. And the law rec- 
ognizes in-the-heat-of-the-moment emotion as a mitigating factor in the taking of a 
life. But lethal injections don't happen in the heat of the moment As the recent exe- 
cutions of Donald Ray WaUace Jr. and Bill Benefiel remind us, they're highly ritualized 
events, carried out only after years of legal proceedings. 

And those proceedings cost According to a 2002 study by the Indiana Criminal 
Law Study Commission, Indiana spends an average of $668,000 to execute an inmate, 
versus $551,000 to imprison for life. Is that an enormous difference? No, if s not Jer- 
maine O'Neal makes about that much playing one half of one regular-season 
game. Or, yes it is: In a cash-strapped state, where pubUc schools are 
underfunded and children live in poverty, every dollar coimts. 

But the dollars involved in reaching the "dead end" aren't 
its only cost The years that pass before the appeals process 
is exhausted prolong the agony of victims' families. And 
yet, as the growing number of death-row inmates ex- 
onerated by new evidence reminds us, the appeals 
process can't justly be cut short. When life is at stake, 
there can be no doubt 

In Indiana, six death-row inmates— including, at this 
writing, Gregory Scott Johnson— are likely to be executed within the 
next year (see 'The New Killing Fields," p. 132). What makes the scenario 
noteworthy is that, leaving aside Darnell Williams— whose sentence 
Gov. Keman last year commuted to life without parole in part because of 
uncertainty "as to Williams' direct participation" in the 1986 murders of a 
Gary couple— the waters aren't muddied with the dreadful question of doubt Indiana's 
six are men whose guilt is not disputed. Here, then, the question is pure: Issues of inno- 
cence aside, is the death penalty a good (or even the least-bad) idea? 

With respect to Miss Fay, and with respect to victims' families in whose shoes I 
have not stood, I say no. In my accounting, capital punishment is a net loss— of time, 
of money, of families' ability to move on. And for what? If the death penalty were a 
deterrent, states that execute wouldn't have higher murder rates than states that 
don't True, paying with your life is the ultimate price. Yet somehow it doesn't seem 
high enough. 






Deborah Way 

dway@indymonthly.emmis.com 
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ILLUSTRATION BY MIKE CARINA 





an 18-hole championship Pete Dye golf course... swimming, premier custom home builder. The best of two worlds... now 
tennis, dining, fitness center and so much more. It's the best of together in the area's finest new country club community. Tour 



custom home living: elegant master suites, gourmet 
kitchens, all the appointments you want, exactly 
the way you want them, created by Indianapolis' 

Bri^geauUer MiM Hourj: 
Monday - SntiirSay Il.-OO - 6:00, Sunday 12.-00 - 6.-00 





1 


126* Si 









our beautifully decorated model this weekend on the 
18th hole — If you appreciate great homes, you'll love 
it. If you're a golfer... we apologize for the distraction. 

Coin-eniently LtKated: 

On the IS' green Eojt of the club hoiue off 161' St. 



BriAjewater Kitate,' from the upper $600',r. Contact Jeff at %6-880-i • BriAjemter Poiiite from the lower $500[i: Contact Rita at 566-8792 



www.estridge.com 



Andereeribfflli 



We feature high-quality Andersen* products. 



Digital Camera 




Canon 

PowerShot 

SD400 



• 5.0 Megapixel camera 

• 3x Optical Zoom 

• t'ltra-tiiin Digital ELPH style 

• Large 2.0 inch LCD •icrecn 

• DIGIC II Image Processor 

• UA Lens technology 

• USB 2.0 Hi-Speed support 

• Enhanced Movie Mode 

• Fast Frame Rate Movie 

• Recording at 60 fps (320 x 240) 

• 5 Special Scene Modes 

• Digital Macro Mode 

• New My Colors feature 

• Print/Share Button 

• ID Photo Print and Movie Print 



$399,97 



Main Store North Store 

255 S. Meridian 12225 N. Meridian 

Indianapolis. IN Cormcl, IN 

■<17-6:!6-5544 317-818-9800 



Contributors ^ 




Tamar Brott In "Infringement Benefits" (p. 126), 
Tamar Brott tells the story of Mark Roesler and CMG, the 
Indianapolis-based agency that licenses the likenesses of 
more than 350 deceased celebrities. CMG devotes a lot of 
its resources to pursuing license infringement, which 
explains how the L A.-based Brott became intrigued by the 
company. While researching an entirely different story— 
on the latest in Hollywood souvenirs— she found herself 
getting kicked out of one gift shop after another every time 
she asked about new merchandise. "Eventually" she says, "I discovered that they 
thought I was a spy for CMG." A former screenwriter, Brott now writes for radio 
and print media, including the Los Angeles Times and Los Angeles magazine. 



Maureen Hayden In 2004, as a reporter for the 
Evansville Courier & Press, Maureen Hayden wrote about 
Donald Ray Wallace Jr., the convicted killer who was exe- 
cuted in March, never expecting that Wallace would begin 
corresponding with her. "He mostly went on about how stu- 
pid it was that after 23 years on death row, he was finally 
going to be executed," she says. As it turns out, Wallace's exe- 
cution could prove to have been just the beginning; mur- 
derer Bill Benefiel was put to death in April, and by next 
summer, six additional death-row inmates may have met their end. In "The New 
Killing Fields" (p.l32), Hayden examines what the trend means for Indiana 



Hannah Kaufman At the time she wrote "Altar 
Ego" (p. 70), her account of waiting "not very patiently" 
for her beau to propose, the wedding-obsessed Hannah 
Kaufman didn't know when Brent Joseph would pop the 
question. And he didn't know what her story was about. "I 
was scared to tell him," she says. "I was afraid he'd think I 
didn't care who I married, just as long as I was getting 
married." Fortunately, Kaufman's anxiety— and her long 
wait— ended on her birthday, when Joseph gave her the 
emerald-cut engagement ring she'd been eyeing for years. "He did good," Kaufman 
says. And he didn't run when she came clean about her story the next day. 





day." For 
Courant, 



Genevieve Kote Montreal artist Genevieve Kote 
likes to caricature life in her illustrations, and Kaufman's 
story of marriage mania provided plenty of material for 
visual exaggeration. "Personally, I don't understand why 
people make such a fuss about wedding preparation," says 
Kote. "If it were me, I'd put all that time into planning a 
nice long honeymoon. The dress, the ring and the flowers 
won't affect the couple's happiness in the end. Sometimes 
people forget that love is not about being a princess for a 
the record, Kote is not married. Her work has appeared in The Hartford 
Natural Health and American Baby. 




Shop our iii'tf i aitiloi> on-liiic 
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(C120O5 Authorized Mercedes-Bere Dealers 



More 

Horses. 

Bigger 

Engine. 

Increased 

Envy. 




The New 2006 E350 




Mercedes-Benz 



The New 
2006 E350 

Visit l\/IBUSA.com 



Feel the excitement of the more powerful 268 hp, 3.5-liter V-6 engine 
with a 7-speed automatic transmission. See how the Appearance 
Package with 17" 5-spoke alloy wheels, sculpted side skirts and 
Bi-Xenon headlamps, changes its looks and the looks that it gets. 

Roadside Assistance for the life of the vehicle. Performance. Unlike any other. 



For a test drive, visit your Indianapolis Mercedes-Benz Dealer. 

World Wide Motors, Inc. 
3900 E. 96th Street, Indianapolis, IN (317) 580-6800 
www.wwmotors.mercedescenter.com 



Model shown includes optional nnetallic paint, Sunroof and Appearance Packages. ^Roadside Assistance repairs nnay Involve charges for parts, service and towing. At times, these services nnay be provided biy an outside 
authorised Mercedes-Benz service. See dealer for details. For more information, call 1-800-F0R*MERCE0ES, or visit MBUSA.com. 



Letters }■ 



Not only is Reggie one of the 
best to ever play the game, 

he also has a heart of gold. 
It won't be the same without him. Jj . 




Readable Feast 

I thoroughly enjoyed your 
May cover story on Indj^s 
25 best restaurants. As I 
started looking through it, I 
got so hungry that I had to 
put it down and call a friend. 
While I like many of the 
chains, what attracts me is 
the independent eateries, 
many of which I've discov- 
ered through your maga- 
zine. Oakleys Bistro and 
Taste are two of my fa- 
vorites, and I plan to try 
Kelties soon. Keep up the 
good work. 
KAREN MCCAUSLAND 
INDIANAPOLIS 

Home Run 

I loved May's Home of the 
Month ("Artist in Resi- 
dence," Alicia Garceau). In 
fact, every home you feature 
gives me ideas for my own 
house. My husband may 
think differently, but I find 
decorating fun, and I look 
forward to more inspiration. 
GAYMULLINS 
SHELBYVILLE 



Short and Sweet 

You do a great job with the 
short items in the Circle 
City section of the maga- 
zine. The stories always tell 
me interesting stuff I didn't 
know about my city, and 
they're a fun, quick read. 
JIM THOMASON 
INDIANAPOLIS 

Miller Time 

I couldn't have been more 
pleased to see our own Hol- 
lywood star grace the April 
cover of Indianapolis 
Monthly ("Reg-gie! Reg- 
gie!"). I thoroughly enjoyed 
the articles on Miller and 
even shed a couple of tears. 
Though I hate to see him 
leave without a champi- 
onship ring, I admire his 
class in recognizing that it's 
time to step away. Reggie, 
thank you for the memories. 
AMANDA LAWSON 
INDIANAPOLIS 

Every year for almost two 
decades, Reggie Miller's 
heroics brought Indianapolis 



together from October to 
May. There was nothing 
better than seeing the 
crowd's reaction right be- 
fore he would let fly a game- 
winning shot. But he should 
also be remembered for 
what he gave back to the 
community. That alone 
makes him a superstar. 
BEN ARBOGAST 
WHITELAND 

My husband and I moved to 
the Detroit area 13 years 
ago, and his heart has 
always been with the Pacers 
and Reggie. Not only is Reg- 
gie one of the best to ever 
play the game, he also has a 
heart of gold. It won't be the 
same without him. 
SUSAN CUNNINGHAM 
CLARKSTON, MICHIGAN 

Way Wrong 

Deborah Way's editor's note 
"Reggie or Not" (April) is an 
embarrassment to the city, 
state and Mr. Miller. You are 
absolutely wrong in saying 
that Reggie Jackson is the 



athlete most people think of 
when they hear the name 
"Reggie." Yet visitors, 
conventioneers and out-of- 
town subscribers read your 
personal opinion and falsely 
conclude it to be the voice 
or attitude of our city. Noth- 
ing could be further from 
the truth. Reggie Miller is 
the Reggie of sports to 
everyone in North America. 
Everyone forgot Reggie 
Jackson long ago. 
D. MICHAEL CANNADY 
CARMEL 

Character 
Witness 

Evan Wesf s story of the 
tragic death of Felix Chen 
("Little Boy Lost," April) 
may have appeared balanced 
and fair. But appearances 
often change depending on 
one's perspective. And as an 
eyewitness to events Mr. 
West describes from a dis- 
tant perspective, I am com- 
pelled to add important 
details to his account. At 
Lingling Chen's request. 




Love It? Hate It? Let us know what you think about Indianapolis Monthly, and we'll print your letter in an upcoming issue. 
Mail to: Letters, Indianapolis Monthly, One Emmis Plaza, 40 Monument Circle, Suite 100, Indianapolis, IN 46204. 
Fax: 3V684-8355. E-mail: dway@indymonthly.emmis.com. Include your full name and daytime phone or e-mail information 
for verification (phone numbers and addresses are not published). Letters may be edited for clarity and length. 
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IF YOU CAN DREAM IT, 
WE CAN DO IT... ijpp^ 




Shower 
Enclosures 




-\.5 



JU 



Mirror, 
Mirror 

ON THE 

Wall 



Escape From The 
Everyday World in a 
Custom Shower 
Enclosure 



Towel Bars ' Paper Holders 'Towel Rings - Robe Hooks ' Etc. 



Carmel ^ Glass » 

Mirror 



Custom Mirror Work 

Furniture Gl\ss 

Framed and 
Frameless Mirrors 

Cabinet Glass 

Custom Glass 
Shower Enclosures 





established 1980 

500 E. 106'" St.. Carmel 

317/846-4864 

toll free 1-888-842-4864 

Showroom Hours: Mon.-Fri. 8-5 
Call for Saturday hours 

www.carmelglass.com 



Dream home supplier 
dedicated to providing quality products & service! 



iial 




Goraoe ek will give you bock your goroge 
for the more importont things in life. 

• 50+ Storage Solutions 

• Custom Hie Flooring 

• Professionolly Instolled 

• Easy to Clean 

• Patented TekPanel 

• Easy to Rearronge 

And so much more from tJie experts 
in garage organization and storage. 



GARAGE 
TEK 

mmmmmmm « 

The woricTs cleanest garage 

Call or click today for a 
free in-home consultation. 

Stop by and see our showroom 

8444 Castlewood Dr. Suite 1400 

Indianapolis, IN 46256 
www.garagetekcom 



I 




111 



Letters ) 

shortly after her son Felix's death, I ac- 
companied her to an interview with the 
Monroe County coroner and state po- 
lice officials. At the end of an exhaus- 
tive discussion, during which Lingling 
volunteered more information than 
had been requested of her, the coroner 
and detectives asked permission to 
search her home. Although I was not 
formally representing Lingling, I am an 
attorney, and I conveyed to her the pos- 
sible consequences of a warrantless 
search. Yet she was unflinching in her 
willingness for the search to proceed. 
After all, she said, she and the officials 
were after the same end. 

I stood by Lingling while her home, 
including every possible container and 
substance therein, was searched for 
hours. I did not detect then, nor have I 
since, the slightest hint that she suffers 
the kind of guilt for Felix's death that, 
in my opinion, Mr. West encouraged 
readers to ascribe to her. I believe that 



Lingling is simply a loving mother des- 
perate for answers to the most horrible 
questions of all: Why did my child die, 
and what more could have been done 
to save him? 
DAMON R. SIMS 
BLOOMINGTON 

A Good Yarn 

Thanks so much for Deborah Paul's 
story on knitting ("Knit Happens," 
April). Before my mother died last 
spring, she taught my daughter and me 
how to knit. At Christmas, I was run- 
ning through stores asking customers 
to help me get the yarn off the needles. 
NANCY CRAWFORD 
INDIANAPOLIS 

Correction 

In our April Dining Directory, we 
misidentiffed the flavoring in the Pho 
Tai at Egg Roll Number 1. It is white- 
pepper powder. 



EPILOGUE 



MONEY WALKS 



scene 



High-profile stockbroker David Knall has 
proven once again that guys who know how to 
make money seldom struggle to find a job. In 
January 2003, writer Tom Dakich reported that 
Knall's branch of McDonald Investments in 
Indianapolis ranked third on a nationwide list 
of financial-advisory groups, managing nearly 
$3.5 billion in client assets. Last year, 
McDonald placed fourth on Barron's list of 
the country's top 100 advisors. 

But 2004 also brought trouble for Knall, 
^ S=r-'i~P owing to controversy stirred by a securities 

K^^t tr^rrrcF: probe into possible insider trading prior to 
^^^ByB v^^p^^^A H^^^^ Dick's Sporting Goods' acquisition of 
^^^^^■ '^^^Bj =r5S5^ Plainfield-based Galyan's Trading Company, 
^i^^^^ r-ri^^_ Soon after the investigation began, Knall 

took a personal leave of absence from 
£;'£rHi'^ McDonald; his son, James, another 
— McDonald advisor, was suspended. 

However, father and son weren't out of 
work long— rival financial group Stifel Nicolaus recently lured the pair 
away from McDonald. David Knall is bringing along his 30-person staff, and it appears 
likely his substantial client list— which includes some of the city's biggest names and 
deepest pockets— will follow. Looks like one man's summer rally has started early. 

—Evar\ West 
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Will Wri^kt Building Corp. at Stonegate 




Will Wrigkt Building Corp. & Clark Appl lance 
have Leen partners for 10 years, skaring a kelief in 
focusing on quality, customer service, style and 
communication to find tke kest product for tkeir 
customer's lifestyle. 




Vi&t Clark at one of these InJy locations, 

8251 US 31 Soutk 
317.885.0646 

9840 N MicKigan Rd 
317.871.0114 

8767 BoeKning Lane 
317.898.0135 

www.clarkappliance.com 



Wri^kt way of 
Luildin^ a kome. 

Quality 

Attention to Detail 
C ommunication 
Superior Design 

Celekrating 30 
Years of Building 
Custom Homes 

please visit 
our skowcase 
kome during 
Home-A-Rama. 





474 Gradle Drive 
Carmel, IN 46032 
Visit 

www.willwrightLuilJingcorp.com or 
our mode 1 in tlie Village of West 
Clay at 12676 Meeting House 
Road to 1 earn more atout us. 




► To ca 



1^1^ it "the change" is 



, «,«BeR or ST.V.HCENT 




putting it mildly. 

&'s Hospital 




Just because it's natural doesn't mean it's easy. It's true that getting older and experiencing 
menopause brings so many sudden changes that affect your body, mind and spirit. But 
the good news is with St. Vincent Women's Hospital you've got a healthcare partner 
who knows all of the healthcare issues specific to being a woman-and that's putting it 
mildly. For more information on all of our services as you get older call us at 338-CARE. 
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FACES, PLACES, GOSSIP, COMMENT & TRENDS 




THE BIG PICTURE 



Support Illustrated 

Despite i\ reputation for ineptitude. Indiana state government is the most effieient in the 
nation at one thing: collecting child-support. Eveiy collection dollar spent in 2003 brought in 
nearly $8 in support (the least -efficient state, New Mexico, netted only $1.57 per dollar). 
Indiana may get more bang for its buck because of its system: Instead of one centralized of- 
fice handling all cases, as hajijiens elsewhere, the work here is split among countj' officials, 
who better know where to find the parties involved. And— home sweet Hoosier home— fewer 
Indiana debtors move out of state, which also makes them easier to track down. —Evan West 



l,)ads aren't 
thc'only 

dead beats: 
One Indiima 

mom ow ed 
almost 
$38,()()(). 



WHO KNIWr 



ILLUSTRATION BY CAREY SOOKOCHEFF 



JUN§ogMl^ed^?terial 
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MAGNIFICENT OBSESSION 



Music, Man 

NAME Ken Voss. sales rep for a music-equipment manufacturer 
ALTER EGO Founder and curatorof the Jinii Hendrix Information Manage- 
ment Institute (JIMI), an archive of everything related to the seminal gui- 
tarist. JIMI, based in Voss' West Lafayette home, is now in its 20th year. 
HOW IT BEGAN In 1969. while Voss was hanging out with friends at South- 
ern Illinois University, someone played the third side of Hendrix's album 
Electric Ladyland. which starts with Jimi saying. "Hey man, take a look out- 
side. It's raining." Confused, Voss took a look and replied, "It's not raining." 
Out of such inconsequential but apparently mind-blowing experiences are 
lifetime fixations born: The next day. Voss bought his own copy of the 
record— the first of more than 1.600 Ilendrix recordings, both vinyl and CD, 
he'd come to own. JIMI also houses more than 400 Hendrix-related videos, 
more than 100 Hendrix-related books, 40 learn-to-play-like-Hendrix man- 
uals, and several file cabinets full of newspaper and magazine clippings. Pho- 
tos and miscellaneous memorabilia, including some of Jimi's garments, 
round out the collection. 

THE DETAILS The institute is supported by its 2,000-plus members, who hail 
from as far away as Russia. Poland and South America. For annual dues of 
$12 ($15 the first year), the faithful receive a copy of Voss' quarterly newslet- 
ter, "Voodoo Child," which includes news about Hendrix's estate, former 
bandmates and family (a 2002 highlight was Voss' excruciatingly detailed 
report on attending the funeral of Hendrix's father, Al); updates on new re- 
leases of Hendrix material: and bios of musicians who've covered Hendrix 
songs. Voss and his library are available by appointment to fellow fanatics, 
researchers or anyone else who lives life in a purple haze. Call 765-464-3175. 

—Tony Rehagen 





Liquid Assets 

For three decades, Leon Wolek has made a 
decent living selling a low-sugar, high-energy, 
thirst-quenching concoction he invented in 
the late 1970s. His customers have ranged 
from factories concerned about protecting 
workers from heat exhaustion to the 1980 
U.S. Olympic hockey team of Russian-upset 
fame. But his biggest score came early this 
year when he landed a deal with Pepsi. 

As a kid and aspiring hockey player in 
northwest Indiana, Wolek trained with his 
friends by running up and down Lake Michi- 
gan's sand dunes. For rehydration, they turned 
to sports drinks, but the sugar-laden bever- 
ages of the day made them thirstier at best, 
nauseous at worst. So Wolek and some 
chemistry-sawy pals took to the kitchen to 
mix their own potion— and emerged with 
Leon's Quick Energy Mix, a drink rich In 
potassium, electrolytes and carbs, devoid of 
caffeine, and, most importantly, containing 
only traces of dextrose for flavor. 

Wolek marketed the beverage himself, 
eventually changing the name to Q-Blast 
Thirstblaster and replacing the dextrose with 
the sugar-substitute Splenda. Now, thanks to 
growing concerns over diabetes and obesity, 
the market has come to him. In January, 
Wolek signed an agreement that allows Pepsi 
America of Munster to market and distribute 
his product to more than 3,000 retail outlets. 
The corporate giant isn't yet taking the drink 
national, but given the increasing demand for 
sugar-free everything, Q-Blast might be on 
the verge of blasting off. —T.R. 
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Dream on. 




Stylish sofas, chairs, tables, beds, lamps and other comforts of home await you at our beautiful new store. 

Better still, we're the exclusive Mitchell Gold retailer in Indianapolis. 




Three Chairs C9 

Located in Clay Terrace at US 31 and 146th Street, Carmel. Also in Ann Arbor and Holland, Michigan, threechairs.com 877-3CHAIRS 
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ODD JOB 

Pen Pals 



Jim Aitken owns local hair salon The 
Ritz, but he's best-known for analyzing 
handwriting, a skill he learned through 
the International Graphoanalysis Soci- 
ety. Aitken has been hired by businesses 
to assess potential employees and by the 
police to help solve stalking cases. And 
his reputation for accuracy earns him 
$100 an hour. 

Skeptical, we submitted unsigned 
handwriting samples from prominent 
Hoosiers, past and present. Here's what 
the expert had to say: 

SUBJECT: Sarah Evans Barker, 

U.S. District Court Judge 
AITKEN SAYS: Level-headed and often 
acts as mediator. A perfectionist. A little 
obsessive. Probably takes Turns. 
THE WRITE STUFF? Yep. Indiana's first 
female federal judge, Barker gets things 
done. It was she who evicted the Indi- 
anapolis Baptist Temple for nonpay- 
ment of taxes, and set a cap on the num- 
ber of prisoners who can be housed at 
the Marion County Jail. Stomach acid, 
anyone? 

SUBJECT: Hoagy Carmichael, 

composer and actor 

AITKEN SAYS: The G looks like a treble 



clef Sensitive. Cre- 
ative. Tenacious. 
THE WRITE STUFF? 

Score. Carmichael, 
who grew up poor in 
Bloomington, stuck 
for years to his dream 
of making it as a musician and actor. 

SUBJECT: Sue Ann Gilroy, director of 
advancement at University High School 
of Indiana 

AITKEN SAYS: Always on the run. 
Mindful of finances. May come on 
strong. Very sensory, likes color. 
THE WRITE STUFF? We don't know 
about "always on the run," but she did 
run for mayor. And as Indiana Secretary 
of State from 1994 to 2002, she oversaw 
the Indiana securities industry. Bright 
colors are a staple of her wardrobe. 

SUBJECT: Bobby Plump, Milan High 
School's basketball star; owner of 
Plump's Last Shot 

AITKEN SAYS: Wants to impress; likes 

to hold court. May be domineering and 

stubborn. Life of the party. 

THE WRITE STUFF? Nothing but net. At 

his bar. Plump is friendly, outgoing and 

gregarious. 




SUBJECT: Bart Peterson, mayor 
AITKEN SAYS: Can be critical and stub- 
born. A driving force. Sports-minded. 
THE WRITE STUFF? Peterson isn't shy 
about promoting his pet projects, such 
as Indy Works and the Colts stadium. 
And did we mention the Colts stadium? 

SUBJECT: Lew Wallace, general and 
author 

AITKEN SAYS: A leader who always gets 
the last word. 

THE WRITE STUFF? Wallace was a 
successful soldier and politician, but 
he's best known for writing Ben-Hur. 

SUBJECT: Evan Bayh, U.S. senator 
AITKEN SAYS: Passionate. Agonizes 
over decisions, and is stubborn once 
they are made. Sensitive to others. 
THE WRITE STUFF? Evan Bayh, 
passionate? Sorry, Mr. Aitken. 

—Angi Taylor 



DON'T MISS 



BOMBS AWAY 




School fundraisers have devolved Into shakedowns Involving tasteless candy bars and humdrum 
\r' frozen pizzas. But the folks at Fishers Pointe Cooperative Preschool have hit upon a new 
1^ approach: charging the public to help set a world record for water-balloon-fighting. To 
break the current record (held by the Peace River Bible Institute in Canada), the school 
needs 994 people to launch thousands of tap-water bombs, and it's counting on participants 
^ to pay for the privilege: $3 for children, $5 for adults, $12 per family. 
^^M^ The June 12 event will be the school's second try for the Guinness World Record— 
^^^^^^K 2003's effort fell short by 60 people. A balloon maker has donated 25,000 biodegradable 
^^^^HB balloons, and after filling the weapons with water, organizers are stockpiling them in 
^^^^"^ * area swimming pools. But don't think you have to be a do-gooder to take part in the charl- 
table event. School-board member Shauna Riley Roe, who came up with the idea, says, 
"We have lots of husbands and wives who say, 'You stand over there on the other side.'" 
www.fisherspointecoop.org, 767-4312, Holland Park, 1 Park Dr., Fishers. —Mike Knight 



warn 



30 INDIANAPOLIS MONTHLY 





Certified 
Appraisals 

Professional 
Cleaning 



Expert 
Restoration 



Peruse our newest 
collection of 
skillfully executed 
handwoven 
antique recreations. 



Tlie Fashion Mali 
Keystone at tlie Crossing 
www.royalgalleryofrugs.coni 
Mon. - Sat 10 a.m. to 9 p.m. 

Sunday Noon to 6 p.m. 
317.848.7847 800.818.8784 



SINCE 



<^|j^ 18 8 8 



ROYAL GALLERY 
OF RUGS 

"WHERE TRUST IS A TRADITION" 



FINE 



ANTIQUE 



TRIBAL 



DECORATIVE 



CONTEMPORARY 
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BEAUTY CALL 

Why a small town has pinned its hopes on a big erown. 



Zionsville will be crazy with young 
women iinfuiliii}; sashes, donninj* push- 
up bras and smearinj; Vaseline on their 
pearly whites when the Miss Indiana 
Scholarship Pageant— the state's run-up 
to Miss America— comes to town June 




20 to 25. But don't let all the beautifying 
fool you: This pageant is about money 
and getting noticed— and we're not just 
talking about the contestant.s. 

To host this year's event, Zionsville 
beat out bigger burgs, including Terre 
Haute, Anderson and Michigan City (the 
pageant's home from 1957 to 1998). How? 



Breanne Rhoton Tisch, a 1999 and 2000 
Miss Indiana fmalist and pageant organ- 
izer who now teaches at Zionsville's 
Stonegate Elementary, heard that the 
pageant was looking for a new venue and 
suggested Zionsville's new performing- 
arts center. The site is owned by the 
school corporation, and superintendent 
Howard Hull quickly agreed to the plan, 
saying the competition's wholesome ap- 
peal is in line with the district's mission. 
"Then it just took off," says Tisch. "Every- 
one in town wants to help. " 

Though no one in Zionsville seems to 
be estimating— publicly, anyway— how 
much money the event might bring in, 
Tisch points out that the big day draws 
three separate groups: girls aged 13 to 17 
competing for the title of Miss Indiana's 
Outstanding Teen: second- and third- 
grade "princess program" girls who will 
escort Miss Indiana hopefuls: and. of 
course, the Miss Indiana contenders 
themselves. But the numbers go well 
beyond just the participants: each will 
bring along a pageant posse of parents, 
friends, hairdressers, stylists and other 
supporters— all of whom will presum- 
ably enrich the coffers of local restau- 
rants and hostelries. "It's good exposure 
for Zionsville," Tisch says. "And it's nice, 
for a change, that we're able to host 
something big, instead of everything 
always going to I ndy." —T.R. 




Something 
Old, Something 
Renewed 

Eco-conscious brides-to-be are 
snubbing virgin paper in favor of stock 
that's been around the block a time or 
two, and Bloomington's Twisted Limb 
Paperworks is happy to oblige. The 
studio, which specializes in handmade 
pap)ers, sells its earth-friendly wedding 
line to the betrothed nationwide— 85 
percent of Twisted Limb's business 
comes via the Internet. Made com- 
pletely from post-consumer waste, the 
papers come in 38 colors derived not 
from dye but from the scraps that go 
into the mix (812-876-9352 or twisted 
limbpaper.com). 

—Susan Brackney 



BAYH 

WATCH 

★ ★★★★★ 

KEEPING TABS ON 
THE SENATOR'S 
PRESIDENTIAL 

AMBITIONS 
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Ever since Evan Bayh's vote against Condoleezza Rice for Secretary of State drew accusations 
that he was trying to curry favor with the Democrats' less-centrist wing, Indiana's junior senator 
has appeared to be casting about for a more voter-friendly cause. Maybe that's why he recently 
propo.sed an opposition-proof bill to eliminate the "Patriot Penalty" and ensure that National 1 



Guard members and 
active duty. Cynics 
when he throws 
cynics are right. 




reservists won't take a pay cut when called to 
say Bayh is out to rack up points he'll need 
his hat in the ring. Bayh Watch says: The 
But so is Bayh's bill. -E.W. 




MISS INDIANA Ph^ : .. L < DON HOWtll; 
BAYH ILLUSTRATION BY ERIK T. JOHNSON 
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JADE ! GAGGENAU I THERMADOR | BOSCH ! U-LINE ! BEST BY BROAN 




4161 EAST96TH STREET \ 888-877-FINE j HHGREGGFINELINES.COM 
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BY THE NUMBERS 



facts 



art scene, neglected while .^P^^^^^;^^^^ school and the museum 

gussiedup-whichseemedunfaxr.cor^ide^^^^^^^^^ 

were founded by the Art Association ° ""^^^^^^^^^^^ ^.^n to shine when it 

-ebenefactor. JohnH^^^^^^^^^^ Hall, on lUPUI's campus, 

moves into its new home, Sidney anu 
(Event details: www.herron.iupui.edu) 



54 

Founding members of Art Association 
of Indianapolis, formed in 1883 with the 
mission 'to provide opportunities for 
the public to look at pictures 



10 



Number of students when the 
Herron school opened 



$1.5 million 

Current asking price for the 
Herron campus, including 3.5 acres 
and five buildings 



$200,000 

John Herron's bequest to Indianapolis jj.25 $26.5 million 

Art Association, given on the condition ^ /JL x ^ -u,. 

that it be used to found an art school ^^02 tuition (three-month term) Cost to build Eskenazi Hall 

and museum named for him 



Amount of attention John Herron _ /t':'"^ 170,000 

had ever paid to the arts before ^nn. «mTctIr iIh^^^^^^^^ Square footage of Eskenazi Hall 

making his will (one semester, Indiana resident) 



$50,000 

Asking price for Talbott House— former $7,723 

homeofartistT.C. Steele— when it was Current tuition and fees _ p f i* a t ff 

purchased to become John Herron Art (one semester. non-Indiana resident) current Herron raculty and start 
Institute (both school and museum) 



$220,000 

Record auction price for a Steele 
painting, sold in 2004 



42 acres 

Size of estate donated to Art Associa- 
tion in 1966 by two Lilly heirs, on the 
condition that the association build its 
new museum on the site 



830 

Current degree-seeking students 



Number of teachers when the Herron 
school opened in January 1902 (Steele, 
J. Ottis Adams, William Forsyth, 
Richard Gruelle and Otto Stark) 



O 

Extant documents that explain the 
decision to change the museum's name 
from the Herron Museum to the 
Indianapolis Museum of Art 
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Herron dads who 
wish their kid would 
go to a "real" school 
(IM estimate) 



MAKE YOUR HOME 



iMtm H (Mm wA i4 ift 






ward Winning Unique Products ♦ Custom Fabrication ♦ Professional Installation 



Whether you want to update your kitchen or desire a handcrafted terrazzo mural, Santarossa will 
exceed your expectations. Not only do we strive to provide you with the highest quality products 
on the market, we also maintain the largest marble & granite slab inventory in the area. 

At Santarossa, we focus on the details that make your home an exceptional work of art. We 
have over 75 years of experience adding color, light and texture to homes throughout the 
midwest. Let our next masterpiece be your home. 




SANTAROSSA 

MOSAIC & TILE CO., INC. 

www.santarossa.com 2707 Roosevelt Avenue, Indianapolis, IN 46218 317.632.9494 
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Iconic chef and Austria native 
Wolfgang Puck dishes on his early days 
in Indy, fat Americans, famous 

customers and his new eatery 
at the Indianapolis Museum of Art. 



BY EVAN WEST 



uck 

StOD 



Here 





You left Europe 30 years ago for a job in Indy. Coming here 
must have been quite a culture shock. My first experience 
eating out in Indiana was Wliite Castle. 1 said. "Wliere's the 
meat?" But what surprised me most was that La Tour, where 
I worked, was actually a quality, elegant restaurant, well 
ahead of its time for Indianapolis. We had the French pastry 
chef, the silver pastry cart, rack of lamb, duck a Ibrange. 
sweetbreads. But we made so many steaks well done. People 
would cut them in big pieces and sit with their arms on the 
table and eat them. Very few people drank wine. I thought, 
"How can you eat with that martini?" 

What do you love to eat? My guilty pleasures are sweets. But 
I'm very picky. They have to be cooked right. If I see a cookie 
and the color is not right. I know it's because somebody un- 
derbaked it. If it's not really brown. I won't cat it. 

What's the most common mistake young chefs make? They 
think they're talented if they pile one thing on top of another 
until you don't know anymore what it is you are eating. 

Anything you'd like to change about Americans' dining 
habits? The portion sizes. We would not need all these fad 
diets if we would just eat a little less. But so many restaurants 
do bigger-is-better. The customers think. "Wow, I got such a 
big steak!" But they forget that it's not actually good. 

People love your personality as much as your food. Why? 

This is what I love to do. I don't have to fiike it. 

What don't you love about ruling a dining empire? Speaking 
to my accountant for two hours is tedious. He can see that I'm 
looking out the window thinking about food while he is trying 
to tell me about numbers. 

How does Puck's at the IMA differ from other versions 
around the country? The executive chef. Brad Gates, is from 
Indiana, and what we want to do is get with lociU farmers for 
homegrown ingredients. The museum is part of the environ- 
ment in which it is located, so we should take into account 
what is around us, whether it's goat cheese, fresh herbs or 
great Indiana tomatoes in the summer. 

Who were your best celebrity regulars at Spago Holly- 
wood? Bono from U2 would ask for an eight-course meal, and 
he really knows about wine. And I had Sidney Poitier three, 
four times a week. He would come in by himself and read The 
New York Times. Sometimes I'd sit with him and talk politics. 

And the worst? Most celebrities were nice. But then we had 
the people who wanted to be celebrities, like the agents and 
lawyers. They were very difficult because they thought they 
didn't get the same treatment as the stars. And that might 
have been true. • 
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GEST 

A LESS EXOTIC 
FORM OF HOME 
IMPROVEMENT. 





LET OUR CRAFTSMEN GIVE YOUR HOME OR OFFICE A MORE TASTEFUL APPEARANCE. 
ON TIME. ON BUOGET. CALL 423-0000 OR VISIT C0NN0RPAINTING.COM 




CONNOR 



yine painting 



HOUSE & HOME 



REALTY CHECK 



Nature Preserved 

What's to become of 11-plus acres on Williams Creek? 



THE SPECS Just when you thought every 
sliver of Washington Township was spo- 
ken for, look what's on the market: 11.6 
rolling, wooded acres on Williams Creek 
off West 96th Street Under the trees is a 
4,435-square-foot, four-bedroom house 
built in 1938 (and remodeled probably in 
the 1950s), plus a wood-frame tenant 
house and a tumbledown log cabin. 
WILD THINGS The land is the real find. 
The woods are the next best thing to vir- 
gin territory within the city limits, while 
the tamer lawn area is filled with blue- 
bells, daffodils and jack-in-the-pulpit. 

WANT TO BUY IT? 

Location 859 W. 96th Street 
List Price $2.5 million 
Agent Ted Butz, 566-2399 



BUYER BEWARE Developers are saliva- 
ting over the prospect of carving up this 
much acreage on the most popular side 
of town. Not so fast. Four acres are in a 
flood plain, the current owners want at 
least some of the woods preserved, and 
the only access to the property is a 20- 
foot-wide private road. Plus, neighbors 
will make a fuss if someone tries to over- 
build the site. Even a buyer who intends 
to keep the property intact will have his 
work cut out for him: Though struc- 
turally sound, the main house needs a 
massive makeover. 

LET THE BIDDING BEGIN It's difficult 
to put a price on such an unusual piece 
of real estate. Though the property is be- 
ing offered at $2.5 million, the sellers 
hope a bidding war will drive the cost 
much higher. —Laura Musall 





ASK THE EXPERT 

PICTURE THIS 

With the Talbot Street Art Fair, the 
Woodruff Place Flea Market and 
gallery openings galore, June is an 
especially tempting time to buy art. 
But if you want to avoid having your 
masterpiece seem like a mistake 
when you get it home, Beth 
Hutchinson of Editions Limited 
(shown above) recommends that 
you start with a plan. Her tips: 
ThinIc first. Too many people go art- 
shopping with an 'Tll-know-it-when- 
l-see-it" attitude, and buy whatever 
catches their eye. Instead, decide 
where the artwork will be located in 
your home. And know how much 
you need: one large canvas or a se- 
ries of prints, a huge sculpture or a 
tiny accent piece? 

Try before you buy. Most reputable 
galleries and many artists will let 
you borrow a piece you're consider- 
ing and keep it in your home for a 
few days to make sure it works. 
Get heip. Art consultants (such as 
Hutchinson) will make free house 
calls to help you select pieces that 
suit your personality, your decor and 
your budget. 

Mix It up. Works of art don't have 
to "match." Even if you end up with 
pieces that don't seem to fit in any 
particular room, you can hang them 
together on a single wall and call it 
your "salon." Identical frames can 
also unify disparate pieces. And 
Hutchinson suggests grouping like 
objects. A wall full of black-and-white 
images, for example, is striking in 
almost any room. —L.M. 
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I 

STRIKinG... 

TOTRLLV FRSHIOn FORUIRRD... 

THE mnnHnnnn coiiECTion 




NORTH • 849-7208' CASTLETON PLACE CARMEL • 705-0063 • GREYHOUND PLAZA 

EAST ' 897-3010' WASHINGTON CORNER AVON • 272-5190 • 7508 BEECHWOOD CENTRE ROAD 

SOUTH • 887-1331' GREENWOOD PLACE KOKOMO • 456-1800 • BOULEVARD CROSSING 

ANDERSON • 642-6001' 1822 SOUTH SCATTERFIELD ROAD MUNCIE • 284-4221 • LYNDENBROOK PLAZA 

www.todaysbedroomone.com 





Making the Cut 

While working as a tiiilor in Fort Wayne, Don Reynolds noticed that female customers bringing jeans to 
the shop universally shared one complaint: They couldn't tlnd pants that fit their unique body shapes. 
So he teamed with two friends to create Cut Jeans, a brand that takes into consideration hip dimensions 
as well as waist and inseam. (Think bra sizes for your bottom half.) Cut Jeans are available in sizes 0 
through 16 and A through D. The letters indicate hip size: A for flatter bottoms, D for babies who got 
back. And how well does the system work? We asked a real woman— who is a 5' 9" size 10— to model Cut 



Jeans and other designer denims in the same price range. 




Kenneth Cole 
size io 

"They're too long 
and a little big in the 
waist, though okay 
everywhere else." 
($129 at L.S. Ayres 
Glendale, 255-6611) 




Allen Schwartz 
size 30 

"On the one hand, 
they feel like a girdle. 

On the other hand, 
the waist Is right. The 
true test is sitting. 
Ouch! I'll pass." ($154 
at Frankey's, 580-nii) 



-Gilda Caviness 

Cut Jeans 
size 10C 

"The low waist 
feels a little risque, 
but the length and 
shape are really 
good. I'll take 
them!" ($119 at 
Haus, 257-0659) 



Salt Works Denim 
size 31 

"Cute. The flaps on the 
back pockets lay flat, and 
the front-pocket posi- 
tioning solves that top- 
of-the-thlgh wrinkle 
problem. I'd buy these, 
(S123 at Frankey's) 




Paperdenlmcloth 
size 30 

"The detailing and 
scuffing are cool, but 
it flares right at the 
bottom of the leg, 
which looks weird." 
($i88 at Haus) 






James jean 
size 31 

"They're gappy in 
the back, and the 
back seam is 
wrinkly. I like the 
front, but they just 
don't fit right." 
($138 at Frankey's) 



OBJECT OF DESIRE 





Bowled Over 

Margaret Dorfman ignored the Mom-ism "don't play with your food," and we're glad 
she did. The artist hand-forms translucent bowls by slicing and dehydrating more than 
40 varieties of vegetables and fruits, then pressing the resulting strips into shape. She 
uses garden regulars— carrots (shown), watermelons, bell peppers and purple cabbage— as 
well as rarer fare— star fruit, bok choy, Mexican papaya and lotus root. The bowls are delicate, and 
purely decorative, but they still look like fresh produce: Seeds, rinds, veins and pods figure into the de- 
signs. The bowls take on an additional glow when a votive candle lights them from within. Available at 
Indy's two Peter Grants stores and at Trilogy Gallery in Nashville; $29.95 ^^ch. —Jennifer Uhl 
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INDY STYLE 




Denim by Guess, with rhinestones, $49.95 

Sunglass Excitement, 705-1911 






Versace shield glasses 
(unisex) with intercnangeable 
lens panel, $219.95 

Sole Mio, 843-1484 




Louisiane by Lafont, $279 

Urbane Optical, 396-0003 




Saivatore Ferragamo with 
raffia embroidery, $324.95 

Lanter Eyes, 598-2020 



Adidas by Silhouette 
(unisex), $45 

Ossip, 257-5421 



Romeo II by Oakley 
(unisex), $374-95 

Sunglass Excitement, 705-1911 



Eye Candy 

Any old shades can block the sun. 
These will get you noticed. BY GIL DA CAVINESS 





Desiree by Kate Spade, $189.95 

Lanter Eyes, 598-2020 



Thump (Lil John Edition) 
by Oakley, with built-in 
256MB MP3 player, $549.95 

Sunglass Excitement, 705-1911 




Delilah by Oliver Peoples, $285 

Ossip, 257-5421 
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Celebrating 1 0 Years of Custom Building 



"1 1 IF YOU ARE IN THE MARKET FOR 

' ' A CUSTOM HOME BETWEEN $275,000 and §800,000 

EXECUTIVE HOMES THIS IS WHAT EXECUTIVE HOMES WILL OFFER YOU! 

Custom Home Builder 




PROFESSIONAL INTERIOR DESIGN STUDIO 

Executive Homes offers it's clients a full service design studio. Our professional 
Interior Designer will assist you with your new home selections in one 
convenient location. 



GUARANTEED BUILDING PRICE 

Executive Homes will provide you a guaranteed building price. We do not use 
allowances which may be insufficient to complete the project. We prefer to 
provide you with the price of your selections and designs prior to commencing 
construction. This gives you peace of mind by guaranteeing that you will pay 
the original contracted price! 

GUARANTEED BUY PROGRAM 

Need to sell your existing home? We have a Guaranteed Buy program! If your 
existing home is not sold, to a third party, by the time your new home has been 
completed, then we will buy it, period. This eliminates the worry of double house 
payments. See a Sales Representative for program details and restrictions. 



CUSTOM MODELS 

Executive Homes has six custom model homes for our clients to see, 
touch and feel our quality. We invite you to experience our custom 
quality first hand. 



HOME ASSISTANCE 

Do you need help in finding a community, neighborhood or lot? 
Executive Homes has up to date information on communities, neighborhoods 
and custom developments. Through Executive Homes Realty, Inc. 
wc can help you purchase the homesite of your dreams. 



Whether you have your own floor plan, would like 
to modify one of our existing designs or just have 
some ideas or concepts, our construction design 

team will assist you in designing your dream home 



IF YOU WANT A QUALI lY CUSTOM HOME GUARANTEED, VISIT ONE OF OUR MODEL HOMES TODAY! 



THE RESERVE AT SAXONY: I26lh Street & Olio Road - North 
on 1-69 to Exit 10. Right to Olio Rd then South to the second entrance 
of Saxony The Pctosky - from 5349,900 on your lot • (3 I 7)776-9202 



LOCHAVEN: 146th & Cherry Tree 

Warren II - from S349,900 on your lot - (317)770-8295 

"Prices effective 2/1/05 Prices subject to change without notice. 



Custom Homes from 
$2 75, 0(M)-SSOO, WIO 
on your lot. 



F.XFX«JTIVt HOMES 
Custom Home Huilder 



Andersen ^ili 

pruJiii.i'' in iill 'Hir hnnics. 



VISIT OUR NEW WEBSITE WWW.EXECUTIVEHOMES.BZ 



rial 




WEEKEND 




Milwaukee's Fest 

Jammin' on the shores of Lake Michigan with 800,000 close friends. 

BY JUDITH KIRKWOOD 



With an internationally known arts scene, pro sports teams, 
trendy restaurants and two thriving theater districts, Mil- 
waukee has largely shed its image as a gritty town of brewers, 
meat-packers and ironworkers. Still, when the natives party 
at Summerfest (June 30-July 10), beer and bratwurst rule 
again. Oh, and there's also music. 

WHATTO DO Immerse yourself in Summerfest, an 11-day 
music extravaganza where dozens of bands perform daily on 
13 stages at Henry Maier Festival Park, a peninsula that juts 
out into Lake Michigan. The crowds— last year drew 867,7.54 
fans— are manageable if you leave your car at a hotel and walk 
or take a shuttle to the festival grounds. For a flat admission 
fee to enter the festival grounds, you can sample rock, country 
and blues pert'ormances all day. Or let your appetite guide you 
to sauerbraten and apple strudel from Milwaukee's famous 
German restaurant, Mader's; Earl's Southern BBQ pork sand- 
wich; Crawdaddy's crabcakes; Charcoal Grill's beef brisket; and 



roasted ears of corn. Beer is everywhere, or for non-drinkers, 
root beer. If you don't stay for one of the separately ticketed 
evening concerts— such as Carlos Santana (above)— head to 
Art's Concertina Bar (1920 S. 37th St., 414-384-2570), where 
you can hear Milwaukee's version of classical music: the polka. 
WHERE TO STAY Hotel Metro (411 E. Mason, 414-272-1937. 
www.hotelmetro.com) got a rave review from The New York 
Times because the historic downtown property offers superb 
service in a beautifully appointed Art Deco setting— and from 
the hotel, you can borrow bikes or walk to Summert'est, the art 
museum and the artsy Third Ward. 

DONT MISS Santiago Calatrava's dramatic addition to the Mil- 
waukee Art Museum (700 N. Art Museum Dr., 414-224-3200, 
www.mam.org) turns the building into kinetic sculpture. For 
one-of-a-kind .souvenirs, stop at the Third Ward's Milwaukee 
Antiques Center (341 N. Milwaukee St., 414-276-0605) and 
Katie Gingrass Gallery (241 N. Broadway 414-289-0855). • 
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Celebrating 1 0 Years of Custom Building 

I Executive Homes is pleased to present our EXCLUSIVE 

EXECUTIVE HOMES custoiTi comiTiunity within Saxony in Fishers called... 



Custom Home Builder 



THE COTTAGES AT SAXONY Broad Ripple Village in Fishers 




North on 1-69 to V.xii 10. ' 
Right to Olio Rd then Southl 
on Olio to the second i 
entrance uf Sitxony 



npp\ f t 7 f nAiiv ^^'^ unique live-work-play neighborhood brings together the tried and true fundamentals 
FISHERS "017)^76 8OO6 ^"'^ ^^^^ ^^^^ components of community living with the same feel and function of Broad Ripple 

Village. Saxony Village, on the south side of 1-69 is a residential and business community 
'Prices effeciire 2 I OS embracing a mix of homes, eateries, entertainment venues and retailers. The Cottages at 
ricossnhj,rnochm,gc,riiho,,,noiur. g^xony are custom ranchcs and two-stor homes priced from S254.c)00 (Includes lot). 



'Pria:u;l)irliivJ I n=i 
Prices subject to cliwige uilJioiil notice 



LANCASTER PARK 



pre construction pricing 
LUXURY CUSTOM 

TOWNHOMES 




SAXONY-FISHERS 

North on 1-69 to Hxli 1(1. Right 
10 Olio Rd then South 
to the second entr.ince 
ot S;L\on> 

From the Low SJ()().()0(rs 

For more information visit 
The Cottages at Saxonv or call 

317-776-8006 



LiiiLailci WiA is wo-l on SR56 (nine 
niilcN from 1-465) to C'R52i cast. Turn 
.soiilli on C'R525. to Wuks of Prcstx^ick 
l-ntrancc (jusi soiilh of Pivslwick Coiintr) 
Ckib). FolkM the coniniunily diivclional 
signs to L;incaslcr l\irk. located in tlic 
southwest corner ol ihe dcseki|inieiil 

Avon - (317)718-7020 



Custom Decorated Model 
Open Daily from 1 2-6pm 

• Custom ranch homes fro S2b>,'HX) 

• I .ot is includcxi in the price of the home 

• Woodcxl and walkout lots availabk; 

• NO MAINTENANCE FEES! 



Eh 



EXECUTIVE HOMES Prices effect ire J I 05 

Custom Home Builder I'rices siilyject to clitiii^e ii ithottl notice. 

VISIT OUR NEW WEBSITE www.EXECUTIVEHOMES.Bz 



%^ Charter One 

presents 



3 Rockwells America- 
I Celebrating the Art of 
J Norman Rockwell 




POST 



This exhibit was produced by 
The Becker Group under license 
by Curtis Publishing Company. 



The Children's Museum 

of Indiaiici). 

An extraordinary experience in learning 

Open Daily, 10 a. m. - 5 p.m. 
3000 North Meridian St., Indianapolis 
ChildrensMuseum.org • (317) 334-3322 





Official partners of The Children's Museum 
of Indianapolis _ 



Step into art with Rockwell s America i 
and become a character from a cover ' 
of The Saturday Evening Post. Be a ' J| 



World War II soldier and 
sit in a jeep, listen in on ^ 
the town's phone 
messages and send your 
own, or go with your first 
date to the neighborhood 
Soda Fountain. 




ILLINOIS MILE AFTER MAGNIFICENT MILE. 



Community Health Network and Indiana Fever. 

Two Programs. One Goal. 




presented by 



^ Conmunity 

Health Network 



a, n AiiijiU ' i !i ¥ftJ ! r i i:tM.i:i! 
HEALTH FAIR 

Friday, June 10, 7:00 p.m. 

Indiana Fever vs. New York Liberty 

Conseco Fieldhouse 



Community Health Network 
and the Indiana Fever 



A aiiu Liic iiiuiaiia rcvci 

team up y| 

to help Indiana 

This year, Community Healtli Network and the Indiana Fever 
team up to promote health and fitness. Through their 
individual programs, joint events and ongoing commitment, 
these organizations are making a healthier lifestyle a slam dunk. 




MY COMMUNITY GETS HEALTHY 

Men's Fitness Magazine ranked 
Indianapolis as one of the ten fattest 
cities in the nation in 2003. 
Community Health Network knew 
something had to be done. 

Obesity can cause an increased 
incidence of heart disease, diabetes, 
stroke and some forms of cancer. To 
combat this serious health issue, we 
created "My Community Gets 
Healthy," a free program that gives 
people the tools they need to eat right, 
exercise, stay motivated and get fit. 

POINTERS FOR HEALTHIER LIVING 

Join hundreds of others on the path to 
healthier living. It's easy. Become 
a part of "My Community Gets 



Healthy" by visiting eCommunity.com 
or by calling 800-777-7775. 

To make your journey as successful 
as possible, we've provided the online 
tools and support to help you on your 
way. Health care calculators help you 
find everything from your ideal body 
weight to your target heart rate. An 
exercise tracking guide offers important 
health information and tips. 

"My Community Gets Health^'" 
features other online health bonuses. 
Chat privately with a registered nurse, 
make your doctor's appointments 
and access our informative eHealth 
Librarv— all with the click of 




JOIN OUR TEAM 

Start living a healthier life now. 

If you sign up today, we'll reward your 

commitment with our "My 

Community Gets Healthy" Kit. 

It includes a pedometer and walking 

journal. Call 800-777-7775 or visit 

eCommunity.com today and join the 

Community team. 



@ Community 

Health Network 

It's your Community!' 



Cop, I.J i.L j ::-,aterial 



JUNE 10 

HEALTH FAIR 

The Fever and Community Health 
Network present a pre-game health 
fair at Conseco Fieldhouse on June 
10 (7:00 p.m.) when the Fever hosts 
the New York Liberty. 

Take advantage of FREE blood 
pressure, cholesterol and 
glucose screenings. Community 
health care professionals will assess 
your risk for diabetes and breast 
cancer and calculate your body fat 
and body mass index. Plus you can 
score a chance to win prizes. 

KIDS AND FEVER — 
OTHER COMMUNITY 
HEALTH INITIATIVES 

SELF-ESTEEM SEMINAR 

Since its inaugural season in 2000, the Fever 
has welcomed girls from the IPS system to 
its Self-Esteem Seminar. This springtime 
seminar helps raise self esteem to help 
lower the chance of drug use, alcoholism, 
teen pregnancy and crime. Several players 
join prominent women in the Indianapolis 
community in this incredibly valuable event. 

GOVERNOR'S FITNESS 
CHALLENGE 

Since 2001, the Fever has partnered with 
the Indiana Governor's Office to present 
the Governor's Fitness Challenge to state 
schools. The school with the most students 
to complete a nine-week fitness challenge 
wins a one-hour Fever fitness and 
basketball clinic at their school. The big 
winners in 2005 were Irvington Elementary 
School (Indianapolis) and Northside 
Elementary School (Hartford City). 



BE SMART. BE FIT. 
BE YOURSELF. 

The WNBA's Be Snnart-Be Fit-Be Yourself program focuses on 
two life-changing themes.The first is nutrition, exercise and 
positive self-image. The second is breast health awareness. 



IN YOUR COMMUNITY 

The Fever takes pride in being 
part of Indianapolis, not just as a bas- 
ketball team but as a franchise whose 
mission off-the-court is to encourage 
the healthy growth, development and 
lifestyles of every boy, girl and family. 

Twelve months a year. Fever 
players are out in the community and 
schools talking to children about fit- 
ness, exercise and self image, as well as 
the importance of reading. The team 
also takes an active role in health 
issues, such as promoting flu vaccina- 
tions with the Marion County Health 
Department 

One of the most prominent Fever 
players on and off the court is 
2C04 Olympic gold medalist and 
thre^time WNBA All-Star Tamika 
Catchings. She has been the 
recipient of several WNBA 
Community Assist Awards 



and annually conducts her own local 
camps and clinics while she makes her 
home in Indianapolis. 

The WNBA and the Fever 
promote healthy lifestyles while pro- 
viding opportunities for kids 
in our community to succeed. 

If your school or organization would 
like to jjarticipate with 
the Fever in a reading or 
health-related initiative, contact Dan 
Gaines, community relations 
manager, at 317-917-2757. 
Visit the Fever web site at 
wnba.com/fever for further details! 




^ Comnunrty 

Health Network 



aterial 



Enjoy some healthy competition, 
come see the Girls of Summer! 



The Fever is fit, focused and ready to give 
their ail. So get your ticicets today. Watch 
the Fever really heat up — check out the 
Girls of Summer! 

Individual tickets for all Fever home games can be 
purchased at Conseco Fieldhouse Box Office 
and all Ticketmastcr outlets, by visiting 
www.ConsecoFieldhouse.com or 
wvv w.Ticketmastcr.com, or by calling 
1-877-WNBA-TIX. 



2005 INDIANA FEVER REGULAR 
SEASON HOME SCHEDULE 



Date 


Opponent 


Time 


MAY 






Sun. 22 


Charlotte 


6:00 p.m. 


Tue.24 


Phoenix 


7:00 p.m. 


JUNE 






Wed.l 


Sacramento 


7:00 p.m. 




New York_^^^H 


HB7:00 p.m. J 


Wed. 1 5 


Detroit 


7:00 p.m. 


Fri.24 


Minnesota 


7:00 p.m. 


Tue. 28 


Los Angeles 


7:00 p.m. 


JULY 






Thu.7 


Houston 


7:00 p.m. 


Wed. 13 


Connecticut 


1 :00 p.m. 


Frl.15 


Detroit 


7:00 p.m. 


Thu.21 


San Antonio 


7:00 p.m. 


Fri.29 


Washington 


7:00 p.m. 


AUGUST 






Thu.4 


Seattle 


7:00 p.m. 


Sat. 6 


Connecticut 


7:00 p.m. 


Thu.18 


Washington 


7:00 p.m. 


Sat. 20 


Charlotte 


7:00 p.m. 


Sat. 27 


New York 


7:00 p.m. 



All times are Indianapolis time. 
Times are subject to change. 
For season or group ticket 
Information, call 317-917-2500. 



^Tsunmer 
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EAT THINGS TO DO THIS MONTH 





It' the Eituljorj< 
Museum of American Indi- 
ans and Western Art is sim- 
ply a landmark you zip past 
on your way to the zoo or a 
baseball game, now's the 
time to actually set foot in 
the place. When the mu- 
seum debuts its Mel and 
Joan Perelman Winji (June 
11-12). you can exjierience a 
bit of eveiything that makes 
the Eiteljorg great, including 
Native American dancers. 
Tejano and salsa music, and 
demonstrations of Cherokee 
quilKvork, Iroquois bead- 
work and Woodlands food 
preparation. You can also 
tour all the new attractions 
in the 45,000-square-foot 
expansion: new galleries, a 
sculpture court, an educa- 
tion center, and a Canal-side 
cafe ser\ing up Western and 
Native American cuisine. 
Highlighting the festivities 
is an evening with Baxter 
Black, the Cowboy Poet 
Geft), on June 11. Formerly a 
large-animal veterinarian. 
Black is now an acclaimed 
humorist who pens "On the 
Edge of Common Sense" for 
1.38 publications and is a 
regular commentator on 
National Public Radio. 636- 
9378, www.eiteljorg.org. • 



► 




-( Best Bets ) 



UPTEMPO 

After surviving both stormy 
weather (2000) and financial 
snafus (2003). Indy Jazz Fest 
(June 17-19) is officially 
back. The 2004 event drew 
close to 30,000 fans, and this 
year's lineup promises to be 
even more popular: Tony 
Bennett, Susan Tedeschi, 
Chris Botti with The David 
Sanborn Group, Mavis Sta- 
ples, and The Commodores, 
among others. Fri. 5-10 p.m.; 
Sat. 2-II p.m.; Sun. 2-10 p.m. 
Three-day pass (purchased 
before June 17), $45. Single- 
day, $30. Military Park. 940- 
9945. www.indyjazzfest.net. 





AAAINE EVENT 

Leave it to the creative folks 
at Ballet Internationale— 
who bring us everything 
from the classic Cinderella to 
a Hamlet performed to the 
music of PhiUp Glass— to 
host a clambake in Indi- 
anapolis. Lobsterina (June 
25), a fundraiser for the city's 
ballet troupe, is in its second 
year. The inaugural event 
drew 360 people who 
weren't embarrassed to wear 
bibs as they dug into steamed 
clams, chowder, mussels, 
Maine lobster, fresh com on 
the cob and roasted red pota- 
toes prepared by Foster's 
Downcast Clambake of York 
Harbor, Maine. This year's 
foodfest will be held at the 
Indiana State Fairgrounds' 
Blue Flibbon Pavilion, and 
musical guests the Toy Fac- 
tory will entertain. And— 
once they wipe the butter off 
their chins— the Ballet's 
dancers and administrators 
will of course be on hand to 
chat about upcoming shows. 
6 p.m. $125. Indiana State 
Fairgrounds. 573-5257 



ROLL OUT 
THE BARRELS 

Cultures clash over many 
issues— religion, politics, 
whether beetles are an ac- 
ceptable source of protein— 
but anthropologists say 
there's one thing all devel- 
oped societies agree on: beer. 
At Brew-Ha-Ha (June U), 
you can do your own field re- 
search while supporting the 
Phoenix Theatre, the city's 
most forward-thinking thes- 
pian troupe. Now in its 10th 
year, the fundraiser is a jam- 
packed block party where 
microbrewers from all over 
the Midwest come to show 
off their wares. You pay $25 
(designated drivers, $10) to 
get in, then sample all the 
beer you want. You can also 
sing karaoke, get a mehndi 
tattoo, dance to live music 
and tour the Phoenix itself. 
Rain or shine. 3-7 p.m. 700 N. 
Park Ave. 635-7529. 



DRAG KINGS 

For the Hot Rod Nationals 
(June 10-12), 65,000 gear- 
heads convene at Indiana- 
polis Raceway Park to watch 
screamingly loud drag races 
and admire 5,000 of the most 
souped-up coupes under the 
sun, all of them pre-1964 and 
grouped by type: "Homebuilt 
Heaven," "Chevy Corral" and 
"Low, Smooth, Cool." Atten- 
dees will also wheel and deal 
at swap meets, inspect primo 
rides for sale, and whoop it up 
at nightly parties. The event 
reconfirms that Indy is the 
motorsports capital of the 
world— whether your ride is a 
nitro-burning funny car, an 
award-winning 1940 Ford 
Opera Coupe or a 2001 Jetta. 
Fri.-Sat. 8 a.m.-5 p.m.; Sun. 8 
a.m.-3 p.m. $20 adults; $6 
children 6-12. Indianapolis 
Raceway Park. 291-4090. 



HEALING ARTS 

A new exhibit at the Harrison Center for the Arts 
proves you don't have to be a professional artist to 
create beauty and meaning; you simply have to reveal 
your own truth. Brea.st-cancer patients and their 
familie.s. friends and caregivers did just that, and the 
result is a touring exhibit. Lilly Oncology on Canvas: 
Expressions of a Woman 's Cancer Journey (June 
3-17). The show is the product of an international 
competition, sponsored by Lilly Oncology, in which 
nearly 500 entries from 23 countries were judged at 
the Royal College of /Vrt in London; about 300 arc 
part of the exhibit. The contest's first-place winner 
(at right) is La Noticia (On Hearing the News). Free 
admission. 1505 N. Delaware St. 396-3886. 
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13th Annual 




www. eitelj or g . org 



Advance tickets at (317) 636-WEST and MARSH Supermarkets. 



84 PICKS FOR JUNE 



Music 



INDIANAPOLIS SYMPHONY 
ORCHESTRA 

Broadway's Leading Men (/une 3-5) Jack 
Everly leads the Indianapolis Symphony 
Orchestra as it accompanies four of 
Broadway's leading men through classics 
written by Andrew Lloyd Webber, Stephen 
Sondheim, and Rodgers and Hammerstein. 
Fri.-Sat. 8 p.m. Sun. 7 p.m. S30 to $52. • 
Venzago Conducts Mendelssohn (June 3-^1) 
Known for her dynamic style, violinist Leila 
Josefowicz accompanies maestro Mario 
Venzago as he conducts ISO's performance of 
Felix Mendelssohn's Symphony No. 4. Thurs. 11 
a.m.; Fri.-Sat. 8 p.m. S18 to S62. • Eroica Trio 
(June 17-18) Based in New Yorl<. the trio 
comes to Indianapolis to perform 
Beethoven's Concerto for Violin. Cello and 
Piano (the Triple Concerto) and Felix 
Mendelssohn's romantic A Midsummer 
Night's Dream in this season finale with the 
ISO. Fri. 8 p.m.; Sat. s."30 p.m. $i6 to $49. 
Hubert Circle Theatre. 633-4300. 

DAVE MATTHEWS BAND 

JUNE 12-13 • The death of Jerry Garcia and 
the breakup of The Grateful Dead left a void 
in the patchouli, pot and protracted-jamming 



outdoor-concert lineup. Into that void 
stepped DMB, Phish and Widespread Panic. 
But DMB has a broader following— you don't 
have to wear tie-dye or be a 40-year-old liv- 
ing in your mother's basement to appreciate 
the music (but it doesn't hurt, either). Fresh 
off the heels of the release of Stand Up. its 
sixth studio album, DMB comes to Indy for 
two shows. 7 p.m. $56.50 pavilion; $39 lawn. 
Verizon Wireless Music Center 776-3337. 

INTERNATIONAL VIOLIN 
COMPETITION OF INDIANAPOLIS 

Laureate Series (June 13) In 1990, David Kim 
became an IVCI laureate through his per- 
formance in the competition; today he serves 
as the concertmaster for the Philadelphia 
Orchestra. Kim performs with pianist Gail 
Niwa in the season finale of the laureate se- 
ries. 7:30 p.m. $i8; $12 seniors and students. 
Indiana History Center 637-4574. 

INDIANAPOLIS MEN'S CHORUS 

JUNE 11-12 • Chorus alumni return to com- 
memorate the group's 15th anniversary in "A 
Season of Celebration." Sat. 8 p.m.; Sun. 3 
p.m. $12 to $21. Indiana Repertory Theatre. 
931-9464- 
INDY JAZZ FEST 

JUNE 17-19 • Though It has struggled 



through a couple years and appeared to be 
near extinction, Indy Jazz Fest is back in its 
original three-day format. A change, however, 
is that there are just two stages, and no two 
artists will be performing at the same time, 
eliminating the need to choose between two 
acts you'd like to see. This year's lineup in- 
cludes artists as diverse as Susan Tedeschi, 
The Commodores and Tony Bennett, as well 
as the usual food, drink and souvenir ven- 
dors. Fri. 5-T0 p.m.; Sat. 2-11 p.m.; Sun. 2-10 
p.m. Three-day pass (must be purchased be- 
fore June 17) $4S. Single-day tickets $30. 
Military Park. 940-934$. www.indyjazz 
fest.net. For more information, see page 50. 

INDIANAPOLIS WOMEN'S CHORUS 

JUNE 18-19 • "Starstruck," a concert recog- 
nizing women who reach for the stars, in- 
cludes music like Ann Reed's "Heroes." 
Famous achievers such as Harriet Tubman, 
Eleanor Roosevelt and Joan of Arc are also 
honored. Sat. 8 p.m.; Sun. 3 p.m. $15. Indiana 
History Center 232-1882. 

2005 INDIANAPOLIS EARLY MUSIC 
FESTIVAL 

JUNE 24-jULY 31 • Organized by the Festival 
Music Society of Indiana, this annual celebra- 
tion of early music— think medieval and 
Renaissance— includes concerts featuring 
music, poetry and dance, performed by 
groups like Cappella Romana, Seattle 
Baroque and Red Priest. The festival also in- 
cludes a lecture series on the history of the 
music. Call for times for individual concerts. 
Concerts $18; lectures $7. Indianapolis History 
Center. S42-777S- 




ATTRACTIONS 



GRAVE 

REVIEWS 

When Crown Hill Cemetery was built, families 
packed picnics and spent afternoons among the 
dead— cemeteries were the public parks of their day. 
Even now, Crown Hill's a good place to kill some 
time: The resting places of famous city residents 
make for intriguing tours as knowledgeable docents 
lead themed excursions to the graves of soldiers, 
authors, actors and more. A new tour, Skeletons in 
the Closet (June 25), highlights some of Indy's most 
scandalous citizens, including Stoughton Fletcher 
II. Born to wealth, Fletcher grew his fortune as a 
young man and built a 40,000-square-foot mansion 
that, until last year, housed the Hudson Institute. 
But after his wife killed herself, Fletcher went broke 
and moved to L.A., where he worked as an elevator 
operator. After his son's suicide, Fletcher moved to 
New York, where he spent the last four years of his 
life. 8-10 p.m. $5 adults; $4 seniors; $3 students. 34th 
Street and Boulevard Place. 920-2644. 
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Handmade rugs are a 

chronicle 

of civilization. 

Today, thej testify about the fusion of global culture. 

Persians copj European stjles. The Chinese adapt Persian sjmbols, 
which came to Persia with Genghis Khan. American traders set up Himalajan 

workshops, and help relieve the suffering of the Tibetan people. 
Traditions evolve. Meaning persists. New wajs travel at the speed of sound. 

The soul of the rug lives on. 

iMP0ilT5 



230 I£. Fall Creek Parkway Nokiii Drive. Indianai-olis. Indiana. 4(>205 317-255 4230 



Events )- 



SYMPHONY ON THE PRAIRIE 

JUNE 25 • Summer in Indianapolis wouldn't 
be the same without the Marsh Symphony on 
the Prairie series. On opening night, Alfred 
Savia conducts the ISO and pianist Kevin 
Cole, called "the best Gershwin pianist in 
America today" by the Chicago Tribune, 
through a performance of Bernstein pieces 
and, of course, Gershwin works including 
Rhapsody in Blue. $20 adults; $10 children 
2-72. Conner Prairie, 13400 Allisonville Rd., 
Fishers. 639-4300 or 800-366-8457. 



Theater 



COMEDYSPORTZ INDIANAPOLIS 

ComedySportz Indianapolis (ongoing) 
"Actletes" match wits in this Improv comedy 
challenge. Fri. 7:30 p.m.; iat. 7:30 and io p.m. 
$14. The ComedySportz Theatre, 721 Massa- 
chusetts Ave. 9S1-S499. 

PHOENIX THEATRE 

Cabfarefor the Common Man (through June 

5) Composed of individual vignettes that ex- 
plore romance, relationships and the foibles 
of modern love, this is the play's world pre- 
miere. In "Scripted," a young couple finds a 
script of their lives together on the night- 
stand, a discovery that forces them to exam- 
ine their relationship. In "The Kiss," a platonic 
friendship takes a turn for the unknown when 
Allison is asked by her best friend to evaluate 
his kissing skills. Thurs. 6:30 p.m.; Fri.-Sat. 8 
p.m.; Sun. 2 p.m. $22.50 ages 25 and up; $12 
ages 24 and under. • Further Mo' (June 9-July 
17) The sequel to One Mo' Time, the story of a 



group of entertainers performing In the Lyric 
Theatre, New Orleans' home of black vaude- 
ville. Further Mo' takes place onstage (and in 
the dressing room) at the theater, and fea- 
tures more blues, jazz and songs of the '20s 
and '30s. $25 ages 25 and up; $15 ages 24 and 
under. 749 N. Park Ave. 635-7529. 

THEATRE ON THE SQUARE 

Lizzie Borden: The Musical (June 17-July 9) 
Oh, sure, it's easy to sing along with the chil- 
dren's playground chant, about Lizzie giving 
her mother 40 whacks with an ax and all. But 
what was Lizzie's motivation for wielding her 
weapon? Written by Christopher McGovern, 
the musical focuses on Borden's descent into 
the emotional and psychological turmoil that 
led to the grisly murders. The outcome of the 
musical's a given, but McGovern's story cap- 
tures a betrayed innocence and humanity. 
Fri.-Sat. 8 p.m.; Sun. 2:30 p.m. $20. 627 
Massachusetts Ave. 685-86S7. 

BUCK CREEK PLAYERS 

Sweeney Todd (June 3-5, 10-12, 17-19) Fiction 
or fact: Sweeney Todd was a murderous bar- 
ber who, with the flick of a razor, dispatched 
his wealthy English clientele to the sweet 
hereafter so he could steal their money. 
Afterward, Todd supposedly had the tastier 
bits of his victims cooked up in that singular 
of British dishes, the meat pie. Though it's a 
little more palatable to suppose Todd was 
nothing more than the monster English kids 
hid from under their blankets, the truth is, 
there was a Sweeney Todd who committed 
the crimes— just like this musical thriller says 
he did. Fri.-Sat. 8 p.m.; Sun. 2:30 p.m. $12 



adults; $io seniors and children. Buck Creek 
Playhouse, 11150 Southeastern Ave. 862-2270. 

BEEF & BOARDS DINNER THEATRE 

JUNE 2-JULY 3 • The musical Vou're a Good 
Man Charlie Brown depicts a composite day 
in the life of Charlie Brown and the cast of 
characters who play such a big part in it. 
From the awkwardness of Valentine's Day to 
the promise of baseball season, it's all played 
out in one 24-hour segment of Brown's life. 
Wed. and some Thurs. matinees 11:45 a.m. 
buffet, show begins at 1 p.m.; Sun. matinees 
12:15 p.m. buffet, 1:30 p.m. show; evenings 
6:30 buffet, 8 p.m. show. $27.50 to $49.50. 
9301 N. Michigan Rd. 872-9664. 

Sports 

INDIANAPOLIS INDIANS 

The Indianapolis Indians are offering a one- 
two punch that's likely not to be matched 
well into the foreseeable future. On Satur- 
day, June 18, SpongeBob— yes, SpongeBob 
with the SquarePants— performs at Victory 
Field. And on Sunday, June 19, the first 4,000 
fans walk away with an Indianapolis Indians 
Mr. Potato Head souvenir. Apparently there 
are also baseball games on those days. This 
month's schedule: Charlotte (June 3-4); 
Charlotte (June 5), 2 p.m.; Charlotte (June 6); 
Buffalo (June 16-18); Buffalo (June 19), 2 p.m.; 
Rochester (June 20-21); Rochester (June 22), 
2 p.m.; Rochester (June 23). All games begin 
at 7 p.m. unless otherwise noted. Adults $8 to 
$12; children $7 to $11. Victory Field, 501 W. 
Maryland St. 239-5151. 




SAMPLE MORE THAN 50 BEERS 
FROM THE REGION'S FINEST 
MICROBREWERS! 

SATURDAY, lUNE 11,2005 
«^ 3-7 PM 

TICKETS: $25 AT THE GATE 
$20 PRESALE VIP TICKETS 



749 N. PARK AVE. 

BETWEEN MASSACHUSETTS AVE. 
& ST CLAIR ST 

635- PLAY 
www.phoenixtheatre.org 

ALSO FEATURING FABULOUS 
FOOD AND MUSIC! 



A BENEFIT FOR THE PHOENIX THEATRE 



MUST BE 21 OR OLDER ■ EVENT HELD RAIN OR SHINE! 



^FINJEUNE 
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INDIANA FEVER 

In 2004, the Fever finished two games behind 
Detroit and three behind New York; both 
come to Conseco Fieldhouse this month. 
That both are conference games means they 
matter even more. Sacramento (June 1); New 
York (June 10); Detroit (June 15); Minnesota 
(June 24); Los Angeles (June 28). Games be- 
gin at 7 p.m. unless noted otherwise. $10 to 
$75. Conseco Fieldhouse. 239-5151. 

UNITED STATES GRAND PRIX 2005 

JUNE 19 • Sporting the world's most expen- 
sive cars, fancy racing lingo like "pare ferme" 
(impounding the cars after the first day of 
qualifying) and some truly fabulous team 
gear, the 73-lap open-road course makes for 
some great driving and racing— without all 
those left turns. It also brings a totally differ- 
ent variety of celebrity to the city: think 
Tommy Hilfiger, fashionistas and Hollywood 
types who love to rub elbows with the Euro 
racing set. j p.m. $50 to $750. Indianapolis 
Motor Speedway. 492-6700. For more infor- 
mation, seepage 62. 

17TH HOT ROD NATIONALS 

JUNE 10-12 • Presented by the GoodGuys 
Rod and Custom Association, this is truly a 
gathering of Americana: more than 5,000 
custom hot rods (none made after 1964). 
Three days of drag races so loud your ears 
bleed. Swap meets and cars for sale. Nightly 
parties. Special exhibits featuring collections 
with names like "Homebuilt Heaven," "Chevy 
Corral," "YoungGuys" and "Low, Smooth, 
Cool." Fri.-Sat. 8 a.m.-s p.m.; Sun. 8 o.m.-j 
p.m. $20 adults; $6 children 7-12. Indianapolis 
Raceway Park. 391-4090. For more informa- 
tion, see page 50. 

Parks & 
Attractions 

CROWN HILL CEMETERY 
SKELETONS IN THE CLOSET 

JUNE 25 • Besides its fabulous sunset tour. 
Crown Hill Cemetery, resting place for some 
of the city's most famous citizens, offers a 
slew of trips around the peaceful grounds. 



LOOKING AHEAD TO 

JULY 

JULY 1 • Head out to Verizon 
Wireless Music Center to see 
Santana, Los Lonely Boys and a band 
fronted by Carlos Santana's 21-year-old son. 

JULY 16-24 • Some of the top names in 
men's tennis compete at the RCA Tennis 
Championships. 

JULY 28-30 • Admission is free to the 
International Wine Competition, the 

third-largest such competition in the 
country. 




Libhv in the Studio 20x16 Oil on Linen 



www.cwmundy.com 




C. W. MUNDY FINE ART 

1760 EAST 86th STREET 
INDIANAPOLIS, INDIANA 46240 

(317) 574-2700 

Call for hours or appointment. 
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New to the lineup is Skeletons In the Closet, 
featuring some of the city's most scandalous 
lives— and deaths. Tour developer and guide 
Tom Davis says we're fascinated by the ghoul- 
ish, gossipy details because we think the rich 
and famous are different— but they're not. 
"These are the people who were presented to 
society as the cream of the crop. But they 
were still sleeping with the neighbor's wife, 
killing themselves and committing every 
other peccadillo the run-of-the-mill commit," 
he says. 8-10 p.m. $5 adults; $4 seniors; $3 
students. 34th Street and Boulevard Place. 
920-2644. 

MURDER MYSTERY DINNER 

JUNE 17 • Intrigue meets sumptuous dinner 
and fine wine at the Chateau Thomas Winery. 
7 p.m. (Reservations required). $60. 6291 
Cambridge Way, Plainfield. 3T7-83y-g463. 

MASCOT MANIA 

JUNE 6-SEPT. 24 • What's a college football 
game without a mascot to whip the crowd 
into a frenzy? This exhibit tells the colorful 
story of school mascots, colors and nick- 
names, plus much more. Mon. 10 a.m.-s p.m. 
(through Labor Day); Tues.-Sat. lo a.m.-$ 
p.m.; Sun. noon-s p.m. $3 adults; $2 students, 
children under s free. NCAA Hall of Cham- 
pions, 700 W. Washington St. 976-4255. 

PRESIDENT BENJAMIN HARRISON 
HOME 

Guided Tours (ongoing) Home staff take visi- 
tors through the 1875 Italianate home of the 
23rd U.S. president, from the bric-a-brac and 
decorations that appealed to the Victorians 
to the free-standing reconstructed carriage 



SPOKEN WORD 



THArS NOT ALL, FOLKS 



Buzz LIghtyear may be 
instantly recognizable, 
but you wouldn't know 
his animators if they 
zapped you with a wrist 
laser. Animation histo- 
rian John Canemaker 
will shed light on these 
unsung heroes in his 
keynote speech for 
VisionFest (June 2-5), an 
animation conference 
hosted by lUPUI's New 
Media Program. Cane- 
maker, a filmmaker and 
professor at New York 
University, talked to us between classes: 
IM: Who's your all-time favorite animator 
and character? Chuck Jones and a cartoon 
called "Feed the Kitty." It's about a kitten 
that's saved by a bulldog, and it has great 
observations about their movements and 
their characters. 




Are animators born or 
made? Born animators 
tell stories via characters. 
But you can bring story- 
telling out in students— 
a quality they often don't 
know they have. 
Where will the next 
generation of animators 
come from? The univer- 
sities. When I was grow- 
ing up, there were no 
animation programs. At 
NYU, we teach 17 courses 
every semester. 
Animation seems to be 
everywhere these days. It used to be that 
Disney would release a film, rerelease it a few 
years later, then release it on video. They 
made you wait. Now, in a way, animation is 
almost too common. But we're gaining so 
much in terms of art and fantasy. Canema- 
ker speaks june 3017 p.m. 278-4636. 



Shape & Men's Fitness "Mind/Body Cruise 

Sailing the Mexican Riviera aboard Carnival Pride 
October 23 - 30, 2005 



»» 




All-inclusive for less than $200 a day. Includes accommodations, round-trip airfare 
from Indianapolis, all on-board meals, entertainment, activities, taxes, and much more. 

A million ways to get fit on Carnival... 

Fitness Classes : Power Walk • Tai Chi • Strength Training • Sustaining Power of Yoga • Kick Boxing 
• Tri-fit: Cardio Strength/Stretch 

Workshops : Why Diets Don't Work • Shape Your Stress; the Art of Play • Overcoming Emotional 
Eating • Eating Huge While Looking Lean • Shape Your Intentions • Much, much more! 

•Prices arc |H r pi iMin, Imscil on iliiiihlr iH rupaiii v, ami iiii'luilr inii.sr, |xirt i liarfjrs, govci-iiiiu'nt tasi s. airliin- Inmi 'Of!^)^ ^ C^^lTlIV^l 

Iiidiana|i<>lis and air taxes. Suhjcit lo cliange and availability Restrictions apply .Ships registry: I'anania. j^. m..i: f j;o i c jic ; u Wofk 

AAA Travel Agency Services are Available to Everyone 
For more information or reservations call 1-800-874-7317 x230. 
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house. Home hours: Mon.-Sat 10 o.m.-yjo 
p.m. $6. 7230 N. Delaware St. 631-1888. 

SULLIVANMUNCE CULTURAL 
CENTER 

Preserved Moments (ongoing) This exhibit 

• chronicles the homes of ZIonsville's village 
i and the surrounding area via old photo- 

j graphs. Besides demonstrating the changes 
I existing structures have undergone, it memo- 
i rializes the homes no longer standing. Tues., 
\ Wed., Fri., Sat. 10 a.m.-4 p.m.; Thurs. 10 
j a.m.-8 p.m. Free admission. 22s W. 
Hawthorne St., Zionsville. 873-4900. 

INDIANA HISTORICAL SOCIETY 

; Ernie Pyle (ongoing) The Indiana Historical 

r Society showcases items from the personal 

! library of Hoosier journalist Ernie Pyle, 

I which the IHS recently acquired from the 

i Indiana University School of Journalism, 

i where it had been housed since the late 

j 1940s. The exhibit contains some of Pyle's 

t most-prized books, including stories by Mark 

i Twain and John Steinbeck, travel guides, and 

I his wife's crossword-puzzle books. IHC 

i hours: Tues.-Sot. lo a.m.-s p.m.; Sun. noon-s 

i p.m. Free admission. Indiana History Center. 
232-1882. 

HISTORIC LANDMARKS 
FOUNDATION OF INDIANA 

Landmarlts on Foot: Wholesale District and 
\ Monument Circle Tour (Saturdays and 
\ Sundays through Oct. 2$) See what you're 
i missing. Really. This walking tour features 
i historical highlights that are easily over- 

• looked in this familiar area of downtown. 

j Tickets are available at TicketCentral in the 
i Indianapolis Artsgarden. 1-2:30 p.m. Adults 
j $6; children 13-18 S5, 6-12 $3. • Landmarks on 
\ Foot: Downtown Canal Tour (Fridays through 
I Oct. 28) Way back in the 1830s some genius 
j had an idea to build a canal that would so 
! thoroughly modernize transportation that 
! Indiana— and Indianapolis— would be cata- 
j pulted into a position as a commercial mecca. 
i Didn't happen. In fact, it bankrupted the state 
i and was next to useless— until now. This tour 
i takes walkers along the many new buildings 
i and landmarks lining the canal. Tickets are 

available at Historic Landmarks Foundation 
j headquarters at 340 W. Michigan St. 1-2:30 
\ p.m. Adults $6; children 13-18 $5, 6-12 $3. 340 
: W. Michigan St. 639-4534. 

CONNER PRAIRIE 

Weekend on the Farm (June 18-19) You— and 
I 11 other "guests"— spend a couple of days 
I (and a night) on a circa 1886 farm, learning 
i about the rural existence from more than a 
5 century ago. While you're down on the farm 
I you'll prepare 19th-century meals, go to 
j school, feed the livestock (even muck the 
i stalls!), work in the fields, then repair to the 
j parlor for some games, or try your hand at a 
I game of historic base ball. Your life as a 
1 farmer begins at 10 a.m. on day one, and ends 
I at 4 p.m. the following day. Adults $795; chil- 
j dren 6-ii $90; children 12-17 $1^0; college stu- 
1 dents $180. Reservations required. Prairie 

hours: Tues.-Sat. 9:30 a.m.-s P-'"-; Sun. 11 
' a.m.-s P-"!- Prairie admission $11; children 

S-12 $7. Conner Prairie, 13400 Allisonville Rd., 
\ Fishers. 776-6006. 

I INDIANAPOLIS ZOO 

Elephant Awareness Week (June 27-July 3) 
I This week presents ample opportunity to get 




Simply Skin MedSpo is a sophisticated and 
nurturing place dedicated to your health, 
beauty, end longevity. A ploce where medical 
expertise meets the uitimote spa experience. 

East of 1-69 on 11 6th Street 317.576.1 114 

customized facials • loser vein removal • loser hair removal • mtcrodermobrasion 
skin care ♦ injectable tillers • Botoxi^ • motce-up application 



SimplySkin , 



ARE YOU TIRED OF PAYING TOO MUCH 
MONEY TO THE GOVERNMENT? 

We're the guys who have been instructing CPAs for over a decade on how 
to defer up to $2,000,000 annually for you, the business owner. Why not 
withdraw your money without the government taking their "fair share" of 
your principal and earnings? 

• IRS TESTED 
. LEGAL OPINION 

Call us or have your CPA call us: 
Jeff Sparks, President, Registered Investment Advisor 
(317) 374-0089 



ESI 



Executive Solutions, Inc. 

Innovative, Discriminatory & Unlimited Income 
Deferral SOLUTIONS for Business Owners 



'I 

I 
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up-close and personal with the pachyderms, 
and includes daily bathings (of the elephants, 
silly), keeper chats, a weigh-in contest and 
elephant bingo, all in an effort to show just 
how smart, agile and strong the earth's 
largest land mammal really is. Free with zoo 
admission. Mon.-Thurs. g a.m.-s p.m.; 
Fri.-Sun. g a.m.-S p.m.; Closed on June w for 
Zoobilation. Zoo admission: Adults $11.50; 
children 2-12 S7. 630-2001. 



Museums 



INDIANAPOirS MUSEUM OF 
CONTEMPORARY ART 

Altered Spaces (through Julyg) Works in vari- 
ous media by artists such as Robert Beck, 
Jesper Just and Vincent Lamouroux speak to 
their creators' interpretations of interior and 
exterior spaces. Museum hours: Thurs.-Sat. 11 
a.m.-6 p.m. Museum admission free. 340 N. 
Senate Ave. 634-6622. 

INDIANAPOLIS MUSEUM OF ART 

la Fornarina (through June 26) One of the 
most immediately recognized paintings in 
Western art. La Fornarina ("daughter of a 
baker") is famous for its seductive pose of a 
woman both trying to conceal her body and 
drawing attention to it with a gauzy cover. 
Indianapolis is but one of three U.S. cities to 
have Raphael's famous painting on loan 
(Houston and New York are the others). Also 
featured is Giovanni Bellini and the Art of 
Devotion (through Oct. 30), a three-painting 
installment from the museum's collection 
showcasing how Madonna and Child was 
painted in Bellini's workshop and then copied 



for use in other forms of private devotion. • 
From 1911 to 1955, the Overbeck sisters— all 
six of them— created highly sought-after pot- 
tery in Cambridge City, Indiana. Their works, 
including Art Nouveau and Art Deco vases, 
bowls, figurines and "grotesques" (which one 
sister dubbed "humor of the kiln") were 
highly valued and received awards in Paris, 
Chicago, New York and other cities around 
the country. Fifty pieces of their work are fea- 
tured in Overbeck Pottery of the Arts and 
Crafts Movement (through Jan. 8). Museum 
admission $7; free for children 12 and under. 
Tues., Wed., Fri.-Sun. 10 a.m.-s p.m.; Thurs. 
10 a.m.-g p.m. 4000 N. Michigan Rd. g20- 
2660. 

EITELIORG MUSEUM OF AMERICAN 
INDIANS AND WESTERN ART 

Mel and Joan Perelman Wing Grand Opening 
(June 11-12) There will be plenty to see when 
the Eiteljorg Museum debuts its new Mel and 
Joan Perelman Wing— a 45,000-square-foot 
expansion that nearly doubles the museum's 
size. June 11 starts with a formal procession. 
Inside you'll find new galleries and class- 
rooms, a library, and a snazzy new cafe serv- 
ing up Southwestern cuisine. Museum hours: 
Tues.-Sat. 10 a.m.-s p.m.; Sun. noon-5 p.m. 
Museum admission: adults $7; children s-17 
$4 (outdoor attractions feature free admission 
during the grand opening). 500 W. Washing- 
ton St. 636-g378. For more information, see 
page 49- 

INDIANA STATE MUSEUM 

92 County Walk Tour (June 8) Take a tour 
around the outside of the museum and learn 
something about each of the state's counties 



in this unique gallery. • Spread the Word 
(through Dec. 31) Presented in the museum's 
Legacy Theater, Spread the Word tells the sto- 
ries and experiences of African Americans as 
viewed through the passionate lenses of 
black media. Museum hours: Mon.-Sat. 9 
a.m.-s p.m.; Sun. 11 a.m.-$ p.m. Museum ad- 
mission $7. 232-1637. 

Galleries & 
Exhibitions 

SPRING GALLERY WALK 

THROUGH JUNE 23 • Featuring artwork 
from Stephen Wooldridge, Yasha Persson, 
Lisa Pelo-McNiece, Rob Harrell, David 
Kleeman and Rob Curfman, this walking tour 
begins at the Dean Johnson Gallery on Mass 
Ave and Includes other galleries along the 
avenue. Mon.-Fri. 11 a.m.-sp.m. Free. 646 
Massachusetts Ave. 634-8020, www.dean- 
Johnson.com. 

TOMOTTERNESS 

THROUGH JULY 31 • Sometimes whimsical, 
sometimes stoic, the stylized bronze figures 
of Tom Otterness evoke a wide range of 
emotions. Otterness, a public artist, created 
figures that dotted a five-mile expanse of 
New York City's Broadway; see 25 Otterness 
creations, many of which are from the New 
York installation, sprinkled throughout 
downtown Indianapolis at Monument 
Circle, White River State Park, other cultural 
hotspots and random intersections. Free. 
Call 631-3301 for information and a map of 
the locations. 



LOVE AT 
FIRST SIGHT? 



(If only it were that easy!) 

There's a Better Way* 




Professional Matchmaking 




Heather Hill 

Relationship Specialist 
Syndicated Radio Hosi 
Author - 
Baby It's You, 
What You Can Do 
to Find True Luvc 



317'951'1111 ' 

www.ReservationsForTwo.net 

FEATURED IN: COSMOPOLITAN, CHICAGO SUN TIMES, WIBC DATE NIGHT, THE DAILY BUZZ, 
INDY MEN'S, INDIANAPOLIS STAR, INDIANAPOUS MONTHLY, INDIANAPOLIS WOMAN 
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WHITE RIVER GARDENS 

Butterflies (through Sept. s) Nearly 30 species 
of butterflies from the United States, Costa 
Rica and Africa are on display at the 65-foot- 
tall Hilbert Conservatory in this seventh an- 
nual exhibition. "Regulars" include the Julia, 
the Blue Morpho and the Owl; together v^ith 
newcomers, they float among visitors and a 
wonderful garden of flowers. Mon.-Thurs. 9 
a.m.-s p.m.; Fri.-Sun. 9 a.m.-6 p.m. Adults 
$7; children 2-12 $6. 650-2007. 

VISIONFEST 

JUNE 2-5 • lUPUI's New Media program 
hosts this conference and juried student 
competition featuring panel discussions, net- 
working opportunities with industry leaders 
and multiple screenings of student work in 
various types of animation. lUPUl Infor- 
matics and Communications Technology 
Complex, 535 W. Michigan St. Call 278-4636 
or check out www.visionfest.org for more in- 
formation and complete schedule, for more 
information about John Canemaker, a fea- 
tured speaker, see page 56. 

HERRON SCHOOL OF ART AND 
DESIGN 

Grand Opening (June 3) After years of strug- 
gling against the seams of its old location, 
Herron is ready to turn on the lights at its 
new i70.ooo-square-foot, $26.5 million home 
on the lUPUl campus. Visitors at the grand 
opening may tour one of four galleries in 
Eskenazi Hall. Don't forget your checkbook: 
Artwork created by students, faculty, alums 
and local artists will be on sale for just $200. 
Music from the Orkestra Projekt and hors 
d'oeuvres and refreshments round out the 
day. 3-8 p.m. Free admission. Eskenazi Hall, 
lUPUl, 735 W. New York St. 920-2413. 

HARRISON CENTER FOR THE ARTS 

Lilly Oncology on Canvas: Expressions of a 
Woman's Cancer Journey (June 3-17) In this 
new exhibit at the Harrison Center for the 
Arts, breast-cancer patients and their fami- 
lies, friends and caregivers display intensely 
personal and dramatic works. The touring ex- 
hibit is the product of an international com- 
petition, sponsored by Lilly Oncology, judged 



ATTENTION 

EVENT PUBLICISTS! 

Please note that IM has a new e-mail 
address for Datebook submissions: 
datebook@indymonthly.emmis.com. 
To submit your event for considera- 
tion, please send details (dates, 
times, ticket prices, contact name, 
phone number, exact location and a 
brief description) via e-mail; by U.S. 
mail to Datebook, Indianapolis 
Monthly, 40 Monument Circle, Suite 
ICQ, Indianapolis, IN 46204; or by 
fax to 317-684-2080. Information 
should arrive in our offices at least 
three months before the event. 



Participating in the 

2005 Indianapolis Monthly Dream Home 



THE PEARTREE 

FINE LINENS FOR THE HOME 



nil East 6ist Street 

BROAD RIPPLE VILLAGE 
• 

1702 WEST 5IST STREET 
INDIANAPOLIS 
317-475-1906 



ROSALIND BRINN POPE INTERIOR DESIGN 



CREATEWCRETE 





\ 



Beautify plain concrete 
with a decorative overlay 

For the look of brick, slate or stone, a decorative concrete overlay can be applied 
to any new or existing surfaces, pool decks, patios, driveways and walkways. 



PLEASE CALL 3 1 7-773-978 1 FOR A FREE ESTIMATE! 

www.create-a-crete.com 



JUNE 2005 59 




Lrfe doesn't happen just on the job site. It happens at baseball games, family barbecues and all the moments in 
between. JELD-WEN helps give you the peace of mind to enjoy these moments by crafting reliable windows and 
doors that are buiit to last. We're also committed to providing on-time, complete deliveries and hassle-free serv- 
ice. Learn more at vvww.i«td-wen.com/JW99. We keep our promises, so you can keep yours. 

RELIABILITY for real life" I TELD'WEN. 

WINDOWS « DOOt) 



Windows & Kitchens of Indiana 

115 Shadow Lawn Dr. • Fishers, IN • (317) 842 0663 
www.wandkoi.com 




THE BENTLEY CONTINENTAL GT 




BENTLEY 

BENTLEY ZIONSVILLE 

360 S. First Sti«e€t. Zionsville. Indiana 46077 Tel 3 1 7 873 2360 Fax 3 1 7 873 6860 
www.bemleymo(ors.com www.albersrollibentle/.com 
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at the Royal College of Art In London. The 
contest's first-place winner Is La Noticia (On 
Hearing the News), a bold-but-dark acrylic-on- 
canvas portrait of a woman covering her face 
with her hands. Free admission. 1505 N. 
Delaware St. 396-3886. For more information, 
see page so. 

Galas & Benefits 

2ND ANNUAL CANCER SURVIVORS 
WALK 

JUNE 4 • Walk from Victory Field through the 
near-westside of downtown Indianapolis be- 
fore concluding at Celebration Plaza in front 
of the NCAA Hall of Champions to show your 
support for cancer survivors. Proceeds help 
The Wellness Community-Central Indiana, 
which provides programming, workshops and 
other assistance. 2:30 p.m. $20. Victory Field. 

OUTRUN THE SUN RUN/WALK 

JUNE 4 • Outrun the Sun Is an Indianapolis 
nonprofit dedicated to increasing awareness 
of melanoma— the number-one cancer in 
women ages 20-29 and one of the main 
causes of cancer in all people under age 
30— and raising funds for medical research. 
This inaugural run/walk event, sponsored by 
Dermatology Inc., begins on New York 
Street in front of the lU Michael A. Carroll 
Track & Soccer Stadium on the lUPUl cam- 
pus: on-site registration is inside the lU 
Natatorium. Choose between the 5K and 5- 
mile courses, or do the i-mile walk. A post- 
race party at the track-and-field stadium will 
feature Ritter's frozen custard, pizza and 
beverages, as well as live music. Register at 
www.tuxbro.com. $20. Run starts at 7 p.m.; 
walk starts at 7:15 p.m.; j-mile fitness walk 
starts at y.os p.m. www.outrunthesun.org. 

INDIANA REPERTORY THEATRE 

JUNE 4 • The 11th Installment of I RT's annual 
"Celebrity Radio Show" features a parody of a 
parody, The Spies Who Gagged Me: You Only 
Laugh Twice. The story revolves around an 
Indianapolis-based evil genius (maybe it's the 
affordable office space) bent on world domi- 
nation. Two super-spies— Janies Fond and 
Awesome Powers— are enlisted to save the 
day. Proceeds go to support educational pro- 
grams that introduce live theater to more 
than 50,000 schoolchildren annually. The 
evening includes dinner, cocktails, a silent 
auction and more. 6p.m. $150. Indiana 
Repertory Theatre. 916-4835. 

LIVE FROM THE RED CARPET 

JUNE 4 • Times Square comes to the city's 
Old Northslde when the Children's Theatre 
Institute turns the neighborhood into a slice 
of the Big Apple for this second annual 
event. Dressed in black-tie or as their fa- 
vorite star, carpet-goers will be part of a live 
broadcast under the stars and enjoy appe- 
tizers from Bonefish Grill. Silent and live 
auctions are included, and the second an- 
nual "Shining Star Award" will be given at 
this benefit for the Children's Theatre. 7 p.m. 
$60; $Joo per couple, uoi N. Central Ave. 
423-2999- 

ZOOBILATION2005 

JUNE 10 • There are many reasons to attend 
Zoobilatlon, perhaps the most well-known 
fundraiser on the city's social circuit. But 
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the best one may well be watching high- 
powered doctors, lawyers and industry 
chiefs as they try to limbo at the luau. Music 
from 10 live bands, food from 65 different 
restaurants, complimentary drinks, a tropi- 
cal oasis, even a special VIP party: It's a 
dizzying barrage of sensory stimuli, all to 
benefit our animal friends at the zoo and 
celebrate the return of the Atlantic bot- 
tlenose dolphins to their new exhibit. But 
here's the rub— tickets for the event sold 
out months ago. Your mission now is to ei- 
ther weasel one from a friend, employer or 
scalper (it's legal here in Indy, after all), or 
remind yourself to buy tickets for 2006 
when they go on sale again come February 1. 
7 p.m.-mldnlght $250. Indianapolis Zoo. 
630-2188. 

BREW-HA-HA 

JUNE n • True or false: Anthropologists con- 
tend that practically every developed cul- 
ture has shared at least one thing in com- 
mon—namely, each brewed some form of 
beer. The answer, of course, is "true." Good 
anthropologist that you are, Brew-Ha-Ha 
(June 11) gives you ample room to perform 
field research on your own, all in the good 
name of charity. In this case, proceeds go to 
support the Phoenix Theatre. Now in its 
10th year, Brew-Ha-Ha is a sprawling down- 
town block party in the historic Chatham 
Arch neighborhood that includes sampling 
the region's best microbrews, food, music 
(even karaoke), mehndi artists and tours of 
the theater itself Rain or shine. 3-7 p.m. 
$2$. 700 block ofN. Park Ave., just north of 
Mass Ave. 635-7529. For more information, 
see page so. 

KITCHEN TOUR 2005 

JUNE n • Tour some of the area's most fabu- 
lous kitchens at this fundraiser in the 
Crooked Stick neighborhood. Hosted by 
Meals on Wheels, the event raises funds to 
assist homebound and disabled elderly in 
the Indianapolis area. Park at the Robert 
Irsay Pavilion off of Ditch Rd; shuttles run 
throughout the day to the neighborhood. 10 
a.m.-4 p.m. $12 advance (tickets available at 
select Marsh locations); $15 at the door. 
Crooked Stick in Carmel, between 106th and 
116th streets off of Ditch Road. 633-6325. 

WORLD'S LARGEST WATER- 
BALLOON FIGHT 

JUNE 12 • Is it breaking a world record that 
makes this event so attractive? No. Giving 
money to a worthy cause— in this case, the 
Fishers Pointe Cooperative Preschool? 
Nope. It's the primordial thrill of throwing a 
plump balloon filled with water at another 
human being. Entrants will throw as many 
water balloons as they can (there are 25,000 
biodegradable missies ready to go)— at each 
other— in five minutes in order to both make 
It into the Guinness Book of World Records 
and raise money for the school, which 
teaches through a developmentally appro- 
priate, play-based curriculum. Activities and 
food vendors will be on hand, too. And bring 
your goggles, because they're required. 2:15 
p.m. Adults $s; children $3; $12 family. 
Holland Pork, 1 Park Dr., Fishers. 767-4312; 
www.fisherspointecoop.org. For more infor- 
mation, see page 30. 

TEEING UP FOR STEP-UP INC. 

JUNE 14 • Few are the things that are better 




THEME PARK 



New for 2005, 
experience Indiana's 
newest wavepool. 
It's so big, we call it Bahari, 
Swahili for "immense sea." 
With over 33,000 square feet 
of wave action along with 
geysers and spray fountains 
erupting everywhere, families 
can splash, swim, float, and 
play together. It's a sea full of 
fun for your entire family! 




Al discounts indicated apply to General 
Admistton ltck«ls puictwsed ai mam gate 
only. Savf S2 00onQuMt-Uncler-54'/ 
Senior Admission tvar day. Sav«S3.00 
on 0*fwral Admtuion on Saturdays tn 
July A August One coupon vaird tor up 
10 8 drscounts No doubJ© discounts 



$7 IN MAY , 
/ WED-FRI IN JUNE * 

Tur-i IN lUNr I 

tA ALL SEASON 
4 SUNDAY- FRIDAY u 

I 



#807 



Eiplru October «. 200S 

1-877 GO FAMILY •www.holidayworld.com 

Jet. Ind. 162 & 245* South of 1-64 • Santa Glaus, IN 47579 



2004 International 
Applause 
Award Winner 




The power of fresh (lowors 

14550 Clay Terrace Boulevard 
Suite 155 
Carmel, IN 46032 

Tel: 317.844.7800 
Fax: 317.843.0366 
CarmellN@KaBloom.eom 
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than a Monday out of the office playing golf 
Think of the serenity— just you and the 
clubs and the ball and the breeze. Now add 
in a worthy cause— in this case, Step-Up, an 
organization that provides HIV/STD and 
pregnancy-prevention programs for at-risk 
youth. £ntryfee includes greens fees, box 
lunch and thank-you gift, n a.m. $ioo. 
Winding Ridge Golf Course, 5450 Bogey Dr., 
Lawrence. 634-1913. 

MARSH COOKOUT ON THE CIRCLE 

JUNE 23 • Downtowners know it's summer- 
time when the Boy Scouts serve lunch on 
the Circle at this annual event, now in its 
14th year. This fundraiser to help economi- 
cally disadvantaged Boy Scouts has served 
more than 35,000 meals and raised 
$245,000— sending more than 4,800 Scouts 
to summer camp in the process. 77 o.m.-7:30 
p.m. $7. Monument Circle, northwest quad- 
rant. 92S-1900. 

Spoken Word 

BAXTER BLACK 

JUNE 11 • When the Eiteljorg Museum 
throws open the doors to unveil its new 
Perelman Wing, most visitors will flock to 
see the new galleries, gardens, terrace and 
cafe. But the star of the day may well be 
Baxter Black, the Cowboy Poet. Formerly a 
large-animal veterinarian. Black, the fea- 
tured performer for the Perelman Wing's 
grand opening, made a living "tormenting 
cows" in New Mexico before beginning a ca- 
reer as a widely acclaimed poet and hu- 
morist. 7 p.m. $35. Eiteljorg Museum of 




SPORTS 



PRIX-EMINENT 

The U.S. Grand Prix attracts fewer spectators than the 500 or the Brickyard, but what Its 
fans lack in nunnbers, they make up for in rowdy enthusiasm. Think face-painting, flag- 
waving loyalists who support their drivers by blaring horns as they zoom around the Indi- 
anapolis Motor Speedway at speeds of up to 170 miles per hour. On the 2.6-mile road course, 
racers drive north on the main straightaway (that's "backwards" to Indy 500 fans), then cut 
through the infield in a series of twists and turns that make California's Pacific Coast High- 
way look like a drag-racing strip. The race begins at 1 p.m. June 19. Tickets— from $75 to $150— 
for the sixth running at the Speedway can be purchased online at www.indianapolismotor 
speedway.com or by calling the ticket office at 492-6700 or 800-822-INDY. 
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American Indians and Western Art, soo W. 
Washington St 636-9378 

Home & Garden 

IVGA 4TH ANNUAL COLLECTORS 
SHOW AND SI LENT AUCTION 

JUNE 4 • Taking place at the historic 
Irvlngton Lodge, this show is held in con- 
junction with the 2005 Celebrate Irvington 
Festival and features original works of art 
and a silent auction including gift certifi- 
cates, baskets, paintings, photography and 
more. 1-4 p.m. Free. $$1$ f- Washington St. 
322-3813. 

WOODRUFF PLACE FLEA MARKET 

JUNE 4-5 • Garage-sale junkies and bargain- 
hunters will find the serene sidewalks of 
Woodruff Place overflowing with opportuni- 
ties during this sundry sale. You'll also find 
food, music and a sense of well-being, know- 
ing some of the proceeds go to help maintain 
this stately neighborhood. Sat. 8 a.m.-s p.m.; 
Sun. TO a.m.-s p.m. Between Michigan and 
10th streets. 634-7934. 

GARDENS OF ZIONSVILLE 

JUNE 15 • Tour six private gardens during this 
third annual event benefiting the museum 
and genealogy library at the SullivanMunce 
Cultural Center. A garden market, show and 
sale of professionally created container gar- 
dens will also be on hand, jo 0.01.-7 P-f - i20. 
22s W. Hawthorne St, Zionsville. 873-4900. 

DAN RIPLEY'S ANTIQUE HELPER 

JUNE 5, 19 • Ripley's is an Indy-based auction 
house that traffics in fine art and antiques, 
but budget-minded wannabes needn't fear: 
Each of Ripley's auctions offers a significant 
collection of "discovery" items available for 
penny-pinchers looking to even the score. 
Ripley's also holds specialty auctions 
throughout the year that focus on items like 
modern design, jewelry and the like. Times 
vary. 2764 E. ssth PI. 257-5635. 

JUNE AT WOODRUFF 

JUNE 25-26 • Tour eight historic homes and 
six gardens in one of the city's oldest neigh- 
borhoods. A vintage fashion show, historic 
photo exhibit and other attractions are also 
included. Sat.-Sun. noons P-f"- $12. 
Woodruff Place, between 10th and Michigan 
streets. 681-1119. 

ANNUAL MERiDIAN-KESSLER 
HOME AND GARDEN TOUR 

JUNE 25-26 • Tour eight homes and gardens 
in this stately northside neighborhood. 
Besides enjoying the area's history and 
charm, visitors can see how homeowners 
have retrofitted 21st-century technology and 
modern interior design into their homes. 
Sat.-Sun. noon-s p.m. $12 advance; $15 day 
of tour. S639 N. Meridian St. 283-1021, 
www.ml(na.org. 

Fairs & Festivals 

BROAD RIPPLE FARMERS MARKET 

THROUGH OCT. 24 • Corn on the cob, early- 
season tomatoes, string beans, the whole 
farming schmear, along with breads, canned 
jams, flower arrangements and whatever else 
pops loose from the ground. 7:30-77 a.m. Free 
admission. 6202 Guilford Ave. 257-2782. 




Over 100 award-winning Indiana wines - Delicious food 
Live music and art vendors ~ KidZone 
Designated driver program ~ Glass and bottle sales 





Juney^, 2005 
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Advance tickets may be purchased at Marsh Supermarkets, parttcipating wineries 
Of online. Call 1-800-832'WINE for more information. (f|P|m| 

Adults age 21 and up: $16 advance / $19 gate 
Designated drivers age 21 and up: $8 advance / $8 gate 
Teens/children age 6-20: $5 / Age 5 and under: Free 

(Wine samples included with adult ticket; I.D. required. 
Food and some activities not included. No re-entry; no pets; no outside food or beverage.) 

www.vintageindiana.com 
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Creating Solutionsy Changing Lives 



Easter Seals Crossroads... 

Helping children and adults with disabilities through 
outpatient therapies, employment support, assistive 
technology, case management and more. Visit us at 
www.eastersealscrossroads.org to learn more. 

CROSSROiVDS 

Reriabiiiidtion Center 





Vre<x\Um soiiKions. r/mnping Iiiies. 
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FARMERS' MARKET AT THE CITY 
MARKET 

THROUGH OCT. 26 • The ninth installment 
of this downtown favorite, the Farmers' 
Market takes place every Wednesday out- 
side the City Market. Grab some lunch. Pick 
out some vegetables, or maybe a tasty hunk 
of award-winning cheese, meats, breads, 
herbs or other specialties, to a.m.-vjo p.m. 
Free admission. City Marltet, 222 E. Market 
St. 634-9266. 

JAMES DEAN FEST 

JUNE 3-5 • Commemorating the 50th an- 
niversary of Dean's death, the festival in- 
cludes rock concerts, appearances by 
celebrities including Martin Sheen, outdoor 
screenings of Dean's films and more— all in 
Marion, Indiana. $20. ti a.m. -2 a.m. Marion 
Municipal Airport. 76s-668-4488. 

TASTE OF BROAD RIPPLE 

JUNE 4 • If it seems like the Village has de- 
volved into a nighttime mecca of debauch- 
ery, get a clue: It's been like that for years— 
that's why we love it so. Yet the Village feels 
put upon to clean up its act, at least for a 
day, and lure unsuspecting families into the 
area so they can ply them with, well, really 
good food, great music and decent, fully 
clothed fun. 3-11 p.m. Price TBA. 251-2782. 

VINTAGE INDIANA WINE AND 
FOOD FEST 

JUNE 4 • Sample some of the 100 award- 
winning wines and nosh on food from some 
of the city's favorite restaurants, such as 
Santorini Greek Kitchen, St. Elmo Steak 
House and Zydeco's 5, all while browsing art 



and wine vendors sprinkled throughout 
Military Park. Live music, cooking demos 
and a wine trail are also included. 11 a.m.-y 
p.m. $8 adults; $5 ages 11-20; children 10 and 
under free admission. Military Park, 601 W. 
New York Street. 800-832-9463 

INDIANA FESTIVAL 

JUNE 4-5 • The amalgam of Prairie Town 
Market and the White River Folk Festival, 
the two-day Indiana Festival at Conner 
Prairie features multiple entertainment 
stages, more than 50 artists and plenty of 
artsy-crafty stuff for the kids to do. It also 
includes ethnic cuisines, dance, storytelling 
and more, all to showcase the diverse cul- 
tures found here in Indiana. Prairie hours: 
Tues.-Sat. 9:30 a.m.-s p.m.; Sun. 11 a.m.-s 
p.m. Prairie admission $11; children s-12 $7- 
776-6006. 

STRAWBERRY FESTIVAL 

JUNE 9 • Strawberries, strawberries, straw- 
berries. Piled high over shortcakes, sales 
of these berries go to support outreach 
efforts by Christ Church Cathedral. 8:30 
a.m.-6:30 p.m. $sfor the works. Monument 
Circle. 636-4577. 

ITALIAN STREET FESTIVAL 

JUNE 10-11 • When the moon hits your eye 
like a big plate of manicotti, spumoni, 
ravioli, tortellini, cannoli or even a pizza 
pie, that's Italian Street Festival. Music and 
a traditional religious procession make this 
a festival you might not want to refuse. 
Fri.-Sat. 5-11 p.m. Free admission; food 
vendors individually priced. 520 Stevens St. 
686-0000. 



MIDDLE EASTERN FESTIVAL 

JUNE 10-11 • Here you'll find an air-conditioned, 
indoor bazaar where you can enjoy some of 
the finest authentic food this side of the 
Atlantic while browsing arts, crafts and other 
items. Don't miss the dancing and cooking 
demonstrations. Fri. 4-11 p.m.; Sat. rKX>n-ii 
p.m. St. George Antiochian Orthodox 
Christian Church, 4020 N. Sherman Dr. 

TALBOT STREET ART FAIR 

JUNE 11-12 • Though the Herron School is 
moving from its spot in the neighborhood, 
the 50th edition of the art fair proves that 
some traditions live on. Come to admire and 
purchase artworks from local and not-so- 
local artists and roam the 250-plus vendor 
booths set up along Talbott Street and sev- 
eral side streets in Herron-Morton Place. 
Sat. 10 a.m.-6 p.m.; Sun. 10 a.m.-s P-"!- ^''^e 
admission. Talbott Street, between i6th and 
19th streets. 927-9823 or 691-9532. For more 
information, see page 66. 

INDY PRIDE FESTIVAL 

JUNE 11-12 • Celebrate gay/lesbian/bisex- 
ual/transgender pride during this daylong 
festival that includes a parade down Mass 
Ave, antique cars, vendors, entertainers and 
more. Sat.-Sun. 10 a.m.-7p.m. (lineup for 
parade begins at 9 a.m. on June 11). Free. 
University Park, www.indyprideinc.com. 

54TH AND MONON ART FAIR 

JUNE 18 • The Broad Ripple Art Fair may get 
all the ink, but this is the little art fair that 
could. Held in the parking lot of the shops at 
54th Street near the Monon Trail, it features 
more than 60 local artists and shops from the 





201 Pennsylvania Parkway 
Indianapolis, IN 46280 
and U| locations statewide. 
317,^15.005$ Voice 
888^199.1413 Toll Frc« 
317.817.1737 Facsimile 
www.interfacegTOup.com 
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area plus hot dogs, lemonade and smoothies 
all along one of the saner stretches of the 
Monon. 10 0.171.-4:30 p.m. 253-»569. 

BRICK STREET GALLERY WALK 

JUNE 24 • Spend an evening in historic Zions- 
ville for this fifth annual event. Galleries, shops 
and restaurants are open late for your brows- 
ing pleasure while you celebrate the arts. The 
Gallery Walk is sponsored by Zions-ville mer- 
chants, art galleries, the SulllvanMunce 
Cultural Center and other local interests. 6-10 
p.m. Downtown Ziomville. 873-4900. 

13TH ANNUAL EITELJORG INDIAN 
MARKET 

JUNE 25-26 • View work from 190 Native 
American artists, including traditional and 
contemporary pottery, painting, sculpture, 
jewelry and other items, at this two-day 
event. $12 adults; $4 children 5-17. 5at.-Sun. 
10 a.m.-s p.m. Eiteljorg Museum of American 
' Indians and Western Art. 636-9378 



FAIRS & FESTIVALS 



ART-HISTORY COURSE 



Film 



INDIANA FILM SOCIETY 

JUNE? • The IFS screens works from 
Bollywood, the world's largest movie indus- 
try. Koi Mil Oaya {You Are Not Alone) is the 
first sci-fi film in Hindi and chronicles the 
story of Rohit, a mentally challenged boy 
whose father died when Rohit was very 
young. 7 p.m. Free admission. Jewish 
Community Center, 6701 Hoover Rd. 251-9467. 

IMAX THEATER 

Dolphins (through August) Graceful and 
charming beyond words, enigmatic dolphins 



Fifty years ago, the Talbot Street Art Fair 
began as an al fresco outlet for Herron Art 
School students to sell their wares to the 
public. The alley that was the fair's origi- 
nal site no longer exists, but as the event 
evolved into a 250-plus-vendor juried art 
show. It stayed determinedly close to its 
roots. Attendees still pay no admission 
fee, and the fair itself has held fast to its 
original spelling of Talbot Street. (Yes, Tal- 
bott Street is spelled with two t's in the 
area where the fair takes place, but the 
artists cling to the one-t spelling in hom- 
age to the original location, south of 16th 
Street, where Talbot is a six-letter word.) 
For this year's soth-anniversary show, 
artists will line Talbott from 16th to 19th 
streets, as well as several side streets in 
the historic Herron-Morton Place neigh- 
borhood, which hosts the event. Vendors 
will be set up io a.m.-6 p.m. June ii and 
^o a.m.-5 p.m. June 12. For more informa- 
tion, contact Carole Veatch at 927-9823 
or 691-9532. 




iflectsjrour personal sense of style. 

issic Pools can capture and produce 

'el of quality in your backyard swimming pool. 

Personalized features and design excellence. 

Call today to see our collection of Classic examples. 
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when you visit, bring comlorlable shoes— and leave 
old notions o( a stale museum behind. You II experience 
three floors of entertaining, interactive and constantly 
changing exhibits designed to''-- rt. .p ii.i'f.r ■ — 
and spark memories. Add a two-story gilt shop, 
the L S. Ayres Tea Room, plus much more, and 
you II find everything you re looking lor Better 
still, quite a few things you re not. 



INDIANA STATE MUSEUM 



650 WesI Washington Street • indonapolis, Indiana 46204 - 3)7 252 1637 • Indlanamuseum org • TDD 317 23<I 2447 
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are almost endlessly fascinating. This film 
shadows a group of scientists as they try to 
learn more about these majestic animals, fol- 
lowing several dolphin species through the 
turquoise waters of the Bahamas and be- 
yond. Also showing after June 10: NASCAR 
3D: The IMAX Experience, which takes view- 
ers behind the scenes for insight into the 
technology, science, teamwork and personali- 
ties that make this sport one of the leading 
spectator events in the country. Call for 
times. Adults $S.7s; children $6. Indiana State 
Museum, 650 W. Washington St. 233-4629. 

THE DORMAN STREET SALOON 
ALTERNATIVE FILM SERIES 

JUNE 4, 18 • The Dorman Street Saloon pre- 
sents a heady alternative-film series featuring 
local, regional and Internationally produced 
films. On the first and third Saturdays of each 
month, Dorman screens titles like Losers 
Lounge, Hollow, What Remains and Saving Star 
Wars, an award-winning film produced in 
Indiana. Unlike classier "film bars," Dorman 
doesn't serve gussied-up food: Small bags of 
chips, nuts and microwave popcorn round out 
the menu. It's perfectly acceptable to have 
pizza delivered. Filmgoers range from local 
artsy types to beret-wearing rogues and pro- 
fessionals interested in something different. 
Get there early: Seating is limited, and the 
widescreen TV is right next to the door. 8 p.m. 
Free admission, goi Dorman St 237-9008. 



Kidstuff 



THE CHILDREN'S MUSEUM OF 
INDIANAPOLIS 

Rockwell's America: Celebrating the Art of 



Norman Rockwell (June 18-Jan. 16, 2006) 
Norman Rockwell's work— and vision— comes 
to life in this special exhibit that includes 10 
of his original works and a collection of 
Saturday Evening Post covers, as well as life- 
sized, three-dimensional characters in this 
10,000-square-foot interactive display. • 
Super Croc (ongoing) Super Croc is the 
assembled model of the nearly complete 
remains of Sarcosuchus imperator, one of 
the largest crocodilians to walk the Earth. 
The dinosaur lived nearly 110 million years 
ago in what is now sub-Saharan Africa. 
Museum hours: Mon.-Sun. 10 a.m.-s p.m. 
Museum admission: $11.50 adults; $6.50 chil- 
dren. 3000 N. Meridian St. 334-3322. 

4TH ANNUAL KIDS' ALL-AMERICAN 
FISHING DERBY 

JUNE 11 • A catch-and-release competition, 
the field is limited to the first 505 entries, and 
children must be between the ages of 4 and 
14 and accompanied by a parent or guardian. 
One of the largest in the nation, the Fishing 
Derby also includes free refreshments, 
goodie bags for each participant and prizes 
awarded at random. 8 a.m.-noon. Free. Eagle 
Creek Pork, 7840 W. s6th St. 327-7110. 

CHILDREN'S THEATRE INSTITUTE 

Storybook Theatre: The City Mouse al The 
Country Mouse (through June 3) A hayseed 
mouse journeys to visit his "Fancy Dan" citi- 
fied relative in this charming tale. Mon. and 
Thurs. 10 a.m. and 1 p.m.; Wed. and Fri. 10 and 
11 a.m. $6. Call for locations for individual 
shovrs. 423-2999. 

MORRIS-BUTLER HOUSE MUSEUM 

Civil War Camp (June 20-24) This camp lets 



kids examine and experience life during the 
War Between the States. Activities include 
making hardtack, pokesacks, musketballs, 
candles and, at the end of the week, a 
wartime feast. $joo. 9 a.m.-i p.m. 1201 N. 
Park Ave. 636-5409. 

PEEWINKLE'S PUPPET STUDIO 

Puppetry Day Camp (June 20-24, June 
27-July 1) Kids learn the art of puppet-making 
at these five-day camps, split into two skill 
levels (Level I takes place June 20-24; Level II 
takes place during the second session). 
Besides creating different types and sizes of 
puppets, campers also learn about lighting 
and set design. The camps culminate with a 
camf>er performance at the end of each ses- 
sion. 9 a.m.-4 p.m. $200. 283-7144. 

LETS MEET! PBS KIDS IN THE PARK 

JUNE 18 • Loonette, Molly and other PBS 
KIDS are on hand for this daylong celebration 
featuring live entertainment, food and activi- 
ties. The theme of this year's event is "Safe & 
Healthy KIDS" and is presented by Riley 
Hospital for Children and the Indiana 
Criminal Justice Institute. 70 a.m.-4 p.m. Free 
admission. American Legion Mall and 
Veterans Memorial Plaza. 715-2061. 



Roadtrips 



GROUSELAND 

ONGOING • Once called the "White House 
of the West," Grouseland was built as a 
home for William Henry Harrison during 
his service as the first governor of the 
Indiana Territory (1801-1812). The house, 
near the Wabash River, was the first brick 




We UNDERSTAND THE DIFFERENCE 
BETWEEN INSURING A HOUSE AND A HOME. 

Your home is more then o roof over your head. It's a 
voluoble asset that shelters you end your valued 
possessions. We know you need on insurance company that 
understands the way you live. With more thon 1 20 years of 
experience, a well-earned reputotion for prompt ond foir 
claim settlements, and speciol expertise in insuring fine 
homes and their contents, Chubb Is as different from other 
insurance companies as a home is from a house. To see 
how we can create a personol insuronce program from 
Chubb to meet your sophisticated needs, please call us. 



CHUBB GROUP OF INSURANCE COMPANIES 

251 N Illinois St., Suite 1 100 
Indianapolis, IN 46204 
(317) 321-6000 



«ttAX. TOU-Kt IWSURCD WITH CHUI».' 



68 INDIANAPOLIS MONTHLY 



home in the Territory and served as the site 
for several treaties with Indian tribes. 
Visitors can explore the house on their own 
or through dally tours. Hours: Mon.-Sot. 9 
a.m.-s p.m.; Sun. 11 a.m.-s p.m. Adults $s; 
kids $2. 3 W. Scott St., Vincennes. 812-882- 
2og6. 

NORTHERN INDIANA CENTER FOR 
HISTORY 

Notre Dame: A Place in History (ongoing) 
The story of the University of Notre Dame 
began at the moment a young priest named 
Father Sorin first glimpsed a stretch of land 
in Northern Indiana called Notre Dame du 
Lac. Through artifacts and photographs, 
this exhibition chronicles the story of how 
the lake, the land and Father Sorin became 
indelible parts of the university's history. 
Center hours: Tues.-Sat. 10 a.m.-s P-m.; 
Sun. noons P-""- Center admission $5 to $8. 
80S W. Washington St., South Bend. 574-23$- 
9664. 

TAFT MUSEUM OF ART 

An Impressionist Eye: Painting and 
Sculpture from the Philip and Janice Levin 
Foundation (June lO-Aug. 28) All summer 
long, visitors to this Cincinnati museum can 
enjoy works from favorite Impressionists 
and post-Impressionists including Edgar 
Degas, Claude Monet, Mary Cassatt, Pierre 
Bonnard, Pierre-Auguste Renoir and Pablo 
Picasso. The exhibition includes three 
groups of paintings— women, still lifes, and 



leisure and country scenes— along with a 
collection of sculpture. Tues.-Wed. u 
a.m.-s p.m.; Thurs. 11 a.m.-8 p.m.; Fri. n 
a.m.-s p.m.; Sat. jo a.m.-s P-m.; Sun. 
noon-s p.m. $j adults; children under 78 
free (free to everyone on Wednesdays). 316 
Pike St., Cincinnati, Ohio. 513-247-0343. 

FORT WAYNE FREEDOM 

Dayton (June 5); Lexington (June 18). 7:30 
p.m. $s to $30. Allen County War Memorial 
Coliseum. 4000 ParnellAve., Fort Wayne. 
260-483-1111. 

NASHVILLE LITTLE OPRY 

Nestled in a valley just south of Nashville, 
the Little Opry hosts topnotch touring 
artists on a regular basis. Once a sawmill, 
then an indoor horse arena, the Opry 
opened its stage in 1975. Today, 30 years 
later. It seats 2,000 people. Trick Pony (June 
4), $21; Lorrie Morgan (June 11), $27; Marty 
Stuart (June 18), $21; Buddy Jewel (June 25), 
$24. Show times vary. 704 State Road 46 
West, Nashville. 812-988-223$. 

7TH ANNUAL BROWN COUNTY 
STUDIO AND GARDEN TOUR 

JUNE 25-26 • This self-guided tour lets 
visitors explore 18 artisans' studios and 
gardens in one of the state's most scenic 
counties. Sot. 9 a.m.-6 p.m.; Sun. 10 a.m.- 
5 p.m. Free admission. T.C. Steele State 
Historic Site, 4220 T.C. Steele Rd., Nashville. 
812-988-2785. • 



GO-TO GUIDE 

For special events and local sports schedules, log on to the 
Indianapolis hAonthly Web site at indianapolismonthly.com 



Children's Museum 
of Indianapolis 

3000 N. Meridian St. 
3343322 

chlldrensmuseum.org 

Christel DeHaan 
Tine Arts Center 

1400 E. Hanna Ave. 

788-3409 

cdfac.ulndy.edu 

Clowes AAemorial Hall 

4600 Sunset Ave. 

940-6444 

cloweshall.org 

Conner Prairie 

13400 Allisonville Rd. 
Fishers 
776-6000 
connerprairie.org 

Conseco Fieldhouse 

125 S. Pennsylvania St. 
917-2727 

consecofieldhcuse.com 

Eiteljorg Museum 
of American Indians 
and Western Art 

500 W. Washington St. 

636-9378 

eiteljorg.org 



Hilbert Circle Theatre 

45 Monument Circle 

262-itoo 

indyorch.org 

ICVA & Visit Indy 

One RCA Dome, Ste. 100 

639-4282 

indy.org 

Indiana Convention 
Center & RCA Dome 

100 S. Capitol Ave. 

262-3400 

iccrd.com 

Indiana History Center 

450 W. Ohio St. 
232-1882 

lndianahlstory.org 

Indiana Roof Ballroom 

140 W. Washington St. 

236-1870 

indianaroof.com 

Indiana State 
Fairgrounds 

1202 E. 38th St. 
927-7500 

indianastatefair.com 

Indiana State Museum 

650 W. Washington St. 
232-1637 

indianamuseum.org 



Indianapolis 
Art Center 

820 E. 67th St. 
255-2464 

indplsartcenter.org 

Indianapolis 
Artsgarden 

110 W. Washington St. 

631-3301 

indyarts.org 

Indianapolis 
Motor Speedway 

4790 W. 16th St. 

484-6700 

brickyard.com 

Indianapolis 
Museum of Art 

4000 N. Michigan Rd. 

920-2660 

ima-art.org 

Indianapolis Zoo 

120O W. Washington SL 
630-2001 

indianapoliszoo.com 

AAadame Walker 
Theatre Center 

617 Indiana Ave. 
236-2099 

mmewalkertheatr&org 



Murat Centre 

510 N. New Jersey St. 

231-00CX5 

murat.com 

Pike Performing 
Arts Center 

6701 Zionsville Rd. 
216-5455 

pike.k12.in.us/ppa/ 
artpart.htm 

Verizon Wireless 
Music Center 

12880 E. 146th St 
776-3337 
verizonwireless 
musiccenter.com 

Warren Performing 
Arts Center 

9301 E. 18th St. 
532-6300 
indyarts.org/ 
performing-asp 

White River Gardens 

1200 W. Washington St. 
630-2001 

whiterivergardens.com 

WhKe River State Park 

801 W. Washington St. 

2332434 

inwhiteriverxom 
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Call for your 

complimentary consultation 
on an incredible outdoor 
living space 




Named the 
2004 Business of the Year 

by the Carmel 
Chamber of Commerce 



317.575.0482 

www.natureworksplus.com 
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Never mind my career. 

What this twentysomething 
wants is a ring. 

BY HANNAH KAUFMAN 

Altar Ego 
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Obsessed. I have been nothing short of obsessed 
with getting married since I was about, oh, 4 years 
old. As a kid, I used to dress up in a costume wedding 
gown, complete with veil and ring, and marry my 
older brother, who would walk down the aisle on his 
knees. We performed the ceremony every time he 
came home from college, and he'd consummate the 
union by giving me a big fat zerbert on my tummy. ; 

Looking back, it all seems a bit odd, not least be- 
cause I was marrying a brother who happens to be 16 
years older than me— and gay. But here I am, 22 years 
later, and my childhood obsession burns on: I'm still 
waiting for my wedding day. More precisely, I am 
waiting, not very patiently, for the emerald-cut ring I 
picked out long before I picked my boyfriend. We 
have been dating for two years, which seems about 
the standard gestation period for a relationship these 
days, and I am ready to get on with it. j 
In the wedding waiting game, men have it easy. 
They have only to think up an outlandish proposal, 
take a trip to Classy Chassy for their bachelor party 
and rent a tux. I, on the other hand, as a typical 
wedding-fixated woman, have 
spent countless hours fretting over 
whether I want a traditional Jewish 
ceremony or a Rastafarian theme, 
what hnens and tableware I should 
choose for the gift registry, and 
whether my future mother-in-law 
and I will stay friends throughout 
all the planning. j 
My anxiety began surging 
about a year ago, when, at dinner 
one night, my boyfriend asked 
what kind of ring I would want. 
Heart racing, I drew a crude dia- 
gram on a cocktail napkin— which 
he glanced at and then threw away. 
But I was so convinced that he was, 
in the very, very near future, about 
to bestow a giant, sparkly rock that 
I started getting my nails done 
weekly and put my friends and 
family on "engagement watch." 
Bad call. Now, whenever I talk to 
anyone who knows the backstory— 
a list that includes my co-workers, 
therapist, aesthetician and even 
the salesgirl at Banana Republic— 
the first question I hear is, "So, 
when are you getting engaged?" 
Each time I respond, "Hopefully 
soon," feeling like the moron who's 
waiting for acid-wash jeans to 
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Board Certified 
Licensed Aestheticians 



Hyperpigmentation 

and Plastic Surgeons ^ I reatment 
Microdermabrasion Removal 
Laser Treatment 

forVeinsP®"^^"®"* Make-Up 




^ Microdermabrasion 

- \ r'L Hlioio Rejuvenation 

Half off your first treatment 
of I PL Photo Rejuvenation. 

Correct discoloration, improve tone 
and texture, minimize large pores. 




Nathan VoukIs and Annette Botven. 
Board Certified Lxensed AesthelKians 
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SandofonesA ker 

Board Certilted Plastic Surgeons 

The right choice. 

In practice since 1989 ^ 

317.776.7700 

Indiana Surgery Center 

146th & Cumberland Road • Noblesvllle 



www.sando}onesakef. ext1.com 



come back into fashion. It will probably 
happen ... someday. 

Actually, based on information from a 
confidential source— his mom asked my 
ring size not long ago— I 'm optimistic that 
soon the ring will be snugly on my finger 
and I will be furiously dieting, deciding 
who among family and friends merits a 
wedding invitation, and generally acting 
like the bridezilla that I deserve to be. But 
every once in awhile, I do wonder why, at 
age 26 and with my law career taking off, 
I'm so obsessed with getting married, 
why I dream about this one day and all its 
ancillary glory more than any other as- 
pect of my life. 

Maybe it's the realization that the 
traits that helped make me a lawyer— am- 
bition, persistence, determination— aren't 

My friends and I 
began critiquing each 
other's polenliiil 
spouses way back in 
Junior high school. 
Eveiy time one of us 
mel someone new, 
we debated whether 
he was 'I'he One. 

enough to guarantee that I'll end up a 
bride. Somehow, the fact that this one part 
of my life is not in my control only fans the 
flame of my obsession higher. But I think 
there's more to my marriage mania. In 
other cities, I would be way too young to 
heed the call of domesticity. On the East 
Coast, on the West Coast and in many 
places in between, professional women in 
their mid-twenties regard career as Job 
One. In Indiana, however, the average 
bride says "I do" by the time she's 24. 
Twenty-four! No wonder women my age 
feel caught between the office and the al- 
tar: While society urges us to strive for in- 
dependence, the girl within us sees her 
friends getting married and says, "I want 
someone to spoon with, too." 

For my mother's generation, getting 
hitched young was no big deal— going to 
college for an "MRS. degree" was fairly 
standard. Yet none of my peers is willing 
to admit that the real reason she's in 
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JT/Vl^ ^TT J I ^^^1^^ Hamilton Proper is an 850-acre master-plannedgolf community where residential neighborhoods, hiking 

and jogging trails, preserved natural areas, and The Hawthorns Golf & Country Club l8-hole champion- 
ship golf course have all been integrated into the overall development of the community. Concern for the 
environment inspired Hamilton Proper's wildlife habitats and natural vistas which include over lOO acres 
of preserved wetlands. Throughout the protected areas are more than 60 birdhouses specially constructed 
for the eastern bluebird, a "recovering" species. Hamilton Proper is also home to blue herons, woodducks, 
deer and several other species of wildlife and waterfowl. Homes priced from $350-000 - $4,000,000. 
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graduate school studying the history of 
the Dead Sea Scrolls is the desperate hope 
of meeting a nice, intelligent man. I don't 
think if s a coincidence that my friends are 
getting married right after grad school to 
guys they met there. We have the same 
M.O. as our moms, only with an eight-year 
delay and an advanced degree. We just 
won't admit it. 

My friends and I began critiquing each 
other's potential spouses way back in jun- 
ior high school. Every time one of us met 
someone new, we debated whether he was 
The One. In hindsight, our predictions 
were pitiful— more often than not, the 
prospective Mr. Right loved his mother a 
bit too much and had an abnormal fasci- 
nation with female video-game charac- 
ters. That" s right: We're so ready to believe 
in marriage that we regard as potential 
husbands men who should be dismissed 
as punch lines. 

Like most of my friends, I can tell you 
the details of my wedding day even 
though I have no idea when it might ar- 
rive. I know what the dress will look like 
(white, long, strapless. Vera Wang), who 



In ni\ youth, I was 
so fixated on walking 
down the aislclhal 
I gave no thought to 
wTial marriage would 
entail, what would 
happen after the 
honeymoon. 

my bridesmaids will be Oadies, I expect a 
bachelorette party in Vegas), where I want 
to have the wedding (a beach), what I will 
serve (Kobe-beefburgers and mahi-mahi 
sandwiches) and what my wedding cake 
will be (I've heard you can get a Krispy 
Kreme doughnut cake). Whaf s harder for 
me to envision is post-wedding life. 

In my youth, I was so fixated on walk- 
ing down the aisle that I gave no thought 
to what being a wife would entail, what 
would happen after the honeymoon, how 
my husband and I would build a life to- 
gether. Indeed, the reality of marriage 
seemed so distant that I never bothered to 
consider what my soulmate might look 



like, smell like or do for a living. (Turns 
out he has brown eyes that glitter like am- 
ber, favors Old Spice deodorant and is liv- 
ing proof that, yes, insurance agents can 
be dreamy.) Luckily, those details fell into 
place on their own, because I don't think 
I could have created a more perfect part- 
ner than the man I hope to one day call 
my husband. And I say that even though 
he made me get rid of my beloved 20- 
pound cat, Al, by threatening to feed him 
to his German shepherd. I am learning 
early about compromise. 

When I "married" my brother all those 
years ago, I should have realized that 
achieving wedded bliss would not be as 
easy as I foresaw. I was so busy picturing 
the inconsequential details that the face of 
my groom remained obscured. Now his 
face has come into focus, but the idea of 
marriage is hazy. Which is strange. Be- 
cause after that gorgeous day on the 
beach, after the doughnut cake, the laugh- 
ter, the hugs, the dancing, after my par- 
ents and I share a good cry, it will just be 
the two of us. And that, I'm finally begin- 
ning to see, is the most important part • 




THE ULTIMATE CONCRETE COVER-UP 



Decorative Concrete 
Overlays Can Be 
Applied To: 



Driveways ■ Sidewalks 
Pool Decks • Interior Concrete 

Commercial & Residential 
. New or Existing Concrete 

ADVANTAGES OF OVERLAY: 



Slip Resistant • Waterproof 
Low Maintenance 
Impervious to stains, 
oil and gasoline 

Cures spalling, pitting, 
and scalling of concrete 



R&D Resarfacing, Inc, 



OFFERING UNLIMITED 
PATTERNS & COLORS 



We Make Your Concrete Beautiful" 

Please call to schedule a free estimate. 



317-867-4316 

vuww.rdresurfacing.com 
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HURRY! 
FATHER'S DAY SALE 
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Available and redeemable at all Mike's locations: Indianapolis • Fort Wayne • Lafayette • Kokomo • Torre Haute • Cincinnati 



Made in Indiana 




Does it pay to bet the farm 
on flower power? 

BY CHERYL REED 




Parker's Posies 



1 1 takes just one well-timed trip to rural Shelby County to forget 
the image of Indiana as endless fields of corn. Once you see Pam 
Parkei 's 15 acres in spring bloom, you'll forever have a vision of 
20,000 peonies bobbing in the breeze while neighboring stands 
of cockscomb, delphinium and zinnias nod back. In late summer 
the floral sea swells with waves of sunflowers, 300,000 stems 
strong. Throughout the season, the freckle-faced Parker wades 
through the color in her trademark jeans, checking her crop by 
sight, touch and smell— gauges she picked up naturally as a third- 
generation farmer, though she's the first in her family to raise 
flowers commercially. "I love 'em. Always have," says Parker, 
who's known in the regional horticulture world as a Hoosier 
Martha Stewart. 

Parker came to be compared to the home-and-garden diva be- 
cause of her floral-design classes and demonstrations, which have 
all the intelligence and style of a Martha Stewart Living episode. 



with none of the homier-than-thou intimidation factor. She's as 
comfortable sharing her knowledge with an audience as she is 
mucking around in the dirt, and whatever the venue, she extols the 
value and virtue of Indiana-grown blooms. The message has not 
been lost on Midwesterners, whose appetite for cut flowers is ex- 
panding as grocers and other retailers learn they can profit from 
local growers. Yes, com and soybeans still dominate Indiana's agri- 
cultural landscape, but a niche market has developed for I loosier 
farmers willing to take on the challenge of raising florals in a far- 
from-tropical climate. 

The J.P. Parker flower field in Needham, 45 minutes south of 
Indianapolis, is among the Indiana farms that provide stock to 



BUSINESS IS BLOOMING Pam Parker is among the Indiana flower- 
growers whose toll has resulted In a $147 million industry for the state. 
On her 130-acre family farm, she cultivates peonies and sunflowers. 
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retailers. Parker began with peonies, and 
in the last few years has added sunflow- 
ers, rotating them from field to field to 
outwit fungus and other dangers that can 
lurk in the soil. 

Not that she planned to be at the fore- 
front of a Hoosier marketing trend. 
Parker moved to Minnesota in 1970 to at- 
tend art school, then married and stayed 
to raise a family. But in 1986, as she was 
working her way up the executive trellis 
of a Minneapolis-based floral business, 
her father died after a long illness; when 
she returned to Indiana for his funeral 
services, she decided it was time to come 
home for good. 

For two generations, the 130-acre 
family farm had produced tomatoes, soy- 
beans and the ubiquitous Indiana com. 
Now Parker had a different idea. "I had 
this memory flash of walking with my 
grandfather while he showed off the 
flower gardens he kept around the house," 
she says. "It seemed like a natural fit to ex- 
pand on the love we shared for flowers. I 
didn't want just a patch; I wanted acres." 

That floral epiphany coincided with 



Hoosier farmers v ield 
millions of individual 
and potted plants, 
including azaleas, 
begon i as, geran i u m s, 
impatiens, pansies, 
peonies, petunias, 
poinsettias, spring 
bulbs, sunflowers 
and violas. 

local retailers' growing appreciation of 
locally grown produce. Then came the 
rising demand for flowers, a trend Parker 
credits to none other than Stewart Com- 
bined, the two trends created a market 
for local flowers. "Martha has made peo- 
ple realize how wonderful flowers are, 
how they can enhance your mood, and 
how you don't have to be rich or be a cer- 
tified horticulturalist to have them in 
your home," she says. "In Europe, people 
think of having freshly cut flowers as a 
necessity, something that goes on the 



shopping list along with bread and milk." 

However, compared to South America 
and the West Coast, Indiana is not 
naturally endowed with sunlight and 
warmth. "Indiana's field-flower growers 
are at the mercy of good weather," says 
Carol Mills, a floral buyer for Marsh 
Supermarkets. "It's hard for them to 
produce like growers in sunnier states." As 
a result, few retailers, and even fewer con- 
sumers, were looking to Indiana-grown 
flowers to meet the increasing demand. 

Still, for growers who learn how to 
work with the weather, the flower market 
offers a higher yield with less investment 
than more-common Hoosier crops. In 
2002, Indiana supported more than 10.8 
million acres of corn and soybeans, which 
produced $2.8 billion in cash receipts. By 
comparison, 41 farms grew flowers on 
just 85 acres, while another 38 flower- 
and plant producers used more than 
461,610 square feet of greenhouse space 
to circumvent the weather and prolong 
the growing season. Together, these 
growers yielded $147 million in cash re- 
ceipts. "When you compare the smaller 
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acreage and less expensive equipment 
that's needed, growing cut flowers in the 
open is actually very attractive," says 
Greg Preston, director of Indiana Agricul- 
tural Statistics. "Those little acres are 
very valuable." 

Between the greenhouses and the 
fields, Hoosier flower farmers yield 
millions of individual and potted plants, 
including azaleas, begonias, chrysanthe- 
mums, Easter lilies, geraniums, impatiens, 
marigolds, pansies, petunias, poinsettias, 
spring bulbs, sunflowers and violas. Profit 
levels and the number of growers fluctu- 
ate over time because of weather, energy, 
transportation and other operational 
costs, but the trend is clear In 1992, nurs- 
ery and greenhouse crops accounted for 
about 2.1 percent of Indiana's agricultural 
income. By 2002, that market share had 
nearly doubled. 

Whether if s because of luck or merely 
a positive market trend, Parker isn't the 
only Hoosier flower farmer finding 
success, as Marsh Supermarkets' buying 
patterns illustrate. Marsh buys its sun- 
flowers from J.P. Parker. Spring floral 




LOCALLY GROWN Sunflowers from the 
J.P. Parker farm stock Marsh Supermarkets. 

baskets and garden mums come from 
Poseys & Pumpkins in North Vernon and 
Clark's Greenhouse in Connersville. 
Fresh-cut tulips come from The Tulip 
Company in Terre Haute. This year, 
pansies came from L.F. Schlegel & Son 



Greenhouse in Indianapolis and Hoods 
Gardens in Noblesville. Easter lilies, poin- 
settias and spring annuals come from 
Heartland Growers, a Westfield green- 
house and a 30-year-old institution in the 
Indiana flower industry. 

Parker's farm sits just east of the 
Shelby-Johnson county line. With help 
from a small staff, she restored the barn 
that once housed dairy cows and all the 
equipment and debris of a working farm. 
In the former milking parlor sits an an- 
tique bed, made up with a hand-stitched 
quilt (Parker set up the bed thinking she'd 
sleep there in the summertime, but she 
has yet to do so; the crickets, frogs and 
screech owls are too noisy.) BaU jars filled 
with preserved ftiiits line some walls. Ta- 
bles, dressers and other furniture made 
when the farm was worked with horses 
are scattered casually about the interior. 
Every time she tills, Parker unearths more 
horseshoes, which she hangs on the barn 
walls for good luck. 

At her last Indiana Flower and Patio 
Show, Parker held court among a few 
dozen of the flower faithful, dropping in 
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hints for keeping blooms fresh as she 
arranged the leftover stock from the 
show into a stunning bouquet. She spoke 
as though she were confiding secrets, and 
the rapt crowd leaned in even closer, the 
better to hear. "You know," she told them 
conspiratorially, "there's nothing we've 
done here today that you can't do your- 
self at home." 

The group was typical of those who 
sign up for Parker's classes. Many of her 
students have stressful jobs. One local 
psychologist sends patients to learn from 
her. "Flower people are pretty happy peo- 
ple," Parker says, bending a corkscrew 
willow into submission for her bouquet 

It's not uncommon for her students 
to end up as guests on the farm; some- 
times they volunteer to work on the 
field crew. During the summer months, 
Parker, her regular staff and the occa- 
sional volunteer wage war against weeds 
and sunstroke. The planting, growing 
and harvesting seasons find everyone 
living the farmer's life: up at davm; work 
while there's daylight to clear, till, plant 
and weed; weed some more; fertilize and 
water; then tend to the harvest, assembly 
and delivery. Weeding is the most 
relentless of the chores, and Parker got 
creative to make the task go more 
quickly— at least in the peony field. She 
and her crew bring out mops and buck- 
ets of liquid weed-killer to literally "mop" 
the ground beneath the peonies, creating 
a clear crisscross pattern in the early 
spring growth. 

Occasionally, long hours on the farm 
get in the way of a modem life. Last year, 
knowing she needed to drive to Indi- 
anapolis to buy a gift for her husband, 
Parker lost track of time while working 
with her peonies. She remembered her 
mission only after the sun set, at which 
point she sped 45 minutes north to Jacob- 
son's. She made it in time, but couldn't get 
any of the salespeople to wait on her. 

She was befuddled by the odd treat- 
ment until she happened upon a mirror 
and saw herself as the sales staff had: 
covered in dirt, fingernails green from 
the peony leaves, hair that looked like 
it hadn't seen a brush in years. She 
whipped out her credit card, explained 
her grubbiness and bought the gift. • 



82 INDIANAPOLIS MONTHLY 



Cci 



I 





► 




You can't put just anything in a well-designed home. 





? 




1.^ 






T 









J 



i 



When everything matters, Marvin windows and doors matter. Demanding the very 
best in materials, periormance and precision craft is what we do. Shouldn't you? We 
devote an artisan's attention to the most important furnishings in any room. The ones 
that can't be moved, but should move you. Ask your building professional about 
Marvin Windows and Doors or visit us today. 



Carter Lee Lumber Co. 

1717 West Washington St. 
Indianapolis. IN 
317-639-5431 
www.carteriee.com 



Marsh Building Products 

2111 N. Webster St. 
Kokomo, IN 
765-854-0128 

Roberts Glass & 
Service Inc. 

7707 Records St. 
Indianapolis, IN 
317-542-0693 
www.robertsglass.cocn 



Windows America 

5108 West 79th St 
Indianapolis. IN 
317-824-7105 
www.windowsainerica.com 



MARVIN 



Windows and Doors 



«vww.marvin.com 



Pop Culture )■ 




Blue 
Caller^ 

Seven nights a week, 
the cheated and mistreated find solace 
in Country Lovin' radio. 



BY MARC D. ALLAN 

They're a common-sense bunch of folks. They might 
not speak the King's English, but they understand 
something about life, love and hurt. When one of 
them is stumped for answers— what does the mother 
of a 4- and a 3-year-old tell her sons about theirj 
daddy, who's just been convicted of murder?— others 
rally around with solutions. When one asks if ifs 
tacky to request "cash-only gifts" on a wedding invi-i 
tation, others chime in to say ifs not, and to hell with 
Emily Post. When one confesses to having an affair 
with a married woman, others weigh in with tough- 
love witticisms like "guns don't Idll people; husbands 
kill people" and "that's like frying bacon naked—; 
you're gonna get burned." j 

They're a country song all their own, and they're! 
the loyal listeners of Counf/yLovj'n' radio, a sup- 
port group with a country-music soundtrack airing 
nightly on WFMS-FM 95.5. They start Ughting upi 
the phone lines before the sun even sets. There's 
Terry, calling to say she's having a rough night be- 
cause her son Josh just left for Iraq. "He's going oveii 
there and doing what he's gotta do," she says, sound-i 
ing as if she's trying to convince herself. 

A few minutes later, a woman named Melinda 
dials in to offer comfort in the form of a story about 
her own son, who also did a tour in the Middle East 
"He went there a young man and came back a wiser 
young man." i 

Meanwhile, an unhappy fellow named Jack calls 
in to say he's been dating a woman for five months.; 
and she's already cheated on him twice. 

"Can you honestly say you trust this woman?" 
asks Country Lovin 's host, Darren Tandy. 

"I don't know," Jack says. "I know I love her." 
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'Ts love enough. Jack? She's cheated on 
you twice in five months. Jack, it doesn't 
sound like she's a woman you can trust." 

"That* s w^t I was thinking," Jack says. 
He needs a song. He wants to hear Billy 
Ray Gyms' "I Love You This Much"-dedi- 
cated to Marie. 

And that's the way it goes on Country 
Lovin', a place where, in Tandy's words, 
"life happens on the radio." For nearly 
nine years, Tandy has cracked up and 
teared up as listeners have shared their 
problems, memories and advice. "Great 
call," he'll tell them. Or "great story." Or 
"You try to hang in there, my friend." 

"1 truly care about 
jK'()l"»lr.** Till)'. i\ s;i\ 
'but 1 don't ha\e (he 



answ rr.N aru! rn * 
pretend to." 



Dr. Phil, he's not. "I'm just a good ol' 
boy who tries to be a good listener," Tandy 
says, taking a swig from a liter bottle of 
Diet Coke. "I try to be sympathetic. I truly 
care about people, but I don't have the an- 
swers and don't pretend to." 

For being there, and for caring, Tandy 
has gained a devoted following that, 
thanks to syndication, is growing. His 
show currently airs on six stations, and 
WFMS management is confident more 
will follow. On a weeknight in Indianapo- 
lis alone, Tandy averages 10,000 or more 
listeners each hour. (By comparison, 
WFBQ-FM 94.7 enjoys an audience 
about a third that size after 8 p.m.) The 
numbers are more impressive when you 
consider that radio-listening drops off 
drastically at night, and the only other 
stations that do well-WHHH-FM 96.3, 
WNOU-FM 93.1 and WRZX-FM 103.3- 
cater to young audiences. 

Ratings for Tandy's new competitor, 
country station HANK (WLHK-FM 97.1), 
won't come out until August. But to hear 
the WFMS folks tell it, music-intensive 
HANK doesn't stand a chance against 
personality-driven Country Lovin'. "For 
radio to thrive, especially at night, you 
have to do more than just play the songs," 
Tandy says. David Edgar, HANK's opera- 
tions manager, begs to differ, saying the 
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station's listeners tune in for music, not 
chatter. "There is a segment of the coun- 
try audience that likes to hear a lot of 
songs without a lot of interruptions." (Dis- 
closure: HANK is owned by Emmis Com- 
munications, IMs parent company.) 

In any case, Tandj^s listeners time in 
"to get the negative thoughts" out of their 
heads, in the words of a caUer named Rus- 
sell, or "to hear that sweet Country Levin' 
voice coming out of my radio," as a caller 
named Sharon says. 

Tandy was bom in Lexington, Ken- 
tucky and grew up in North Vernon, 
Indiana. He wanted to be a professional 
baseball player, but with a lazy eye and 

At various points in 
his life, laiuK c-ouki 
have been a Country 
^ov7/7'caliei' hinisefi". 
lie's been married 
ind dixoreed. I le's 
struggled with his 
weight. And his 
curi'ent love life is 
I challenee. 

20/200 vision, he couldn't make that hap- 
pen. When he was 8, he prayed for a deep 
voice so he coiald be on the radio someday. 
His stepfather worked in small-town ra- 
dio— "He got out of it because he wanted to 
feed his family," Tandy says with a know- 
ing smile— and it seemed like a fun job. 

By 15, he had talked his way into a 
Sunday-morning slot on WCSI-AM 1010 
in Columbus, where he played religious 
shows and was occasionally allowed 
to open the microphone and give the 
weather. He went on to work at stations in 
Bedford, Bloomington and Anderson, 
along with a stop at Franklin College, 
before making it to what he calls his des- 
tination station, WFMS. 

It turns out that God didn't give Tandy 
the deep voice he asked for, but he did give 
him a honeyed, hot-cider-on-a-cold-day 
tone. When he talks, his eyes close and his 
face becomes a giant smile. You can't see 
the warmth on the radio, but you can 
sense it Tandy feels his listeners' joy, pain 
and confusion. And he relates. 
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! "What Darren brings is that Hoosier 
homeboy hospitality," says his producer, 
Karyn Sullyvan, who's in the studio with 

! him, screening calls. "He's very compas- 
sionate, and he's passionate about radio. 
Listening is his key. He sits and he listens 
to whafs going on. From that, he analyzes 

I and gives people what in some ways they 
want to hear, and in some ways what they 
need to hear." 

At various points in his life, Tandy 
could have been a Co unt/yLov/n' caller 
himself. He's been married and divorced. 
("I probably put too much time and en- 
ergy into my work," he says— this, from a 
man who says the biggest lesson he's 
learned on the job is that communica- 
tion is key to a healthy relationship.) 
He's struggled with his weight. (Before 
September 11, 2001, he tipped the scales 
at 300 pounds, but several days after 
the tragedy, when station management 
bought pizza to thank the staff for 
working so hard, the 6-foot Tandy 
looked at the spread and decided he 
wasn't hungry. Today, he weighs 184.) 
And his current love life is a challenge. 



Tandy is a Bible-stud3dng member of 
Oaklandon Christian Church, but his 
steady girlfriend is a Mormon. He likes 
her— likes her a lot— but their beliefs are 
just too different. You wonder what his 
callers might have to say about that. 

WHEN THEN-WFMS PROGRAM 

director David Wood plucked Tandy 
from middays to do Country Lovin' in 
1996, he wanted to create a show like the 
one at his former station in Baltimore. 
The deejay there was able to get listeners 
to call in and tell stories about their lives, 
and Tandy had had similar success with 
a lunchtime show. 

"It was Darren talking to these people 
and just having general conversations, 
and it was always really interesting," 
Wood says. "Thaf s when I decided he 
could do a different kind of night show." 

Wood pitched the idea, and Tandy 
bought in. The first night, a woman 
called to say she'd been dating a man for 
two years but had never been to his 
house. To get in touch with him, she had 
to call his mobile phone or page him. 



Tandy gently suggested that maybe her | 
boyfriend was married. "She acted like it | 
was such a news flash," he says. The show | 
was off and running. i 

On any given night, 250 to 300 people | 
call Country Lovin'. Tandy takes the calls 
off-air and records and edits them digi- 
tally, like a court stenographer keeping 
pace with a fast-talking witness, so the 
comments fit seamlessly between the 
songs. He introduces the calls live ("Hey, 
Carla, how are you tonight?") and ends 
them that way, too ("Thaf s a great point; 
I will put that on the radio'O— all in an ef- 
fort to make them sound more sponta- 
neous and more intimate. 

Wanting the show to be neither too 
sad nor too silly, he tries to arrange the 
calls so they represent a mix of emotions. I 
And he revels in the victories, as when 
he's succeeded in getting women in abu- 
sive relationships to muster the courage 
to leave. "Those are the nights when ifs 
like, wow, maybe this really does make a 
difference," he says. Most nights, though, 
CouTitiy Lovijj' is just a comfort zone on 
the nighttime radio dial. • j 
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The.Oth 
Gentlem 

I How a stranger appeared in 

a cherished family photograph. 



BY EVAN WEST 




Ann Holcombe wasn't expecting the solution to a family 
mystery when her September 2004 issue of Indianapolis 
Monthly arrived in the mail. But when she turned to "Fa- 
vorite Sons," an article about famous Indiana men, she did a 
double-take. There, next to an item about Eli Lilly, was a 
photograph of the pharmaceutical magnate as a lieutenant 
colonel in the Civil War. Something was oddly familiar about 
his pose. As Holcombe looked more closely, she noticed a dis- 
embodied hand resting on Lilly's knee. She had seen this 
photo before. And she was certain she knew whom the hand 
belonged to. 

To avoid confusion, IM had cropped the image, provided 
by the Indiana Historical Society, so that only Lilly was pic- 
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image to prove that her family possessed an original copy. 

In the November 2004 issue, IM published the uncropped 
photo along with a brief follow-up note identifying "the other gen- 
tleman" as Nathan J. Leisure. Satisfied that we'd done history a 
service, we closed the book on the case. | 

CRAIG DUNN, OF KOKOMO, IS ANOTHER IM SUB- 

scriber. He's also one of Indiana's foremost Civil War experts, 
especially on matters of Hoosier involvement Photos are his spe- 
cialty. And when he received the November 2004 issue, it was clear 
to him that something was amiss. So he sent us an e-mail: "The 
man seated next to EU Lilly is not the woman's ancestor." , 



IMAGE CONSCIOUS Though IM had cropped the photo of Eli Lilly (seated 
right), subscriber Ann Holcombe recognized it as a family heirloom. i 




PHOTOGRAPHY COURTESY INDIANA HISTORICAL SOCIETY 

Nidterial 



tured. But Holcombe had seen the whole photo, and not be- 
cause she'd been to the IHS. Her great-grandfather, Nathan J. 
Leisure, had brought a leather-bound album home to Indiana 
after the Civil War, and tucked into that now-tattered book was 
the same picture. Passed down through generations, it belonged 
to Holcombe's cousin, Phil Peterson, a farmer in Grant County. 
The family had long understood the man on the left to be Leisure, 
a colorful patriarch regarded as a folk hero among his descen- 
dants. But they'd often wondered at the identity of the other man. 
IM had seemingly cleared up a vexing puzzle: The officer with 
their relative was the celebrated Eli Lilly. 

Holcombe called her mother, Florence Leisure Holcomb (the 
two spell their last names differently). Holcomb, 86, is Leisiu-e's 
last surviving grandchild. "Have you seen your Indianapolis 
Monthly?" her daughter asked. Holcomb had not. So she looked. 
And she recognized the photo immediately. "We were shocked," 
she says. Holcomb dispatched a letter to the magazine identify- 
ing the man cropped from the picture as her grandfather. "We 
appreciated finding out the identity of 'the other gentleman' in 
our family photograph," she wrote. She also included a scan of the 
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Domestic Violence Networl( of Greater Indianapolis 

Together We Stand 
8K Walk and Run 

to raise awareness about domestic abuse 




Intimidating me is abuse. Controlling my actions is abuse. 
Taking my money is abuse. Deliberately^ 
Threatening me is abuse. Insulting a 
Forbidding my beliefs is abuse. P 
Isolating me is abuse. Using my f 
Harassing me Is abuse. Expecti^ 
Using religion to control me is 
Sexual exploitation is abuse. Va 

Endangering me is abuse. Control! 
Continually criticizing me is abuse. 
Controlling my actions is abuse. In 
Deliberately scaring me is abuse. Ta 
Insulting and ridiculing me is abuse. 
Physical violence is abuse. Forbidd 
Using my family against me is abuse 

Expecting me to obey is abuse. Hara 
Stalking me is abuse. Using religion to 
Vandalizing my property is abuse. Sexual ex 
Controlling my time is abuse. Endangerii 




Sunday, June 26, 2005 



Take 
the fir 
step. 



F 



lere: Eagle CteeTt\ 
Registration Online: wvvw.domesticviolencenetwork.org 
8K (4.8 miles) Start: 8:00 a.m. (Beach Area) 
Minimum Donation: $25 (Children 10 and under partopate free) 
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Reporter ) 

We checked Dunn's credentials and 
heard his arguments. As it turns out, the 
photo in question is well-known among 
Hoosier historians, who have long identi- 
fied the other man as Colonel George 
Jackson of the Ninth Cavalry 121st Regi- 
ment Indiana Volunteers. The IHS has 
another portrait of Jackson, hand tucked 
in his jacket Napoleon-style, signed by 
the colonel himself. 

Ruling in Dunn's favor, we ran a cor- 
rection in the February issue identifying 
the mystery man as Jackson, not Leisure. 
Soon after, Ann Holcombe contacted us 
again to reaffirm the identity of her great- 
grandfather. Her family's album, she ar- 
gued, had a handwritten inscription. 
Whafs more, photos of Leisure taken 
later in life bore out his resemblance to 
the man in the picture. 

Suddenly, our tidy historical footnote 
had turned into a skirmish. 

According to Dunn, an avowed "Civil 
War nerd," the case against Leisure breaks 
down as follows. Official records indicate 
that he did belong to the Ninth Indiana 
Cavalry and that he was discharged as a 
second lieutenant, the lowest rank a com- 
missioned officer can attain. Given that 
rank, multiple clues from the photograph 
reveal that he could not have been the 
man in question. For one, the fi"ont of the 
man's jacket sports two rows of brass but- 
tons, characteristic of uniforms worn by 
officers with the rank of major or higher; 
someone of Leisure's rank would have 
sported a single row. Additionally, a sec- 
ond photo of Lilly and the man, taken dur- 
ing the same sitting, shows an eagle on the 
shoulder of the man's jacket, an indication 
of a colonel's rank. 

Could Leisure have donned a colonel's 
jacket to pose for an impromptu picture 
with Lilly? "Never in a million years," 
says Dunn. "A second lieutenant would 
not have been in that uniform under any 
circumstances, and he sure would not 
have sat with a colonel to have his picture 
taken." The military's rigid hierarchy, 
deeply embedded in the culture of fight- 
ing men, likely would have precluded 
such casual fraternization. 

In photos taken after the Civil War, 
when he became a prominent land- 
owner and banker. Leisure does bear a 
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Why shouldn't your windows last as long as your memories? Andersen- windows and patio doors 
are designed to endure beautifully for years. They feature our exclusive Perma-Shield' exterior cladding, 
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317-824-1231 

1464 West 86th Street. Indianapolis 46260 
86th & Ditcfi Road. North Willow Commons 

Lunch: Tuesday-Saturday 11am-1 :30 pm 
Dinner: Tuesday-Thursday 5 pm-9:30 pm. 
Friday-Saturday 5 pm-10 pm 

www.oakleysbistro.com 
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Reporter ) 

resemblance to the man in the photo; 
they shared the same high hairiine, deep- 
set eyes and, most distinctively, unruly 
beard. The problem is that the resem- 
blance doesn't account for the passage of 
years. Dunn points out that Leisure was 
in his early 20s at the time of his service. 
The gentleman in the photo is clearly 
older, appearing closer to, say, 33— Jack- 
son's age when he entered the military. 

It is impossible to say with certainty 
why Leisure had a photo of Lilly and Jack- 
son. But a plausible explanation exists: 
During the war, which roughly coincided 
with the rise of photography, mounted 
pictures known as cartes de visite were 
popular among servicemen. Resembling 
present-day trading cards, they featured 
portraits of military personnel in uniform, 
and nearly anyone who could pay for a sit- 
ting and reproductions could have them 
made. Soldiers collected the cards from 
among their fellows as mementos, often 
compiling them in special albums. The 
photo mounts even left room for captions, 
where men wrote salutations and signa- 
tures in ornate script. 

I drove to Grant County, through the 
tiny, eponymous hamlet of Leisure, to 
meet with Peterson, the cousin with the 
album. He ended up with the heirloom, 
he believes, because his father was a fa- 
vorite grandson of Leisure's. As a child, 
Peterson's father delighted in hearing 
Grandpa's stories, loved fingering the old 
pictures and even earned the nickname 
"little colonel." (Peterson says he once 
endured a whipping after tearing a photo 
from the album. That picture is now lost.) 
After his mother passed away, he found 
the book among her belongings, at the 
bottom of an old trunk. 

The album is the kind of artifact that 
Civil War collectors drool over— page af- 
ter page of original photos, in excellent 
condition, surviving the years almost 
exactly as they were compiled. An in- 
scription inside the front cover says, 
"This album bought at Vicksburg, Mis- 
sissippi at the close of the Civil War in 
the year 1865 by Nathan J. Leisure." The 
first photo in the book is the same image 
we printed in this magazine. On the fac- 
ing page is another portrait of the mys- 
tery man— nearly identical to the photo 
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Reporter ) 

signed by Jackson and housed at the IHS. 
Peterson always assumed that this man 
was his great-grandfather. 

Though we'll never know for sure, 
what seems likely is that Leisure chose 
these photos for the front of his album 
because they pictured two men he 
greatly admired— the men who'd led him 
into battle and back out alive. He wanted 
to remember them, but because he knew 
who they were, he didn't bother to label 
their portraits. 

In any case, in light of the new infor- 
mation, the Lilly photo may have lost a bit 
of its sentimental luster for the Leisure 
brood, which wouldn't be unusual, says 
Susan Sutton, a photo curator at the IHS. 
"Sometimes we have to tell people that 
something they thought was true was 
mistaken," she says. "They want to be- 
lieve what Grandma or Grandpa told 
them. Still, I think most people would 
want to know the truth." 

On the bright side, the historical— and 
monetary— value of the photo is beyond 
dispute. It captures a critical period in 
the life of one of Indiana's forefathers; 




PHOTO DEVELOPMENT Buried in the IHS 

archives was this picture of a young officer. 



historians, after all, believe that it was 
Lilly's war experience— his frustration 
with medicines available to soldiers— 
that led him into the drug business. The 
IHS recently displayed its copy of the 
photo in a Treasures from the Collection 
exhibit Dunn figures the Leisure copy is 



worth well over $500. Ann Holcombe 
thinks her cousin will probably "keep a 
closer eye on it from now on." 

And what of Leisure? The case sparked 
Dunn's interest, so he did some digging. 
He found that in 1946, a Mrs. O.R Gentry 
of Girard, Kansas donated a collection 
of Civil War photos, all carte de visite 
portraits from the Ninth Indiana Cav- 
alry, to the IHS. Dunn suggested I take 
a look. 

There, among the bearded faces of 
more than two dozen ofBcers, was that of 
a young man, probably in his early 20s, 
with the penetrating gaze of a warrior go- 
ing into battle. A mustache and goatee 
adorned his round face but had not yet 
reached his collar. His jacket, fastened up 
to his neck, showed a single row of but- 
tons. Below the portrait was a handwrit- 
ten inscription: "Yours Truly / Nat J 
Leisure / 2nd Lt com 9th / Ind Cavly." 

I made a copy to show Ann Holcombe. 
"Oh my goodness!" she declared. "He 
looks like cousin George!" • 

E-mail: ew«st@indyinonthly.eminis.coni 
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It*s a gorgeous Saturday morning, and here's what you 
have planned— mow the lawn, go to the grocery, fold 
the laundry, walk the dog. Ugh! Go outside and play! 
Don't remember how? Here are 25 reminders, 
including biking through Southern Indiana's 
verdant hills, hiking deep in the woods, sailing 
on Geist Reservoir and chartering a fishing 
boat on Lake Michigan. And did we 
mention floating up, up and away in 
a beautiful hot-air balloon? 



3d by Liz Joss Susan M. Brackney, 

Megan Fernandez, Martin Kuz, Tony Rehagen, 
Stephen Sellers and Evan West 
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uphill, 
downhill, 
all around 
the state. 



Desperately seeking solitude 

Dedicated hikers tend to crave alone time, which is what draws us to 
the woods in the first place. On the other hand, we share a cama- 
raderie that tends to pull us together when we're on the trail. The 
dichotomy explains why I can spend all day on the Knobstone Trail— 
hands-down, Indiana's most serious hiking route— and be happy to 
see only one other soul. And why I end up chatting with that 
lone guy for half an hour. Traversing nearly 60 miles of the 
state's rugged southern Knobstone escarpment, a series of 
high hills and rolling ridges left behind by melting glaciers, 
the trail is often touted as a training ground for the simi- 
lar—though longer and more rigorous— Appalachian Trail. 
The friendly hikers found here love to share war stories about 
the first time they hiked the AT, how many legs of the Knobstone 
they've completed, and the time they stayed out past dark and got lost. 

While hiking the Elk Creek Trailhead to Leota Trailhead, I'm lucky 
enough to meet a fellow traveler (from Seymour) who kindly directs 
me to natural features I can't see from the marked trail. He recom- 
mends walking 50 yards off the path and down the hillside, to a place 
where rivulets of clear spring water drip from the edges of breathtak- 
ing limestone crags soaring high above the floor of a deep ravine. I 
look back to thank him, but without a word, he's gone. —Evan West 




Degree of difficulty: High Gear: Sturdy 
hiking boots, water, trail map, snack, com- 
pass, bug spray. A detailed Knobstone Trail 
map is highly recommended for this hike; 
you can purchase one for $4 at the 
Department of Natural Resources offices in 
downtown Indianapolis or Brownstown 
Pros: Dramatic rises and falls in elevation 
(some several hundred feet) provide a 
nice change of setting for Central 
Indiana residents; being able 
to say you've hiked the 
Knobstone gives you out- 
door cred Cons: Because 
there's no trail loop, when 
you get to the next trail- 
head you have to either 
backtrack or arrange a 
shuttle to return to your car 
Timing: Eight hours. Get an 
early start to complete as much 
of the trail as possible before midday, 
and plan to take a much-deserved lunch 
break and breather Hours: None, though 
It's not a good idea to stay out on the trail 
after dark unless you have camping provi- 
sions Distance from Monument Circle: 
100 miles Admission: Free Contact: 232- 
4070; www.in.gov/dnr/knobstone or www. 
indianaoutfitters.com/destinations/ 
knobstone-trail.htm Location: Elk Creek 
Trailhead is at the Elk Creek Public Fishing 
Area, 1.5 miles south of State Road 56 on 
Elk Creek Road, east of Salem 





Home run 

In this town, the Monon Trail gets all the attention. As greenways go, however, the Central Canal Towpath deserves 
equal love— and we're not the only ones who think so: The American Hiking Society calls it one of the top lo fitness trails in the 
country. Once trod by mules pulling boats along the canal, the Towpath stretches about 5 miles along Riverside Park, the grounds 
of the Indianapolis Museum of Art, Butler University, the Meridian-Kessler neighborhood, and the quaint shops and eateries of 
Broad Ripple Village— all without the crowds of that other path. 

Degree of difficulty: Low Gear: Comfy walking shoes, sunglasses and sunscreen, bug spray, pocket money (for attractions and refreshments along the way) Pros: Offers a 
country river-walk atmosphere in an urban environment: bicycle and Rollerblade traffic is less dense than on the Monon Cons: The Monon offers better people-watching 
Timing: 2.5 hours. Midday heat notwithstanding, late morning and early afternoon are the best times to avoid crowds— after the a.m. joggers and before the p.m. dog-walkers. 
Hours: Dawn to dusk Distance from Monument Circle: 4 miles Admission: Free Contact: 327-7431; www.indygreenways.org Location: Trailheads at 900 E. 64tli St. and 
the intersection of West 30th Street and East Riverside Drive 
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Happy trails 

School may be out for the 

summer, but the Peace 

Learning Center at Eagle 

Creek Park is still teaching. 

Its monthly Family Hikes 

take outdoor enthusiasts of 

all ages down some of the 

park's scenic 10 miles of 

trails, where naturalist 

Charlie Wiles shares park 

legends (is that Daniel 

Boone's mark on that tree?) 

and reveals the secrets of 

Indiana's flora and fauna. 

No two programs are the 

same, which keeps kids 

coming back for more. 

Degree of difficulty: Low (depend- 
ing on individual abilities) Gean 
Sturdy walking shoes or light hiking 
boots, water bottle, binoculars 
Pros: An expert answers your kid's 
questions when you can't; walks 
begin right after Saturday-morning 
cartoons Cons: This is not the right 
hike for kid-averse adults seeking 
solitude Timing: 1.5 hours Hours: 
Second Saturday of each month 
from 11145 a.m. to 1:15 p.m. Distance 
from Monument Circle: u miles 
Admission: S4 per vehicle: $1 per 
person for walk-ups Contact: 327- 
7144; www.peacelearningcenter.org 
Location: 6040 DeLong Road 



Evansville's Eden 

Two hundred years ago, 85 percent of Indiana was covered with great 
forests— forests that were largely cleared to make way for farms. Still, 
the state remains home to impressive tracts of old growth. Surpris- 
ingly, one of the best is located in the heart of the state's third-largest 
city A National Natural Landmark, Evansville's Wesselman Woods 

Nature Preserve has nearly 200 acres of virgin bottomland 
hardwoods and more than six miles of trails, along 
which you'll see 300-year-old tulip, sweet gum and 
oak trees that stand 100 feet tall— about the 
height of an eight-story office building. 

Degree of difficulty: Low (approximately a half-mile of the 

trail is wheelchair accessible) Gear: Comfy walking shoes, bug spray, Indiana tree guide (available in the park gift shop) Pros: How often 
can you see trees this old? And the dense tree canopy keeps the forest Ixittom relatively cool even on hot summer days; flat terrain and 
improved trails are appropriate for virtually all ages and ability levels Cons: There's no quick way to get to Evansville Timing: Six miles of 
trails means you can hike for an hour or a day. Go during the week to avoid weekend crowds Hours: Tuesday through Sunday 8 a.m. to 
4 p.m. Distance from Monument Circle: 180 miles Admission: Free Contact: 812-479-0771; www.wesselman.evansvllle.net Location: 531 
N. Boeke Road, Evansville 
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Sounds of silence 




I live downtown, where bad things tend to come in toos— too many cars, too many people, too 
many distractions, too much noise. But past Danville, where the clear, shallow waters of Big Wal- 
nut Creek meander through rural Putnam County, life feels simpler. Past bams and silos, at the 
end of a gravel road, the creek carves forested hollows into the gently rolling countryside. In the 
Big Walnut Nature Preserve, the Tall Timbers Trail takes off from the edge of a 
cornfield and loops through a deep forest. A sweeping view of the surround- 
ing hills opens to my left before the path drops to a secluded, marshy creek 
bottom, where boardwalks guide me past wildflowers, around the tangled 
roots of fallen trees and onto the banks of the Big Walnut. The dog at my 
side, who knows how to enjoy life, is already knee-deep in the water when 
I realize he's onto something. Soon, the grit of city living disappears in the 
cool, ankle-deep current and the shade of bone-white sycamore trees. 

Two red-planked covered bridges cross the Big Walnut along this stretch, 
and anyone can find them by road or creek. No one else is here today, but I'm not alone, either. 
A blue heron fishes in the branches of a logjam, and a hawk circles overhead. Here a beaver has 
recently felled a sycamore; there a woodpecker has dotted the smooth trunk of a dying beech. 
Even now the woodpecker's rat-tat-tat-tat echoes along the surface of the water, and tree frogs 
croak among the leaves, against a backdrop of blackberry lilies, black-eyed Susans, fiddlehead 
ferns, mushrooms, lichen and moss. 

The Tall Timbers Trail is only two miles of quiet wilderness in a tiny nature preserve— but 

if s worth the hour's drive to shed the city and enter the deep woods. Here, where the breeze 

tousles your hair and the creek sand scrubs your toes, less is definitely more. —Evan West 

Degree of difficulty: Moderate Gear: Sturdy walking shoes or light hiking boots, binoculars, bug spray, towel, bird- 
watching and wildflower guides Pros: Chances are you'll have this virtually undiscovered enclave all to yourself Cons: 
Lots of stair-climbing, which can be challenging Timing: 2 hours. Go early in the day, when the birds are most active. You 
may run into fellow walkers on weekends Hours: Dawn to dusk Distance from Monument Circle: 45 miles Admission: 
Free Contact: 233-4849 Location: On County Road 950 North, approximately 4.5 miles northeast of Bainbridge 



Hoosier rock-lovers have long 
marveled at Turkey Run State 
Park's famously deep, narrow 
gorges. But right in Turkey Run's 
backyard Is Pine Hills Nature 
Preserve, part of Shades State 
Park, one of Indiana's best-kept 
secrets. Its nearly 2 miles of 
trails scale deep ravines and 
crisscross scenic Sugar Creek 
and smaller streams, which, 
over thousands of years, have 
carved the local sandstone into 
some of the coolest rock forma- 
tions around. Devil's Backbone, 
a 6-foot-wide, loo-foot-high 
wall of stone that connects 
two ridges, is the most 
exhilarating (though not a 
happy place for acrophobes). 

Degree of difficulty: IModerate Gear. 
Sturdy boots or shoes: water; Hiking 
Indiana: Shades State Park, by Randy R 
Patrick and Charesa M. Blair Pros: Lots 
of "ooohs" and "aaahs" in a relatively 
small area Cons: More people all the 
time Timing: 1 to 3 hours (depending 
on you). If Pine Hills seems crowded, 
check out the io miles of gorge trails 
in Shades proper Hours: Dawn to dusk 
Distance from Monument Circle: 
67 miles Admission: Free Contact: 
765-435-2810, www.in.gov/dnr/naturepr/ 
npdirectory/preserves/pinehills.html 
Location: About 1 mile north of 
the intersection of State Road 234 
and County Road 800 S in Mont- 
gomery County 
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five great waterways 



Unbeatable 
trio: Warm 
day, cool 
water and 
any boat. 



Come sail away 



If s a breezy, sun-splashed afternoon, and I'm attempting to master the ancient art of sailing. Jay Levy and I tack 
our way across Geist Reservoir in his 17-foot sailboat. Each time the boat turns, if s my job to let out one end of a 
rigging line and pull the other end taut as I shift to the opposite side of the boat, moving in a crab-like squat to 
avoid getting brained by the boom. 

Sounds simple enough, yet I screw up almost every time. I fail to yank the line tight enough; I struggle to un- 
tangle a rope from the mast. Fortunately, Levy is a patient and forgiving instructor. 'There you go," he says when I 
somehow, finally, make it through a tack bumble-ft-ee. "You're a pro." 

Well, no. But thanks to his tutelage, I now know my luff from my jib, which wasn't the case when we set out 

an hour ago from the Indianapolis Sailing Club. For the last four years. Levy has taught sailing here, helping 

landlubbers gain their sea legs and introducing them to the quiet joys of motorless boating. "Sailing is how I 

relax," he says. "I'd rather be doing this, enjoying the sun and the wind, than smelling the diesel of a boat engine." 

He has me hooked. —Martin Kuz 

Degree of difficulty: Moderate Gear: Shoes with white soles (black soles will scuff a boat's interior), clothes that can get wet. The Indianapolis 
Sailing Club maintains a small fleet of sailboats for class attendees Pros: Sailing provides a better full-body workout than you might assume. 
Between tugging on rigging lines and striding from side to side to keep the boat flat in the water, your arms and legs will feel the burn. And unlike 
a health club, it doesn't involve sniffing fat-guy sweat Cons: Then again, there's little chance of capsizing in a health club Trip time: Depends on 
the weather— and your stamina Distance from Monument Circle: 22 miles Admission: Adults must join the Indianapolis Sailing Club to 
attend training. Once you know how to sail, you can do it anywhere in Indiana Details: The club's next training session runs from June 7 to 
June 18 Contact: Indianapolis Sailing Club, 826-3192 or 849-0021, www.indianapolissailing.org Location: 11325 Fall Creek Road 




Canoe-fangled 

Sugar Creek spills into the 
Wabash River, which in turn 
feeds the Ohio Fliver, which is a 
tributary of the Mississippi, and 
therein lies the thrill of canoe- 
ing: It reveals nature's geometry, 
the ageless connections be- 
tween here and there. 

As my friend and I put in, 
the possibilities hit me. If we 
wanted to— if we had the en- 
durance, the supplies and 
enough spare cash to cover a 
really big late fee on our canoe 
rental— we could paddle all the 
way to the Big Muddy. 

But on this afternoon we're 
on what Clements Canoes calls 
a "mini-trip," a languid, 5-mile 
voyage during which the shal- 
low, gentle river does most of 
the work. The current's steady 
tug reduces our paddling to the 
occasional stroke, giving us am- 
ple time to gawp at wildlife. A 
turtle suns itself on a slanted 
shoal. Geese swim in pairs, 
while a trio of turkey vultures 
spirals high above. 

Halfway through our trip, we 
slide into shore for a short 
break, then wade into the cool- 
ing water and search the banks 
for arrowheads and other relics 
said to have been left behind by 
Native Americans. 

No treasure today, but back 
on the water, a smallmouth bass 
swims past our canoe— perhaps 
on his way to the Mississippi. 

—Martin Kuz 

Degree of difficulty: Low to moderate, 
depending on length of trip Gear: 
Coolers. Shoes to walk on the rocky river 
bottom. Life jackets and paddles are sup- 
plied ProK No motorized boats means 
Sugar Creek is a sanctuary for canoeists, 
kayakers and innertubers Cons: Low 
water may cause you to run aground 
Timing: 90 minutes to two days. Week- 
days tend to be less busy than weekends 
Hours: Starting times vary; consult Web 
site or call for details. Arrive a half-hour 
before departure time Distance from 
Monument Circle: 68 miles Costs: 
Depending on canoe size and the length 
of your trip. $26 to S65; innertubes are $12 
to $17 Contact: Clements Canoes Out- 
door Center, 765-435-7285, www.clements 
canoes.com. Canoeing info: www.ln.gov/ 
dnr/outdoor/canoe/index.htm Location: 
8295 W. State Road 234, Waveland 




'Toon town 

Behold the pontoon: The "sofa of the sea" offers the most relaxing ride on Lake 
Monroe, whether you're there to soak up the sun and sip cold beverages, troll for 
crappie, or host your kid's birthday party And when campground space is scarce, just 
drop anchor, pitch a tent on deck and let the current rock you to sleep. 

Degree of difficulty: Low Gear: Swimsuits and sunblock, of course. "And don't forget rain gear." says Jenny Shedd. 
co-owner of the Paynetown General Store, which rents boats. "Nobody ever thinks it's going to rain until they're 
soaked" Pros: On a double-decker pontoon, you can hang out on top while your sorority sisters, groomsmen or fel- 
low church members plunge down a slide off the back of the boat. Plus, half of Lake Monroe is a designated idle 
zone Cons: Sunburn. And if you're drinking and driving, the cops don't care whether you're in a boat or a car 
Timing: One hour to one week. An eight-hour minimum is required on weekends and holidays before September 
20. Boat traffic tends to be lightest on weekdays Distance from Monument Circle: 62 miles Admission: Prices 
range from $45 to $935 depending on the size of the pontoon and length of rental l^ours: The Paynetown General 
Store's rental hours are 6 a.m. to 6 p.m. Contact: Paynetown General Store, 812-837-9909, http://cgi.fishin 
shedd.com/boatrental.php; e-mail lmboatrental@yahoo.com Location: 4855 S. State Road 446, Bloomington 




Rapids transit 



Can't make it to the Colorado River? Check out South Bend's 

East Race Waterway, where paddlers sluice down a twisting, 

1,900-foot-long course that boasts Class III rapids. With its 

fiberglass rocks and sudden drop-offs, the concrete "river"— 

built in 1984 in an old millrace channel nejct to the St Joseph 

River— makes Wet 'n' Wild seem slow 'n' mild. 

Degree of difficulty: Low to moderate. No one under 54 inches tall; kids under 
16 must be with an adult Gear: Tennis shoes Pros: Beginners can ride the cur- 
rent down the middle of the course as they learn how to handle a raft; if they tip, 
lifeguards stand ready to toss ropes and reel them in. Seasoned kayakers can 
veer off into eddies and chutes to practice their 180s and Eskimo rolls Cons: "If 
you hit a rock with something other than your feet," says Paul McMinn 
South Bend's assistant recreation director, "it's gonna hurt" Timing: 
The average ride takes five minutes Hours: Saturday and Sunday 
afternoons; June 11 to August 14. Closed July 30-31 Distance 
from Monument Circle: 143 miles Admission: $2 a ride; six 
rides for $10 (rental price includes raft, helmet and life jacket). 
Paddlers with their own watercraft: $8 a day Contact: 574-233 
6i2i; v1rww.sbpark.org/parks/er3ce.htm Location: 126 N. Niles 
Ave., South Bend 




Take a dip 

Syracuse Lake is so deep 
and clear it makes other 
Indiana lakes look like over- 
sized mud puddles. And at 
its northwest tip is the 
sprawling sandy beach of 
Lakeside Park. A conces- 
sion stand with sodas, hot 
dogs and Popsicles fulfills a 
family's nutritional needs, 
and picnic areas, restrooms 
and lifeguards complete 
the picture. It's free, safe 
and bewitchingly cool— a 
perfect place to while away 
a hot summer day. 

Degree of difficulty: Low 
Gear: Swimsuit Pros: The 
swimming area is marked by 
buoys to keep boats away. 
And the park's gazebo hosts 
concerts throughout the sum- 
mer Cons: No grilling, so pack 
a picnic Timing: The park can 
get crowded on weekends, but 
on Tuesdays and Wednesdays 
you'll practically have the 
place to yourself Hours: 
Dawn to dusk Distance 
from Monument 
Circle: 171 miles 
Admission: Free 
Contact: 574-457- 
3440 Location: West 
side of Syracuse Lake 
on Long Drive 
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three great fishing spots 




Twelve miles from the shore of Lake Michigan. I can barely see land— just a hint of a smokestack or lighthouse 
in the distance. Trolling slowly in the Shadow, a 32-foot charter boat, I pay close attention to the outriggers— the 
contraptions that hold the poles on the boat's stern— for any sign of a strike. My boatmates and I are taking our 
leisure, cruising on the water, sunning, talking. Then— zop— a steel trout or king salmon hits my line, and I'm re- 
minded that I'm here to fish. 



1 When I grab the pole, it bends in half My adrenaline is pumping— I've hooked a io- to 20-pounder, and it's 
running deep. The fish appears to be a couple hundred feet from the boat, and I fight it for 10 or 20 minutes 
before landing it. We haul it in and throw it in the cooler. I take a deep breath. I could go below and relax in 
the air-conditioned cabin, maybe have a sandwich or a beer— or go up top and watch the fish-finding instru- 
ments with the captain, Ed Svec. But no. I've got work to do. • —Stephen Sellers 

Degree of difficulty: Moderate. Your guide will find the fish— your job is to muscle them into the boat Gear: Ed, like all the charter captains on 
Lake Michigan, provides fishing gear and instruction, and his boat is equipped with all the instrumentation of modern fishing. You are responsible 
for your own food, plus sunglasses, sunscreen, Dramamine (if you need it) and soft soled deck shoes with a good grip. Also bring a camera to doc- 
ument the day and a large cooler to take your fish home. Ed will fillet your catch and provide some tasty recipes; fresh fish tastes even better when 

I you've caught it yourself Pros: Deep-sea fishing without having to travel to a deep sea Cons: Charters are pricey Timing: March through mid-July. 
The fish don't generally feed during the heat of the summer, but fishing picks back up in September. Full-day charters run about eight hours, and 
half-day charters are five hours. They start as early as 7 a.m., but can be modified based on customer wishes and the captain's schedule Distance 
from Monument Circle: 173 miles Cost: $450 for a half-day. $575 for a full day. Ed will refer you to another able charter captain if his boat is 

I booked. Lake Michigan charter captains sell one-day fishing licenses for $7 Contact: Shadowland Fishing and Hunting Charters, www.shadow 
land.com, 219-926-8280. Chesterton. Other Lake Michigan charters: www.visltlaportecounty.com under the Recreation heading 
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small fish Is a lot more fun 
than landing the big one, and 
they'll have plenty of 
chances at Fort Harrison 
State Park on the banks of 
the ponds and Fall Creek. An 
hour or two on a weeknight 
is enough time to introduce 
them to the sport without 
anyone getting bored. 

Degree of difficulty: low to -nodp- 
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Bass man 

Ever since I was a kid casting my first fly on the St. Joseph River in Michigan, I've continued to 
seek out places where the river runs clean and the fish are hungry and mean. In Indiana that 
idyllic location is the Bhie River in Harrison County, the remotest part of the 
state's most scenic river, a meandering, shallow, gravel-bottom waterway sur- 
rounded by forested hills. Specifically, I treasiu-e any day spent floating 
downstream on Bob Sawtelle's flat-bottom drift boat. After all, fly-fishing 
isn't about catching fish; if s about going fishing. 

Bob, a talkative fellow, is a veteran guide who has something to teach 
everyone, no matter your previous fishing experience. We meet early in the 
morning at his house, climb into his truck and head for the dock. Once the 
boat is underway, I cast fix)m the deck, dropping a purple streamer fly upstream 
of a riffle, a narrow area where the water flows more quickly and carves out a small pool, 
which is where smallmouth bass like to feed. If I don't find a fish when I first cast, I wait, know- 
ing that I'm likely to pick one up as my lure floats to the hole. We stand most of the day, as the 
current pulls the boat downstream. We cast, wiggle the fly, wait, and cast again. We never know 
how long the wait will be— then suddenly the line twitches and pulls. 

Smahmouth are major predators who struggle hard to get away ftx)m the hook, thrashing 
violently and coming out of the water again and again. They're cranky, but eventually, they will 
settle down and be caught. But because they're not so accomplished at reproducing— about five 
fish develop from every 1,000 smallmouth eggs— Bob and I are conservationists. I admire my 
catch, and then— holding the fish by its Up and its tail to preserve the sUmy protective coating 
on its body— I remove the hook and release it to fight another day. —Stephen Sellers 

Degree of difficulty: Moderate to high. Bob can teach you proper casting within an hour, but it takes years to become a master 
Gear Bob provides all the fishing gear (except waders; on Bob's boat you don't need them). Dress in layers (the temperature 
changes as the day goes on), and wear a hat and/or sunglasses. Pack sunscreen, bug spray and maytje a cell phone, to be turned 
on only in case of emergency. For food, I like to snack all day, so I order a Bazbeaux pizza the night before a trip, put it in the 
fridge overnight, then put the pieces in plastic bags in a cooler. And I've learned to bring way more water than I think I'll need 
Pros: The unspoiled scenery alone is worth the trip— you'll see all kinds of birds, including kingfishers, hawks, turkey vultures and 
blue herons, and maybe deer at dusk Cons: You won't want to return home Timing: May through mid-July is ideal Hours: 9 a.m. 
to 6 p.m., or later if the fish are really hungry Distance from AAonument Circle: 137 miles Cost: $175 per boat; two anglers, in- 
cluding Bob, fit in a boat, but a second boat is available if you have a group of two or three people. No deposit is required Con- 
tact: Drift-About Boat and Guide Service, e-mail rmsawtelle@aol.com Location: Harrison Spring Road NW, Corydon 
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seven 



reat bike rides 



More fun 
than you've 

had since 
the training 
wheels 

came off. 



Head for the hills 

In-the-know mountain-bikers take their fat tires to the 25 miles of trails at Gnaw Bone Camp in Brown County. 
Though the trails aren't always open— they're on private land that houses a girls' summer camp through much 
of June and July— they're a favorite destination for riders who crave moderate technical difficulty and few 
crowds. Regulars praise the camp's owner, Alice Lorenz, for her friendliness and careful trail maintenance as 
much as for the variety of wide, easy paths and long-climb hills. 

Degree of difficulty: Moaerate to high, txpenenced riders only Gear: Mountain bike, spare tire lube, air pump, wrench kit, heln:iet, gloves and 
glasses Pros: The S3 admission includes use of the camp facilities, including bathrooms and water Cons: Closed when camp is in session, so call 
ahead. (When Gnaw Bone's not open, check out the nearby Valley Branch Retreat, another private property with about 30 miles of 
trails and a S3 admission charge, or S5 with shower privileges: 8i2-988-775o) Timing: Depending on your endurance, you can 
spend anywhere from two hours to a full day on the trails Hours: Variable: Call ahead Distance from Monument Circle: 58 
miles Contact: Gnaw Bone Camp. 812-988-48^2 Location: 1888 5. State Road 135, Nashville 
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Trail mix 

The 20 well-marked bike loops 
through LaPorte County cover more 
than 420 miles, and they'll lead you 
past lakes, woods, small towns, 
county parks, a llama farm and the 
Michigan City outlet mall. And if 
you're so inclined, you can pedal to 
other Indiana counties and even into 
Michigan and beyond. Careful, 
though: The LaPorte County Bikeway 
System is all on paved highways, and 
though this isn't a particularly con- 
gested part of the state, you will 
share the road with cars, trucks and 
motorcycles. 

Degree of difficulty: Low to high Gear Bike 
and helmet Pros: The variety of routes and the 
scenery along each one. And because these 
are highways, theyVe cleared of snow and ice. 
so you can ride even in winter Cons: Vehicular 
traffic— though the more the routes are used, 
the more drivers learn to watch for cyclists 
Timing: The shortest route is 12 miles; the 
longest, 33 Distance from Monument Circle: 
177 miles Contact: 888-259-5999 or www.visit 
laportecountycom 




Shall we gather at the river? 

All kinds of people flock to Madison for its historic archi- 
tecture (133 city blocks are listed in the National Register 
of Historic Places), its rolling scenery (its right on the 
Ohio River and near the beautiful Clifty Falls State Park) 
and its wealth of events— and the pace of a bike is perfect 
for appreciating the unique character of this Southern 
Indiana town. Thanks to the Madison Area Bicycle Club's 
mapping efforts and regularly scheduled rides, you can choose 
anything from a flat path through downtown to the challenging hills of a riverside 
ride. Or call the club's officers and ask them what* s new— anyone can join the im- 
promptu rides as long as you wear a helmet and sign a waiver. To plan a weekend, opt 
for one of the area's B&Bs, the state park's inn, or numerous chain hotels. 

Degree of difficulty: Low to high Gear: Maps, bike, helmet, water and a repair kit that Includes a pump or 
CO2 cartridge, so you don't get stranded— on some routes, you may not see another human for an hour or 
more. Gloves are also recommended, especially for the more-rural, less-smooth roads. Bring a light in case 
you find yourself out past dark Pros: The variety of the terrain and the diversity of ride type— plus, there's 
plenty to keep non-cyclists busy while you ride Cons: There's no easy way to get to Madison (though the 
drive is scenic) Timing: The club schedules trips from the earliest spring day to the last days of fall, and adds 
last-minute rides year-round Distance from Monument Circle: 103 miles Contact: Club officers Jon and Ann 
Wineland, 502-732-8690; club Web site, www.madisonbicycleclub.com. Madison Area Convention & Visitors 
Bureau, 800-559-2956, www.visitmadison.org 




Easy riders 



Parents who love cycling and want to share the experience with their children 
can't do much better than this scenic lo-mile route in rural Hendricks 
County. While it includes a few gradual climbs, the course covers mostly flat, 
glass-free county roads with long sight lines for safety— in other words, it's 
ideal for tykes on bikes. Bonus: Lots of picturesque cows and goats grazing 
along the road. Start at Williams Park (940 S. Locust Lane, Brownsburg), then 
go north on Locust, west on Tilden, south on 575 E, west on 350 N, north on 
400 E, east on 450 N, south on 500 E, east on 350 N; then it's back to the park. 

Degree of difficulty: Low Gear: Bike with at least five gears, helmet, rearview mirror on hel- 
met or handlebars, tire repair kit, spare inner tube, air pump, flags on kids' low-to-the-ground 
bikes Pros: Williams Park has picnic areas and a nice playground to round out the day Cons: 
Moderate car traffic on the two roads that make up half the route Timing: The ride is about an 
hour long Distance from Monument Circle: 23 miles Contact: http://wviniv.rcdi.org 
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Climb zone 

There's a good reason more 
than 5,500 bikers compete 
for elbow room during the 
famed Hilly Hundred 
weekend every October: 
The back roads of Morgan, 
Monroe and Owen counties 
offer the finest touring in 
the state, especially for folk 
who enjoy the challenge of 
a total climb of some 4.000 
feet. Can't stand crowds? 
Ride it another weekend: 
Online. Google "hilly hun- 
dred + routes" to get direc- 
tions from past participants. 

Degree of difficulty: Depends on 
what sections of the route you cover, 
and how embarrassed you are to walk 
your bike up a particularly steep grade 
Gear Road bike, helmet, gloves, tight 
(in case you have to ride after dark), 
food and water, spare innertube, air 
pump, tire ret • rp\\ 
D'^one Pros: ,ads 
irough scenic ^rmland, forest 
.ji c mils. And don't forget the hills 
Com: If you don't ride during the Hilly 
Hundred, you're on your own if a prob- 
lem occurs Timing: Up to two days 
Distance from Monument Circle: S4 
miles to the start of the route Con- 
tact: www hillyhundred.org; 767-7765 ■ 



Franklin, my dear 

Inspired by Lance Armstrong but haven't been on a bike since before he was born? The 2.7-mile 

Franklin Greenway Trail is for you. It's the first stage of what Franklin residents hope will be a 

much longer greenway, but for now, it's an unmarked trail that dips and turns past homes, parks, 

Franklin College and the courthouse square. 

To tell the truth, we bring our bikes to Franklin just because it's so much fun to poke around 

in the charming, historic town. We stop at Province Park to watch kids play; we eat lunch at 

Benjamin's Coffeehouse and Bakeshop on Court Street, one of several restaurants around the 

square— and we don't even bother to lock our bikes. 

After lunch, we follow the trail as it ducks under U.S. 

31 and pops up in Blue Heron Park and Wetlands, a 

55-acre park with fields of wildflowers and an obstacle 

course. The sounds of town give way to bird calls and 

rustling leaves, and the cooling shade entices us to 

stay for a while. —Megan Fernandez 

Degree of difficulty: Low Gear: Any bike, plus a helmet, of 
course Pros: Franklin is a great town to explore, and you pass 
through many of its most interesting bits Cons: The trail is com- 
plptcly unmarked (though people are friendly when you ask for 
directions) Timing: The actual ride takes well 
under an hour; stopping for lunch or bird- 
watching in the Wetlands will add more 
time Distance from Monument 
Circle: 24 miles Contact: 
www.franklin-in.gov/parks/trail.asp, 
317-736-3689 Location: Trail starts at 
Needham Elementary School, 1399 
Upper Shelbyville Road, and ends at Blue 
Heron Park and Wetlands 
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Cop, 



A ride to work 



Leg straps to keep your pants out of your chain: $4. 
Rack to hold your briefcase: $32. Fenders to deflect 
the mud: $50. Escaping rush-hour traffic: Priceless. 

Commuting to and from work by bike— especially 
from the northside, the most-congested part of Indi- 
anapolis— used to mean risking life and limb while 
traveling along city streets. No more: Now that Indy's 
Greenways are connecting all over town, it's possible 
to commute by bike safely and sanely. 

Plenty of people get to the office via the Central 
Canal Towpath, Pleasant Run Trail or city streets, but 
residents in north-suburban neighborhoods can take 
the Monon Trail all the way fi^m 146th Street to 10th 
Street, then wind along city streets to their workplaces. 
Say you live in Nora. You can pick up the trail at the lot 
on 96th Street between Westfield Boulevard and Col- 
lege Avenue. (This lot has plenty of parking and nice 
restrooms— so plenty of people rendezvous here for 
pleasxu^ rides as well as commutes.) After taking off, 
you'll hit two intersections in the first mile— at 91st and 
86th streets— but you'll get into a groove south of 86th 
Street, where the trail becomes tranquil and tree-lined. 
If you make good time, stop in Broad Ripple at the 

Monon Coffee Company for a caffeine fix. Back 

on the bike, you'll encounter a few more 
stops and starts, but once south of 56th 
Street, you're home fi-ee. 

You may have heard nunors about 
chasings and even muggings along the 
Monon south of Fall Creek, where the 
trail passes through an industrial, inner- 
city neighborhood. But while the southern ,Jfl 
part ofthe trail can seem a bit creepy on week- — 
days, when if s practically deserted, the worst most 
bikers encounter is the occasional loudmouth. (If 
you're concerned, ride with a friend or carry pepper 
spray.) Indeed, regular commuters worry more about 
chit-chatting pedestrians who don't hear them coming 
(w^ch is why if s a good idea to have a beU on your 
bike) or dogs being walked on very long leashes. 

Once you reach 10th Street, you'll have to leave the 
Monon and transfer to city streets. Even so, you'll get 
to the Circle in just about an hour- only about 20 
minutes longer than commuting by car, with a great 
workout to boot 

Degree of difficulty: Low to moderate. The Central Indiana Bicycling 
Association recommends that you drive any route before you bike it. 
looking for less-traveled streets that run parallel to major thorough- 
fares and scouting for turn lanes, dogs and other surprises Gear: 
Bike, helmet, rain poncho, change of clothes for the office, cell phone, 
pepper spray. Layers are essential in cold vKeather. along with good 
gloves and ear-warmers. CIBA's Norm Gwaltney says carrying a spare 
innertube and tire-repair kit isn't good enough— make sure you know 
how to change a tire Pros: Passing up the gas pumps. And on week- 
days, the Monon is virtually traffic-free Cons: You have to plan ahead 
to combat helmet head and sweaty body before you start work. And 
you won't have a car if you need to run a midday errand Timing: 
60-90 minutes to get downtown from 96th Street Distance from 
Monument Circle: 12 miles Contact: www.indygreenways.org 



TRIPTIP 
Hoosiers Out On 
Tandems— HOOTs— Is 
a great group to know if 
you're eyeing a bicycle 
built for two. Check 
http://ni«mbers.aol.co<n/ 
demhoots. 
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to u,r g r e a t adventures 



If it makes 
your pulse 
race, it counts 
as aerobic 
exercise. 



Down and dirty 

Tagging along with fifth-graders on a field trip to Marengo Cave, I was 
determined to be the unflappable adult And for 90 minutes, I succeeded. 
As we scaled fallen boulders, slogged through a dry-but-dirty crawl space 
and waded knee-deep in a rushing stream of frigid water— all in relative 
darkness, more than 70 feet beneath the Earth's surface— I managed to 
suppress my mild claustrophobia, dread of heights (yes, even un 
derground there are heights) and general aversion to discom- 
fort of any kind. I was too distracted to worry: The cave and 
its formations, plus the wildlife— blind crawfish, salaman- 
ders and bats— are things you rarely see on the surface. 

But then came the "water crawl," the final leg of the 
Old Town Spring Cave tour. This section is essentially a 
30-yard-long natural tube, little more than two feet tall 
and four feet wide, containing 1 to 5 inches of icy water. 
Bringing up the rear, directly behind a handful of 10- and 11- 
year-old girls, I managed the first few feet of the tube on my 
hands and knees. But then the space narrowed, the ceiling dropped, and 
I was forced to commando through the ice-cold water, which seeped 
through my two shirts and stole my breath. My imagination went crazy, as a 
single frantic phrase soimded in my brain: "Buried alive!" And I wasn't the 
only one: The line stopped, and one of the girls screamed, "Get me out of 
here!" Five long minutes later, we started moving again and reached the 
surface. Drenched, cold and muddy, I had a new appreciation for open air. 

But despite my few moments of self-induced panic, this was a great way 
to spend a day. Caving is a chance to challenge yourself and win— whether 
you're a 10-year-old girl or a prone-to-hysteria fat man. —Tony Rehagen 




Degree of difficulty: Low to high. Dry 
caves with easy walking trails are for casual 
sightseers. Muddy tielly-crawls are for the 
more adventurous Gear: Headlamps, hel- 
mets and backup lighting are provided. 
Wear old. warm shirts and jeans, sturdy 
boots or broken-in tennis shoes. Bring soap 
for cleanup, clean clothes for the ride 
home and a bag for muddy clothes. 

Knee and elbow pads recom- 
mended ProK It s Incredible; A 
world you'd otherwise never 
see Corn: Crawling tours 
are not for the claustropho- 
bic, the obese or the overly 
neat Timing: Depending on 
the route you choose, trips 
last from 30 minutes to six 
hours. Many are offered year- 
round— the cave is a constant 52 
degrees no matter the season 
Hours: Seven days a week. Summer: 9 
a.m.-6 p.m. Spring and fall: weekdays 9 
a.m.-5:30 p.m.. weekends 9 a.m.-6 p.m. 
Winter. 9 a.m.-5 p.m. Eastern Daylight 
Saving Time Distance from Monument 
Circle: 143 miles Contact: 812-365-2705; 
vww.marengocave.com. Click on Cave 
Exploring location: Marengo Cave, 400 E. 
State Road 64, Marengo Other sites: 
Indiana Cave Conservation Association, 
www.indiana-caves.org; www.adventure 
indlana.com; www.indlanafind.com/ 
Attractions/Caves 



Diving range 

Hoosier scuba-divers itching to 
strap on the fins needn't book 
expensive flights to the islands. 
There's plenty of underwater 
adventure to be found in our 
own inland sea, Lake Michigan. 
N'Pursuit Adventure Charters 
in Hobart takes you beneath 
the waves of the great lake to a 
treasure trove of shipwrecks. 
From the David Dows, a five- 
masted schooner sunk in 1889, 
to the 240-foot-long Material 
Service motor barge, downed in 
1936, more than a dozen wrecks 
rest within miles of the Indiana 
shoreline. 

Degree of difficulty: High. Certified 
divers only Gear: fins, mask, snorkel, 
wetsuit, dry suit, dive skins, boots, 
reef gloves, gear bag. weight belt, 
buoyancy-control device, tanks, regula- 
tor and alternate air source, depth 
gauge, dive knife, dive watch, compass, 
dive computer and dive light Pros: 
Hands-on exploration of living history 
just a daylong car trip away Cons: 
Hours and money spent training for 
scuba certification, not to mention all 
that gear Timing: Trips take about 4.5 
hours, one of which is spent underwa- 
ter at each wreck (N'Pursuit lakes you 
to two or three wrecks per trip). Diving 
season runs from May 1 to October 15. 
Weekends are generally busier than 
weekdays Hours: Morning and after- 
noon charters start at 8 a.m. and 1 p.m. 
seven days a week. Night dives can 
also be arranged. Reservations 
required for all dives Distance from 
Monument Circle: 144 miles Cost: 
Dives range from $65 to S115 per divei. 
Contact: 219-942-5767; www.npursuit 
charters.com Location: 6289 Oregon 
St.. Hobart 
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Geronimoooo! 

The late writer Hunter Thompson said "Buy the ticket, take the ride." So when Phil, my in- 
structor at Sl^dive Greensburg, introduced himself by asking, "Are we going to do some back 
flips or what?" I said, "Sure, why not?" After all, if you're going to send yoiu- body plummeting 
13,500 feet to the ground at speeds in excess of 100 m.p.h., you might as well make the most of it. 

But I wasn't about to jump and flip on my own— Phil was harnessed securely to my back for 
a tandem ride. Mildly petrified, I clung to the door of the plane, skin flapping and hair whipping 
in the ferocious, deafening wdnd. Three seconds and one quick back flip later, we were plunging 
through the air. But I felt no fear, just complete release. With adrenaline pumping as hard as 
the wind was roaring in my ears, I saw the Earth reduced to a vast patchwork of browns and 
greens. At that height, I had no sense of falling, but rather of floating, almost flying. And at 5,000 
feet, after about a minute of freefall, Phil pulled the ripcord and our parachute opened with a 
jerk. Gliding, pulse still racing, I watched rectangles turn to roofs turn to buildings before we 
landed softly and securely on the ground. The 15 minutes from takeoff to touchdown seemed 
more like five seconds— on a meteorite. What an awesome ride it was. —Tony Rehagen 

Degree of difficulty: Moderate. The anticipation is the worst part. If you jump tandem, all you really have to do is enjoy 
the ride Gear: Comfortable clothes— T-shirt-and-jeans or jogging suit. Goggles, jumpsuit and parachute provided Pros: 
Unbelievable rush Cons: The price. Oh, yeah— and you are throwing yourself out of a plane 13,000 feet in the air with 
nothing but a translucent piece of cloth between you and the hereafter Timing: Preparing for a tandem 
jump can take about half a day; jumping on your own requires more training and can take an 
entire day. Weekdays are generally less busy than weekends Hours: Weekends in early spring; 
seven days a week as weather warms. Jumps from 9 a.m. to sunset. Reservations office, 9 
a.m. to 9 p.m. every day Distance from Monument Circle: 54 miles Cost: $169 to S299 
per person. Groups of four or more receive discounts, and weekday jumps are some- 
what cheaper Contact: Skydive Greensburg, P.O. Box 276, Greensburg; i-8oo-SKYDIVE, 
www.skydivegreensburg.com Other sites: U.S. Parachute Association directory of 
Indiana skydive spots, spa.org/dz/states.lN.htm 



Head in the clouds 

\i 20,000 Leagues Under the Sea isn't your style, consider another 
Jules Verne adventure, Around the World in 80 Days, and take to the 
sky in the basket of a hot-air balloon. It's impossible to find a more 
serene adventure than floating among the clouds hundreds of feet above 
the Central Indiana countryside. 

Degree of difficulty: Low. Maybe too low Gear: Dress according to the weather— usually long pants, 
comfortable shoes and perhaps a hat. Bring your camera and binoculars for aerial views Pros: A relaxing 
adventure with the views and flying sensation of skydiving, minus the intensity Cons: Not much of an 
adrenaline rush Timing: The entire outing will take about three hours, one of which will be spent in the air. 
Above and Beyond in Carmel offers both sunrise and sunset flights seven days a week year-round, though prime fly- 
ing time is mid-June through September. Weekend evenings are generally the busiest time of the week Hours: By 
appointment, weather permitting Distance from Monument Circle: 24 miles (you arrange a meeting place in the 
Carmel area) Admission: Flights start at $195 per person Contact: Above & Beyond Balloon Company, 844-3718, 
www.indianaballoonrides.com Location: 2111 E. 136th St., Carmel 
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he'dbe dead. 

He wasn't the first— or best— actor of his kind. 

And if he hadn't crashed that car, we wouldn't 

be talking about him now. 



by The Rebel Critic 

niustrationby John Perlock 



Fifty years ago James Dean plowed his Porsche into 
the side of another man's car on a hi^way just out- 
side Cholame, California, about midway between 
Los Angeles and San Francisco. Donald Tumup- 
seed had been driving in the (^qxisite direction and 
tried to make a left turn across the highway. Dean's 
last words, spoken to the mechanic sitting next to 
him, nvere "He^ got to see us.* Presdenl^ he was not 
Dean would be 74 if he'd lived— by way of com- 
parison, and just for a fright, thaf s 10 years older 
than Didc C3ieney. But he didnt live, of course; in- 
stead, he left behind three terrible movies and a 
reputation as ... what? The first ... what? The best 
what? Poor James Dean. He seems to have been a 
perfectly nice young man— good Midwestemer, stu- 
dious, insecure, perhaps a bit of a dupe— who 
wanted, innocently and like many Hollywood ac- 
tors, to be taken seriously. It was never going to 
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happen. What he did belongs to 
the history of celebrity, not film. 

There's a telling photograph 
(shown, right) of Marlon Brando 
giving Dean the finger, or so it 
seems; Brando could simply have 
been getting a bit of sleep out of 
the comer of his eye (and Rock 
Hudson was actually straight). The 
proximate cause of this gesture of ^ 
disrespect is anyone's guess, but • 
the animosity behind it is clear 
enough. "I hardly knew him," 
Brando once told Truman Capote. 
"But he had an idee fixe about me. 
Whatever I did he did." Brando 
knew what almost every Ameri- 
can artist of the 20th century has 
learned: Somebody does it first, and then some- 
body else does it blander. Dean was a perpetrator 
of Method Acting the E-Z Way, an icon of rebellion 
without threat, attraction without sex, suffering 
without complication. More than that, though, he 
was one of the most prominent examples of what, 
for the sake of argument, might be called the 
White-White Jesus, a strange phenomenon Amer- 
icans periodically resurrect for purposes of wor- 
ship, the way we rediscover, from time to time, 
French cooking or poker nights. 

As his name suggests, the White-White Jesus 
isn't simply light-skinned: He's been blanched of 
anything that might, in America anyway, count as 
ethnicity at all. He's Miracle Whip on Wonder 
Bread: certainly northern European, ideally blond, 
clean-shaven, mediimi-sized or smaller (Dean was 
5'8'0, and on the thin, fi-ail side. Indeed, he exists as 
a kind of bulwark against all that is swarthy, dusky 
or dark-souled, stout or hairy or seasoned. White- 
ness is much of his point. 

Of course, Dean, white-white though he was, 
made his name playing the suffering outsider. In 
reality, he was the outsider who doubled as the 
consummate insider. He may not have been the 
first symbol of Misunderstood Youth (Brando beat 




him to that), but he was the first to participate in 
the paradox of being both misunderstood and 
wildly popular, at once outcast and embraced, 
lowly and exalted, lonely and besieged by acolytes. 

And what made this popularity possible? His 
looks. That* s what people seem to remember about 
Dean: not that he was a great actor, or a charis- 
matic figure, or even an interesting fellow, but that 
he was pretty. As surely he was, but if s a kind of 
pretty that precludes being sexy, that would be 
muddied and compromised by anything as carnal 
as carnality. True, he inspires in his followers a 
fervency that borders on the erotic, but only by 
denying the possibility of actual lust. Dean wasn't 
trying to get laid— he was trying to be a little Cali- 
fornia god, and his sexlessness is what makes him 
holy. Think of a GI Joe doll: Underneath the 
clothes, the crotch is smooth; there's nothing there 
but a hinge to keep the legs from falling off. 

In Hollywood Babylon, Kenneth Anger suggests 
that Dean liked to engage in a bit of erotic business 
that goes by the all-too- revealing name "human 
ashtray." Whether this is true or not we'll never 
know, but it works well enough as metaphor, for 
suffering is Dean's stock in trade, his brand of sex- 
uality—the only means of transcendence available 



Bio 
Picks 

A highlight reel 



February 8,1931 

Mildred Dean 
gives birth to 
James Byron Dean 
at an apartment 
house in Marlon. 




Winton Dean, Jimmie's 
father, is transferred 
to a new job In Santa 
Monica, California. 

June 7,1935 



AprilH, 1940 

Mildred dies of cancer. 

Winton sends his son 
to live with his aunt 
and uncle, Ortense 

and Marcus WInslow, 
in Fairmount. 



Earns first place 
in the National 
Forensic League state 
contest in Peru. 



April 9, 1948 
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Martin Landau 

Like Dean, attended an 
open casting call in the 
early 1950s (noting that 
the sandy-haired kid 
beside him "looked like a 
farmerl. Like Dean, didn't 
get the part that day 



Common, 
Dean-ommator 

Guess who bridges the gap between the 
Cat in the Hat and Albert Einstein? 



Theodor'*Dr. 
Seuss" Geisel 

Like Dean, makes 
Forbes' list of tof)- 
earning dead celebs 
(in '04, Geisel was No. 3, 
Dean No. 15). Wrote The 
Cat in the Hat in 1955, the 
year Dean died. 



Montgomery Clift 

Like Dean, a brooding rebel 
on film. Like Dean, involved 
in a serious car crash in the 
mid-'sos. Unlike Dean, lived 



^ - N Judi Dendi 

Like Dean, raised a 
Quaker Insert 
Quaker joke here. 



Plays Frankenstein in 
a high-school 
production of Goon \ 
with the Wind. 

October 29,1948 





Albert Einstein 

Like Dean, died in 1955. 
Sadly, no Albert Einstein 
Fest is planned in the U.S. 



Elizabeth Taytor 

Like Dean, starred in 
Giant. Unlike Dean, 
lived long enough 
' to make a spec- 
's tacle of herself 
J^' with Michael 
\0 jackson and 
start hawking 
perfume. 



Steve McQueen 

Like Dean, from 
Indiana. Like Dean, 
died young(ish). 
Unlike Dean, lived long 
enough to stop playing 
teenagers in movies. 





Paul 

y Newman 

i Dean, cast in 
the 1955 TV musical adaptation 
of Our Town and the 1956 movie 
Somebody Up There Likes Me. 
Landed the roles after Dean— the 
studios' first choice— died. 



November 1948 

Starts his senior 
basketball season with 
Falrmount Quakers. 
Specs more 
noteworthy 
than pecs. 




One month out of 
high school, takes bus 
to California and 
enrolls at Santa 
Monica City College. 



June 15, 1949 



December 13, 1950 

In his first professional 
acting job— a Pepsi- 
Cola commercial- 
joins a group of teens 

dancing around a 
jukebox singing "Pepsi- 
Cola hits the spot." 



Quits school to attend 
a drama workshop, 
where he's 
intrcxluced to 
Method Acting. 

January 1 951 
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If Jelines Dean were still alive, he'd be dead. 



to him. With Dean, martyrdom substitutes for 
eroticism. As human ashtray, he gets off on pain 
and torment, while his audience, believing if s see- 
ing something less tawdry than mere pleasure, gets 
off on its own pangs of sympathy. Substitute ar- 
rows for cigarette butts and you have a familiar 
enough image: St. Francis of Assisi, writhing in 
ecstasy as he expires in pain. 





America has a long history of figures, some fic- 
tional, some real, who, to varying degrees, filled 
the role Dean did. Billy Budd was one, and so was 
Holden Caulfield. More recently there were River 
Phoenix and Kurt Cobain. But none of them 
played the part as consummately as Dean, whose 
middle name was Byron, who was bom in Marion 
and grew up in Fairmount, who had light hair and 
symmetrical features and clear skin. As far as 
White-White Jesuses go, he was the Best in Show, 
and he was also the last. 



A few months after Dean died, Elvis had his 
first gold record, and American culture became in- 
escapably miscegenated and sexualized. Never 
again could a male star get over as an object of 
gaspy teen desire without being able to shake his 
hips. Never again would asexuality have quite so 
much power. In fact, if Dean hadn't crashed his car, 
someone probably would have had to kill him. 

As for the movies themselves, they're pretty 
much unwatchable, except as campy artifacts of an 
all-too-self-serious age. In Giant, Dean is a ne'er- 
do-well turned wildcat millionaire with the laugh- 
able name of Jett Rink, stumbling around and 
doing his best to glower smokily; in Rebel Without 
a Cause his character bears the hardly more sober 
name of Jim Stark; in East of Eden he is Cal Trask— 
an anagram of Stark, as if they had run out of ideas 
for him, and just rearranged the characters a little 
bit. They're all comic-book names, spare and 
stripped of inflection, as if an extra syllable in a 
last name would have introduced an element of 



complexity too great for the actor to shoulder. 

That* s not to say Dean hasn't had his fans. Den- 
nis Hopper looked up to him. Martin Sheen loved 
him. Andy Warhol adored him. He received two 
posthumous Oscar nonunations (for East of Eden 
and Giant), a feat no other dead actor has achieved. 



April 1.1951 

Plays John the Apostle 
on TV. Girls at the local 
Immaculate Heart 
School begin a 
James Dean 
Appreciation Society. 



Moves to New York 
City. Earns money as a 
stunt-tester on the 
game show Beat the 
Clock while auditioning 
for theater roles. 



September 1, 1951 



November 11, 1951 

Admitted to the 
prestigious Actor's 
Studio. (Dying young 
did spare him 
the interview 
with James 
Lipton.) WTm-^-^Z 



Spends the year mak- 
ing mostly forgettable 
television and theater 
appearances, then 

rides his motorcycle 
home in December for 

a visit to Fairmount. 



1953 



April 7, 1954 

Cast in East of Eden 
after director Elia 
Kazan spots him in a 
New York play, in the 
role of a homosexual 
Arab boy. 
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_Jn,the 
SnadoWr 

Giant 



Fairmount moves on, 

as much 
as the rest 
of the 
world will let it. 




My dad used to play barnyard basketball with James Dean. It's hard to drop 
that factoid into conversation without sounding as if I'm trying to brag- 
about my Hoosier credentials, I suppose. There's something inherently 
Hoosier about a link to Dean's hometown of Fairmount, the self-proclaimed 
Birthplace of Cool. My older brothers got to grow up there; by the time I 
came along, my family had moved to Huntington County, the decidedly less 
cool Hometown of Dan Quayle. But bragging intentions aside, I like my 
dad's story because it places him and Dean in a place I associate with 
them— Grant County, 1947— and because it grounds Jimmie Dean, makes 
him less of a two-dimensional smirking poster boy Yet when I try pressing 
my dad for details (What was he like? Did you get along with him?), he tunes 
me out as if he's watching lU or Texas Tech basketball on TV. 

To the throngs who visit Fairmount to buy a fake James Dean driver's li- 
cense at a souvenir shop or plant a kiss on his gravestone. Dean has eclipsed 
the place from which he came. Writers spell his name "Jimmy" and view his 
hometown in cliches, describing rural Fairmount's roads as a patchwork of 
blacktops through cornfields, even though acre-for-acre, Grant County is 
more a soybean kind of place. Most of the people who live on those roads 
know the Dean the rest of us do: a three-film wonder who grew up simply 
and died young. "People ask me what it was like hanging with Jimmie," says 
Tony Tucker, co-owner of the Fairmount Antique Mall. "Well, hell, I was 2 
years old when he died." 

The laws of nature dictate that the fainter the light source, the less dis- 
tinct the shadow. Given his brief career and long-ago death. Dean's light 
should have been all but extinguished by now. But in Fairmount his shadow 
looms large, his name and image a currency to be traded. The Rebel Rebel 
gift shop and the Giant Bar & Grill and the Boulevard of Broken Dreams 
scene painted on the side of the antiques mall distinguish Fairmount from 
other Grant County map dots like Jonesbcro and Gas City and Swayzee. To 
this day his legacy— whatever it was, exactly— sustains his family through 
royalties from James Dean shot glasses and the like. The boarded-up Fair- 
mount High School has fallen into disrepair, but Dean's association with it 
helps the cause to save it. And though, like Tucker, not many folks around 
town knew Dean personally they all know their connection: They bought 
farm equipment off his cousin or lived down the road from the man who 
sold him his first motorcycle or played basketball for the Fairmount Quakers. 

Me, I spent a summer as Dean's high-school drama teacher's last stu- 
dent. Adeline Nail was a fine actress in her own right, with large expressive 
eyes and a speak-from-the-diaphragm nobility. When I was 10, my dad paid 



her $5 a week to teach me how to speak eloquently I credit her with training 
me to call a "chimne/' what my dad calls a "chimbley." Nail died in 1996 at 
age 90, known mostly for her supporting role in Dean's life. 

My father was a bit player in Dean's youth, and they played ball only 
when Dad visited his first-cousin-once-removed, who lived down the road 
from Dean. But he shares something with those who were closer to him: 
They repeat and re-repeat their stories for people who didn't live them, hop- 
ing to sate the desire for more, more, more of Dean. And when they have 
no more stories to tell, they recycle the old ones— again. Take Bob Pulley 73, 
Fairmount High Class of '49, a Korean War veteran who retired from Citi- 
zens Telephone after 35 years and has lived a lot of life. Reporters call him 
once a week these days, now that the 50th anniversary of Dean's death is 
approaching. "Everything I remember, I've told," Pulley says. He speaks every 
year at a memorial service for Dean, and the faithful tell him they appreciate 
it, even though they probably heard the same speech the year before. 

Marcus Winslow Jr., a 61-year-old man who still shoulders the name 
Markie around town, can't answer whether he still sees his cousin, the boy 
12 years his senior who was raised by Winslow's parents, when he looks at 
images that now belong more to the world than to the family He says he 
knows only that "jimmie never took a bad picture." Today he lets fans pho- 
tograph the Winslow farm from the driveway trying to accommodate them 
even if he doesn't understand them. People who chip away at Dean's grave- 
stone for souvenirs are troubling: the lipstick impressions on it are just a has- 
sle. "I've got a guy who goes out there once a month with lacquer thinner," 
Winslow says. "It's about the only thing we've found that'll take it off." 

Until recently I had never visited Dean's grave. The idea felt as unseemly 
as getting your picture taken at Ground Zero in New York. I figured my dad 
was as disinterested as I, but when I asked if he'd been there, he surprised 
me. "Sure, lots of times," he said. We drove out to Park Cemetery and took 
the second drive on the right at the top of the hill, just like the tourist direc- 
tional signs instructed us. And there it was, James B. Dean, 1931-1955, a pock- 
marked rosy granite stone covered in red lipstick kisses. "They're still chipping 
the dickens out of it," my dad noted. We didn't get out of the car. 

On the way out, looking across the country graveyard, I spotted familiar 
family names: Curless. Wimmer. Jarvis. It hit me why my dad had been here, 
and I felt silly for not catching his meaning. Whole lives have been lived and 
lost in Fairmount since James Dean came and went. Those tourist directional 
signs that point out his grave aren't there just to be helpful; they keep his 
fans from trouncing over everyone else. —Amy Wimmer Schwarb 
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If James Dean were still alive, he'd be dead. 



In 1996, the U.S. Postal Service put his face on a 32- 
cent stamp. The American Film Institute includes 
him on its list of the 50 Greatest American Screen 
Legends. Some 30,000 pilgrims flock to the James 
Dean festival in Fairmoimt each year. And Warner 
Bros, is commemorating the 50th anniversary of 
his death with a new documentary and a DVD set 




of his three movies. But Oscar nominations are 
hardly reliable markers of excellence. And the 
50th-anniversary hullabaloo has the distinctive air 
of cashing in. With Dean, the critical mass of criti- 
cal acclaim is just not there. 

"Everybody began doing understatement," the 
great director Howard Hawks once said while dis- 
cussing how acting styles changed after 1930. 
"Then Kazan came along and made one picture 
where a guy went sky-high— I think it was Dean ... 
But he didn't know when to quit." That "one pic- 
ture" was East of Eden, adapted from the John 
Steinbeck novel— as Hawks presumably knew. 



having worked with Steinbeck himself just a few 
years previously; an awful mess of a film, it's no 
better for Dean's presence. It was his first real 
role, and the bathetic Kazan was a terrible match 
for him, but Kazan, of course, had worked with 
Brando, and Dean would no doubt have done any- 
thing he asked. As it was, the movie dives quickly 
into mock- Biblical banalities, and Dean seems to 
spend most of his screen time mewling. 

Rebel Without a Cause must be one of the worst 
movies ever made, a silly stew of nickel psychology 
that panders to its intended audience so shame- 
lessly, it's a wonder anyone can watch it with a 
straight face. Dean's performance is not so much 
acting as it is twitching, gibbering, giggling, chew- 
ing—anything to disguise the fact that he's incapable 
of speaking a single line of dialogue convincingly 
(though to be fair, no one could say lines like these 
as if he meant them— "You're tearing me apart!" 
"Stop tearing me apart!") 

Well, youth is entitled to its enthusiasms, and 
Dean and others like him are likely a rite of pas- 
sage for many young girls— like horses, say, or gym- 
nastics. Nothing wrong with that— in any case, it 
might be alarming to discover a teenager with an 
all-consuming passion for Edward G. Robinson or 
Robert Mitchum. 

But few things in this world age as badly as 
Other People's Youthful Obsessions, especially 
those, like Dean, who are trapped in the amber of 
their first appeal. There is, after all, something un- 
usually distant about his achievement: It belongs 
to another world, not this one. Sid Vicious died in 
1979—26 years ago— but if he showed up tomorrow 
he would still have a place in the life of our culture; 
he seems perfectly contemporary that way. In '79, 
James Dean had been dead for 24 years, and even 
then he was so far removed from things that it was 
difficult to imagine he'd ever been new at all. 

And what if he had lived? Ifs impossible to say, 
of course, but one can predict that it wouldn't have 
been pretty. After Elvis there was little room for 
White-White Jesuses, and it seems plausible that 
Dean would have ended up something like Jack 




December 19S4 

Plays opposite Ronald 
Reagan in CBS' 
General Electric 
Theatre: The 
Dark, Dark 
Hours. 



Cast as Jim Stark in 
Rebel Without a Cause. 
Co-star Jim Backus, of 
Mr Magoo fame, 

teaches Dean to do 
the Mr Magoo voice. 



January 19SS 



April 19SS 

Cast as Jett Rink In 
Giant. East of Eden 
opens. Time magazine 
calls Dean "the biggest 
news Hollywood has 
made in 1955." 



In a commercial for 
the National Highway 
Safety Committee, 

Dean says: 
"Take it easy driving, 
The life you save 
might be mine." 



September 17, 1955 



September 30, 19SS 

Killed in car wreck en 
route to racing his 
Porsche Spyder in 
Salinas, California- 
nine days after buying 
the car and naming it 
"Little Bastard." 
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Golden 
Year 



BS DHAN 



Though September 30 is the 
50th anniversary of Dean's death, • 

commemorative events are going on Ji^Bbm^^^^^I^ 
all year. The bigge st- and one of the ^^^^^^W 

strangest (daily skydiving shows?)— happens this month. 



JAMES DEAN FEST 

Jime3-S 

Marion Municipal Airport, Marion 
Events include: 

• Dean's films shown on a loo-foot outdoor 

screen at the "World's Largest Drive-ln." 
Original cast members, celebs and local 
officials will introduce the films: fast cf 
Eden, June 3; Rebel Without a Cause, June 
4; Giant, June 5 

• US. premiere of James Dean: Forever Young, 

a new documentary narrated by Martin 
Sheen (screened June 4, prior to Relxl) 

• Guided bus tours of Dean landmarks, in- 

cluding the parking lot in Marion where 
an apartment house, his birthplace, once 
stood; Fairmount High School, his alma 
mater; the Winslow farm, his boyhood 
home, and his gravesite at Park 
Cemetery, both in rural Fairmount 

• Musical pel^formances by America, 

The 5th Dimension, Gary Puckett and 
Herman's Hermits 

• "Rebel on the Road," a traveling 

exhibit showcasing a replica of Dean's 
Porsche 550 Spyder, and the No. 33 
James Dean 50th Anniversary Chevrolet 
Monte Carlo that will be driven by 
NASCAR driver Tony Stewart during 
the Busch Series race Aug. 6 at 
Indianapolis Raceway Park 

• Car show featuring classic cars and bikes 

• Replica film sets from each of Dean's 

movies, where fest goers can act out 
scenes and burn DVDs to take home 

• Exhibits by Dean photographers Phil Stern 

and Dennis Stock 

• Street vendors selling special James Dean 

merchandise and food on the 
"Boulevard of Broken Dreams" 

• Daily skydiving shows 

Scheduled attendees include Martin Sheen, 
Dennis Hopper, Bob Hinkle (Dean's personal 
coach on Ciant) and Frank Mazzola (technical 
director on Rebel). Doors open at noon each 
day and close around midnight following the 
nightly movie screenings. Purchase tickets at 
jamesdeanfesLcom, Ticketmaster or James 
Dean Fest headquarters, 502 S. Washington 
St., Marion. For information, call 765-668-4488. 



THE COMPLETE JAMES 
DEAN COLLECTION 

Now available 

For $68.92 (retail list), you can own Warner 
Home Video's special-edition DVD box set of 
East of Eden (never before available on DVD), 
Oiant and Rebel Without a Cause. 



MOVIE-PAC 

Available now 

Can't decide between James Dean Fest and 
the DVD box set? Get them both courtesy of 
Movie-PAC, a new marketing scheme in 
which movie studios take their products di- 
rectly to the public. Purchase prices range 
from $79.95, which includes one James Dean 
Fest admission ticket, to $169.95, which in- 
cludes four admissions. Depending on the 
package, your purchase can also include The 
Complete James Dean Collection DVD box set; 
parking pass for James Dean Fest; senitypes 
from Dean films; gift cards for purchase of 
Dean paraphernalia; and film posters. 
Movie-PAC features access to the Janws 
Dean Fest live webcast. For information or 
to purchase, visit www.Jamesdeanfestcom. 

JAMES DEAN 
FANS WEEKEND 

July 29-31 

James Dean Gallery 

(exit 59 offl-Sg in Gas City) 

Events include a screening of East of Eden, a 

James Dean Jeopardy! contest, a barbecue 

and car show, and the James Dean Fans 

Weekend Banquet (reservations requested). 

For more information, contart James Dean 

Gallery at 765-998-2080. 

FAIRMOUNT MUSEUM 
DAYS/REMEMBERING 
JAMES DEAN FESTIVAL 

September 22-25 

Various locations in Fairmount 
Fairmount's 30th annual tribute to its most- 
famous son includes a car show featuring 
1950s classic and custom autos, a parade, 
swap meet, James Dean look-alike contest, 
1950s dance contest, pet parade, and screen- 
ings of Dean's three films. For information, 
contact 765-948-4555 or visit wviw.james 
deancountry.com. 

MEMORIAL SERVICE 

September 30 

Back Creek Friends meeting 
on Grant County Road 750 
(two miles north of Fairmount) 
After the service at the church Dean atten- 
ded, participants will walk to Park Cemetery, 
where he's buried, for a brief graveside ser- 
vice. For Information, call 765-948-4307 or 
visit www.jamesdeanartifacts.com. 



Kerouac: a drunken reactionary incapable of un- 
derstanding that, in helping to create youth culture 
(as self-contradictory as that phrase seems now), 
he'd unleashed a monster that turned around and. 
without the slightest hesitation, scarfed him up. 

To be sure, not every pretty boy turns into a 
ghoulish man: Peter O'Toole grows more dapper 
by the year, Terrence Stamp more compelling. Say 
what you will about Elvis and Brando; as fat and 
self-parodying as both became, they remained inar- 
guably charismatic, and beautiful in their ways: 
They were magnificent, and they carried their ex- 
tra weight— in all senses of the word— with grace. 
Even those emblems of youth who barely made it 
beyond the boundary into adulthood— Valentino, 
for example— are conceivable as adults. You can 
picture Valentino at the age of 80, elegant, courtly, 
vain and still graceful, if a little stiff. But Dean ap- 
pears in the imagination as he was at the end of Gi- 
ant, a boy in an old man's clothes, with grey paint 
in his hair. Indeed, had he survived, it's hard to 
imagine that he would have flourished; at his best 
he might have aged into the lizard-like anti-charm 
of jazzman Chet Baker (who, incidentally, was 
known as "the James Dean of jazz" and did the 
theme music to the forgettable 1957 biopic The 
James Dean Story): a wasted angel feeding on his 
own fans' fear of aging. 

So what could Dean do, except die? Only one of 
his movies was released before he crashed the car; 
the others came out the following year, with all of 
Hollywood's hype and legend-making apparatus be- 
hind them. Give the guy this: He had a fine sense of 
timing. Think what he managed to avoid: the years 
of unemployment, the jokes on late-night talk 
shows, the cameos— "Hey, isn't that what's-his- 
name from that movie with Natalie Wood?" Pauline 
Kael once wrote that Dean's death spared him be- 
coming "just another actor who outlived his myth 
and became ordinary in stale roles." Instead, he gets 
his image on velvet paintings, and a reputation he 
can never disappoint. Poor James Dean. He was the 
hero who never vras, and dying was the only thing he 
ever did well. • 



Rebel Without a Cause 
opens. Critic Pauline 
Kael would later write 
that Dean "seems to go 
just about as far as 
anybody can in acting 
misunderstood." 



October 26, 19SS 



NovemherlO, 195S 

Giant premieres. Warner 
Bros.' media kit makes 
no mention of ^ 
Dean's death. 
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What do James Dean, Babe Ruth 

and Tiny Tim have in common? 
Mark Roesler, who's cornered 

the strange but lucrative market 

of deceased-celebrity licensing 



Inrnng 

ByTamarBrott 



Photograph by Amanda Friedman 
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Every so often Mark Roesler, who is 49 years old and 6-foot-6 and a little shy and 
melancholy-looldng, flies to Los Angeles, takes his silver Ferrari with the JDEAN li- 
cense plate out of storage and drives it up to Hollywood Boulevard. There, he goes 
into the souvenir shops and turns over snow globes and shot glasses and all manner 
of cheap mementos, particularly those bearing the likeness of James Dean or Mari- 
lyn Monroe, to examine their copyright marks. If s an activity he enjoys and would 
like to do more often, but he's too well-known now: When management sees him, 
they try to throw him out of the store. 

Roesler is the CEO of CMC Worldwide. CMG, headquartered in an unlabeled 
green glass building in an Indianapolis office park near Fishers, is like the William 
Morris Agency for dead people. The company Hcenses and protects from infringe- 
ment the likenesses of more than 350 deceased celebrities— most notably James Dean, 
Marilyn Monroe, Humphrey Bogart, Babe Ruth and Jackie Robinson— whose faces 
perennially appear on keychains and air-ft^heners and clocks and purses and jackets and 
lottery tickets and wine bottles and in advertisements for makeup and blue jeans and fur- 
niture and pearls and diamonds and furs. CMG represents half the athletes in The New 
York Times Book of Sports Legends, as well as historical figures such as Princess Di and Gen- 
eral Patton, w^ose bookings shot up after September 11. The company's musical clients in- 
clude Tupac Shakur and Liberace and Tiny Tim, who works a good deal more than one 
might expect; in the past few years, Mr. Tim's head has appeared on boxer shorts and bal- 
loons and mugs and screen-savers and bobbleheads, and he sang Tiptoe Through the 
Tulips" in a Famous Footwear commerciaL Ginger Rogers could work more, but she left 
her estate to the Christian Scientists, who rejected a major tea company's request for "Gin- 
ger Rogers" tea on the grounds that Christian Scientists don't consume caffeine. CMG also 
represents trademarks such as "I Love New York" and "Lef s get ready to rumble." 

Roesler is the sole owner of CMG and will not disclose how much money his enterprises 
bring in, except to say that Dean, Monroe, Bogart, Ruth and Robinson each earn seven fig- 
ures a year, of which CMG takes approximately 40 percent In addition to the Indianapolis 
headquarters, Roesler has offices in Rio de Janeiro and Hollywood, the latter in the old 
Playboy Penthouse on Sunset Boulevard. He's decorated them all with enormous bronze 
busts and photos and life-sized cardboard cutouts of his clients. Roesler never tires of see- 
ing these clients or their names. In December, at CMG headquarters, v^ch includes a self- 
promotional venture he calls the Legends of the 20th Centiuy Museum, he sponsored a 
huge exhibit of Monroe memorabilia he's acquired over the years; 5,000 people came out to 
see items such as a note Monroe wrote to Joe DiMaggio and a pink dress she "almost" wore 
for her birthday serenade of JFK. He serves drinks in Marilyn Monroe glasses, and when 
he's in Indianapolis, which is only a few weeks a month, he drives a comfy Bentley. In Los 
Angeles, he sleeps in a bed from Thomasville's "Bogart" collection. 

One reason that so many celebrity heirs sign with Roesler and that he's feared as far 
away as Hollywood Boulevard is his zealousness in going after people who use his clients' 

names and faces without paying for the privUege. 
Roesler employs 12 lawyers who comb malls and sou- 
venir shops, surf the Internet, and subscribe to interna- 
tional clipping services in search of infiingements. When 
one is discovered, the lawyers spring into action, send- 
ing out cease-and-desist letters informing the perpetra- 
tor that he is liable for monetary damages, which rarely 
total less than $1,000. Many offenders assume they can 
get off with just an apology, but CMG doesn't accept 
mere apologies. After the letters have gone out, the 
agency confiscates the offending merchandise and ships 
it back to the Indianapolis office, where if s warehoused 
on shelves in the basement alongside all the other ob- 
jects the company has confiscated in its 23 years. 

Roesler did not set out to be a hawker of dead people. 
As a young man, he started his own roofing business 
and would have been perfectly happy to go on roofing 
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forever, but his mother thought the work dirty and dangerous, so instead he got a law de- 
gree and an MBA fixjm Indiana University. He also married Amy SerVaas, the daughter of 
Beurt SerVaas, longtime publisher of The Saturday Evening Post. Roesler and Amy would 
later divorce, but not before SerVaas, who owned the rights to aU the Posfs Norman Rock- 
well covers, put him in charge of merchandising Rockwell's art. In those days, celebrities 
weren't merchandised to the hilt as they are now, and when Roesler found out just how 
lucrative calendars and stationery and special-edition ceramic plates could be, he per- 
suaded SerVaas to let him open his own standalone division of Curtis Publishing to focus 
exclusively on celebrity licensing. 

Roesler's first client was Elvis Presley. This was 198L The King had died four years ear- 
lier, and his heirs were in a terrible row with his manager. Colonel Tom Parker, who was 
flooding the market with Elvis goods the family neither liked nor felt sufBciently compen- 
sated for. At the time, when a star died, his or her image became part of the public domain, 
where anyone could do with it as he pleased. This explains why, for the first 20 years after 
Monroe's death, her heirs could do nothing to end the manufacture of whorish rhinestone 
Marilyn jackets, Marilyn toilet paper, Marilyn condoms and greet- 
ing cards containing little strips of Marilyn's alleged bedsheets. And 
why James Dean's heirs couldn't keep Levi Strauss fi^m using him 
in its commercials without paying a cent for the privilege. And why 
Elvis' heirs couldn't stop the sale of his alleged sweat in cans that 
read "May his perspiration be your inspiration." For years, heirs' 
only recourse was to saturate the market with merchandise it ap- 
proved of in hopes of subverting the stuff it didn't 

And that is wh&t Roesler helped the Presley heirs do. Under his 
tutelage, the Presley estate released an innovative new array of 
gewgaws that included tapestries and grandfather clocks and Elvis 
Presley wall paneling and "Love Me Tender" shampoo and little 
stuffed hound dogs that sang "Hound Dog" and a $2,500 limited- 
edition porcelain Elvis figurine dressed in the "Aloha from 
Hawaii" concert's white-leather jumpsuit, the belt of which con- 
tained a genuine diamond. Not to mention the traveling Elvis mu- 
seiun and its portable gift shop. Roesler's time with Elvis was brief 
(the family soon went in-house for all its merchandising), but he 
more than made up for the loss by landing James Dean, whose 
hometown of Fairmount is a mere 12 miles north of Roesler's. 
Dean's estate was controlled by his Quaker aunt, Ortense Winslow, 
and wooing her took months; Roesler won out with nice manners 
and the promise that he'd go after Levi Strauss, which he did. He 
cajoled the company with talk of morality— and the possibility that 
he might let them use Dean's very own Levi's if a deal was struck. 

That a dead celebrity might need an agent was still a strange idea 
back then, and it prompted a spate of articles in newspapers across the country. In a Wall 
Street Journal interview, Roesler insisted that money hadn't been the motivating factor for 
Dean's family. "The family wants only quality products," he said "We won't be putting Jmi- 
mie's face on ashtrays and trash cans"— though he did say they were considering putting it 
on slot machines. Not long afterward, to commemorate the 30-year anniversary of Dean's 
death, CMC launched a massive product blitz, complete with James Dean Stetson hats, 
bomber jackets, collector plates, umbrellas— and slot machines. Dean merchandise was 
said to generate $100 million in 1992 alone. 

Roesler, who is so methodical that he sometimes diagrams what he's saying on a legal 
pad as he speaks, realized that if he was going to succeed in this new business, he'd need a 
major sports figure. And it wasn't long before he foimd himself in a Florida beauty parlor 
waiting to meet Babe Ruth's daughters. At the time both were poor, and one was blind. 
Their fortunes improved considerably after they signed with Roesler. In 1995, one daugh- 
ter was quoted in Sports Illustrated: "Oh, my! Daddy would be amazed. And so proud ... He 
is generating more money than when he was playing ball" 

When Roesler looks back on his early days in the business, he seems bemused by his 
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If it weren't for 
Roesler, Madison 
Avenue might never 
have reahzed the 
value of dead 
celebrities. Dean 
might never have 
endorsed Porsche, 
the very car he 
crashed and died in. 



youthful audacity. Standing on the balcony of his Hollywood penthouse, he says, "I real- 
ized I liked being an agent, but that being in Indiana, the only people I could ever repre- 
sent would be dead. So I went on a mission to find them." 

Marilyn Monroe used to be represented by Roger Richman, a Beverly Hills agent 
wdio's as short, round and excitable as Roesler is tall, lean and reserved At one time, 
the Roger Richman Agency represented the likes of John Wayne and Clark Gable, 
but by early 2005, the 16-employee firm boasted only 60 or so cUents, including 
Ethel Merman, Johnny Weissmuller and other celebs who tend not to work as 
much as they might once have. His most virile client was Beech Grove's own Steve 
McQueen— who's had a good run of late, selling Ford Mustangs and Lucky jeans— 
but his cash cow was Albert Einstein. In the past few years, Einstein, who was a friend of 
Richman's father, has appeared in ads for ^ple Computer, Pepsi-Cola, Merrill Lynch, Nes- 
tle, Ford, Kodak and Dow Chemicals. Hebrew University of Jerusalem controls Einstein's 
image, and when Richman wasn't marketing it, he was going after infringements, including, 
recently, an electronic game in which Hitler kills Einstein. 

Richman, who says Roesler "would sue his own mother if he could," claims that his 
longtime rival lured Marilyn Monroe away fhjm him with the promise of millions of dol- 
lars in new contracts, and that he's now trying to do the same with Einstein ("If s called 
poaching," Richman says). Roesler vehemently denies both charges, dubbing Richman a 
"very imique individual" and suggesting that Richman's legal lethargy might have played 
a role in Monroe's defection. But the two agents' contentious history goes beyond fitting 
over individual clients; each disputes the other's claim to have founded the deceased- 
celebrity-rights industry in the first place. 

"It was me! IVe always been avant garde!" Richman recently protested in his confer- 
ence room. The truth is, Richman did get into the dead-celebrity licensing business before 
Roesler, but only by a year or so, and his entrance was equally unscripted. In 1979, Rich- 
man had just come back from Israel, where he'd been shot at by terrorists while working 
on a film called Diamonds that was co-produced by a cousin who never paid him; to make 
money, he was licensing posters for celebrities such as ABBA and Brooke Shields. It was in 
this capacity that he got a call from W.C Fields' people, who wanted him to act as Fields' 
agent and remove some disturbing novelty items from the market— most notably a poster 
picturing Fields in diapers. Richman turned them down immediately, explaining that dead 
celebrities had no rights to their image and neither did their children. And that, he thou^t, 
was the end of that 

But as it happens, Bela Lugosi Jr. was just then in a protracted legal battle with Univer- 
sal Studios over a series of Dracula products the studio had licensed. As Lugosi Jr. saw it, 
Universal's right to his father's image had expired when his father did, and as rightful heir 
to and custodian of his father's estate, he was entitled to protect and exploit his father's im- 
age as he saw fit As Universal saw it because Lugosi had made all the Dracula movies while 
imder contract, the studio owned the rights to the actor's image in perpetuity. The coiuts 
ruled against Lugosi Jr., upholding the existing laws. 

When Richman read the ruling, he focused on a short paragraph, which stated that had 
Lugosi sold his own image for commercial purposes during his lifetime, his likeness would 
have constituted a common-law trademark. Because common-law trademarks are consi- 
dered private personal property, it could, in fact have been passed down to Lugosi Jr. along 
with all the other private property he inherited fiwm his father. 

"As soon as I read that," Richman says, "I ran out to the Rose Bowl swap meet and 
bou^t up all the old magazines I could find." Lugosi might not have sold his image diuing 
his lifetime, but plenty of stars had, including Mae West w^o endorsed perfume and soap; 
Shirley Temple, who appeared in puffed-wdieat ads; Marilyn Monroe, who sold shampoo 
and shoes; and W.C Fields, who pitched everything fi^m hairbrushes to whiskey. As luck 
would have it Fields' birthday was approaching, and the US. Postal Service had just an- 
nounced the release of a commemorative stamp to honor the occasion. Richman rushed a 
contract to the Fields heirs and told them he was going after the postal service. "The next 
day I picked up the phone, and in my oldest 25-year-old voice, I said, 'I want to speak to the 
postmaster.' The secretary treated me like every other scumbag who lost a letter that day: 
"We'll be in touch.' The next day William J. Jones, \*^o ( continued on page 26o ) 



Clash of the Icons 

Gauging the coolness of CMG clients Jimmie, Marilyn and Elvis 






First set 
of wheels 



1947 Czech Whizzer 
motorcycle, courtesy of 
his Uncle Marcus, who 
earlier bought him a pony. 
(Psst, Jimmie: Brando 
never had a pony.) 



Unknown. But In a Union 
Oil TV spot, she purred 
to a pack of gas-station 
studs, "This Is the first car 
I ever owned." For one 
shining moment, grease 
monKeys were gods. 



Early returns 



with $700 advance from 
East of Eden, bought a 
used MG sports car. 
Imagine the acting 
lessons that money 
could have bought. 



Measuring up 



Once told he was too 
short to act, the 5-foot-8 
brooder retorted, "How 
can you measure acting In 
Inches?" Well, it worked 
for John Holmes. 



Body heat 



A writer once 
described his eyes as 
"sunken as a lemur's." 

Now that's hot. 



Earned $45 for photos 
that graced the first 
Playboy, legions of men 
riveted by handy 
fold-out "article." 



Her dressmaker put 
her measurements at 
35-22-35. Movie studios 
rounded up to 37-23-36. 
Let's hear It for 
box-office inflation. 



What Clark Gable 
called "that magnificent 
torso" triggered 
JFK's own personal 
missile crisis. 



Romantically 
linked to ... 



Both of his Rebel 
co-stars, Sal Mineo 
and Natalie Wood. 
Call him Bisexual 
Without a Pause. 



Silver-screen 

success 



Make three movies 
as bad as Dean's but 
die young, and you're 
a pop-culture deity. 
Live, and you're ... 
Ben Affleck. 



It's easier to list who 
she didn't hook up with: 
Mickey Rooney, Don 
Knotts and Nixon. Oh, 
and Shemp from 
The Three Stooges. 



Wanted to be seen 
as a serious actress, 

not a sexpot. The 
subway-grate scene 

certainly helped. 



Untimely end 



Killed in car crash 
weeks after filming 
a public-service ad 
promoting safe 

driving. Whoops. 



Tributes 
to their 
stardom 



Fairmount's James Dean 

Memorial Park Is 
dedicated to a Japanese 
actor— and Dean fan— 
who drowned while 
filming a movie. Whoops. 



OD'd on barbiturates. 
Found nude in bed, 
clutching a phone. 
Is It wrong to wish 
It had been Liza 
Minnelll Instead? 



That Elton John song. 




A used Lincoln Zephyr, 

courtesy of his dad. 
Promptly taken away by 
Col. Tom Parker. 



Used $5,000 advance 
from RCA to buy his 
mom a pink Cadillac. 
Promptly taken away by 
Col. Tom Parker. 



Ballooned to 260 pounds 
as sole proponent of 
famed Graceland Diet. 



Ed Sullivan deemed 
Elvis' swiveling pelvis 
too obscene for TV. Like 
Sehor Wences wasn't? 



He weren't nothin' 
but a hound dog. 



Appeared in Clambake 
and 30 other movies. 
Never realized it. 



Found on bathroom 
floor at Graceland, pants 
around ankles, face In 
vomit. Wasn't ardent 
admirer Bill Clinton once 
found in similar position 
at Camp David? 



Muslims bow toward 
Mecca. Hilljacks bow 
toward Graceland. 



Winner/ 
Loser 



WINNER 



Gave new meaning 
to "full service." 



LOSER 



For all the ladles'-man 
machismo, he was a 
mama's boy— who slept 

In mama's bed until he 
reached puberty. Ewww. 



WINNER 



Overcame Napoleonic 
dimensions with 
pompadour that 
laughed at gravity 



LOSER 



You can take the boy 
out of Indiana, but you 
can't take the lemur 
out of the boy. 



WINNER 



DIMaggio trumps Mineo. 

Arthur Miller trumps 
Priscllla. And, oh: Happy 
birthday, Mr. President. 



WINNER 



Hey, at least he wasn't 
trying to act. 



WINNER 



How the other two 
died was pathetic. 
How he died was 
pathetic and ironic! 



WINNER 



There was only one King. 
And there's only one 
Jungle Room. 
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Indiana could 
execute eidit men 
during Mitch Daniels' 

first 18 months 

in of&ce. 
He'd rather 
not talk about it. 

"The New Killing Fields'' 

By Maureen Hayden • Illustration by Jon Krause 

The night before his execution, Donald Ray 
Wallace Jr. canceled a scheduled visit with a 
spiritual adviser. He chose instead to meet with 
two friends, then watched television in a hold- 
ing cell down the hall from the death chamber 
at the Indiana State Prison in Michigan City. 
After 23 years of appeals and agitating for free- 
dom, he had finally relented, ordering his attor- 
neys to file no llth-hour requests for clemency. 
"I won't beg for my life," he told them. 

Few had urged Wallace to do so since his 
1982 conviction for murdering an Evansville 
family two years earlier. On January 14, 1980, 
he broke into the house of Patrick and Theresa 
Gilligan, looking for guns and jewelry. Caught 
by surprise when the couple and their two chil- 
dren arrived home, Wallace turned execu- 
tioner. He tied 5-year-old Lisa Gilligan to her 
younger brother with a vacuum-cleaner cord 
and shot both once in the head. He bound 
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Theresa's hands with electric cord be- 
fore shooting her twice. When a bullet 
failed to kill her husband, Wallace 
caved in his skull with a barbell. 

That the question of Wallace's guilt 
stoked little debate— or doubt— was evi- 
dent on the eve of his death by lethal 
injection— only a handful of demon- 
strators gathered outside the gover- 
nor's mansion on March 9. If he had 
wanted to ignore their quiet vigil, 
Mitch Daniels could have pulled the 
drapes shut. Instead, the governor 
grabbed his coat and stepped into the 
late-night chill. 

Daniels later shared few details of 
his discussion with protesters beyond 
saying he respected their point of view. 
Yet the impromptu chat along Merid- 
ian Street was only the most visible as- 
pect of his acute interest in the Wallace 
case. In the weeks before the execu- 
tion, Danieb and his staff painstakingly 



Almost one-third of the state's 25 
death-row inmates were approaching 
or had reached the end of their appeals 
as Daniels took office in January. As a 
result, during his first 18 months on 
the job, he could preside over as many 
as eight executions. That figure, while 
small for a state like Texas— where 
Daniels' former boss, George W. Bush, 
oversaw 152 executions in his five years 
as governor— is staggering for Indiana. 
Since the state reinstated the death 
penalty in 1977, only 11 executions had 
occurred prior to Wallace's, and none 
since 2003. The last time Indiana put 
more than two inmates to death in one 
year was 1949. 

For Daniels, nicknamed The Blade 
while he was White House budget di- 
rector, the potential rash of executions 
poses a much messier dilemma than 
slashing federal spending. Two weeks 
after Wallace's execution, the president 



Daniels has spoken of 
the heaw responsibiUty 
"to weigh the questions 
of to wnom justice 
and vengeance 
ultimately belongs." 



reviewed the public record, sifting 
through decades of court rulings and 
appeals. His general counsel managed 
to track down a draft of the 40-page 
clemency request that Wallace's public 
defenders, at their client's insistence, 
never submitted. 

Such careful treading reflects Dan- 
iels' desire to leave "not one particle of 
doubt," as he put it to reporters in Feb- 
ruary, about the guilt of inmates sen- 
tenced to die. But his diligence also 
suggests an awareness of a grim politi- 
cal reality looming over his administra- 
tion, one brought about by nothing 
other than bad timing: Indiana's bottle- 
neck of capital cases is breaking open 
on his watch. 
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and president-elect of the European 
Union, which seeks a global morato- 
riiun on capital punishment, beseeched 
Daniels to spare another death-row 
inmate. In 1987, Bill Benefiel asphyxi- 
ated a Terre Haute woman he had held 
captive for 12 days by sealing her nos- 
trils with glue and duct-taping her 
mouth shut. But unmoved by the pleas 
for clemency or claims that Benefiel 
suffered from mental illness, Daniels 
refused to intervene. Not long before 
Benefiel's execution in April, his attor- 
ney, noted public defender Alan Freed- 
man of the Chicago-based Midwest 
Center for Justice, described the state 
in stark terms. 

"Indiana is the new killing fields." 



Hollywood filmmakers and 

death-penalty foes gathered in Indi- 
anapolis earlier this year for the pre- 
miere of Countdown to an Execution. 
The documentary chronicles the 12-year 
legal fight to save Darnell Williams, the 
Indiana death-row inmate who came 
within one week of execution last July 
before then- Governor Joe Keman com- 
muted his sentence to life. Kernan has 
unique perspective on the burden car- 
ried by the man who ousted him. "With 
the death penalty," he told Indianapolis 
Monthly, "there are no do-overs." 

The Williams case cracked Keman's 
faith in the death-penalty process. Two 
years ago, then- Governor Frank O'Ban- 
non first halted the execution of 
Williams, convicted in the 1986 murders 
of a Gary couple, to allow time for addi- 
tional DNA analysis. Though testing 
showed that blood on his clothing didn't 
match that of one victim, as prosecutors 
had suggested, the Indiana Supreme 
Court upheld his sentence. Following 
O'Bannon's death, the state parole 
board, in a unanimous vote, recommen- 
ded that Williams receive clemency. In 
commuting the sentence, Keman poin- 
ted to the inconclusive DNA results, 
Williams' IQ (tested at 78 and 81-barely 
above what is considered mentally re- 
tarded) and the greater culpability of 
one of his co-defendants. It was, Keman 
now says, "mercy as justice." 

Almost a half-century had passed 
since an Indiana govemor last granted 
clemency in a capital case. Anti-death- 
penalty advocates hailed Kernan's 
decision and sought to build on its mo- 
mentum. Paula Sites, assistant director 
of the Indiana Public Defenders Coun- 
cil, worked with lawyers for nine death- 
row inmates to submit clemency re- 
quests to Kernan in December— a 
month after the election, a time when 
lame-duck politicians shed their habit- 
ual timidity in a final bid to shape their 
legacy. In 2003, Illinois Governor 
George Ryan gained worldwide atten- 
tion when he commuted the death sen- 
tences of 167 inmates just three days 
before he left office. 

Six staffers hand-picked by Keman 
reviewed the requests and met with 



defense lawyers. Jon Laramore, Ker- 
nan's general counsel and the point man 
on the project, recalls more than one 
attorney saying 'Tf the governor doesn't 
act now, my client will die." The note of 
urgency resonated with Keman, who 
after examining the Williams case bet- 
ter grasped the courts' limitations and 
the power of his office. "Ifs that state- 
ment— 'my cUent will die'— that sticks 
with me the most" 

Keman consulted spiritual advisers 
and other legal experts. A Roman 
Catholic, he spoke to Father Edward 
Malloy, president of Notre Dame, and 
discussed CathoUc theology on the 
death penalty vrith a friend who's a 
priest Hi^-profile Chicago defense at- 
torney Tom Durkin, whose clients have 
included white supremacist Matthew 
Hale, bluntly told Keman that, when it 
comes to the death penalty, the rich are 
different. If the nine inmates could af- 
ford an attorney of his caliber, Durkin 
said, "they wouldn't be on death row." 

Keman ultimately chose to grant 
clemency in the two cases he felt exem- 
plified the system's deepest flaws. 
Michael Daniels had sat on death row 
since 1979 for his role in the murder of 



an Army chaplain in Indianapolis. As in 
the Williams case, questions persisted 
about Daniels' role in the killing, why 
his co-defendants received lesser sen- 
tences and the ethics of executing 
someone who is borderline mentally 
retarded. But what most swayed Ker- 
nan was the dissenting opinion written 
by Justice Theodore Boehm when the 
Indiana Supreme Court upheld 
Daniels' sentence in 2001. Boehm as- 
serted that the capital appeals process 
favors "finality" over "faimess." Three 
days before departing office, Keman 
commuted Daniels' sentence to life. 

In showing leniency to Daniels and 
Williams, Keman cited a lack of time to 
review the other cases and his reluc- 
tance to usurp the authority of the pa- 
role board, which had yet to receive the 
clemency requests. Even so, ifs safe to 
assume he also yielded to the memory 
of his late predecessor; O'Bannon co- 
authored Indiana's capital-punishment 
statute w^e a state lawmaker. As such, 
Keman bequeathed the requests to 
Mitch Daniels, who so far has offered 
no public comment on them— perhaps 
because he entered office with eight 
other cases to worry about. 



Marvin Bieghler shot 

to death one of his drug mnners and 
the man's pregnant wife. Arthur Baird 
strangled his pregnant wife, then went 
to his parents' farm and stabbed them 
to death. Kevin Conner killed three 
men while in a drunken rage. Gregory 
Johnson stomped to death an 82-year- 
old woman. Michael Lambert fatally 
shot a Muncie police officer. Alan Ma- 
theny beat his ex-wife to death while 
on an eight-hour furlough fi'om prison. 

The six convicted killers, along with 
fellow death-row inmates Donald Wal- 
lace and Bill Benefiel, were at or near the 
end of their appeals as Mitch Daniels 
took the oath of office in January. So 
Steve Schultz made sure one phone in 
particular worked when he and the rest 
of Daniels' staff moved into their new 
digs: the line that links the govemor to 
the Indiana State Prison death cham- 
ber. The phone "was a little dusty, and 
it hadn't been used in a long time," 
Schultz says. "We needed to make sure 
it was connected." 

Schultz, Daniels' general counsel, 
insists the govemor came into office 
well aware of the potential spate of 
( rnNTrNiiFn on PAr,F 7(,i ) 



Waiting to Die 



In Govemor Mitch Daniels' first months in office, 
Donald Wallace Jr. and Bill Benefiel were executed, and Gregory Johnson was scheduled to die 

in late May, as Indianapolis Monthly went to press. The Indiana Supreme Court has set a Jime 22 
execution date for Michael Lambert, and four other inmates who have reached or are 

approaching the end of their appeals could be put to death by next summer. 




Arthur Baird 

Sentenced: 1987 Crime: 
Strangled his pregnant 
wife, then stabbed his 
parents to death 



Marvin Bieghler 

Sentenced: 1983 
Crime: Shot to death an 
acquaintance and the 
man's pregnant wife 



Kevin Conner 

Sentenced: 1988 
Crime: Killed three 
men during a dmnk- 
en argument 



Michael Lambert 

Sentenced: 1992 
Crime: Fatally shot a 
Muncie police officer 



Alan Matheny 

Sentenced: 1990 
Crime: Beat his ex- 
wife to death 
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IP IT WASN'T DESTINY, IT WAS AT LEAST WEIRDLY 

parallel-universe when Carol Morotti and Scott Westphal met 14 years ago. Both were 
artists (she creates two-dimensional works; he sculpts). Both were involved in home- 
related professions (she was in architecture school; he co-owned two local frame shops). 
And in parts of town populated by bungalows and Georgians, both lived in architec- 
turally anomalous Southwestern-style stucco homes. Hers was in Butler-Tarkington; 
his was nestled in a bend of White River in Rocky Ripple. 

"We had no choice but to get married," jokes Westphal, and in 1993 they did. Living in 
Morotti's home with her children from a previous marriage, they used the tiny Rocky 
Ripple residence as a studio space and weekend getaway spot The plan, developed over 
the course of several years, was to build their dream home on the riverfront property 
once the kids were grown. But the home they wound up building, like the river it over- 
looks, varied its course along the way. 

"You wouldn't believe how many sketches and little models we had," says Morotti, 
who, a year after meeting Westphal, opened an architecture/interior-design business. 
"We were always thinking about it, always dreaming. It was lots of fiin." The couple's 
early drawings looked very much like the homes they were coming from: multi-level 
houses with the flat roofs typically associated with the Southwest. "They were land of 



Harmony and balance 
come from the juxta- 
position of light, air 
and indoor greenery 
with the stark simpli- 
city of white walls and 
concrete floors. 
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CENTRAL STAIRCASE 




like a cube on top of a cube on top of a cube— very geometric, like 
cubes that shift around on different levels," Morotti says. But while 
the final product— a two-bedroom, three-bath, 2,700-square-foot 
residence that includes studio space— retains a hint of Southwest 
style in its stucco exterior and thick, rounded-edge plaster walls, it 
evolved to include classic components and contemporary finishes, 
including concrete floors and stainless-steel countertops. Because 
both husband and wife also like the architectiu^ style of southern 
France, the home ultimately became a cross between Southwest- 
em and country-French elements, including a vineyard. The re- 
sult is a play between the romantic and the hard-edged. 

The couple broke ground in November 1999 to build the addi- 
tion that would become Westphal's studio, razed the original house 
in 2000 and moved into their new home in July 2002. "We went 
around and said goodbye the night before the house was razed— 
kind of a ceremony to commemorate the wonderful memories we 
had there," Morotti says. 'It was sad to see it go, but the energy and 
rhythm of the old house are still apparent, and we honored them 
by keeping the floor plan basically intact The fi-ont door is in the 




same place, and so is the back door— the one everyone used." 

In an effort to remain true to the original structure— which was 
constructed in the 1930s, around the time the White River levee 
was built— many of the rooms are located where they were in 
Westphal's original house. But the new home has a far more open 
floor plan than its predecessor: One area flows into the next, and 
a curved central staircase anchors the rooms around it to create a 
circle-within-a-square effect. No interior walls meet at 90-degree 
angles; radius comers create a softer look. 

The layout was especially important to Morotti, who's licensed 
in Instinctive Feng Shui, a modem offshoot of the ancient Asian 
art of bringing balance and harmony into living and working envi- 
ronments. "It's an East-meets- West thing," she says. "A Western 
look at Eastem principles." In traditional feng shui, strict rules dic- 
tate the placement of architecture within a landscape and objects 
within a structure. In Instinctive Feng Shui, as its name suggests, 
the practitioner is less focused on a strict interpretation of the 
rules and instead aUows instinct to guide the design. 

Morotti's instinct told her that warmth was important to the 

home. So, rather than use modem 
furnishings, which would have ac- 
centuated the house's austere 
bones, she chose traditional 
pieces with Oriental flair. Color 



The core architectural element is 
a curved staircase, from which 
the home's rooms radiate. The 
kitcher) suggests an upscale gal- 
ley, while the dining room, which 
opens onto a screened porch, is 
awash in natural light. 
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— STUDIO — 




contributes to the overall warmth as well. Throu^out the house, 
earth-toned art hangs against the white plaster walls. In the 
kitchen, cabinets made of coffee nut wood, which has the honey 
tones of oak with a wilder grain, ofifeet the coolness of the stainless 
counters. Physical warmth comes from the radiant heating system 
installed beneath the concrete floors. And emotional warmth 
comes from an abundance of nooks. "I love using surprising little 
spaces that you wouldn't necessarily think to use," says Morotti. 
"It feels very nurturing." 

But more than anything else, what drove the home's design 
were the river views, as evidenced by the windows that dominate 
the entire west side of the house. "Because we love the river and 
the yard so much, we hated to put a wall up anywhere that would 
prevent us from looking all the way through and out," says West- 
phaL "The whole time we were building, we thought of it as a very 
inside-and-outside house." Natural light is abundant, and in mild 
weather, doors and windows are left open to create an inviting 
cross breeze. True to Southwestern architecture, the home features 
several indoor/outdoor spaces. A 
screened porch sits just off the 
dining area overlooking the wooded 
riverside yard, which contains 
many sculptural "found" objects; 
the yard will ultimately serve as a 



A deliberately low-key color 
palette— including soft whites 
in the master bed and bath- 
allows the breathtaking river 
views to dominate. The singu- 
lar exception to the muted 
tones is the shocking orange of 
the (functional) moving-truck 
doors built into a studio wall. 



sculpture garden for Westphal's work. 

That studio and the home are two separate structures, and 
the initial plan, stemming from Morotti's feng shui sensibilities, 
was to many them with a catwalk that would leave a clear view, 
from the curb, of the hillside across the river. (The concept is 
known as "borrowed scenery," for which the Japanese term is 
shakkei). In the end, thou^ the couple abandoned the catwalk in 
favor of an actual room that became Morotti's studio; from a dis- 
tance, the structure suggests a covered bridge, hence its nickname, 
the bridge room. Beneath it, a "diy pond" of wtate stone continues 
the riverscape moti£ 

"My favorite thing about the house is the location," says West- 
phal. "We love the river," Morotti adds. "It's constantly changing 
and very inspirational." Inspired change will soon be evident in 
the couple's sUce of the outdoors; their property comprises four 
lots on which they plan to create tiny walk-through areas, which 
they're regarding as outdoor rooms. And in keeping with their ho- 
listic approach to design, they're even excited about the driveway. 
"I can't wait to Sddle with it," Morotti says. "We want it to end up 
looking like a flowing river." • 
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Summer 



GO to wibccom for ALL of the places WIBC 
will be this summer and look for us in your 
neighborhood or at the malls! 



JUNE 2005 



13 Grand Week In Indy Opening Ceremonies lla-lp 

18 Chrysler Indianapolis Concourse Grand Prix 1p-8p 

1 9 Fornnula One Race 

23 Backyard BBQ with the Dave Wilson Show 4p-7p 



JULY 2005 



1-4 Symphony on the Prairie 

14 Visa Championships (USA Gymnastics Kick-off) 

21 Backyard BBQ with the Dave Wilson Show 

28 American Heart Association Heart Walk 2005 Kickoff lunch lla-lp 




AUGUST 2005 



3 Kroger Race for Riley 

4 Dodge Racers on the Circle 
7 Brickyard 400 Race 
10-21 Indiana State Fair 
1 3 Easley Winery Taste of Downtown 



September 2005 
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The Official Home Showcase of the Builders Association of Greater Indianapolis 

lifestyle edition 
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The Lifestyle Home-A-Rama is presented by HH Gregg with product sponsor Standard Federal Bank 




LOCKHART HUMMER NORTH 

INDIANAPOLIS, IN 
317.253.1551 



LOCKHART HUMMER SOUTH 

GREENWOOD, IN 
317.865.1551 



*MSRP. Tax, title, license, dealef fees and olhef optional equipment eitra. 1.800,REAL.4WD <D Genefal Moton Cofporation. 2005. HUMMER and the vehicle's grille design are registered tradenurtcs of GM Corporation. 1-year 
OnStailS) Safe & Sound plan is standard on the H2 and the H2 SUT. Call I.888.4.0NSTAR (1.688.466.7827) or visit wmv onstarcom (or system limitations and details. OnStar is a registered service marh of OnStar Corporation. 



The Marina Limited Partnership... developing 

Waterfront Communities 




The Marina Limited Partnership 

Rob Bussell 

Vice President of Mcirketing 
Rob@RobBusselI.com 

11691 Fall Creek Road 
Indianapolis, IN 46256 
(317) 845-0270 Ext.24^ 

Visit our website at 
wwwJlobBusseU.com 




sonPfiuilding Corp.. 

yj ...since 1986 

0, But We've Nailed It." 




Imagination. Experience. 
ProfessionalisnL Integrity. 
EnthusiasnL 

At Gradison we believe in creating an exceptional 
building experience through innovative design, 
quality workmanship, responsiveness and respect. 

For nearly 20 years we have catered our business 
to building custom homes for clients rather than 
spec homes. We build with enthusiasm, which 
makes the building process enjoyable and reward- 
ing for you. 

We have exclusive, custom homesites available in 
Washington Township, Fishers and Canmel. 

■ 2/3 acre at 75th & Dean Rd. 

■ 1/2 acre at 7600 Washington Blvd. 

■ I acre at 1 16th & Spring Mill 

For more information, please visit our website. 
www.gradisonbuilding.com 




Home-A-Rama 2005 



Visit us during Home-A-Rama, June 4-19. 
Our home features James Hardie® siding 
products with ColorPlus® Teclinology. 



James Hardie' 
Siding Products 



www.jameshardie.com 



LAUREN 

RALPH LAUREN 

FLOORCOVERING 






Qerman's 



Complete Flooring 

842-5700 

4505 E. 82ND STREET 
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IDING • SUNROOMS 



658.9848 



fg www.trustyourhometobee.com 




FREE in-home 
design consultation 



Outdoor Uvmg...ln4oors 800. 658.9828 
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Stonegate revisits the friendly, old-fashioned neighborhood lifestyles reminiscent of days 
ne by. A place where everyone knew you and your family, neighbors who wave hello 
om their front porches, a place where you can walk to each other's house, ride bikes, 
let yoiu' kids walk to school, or to the shoppes. A small community within itself with 
the charm you read about in old novels. 



• Inter-cfflinected Tra-lind Streets 

• Over 70 acres of ftdss, Open Space and Preserves 

• Beautifully designed Cottage Style & Traditional Homes 

• Home sites from the $60s to $ 1 30s with lots up to 3 /4 acre 

• Community Building with Competition &Wading Pools 

• Recreational Playing Fields 



STONEGATE 

Call (317)873-2299 for a free brochure 
or visit www.stonegatezionsville.com 



Neighborhood Elementary School (Public K-4) 

Adjoining Middle School (Public 5-8) Opai 2007 

Neighborhood Shopping in the "Village Square" 

Community Garden Club 

Professional Office Space within walking distance 

Convenient access to 1-65 and 1 mile to Shoppes in Historic Zionsvilk 
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Your life is a book. 
Make sure your home is the best chapter. 



Imagine owning a home so beautiful and charming it can 't be ignored. You 
can when you build your home with James Hardie* siding. Unlike vinyl 
siding, it has the appearance of real wood but without the maintenance issues 
like rotting or cracking. And because James Hardie resists things 
that damage other sidings it carries up to a 50-year limited transferable 
warranty. To learn more, call 1-866-4-HARDIE or visit vww.jameshardie.com. 



STONEGATE 



Visit the Stonegate Home-A- 
Rama to view homes carefully 
crafted with James Hardie 
siding by these fine builders: 



Gradison Building Corp. 
(317) 594-7575 ext. 224 



Homes by Patrick J. O' Connor 
(317) 709-2238 

^^^^ m Lattimer Custom Homes 

^4 (317) 290-7388 



Mattson Custom Homes 
(317) 566-9388 

Petty Custom Homes 
(317) 578-4914 



Sedona Custom Homes 
(317) 769-4606 



Shamrock Custom Builders 
(317) 558-8750 

Wai Wright Building Corp. 
(317) 844-5499 



James Hardie' 
Siding Products 



WWW.JAMESHARDIE.COM 
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Scott B. Campbell 
Custom Homes is 
proud to be chosen 
tfie custom builder 
of the spectacular 
2005 Indianapolis 
Monthly Dream Home 
in Chateaux de Moulin, 



luxurious estate 
community just west 
ofllOth&Springmill. 






SCOTT BTCAMPBELL 



CUSTOM HOMES & DEVELOPMENTS 
765.778.2738 888.214.8998 ciimpbeUcustom@aol.com 



e Moulin 



Proudly Announcing the Newest Gated Custom Estate Community. 
116th & Springmill. 888.214.8998 
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W elcome to Home-A-Rama 



A letter from the Builders Association of Greater Indianapolis 

Welcome to Home-A-Rama 2005: the Lifestyle Edition. Eight custom-built, fully decorated and land- 
scaped homes await you in Zionsville! This year's show is in Stonegate, a new community reminiscent 
of the mid-century Indiana neighborhood. 

These quality, custom-built show homes feature the latest trends in design, decorating and landscap- 
ing. Once you have entered the show, you are welcome to visit each home as many times as you like. The 
builders will be happy to discuss their specially built Home-A-Rama homes or any of their other designs, 
as well as any plans you might have in mind. 

Be sure to browse through our Exhibit Center, packed with products, services and ideas to include in 
your new home or to improve your current home. You can also enjoy some tasty refreshments while you 
are here. Relax and enjoy the beauty of this peaceful outdoor setting. We ask that you not take food, bev- 
erages, strollers, backpacks or video cameras into the homes. Please do not smoke inside and attend to 
children at all times. 

The Builders Association of Greater Indianapolis (BAGI) can be reached by mail at PO Box 44670, 
Indianapolis, IN •46244-0670, by calling (317) 236-6330, or by visiting IndyBuildersAssociation.com. 
Our Web site is a great place to search for a builder or remodeler, learn more about BAGI s Quality 
Assurance Builder Standards program, stay updated on Association events, and Find details on new 
products, innovative construction techniques and building trends in greater Indianapolis. 




Herschel Atkinson Randy McKnight Linda Krinock 

2005 President Co-Chairman Co-Chairman 

Builders Association of Home-A-Rama Committee Home-A-Rama Committee 
Greater Indianapolis 
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Lattimer Custom Builders, Inc. 

P.O. Box 532323 
Indianapolis, IN 46253 
(317) 290-7388 
info@lattimerbuiIders.com 



Lattimer 

CuslDm builder* inc. 



CU&TOM HOME 



home-a-bSma special advertising supplement 



■asimiT'CAaHTs 



CkHdm CalifKclry 
Since 1546 




T^trtir^ CKfi&M ^dMCT 
zoos StvKtmit 




415 Main Street 
Anderson, IN 46015 

(765) 643-6611 
(800) 303-3012 
FAX (765) 643-1722 
www.gentryscabinet.com 



COMPUTERIZED DESIGNS 
FOR ANY ROOM 
FREE ESTIMATES 

FORMICA, MARBLE, CORIAN, 
& GRANITE COUNTER TOPS 

CABINET REFINISHING 



NKIBA KrafbMaid 



Greetings 



A LETTER FROM THE BOONE COUNTY BOARD OF COMMISSIONERS 

On behalf of the citizens of Boone County, we would like to welcome 
you to the 2005 Home-A-Rama. Boone County is proud to be the county 
hosting this prestigious event. Beautiful Stonegate serves as an excellent 
example of the mciny fine residential developments located in Boone 
County. 

We congratulate the many talented members of the building industry for 
their part in the 2005 Home-A-Rama as well as the quality of living now 
available in Boone County. Home-A-Rama offers a perfect opportunity for 
visitors to view and appreciate new home designs, decorating and other 
innovative features available to homebuyers. 

We hope you enjoy your visit to Boone County as well as your tour of 
the homes on display at the 2005 Home-A-Rama. 

Very truly yours, 

Boone County Board of Commissioners 
Betty Lee Cooper, President 
Harold (Huck) Lewis 
Charles Eaton 
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Featuring high-quality Andersen* products. 





HOME-A-RAMA 

Location: 7599 W. Stonegate Drive 
Dates: June 4-19 



When it's time to build the home that will define you, select the team 
that has nvice won National customer satisfaction recognition. Your 
personal Shamrock team will include builder, project coordinator, home 
designer and interior designer - working in unison to make your 
journey through the custom building process an enjoyable one. 



CHAMRgtCK' 

\>J CUSTOM HOMES X X 

for over 3 5 year s 



9800 Westpoint Drive, Suite 200 Indianapolis, IN 46256 317.558.8750 www.shanirockcustomhomes.com 



Copyrig! 
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Map and lour Information 



Show Dates: 

Home- A- Rama will take place June 4 
through June 19 at Stonegate in Zionsville. 

Hours: 

Monday through Thursday. 4 p.m. to 9 p.m.; 
Friday, Saturday and Sunday, noon to 9 p.m. 
(ticket booth clocj one hour before bomtJ cL»e) 

Admission: 

$10 per adult, $5 for children ages 5 to 10, 
children under 5 are Free. 

Discount tickets are available at iMarsh 
Supermarkets after May 31. 

A portion of the proceeds benefit 

the Ronald McDonald House of Indiana. 



I Home-A-Rama 
Stonegate 




Home-A-Rama 
Stonegate 





SHOW ENTRANCE 



DOWNTOWN ZIONSVILLE 
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NOT JUST A BIGGER HOUSE 

.111 A BETTER HOME 




Ryland homes 

Americas Home Builder 
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A growing family has lots of needs. More space, sure. But mo 
importantly, more space you actually can use. 

That's why so many families choose Ryland Homes. You'll get the space 
you need— like open, gourmet kitchens and walk-in closets and 
pantries— all in your choice of floor plans, quality finishes and fixtures 
that will make your Ryland House a Ryland Home. 
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Home-A-Roma Visitors: Pieose visi! Ttw 
Enciove to see Ztonsvilte's premier community. 
The 6nc)ave features 2 beautifully ciccoroted 
models located less tfion 1 mile east of 
Stontgate on SR 324. 
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Geist Overfoolt 

»s htm lit SIM'i. 

c 1-69 Moult lo Ih IlilhSl (iH. Inrnriglllon Il6tli 
wi procctd S mile^ strorgtil to romnMiity (3/4 iMt effil of Ob 
Id) B49 1 80O 

Westmiiuter 

^imttr ioam htm lit SI70's. 

U mlt M. *«* on 1.69 » SI 3711 M ilglil on )3lsl Si., proretd 

tod 10 Wt on tiwist Id. to 0 right on I3illl Si. (oonuil)! I 

mhmltft. 774-8230 

COMING S<X)N! 

Ibnglewood 

Otilfmtl tems htm lit S I W(. 

rrMiitr itmn htm fh SlWt. 

£i>iirt teiiws htm lit S230't. 

OMIw I 69 Noilh 10 I I6lh Si. nil and pmee^ tost to lift 

on liodrt Sdiool Id Pncti^ I mDi It rigiil on 1 2681 St 

(toimwinY 1/4 milt otltft. 774-8230 

Princeton Woods 

fetvjifaiiitf htm lit Si60't. 

SMkmc I 69 north to SI 3711 10 Wl on l3IttSl. Ctnmaiilr 

l/4iiirkMltft. S94-9I2; 

COMING SOONI 

Noblesville 

MJI Grove 

htmmiomt s htm lit SIM'S. 

OttdhK SI 37 north to msi on SI 32 Prootil ipptoiiniattly 5 

mlft It 0 tight on Ijltlt Oiitago Id ConmtunttY 1/2 mik on riglit 

773^8103 

Roudeixish Farms 

Otslptml itnts htm lit StSO's. 

ancHiK SI37 north lo I9I>I St hm ligh md pituld I nili to 

contmimitr on Itft. 774 1099 



Cicero 

Worehom's Pond 

Otttpoiil kiiwi htm lit $1 Id's. 

Dlttctl«n:SI 37 North u left on 20ilh Sirttt Piouid 3 ndts It 

0 ri(lil on Kogue bod ISliin; loon Nitl. rioteeJ 21/2 nain lo 

(Ortmowty on riqht 984 5444 



New Palestine 

Briorwood Trace 

Otstpomt homti htm lit SliC'i. 

KtKtliK 1 465 lo L Mnngliin Si Pixeed MSt 5 fflilK U 

vitAi on 700 wffl Prototd M/2 milts lo conwiiwtv on Itft. 

861-9384 



Franklin Township 

WoKRun 

Otslfkl imts htm lit SliO'i. 

Prtflijtr iomti horn lit SWu 

[%ltle ioons htm lie S220'f. 

Dfrtriion: 1 465 In {merson Are txi Procetd iot«lh 1/2 mile lo 

left on nnmfiun U Co«niioil|r 5 mlts on Mt. 862036 

Warren Township 

The Woods at Grassy Creek 
frtMtr iomts htm lie St40's. 
IkKltac 1 465 n Eost US 40 fWnhmgKm 5l ). Piotet^ 3 nikt 
It ttulh on Gtrtnot Qtwth Id. to o right on Pr«pecl Id. 
yislmiltooltft 8941062 



Creekside Meadows 

CrMlpoM iaiws frtai litSI30's. 

O^Ktiow: 1-465 10 Em Woshinglon Si. Pnxttd lost 3 mk M 

jMlh on Otrmnn Owrdi Id. Pioieed 3/4 mile to (emnunity on 

Tigh. 191 6380 

Plainfield 

Sarotoga 

Otstftin icmti htm lit SMO't 

Frtrnkr itmtt htm lit SIM's 

OhtcHaBi: From donntowi Ploinfield go 1 mie on US 40 

(Moin St ) to rtgln on Sorotogo PVwy Pro<eed 1 (mlt to o left on 

MtM Id. Modd it on the righl. 839-5676 



Center Grove 

Brookhoven 

Otslftkil itmti htm lit SI40't. 
fnmiK itmti htm lit S/M'i. 

Dhdim: 1-465 to ifti 51 37 Sooth txH. !mttl attiTttis 
to Smith VoJIey Id enl Proieed 1/2 mik to liglil on Poddodi Id 
Procetd 1 mile to romniuoily on left. 839-5676 

COMING SOONI 

Rke Township 

NorthpoinI Vilage 

Siajle hmly itmts htm lit SliCt. 

Jttnitmts htm lit StSO't. 

tkiditH: 1-465 to Midiigiin Id Plotted uuih on Nidiign U. 

to nnmnity en light 13/4 mlt Sodii tl 86A St.). 228-2390 

Castleton 

Die lownhomes at Berkley Place 
rnwakMS htm lit SltO'i. 
Dhctm 1^9 north » 9ilh 51. nil. lain left into 96lh St. ond 
proMtd I mill to iift on Mtnlefs Id. Communily nvntdtote^ on 
right S949I27 

NOW SEUJNGI 



Soles Cenleis Open Mondoy riiiwgh Friilcy I2pnv7pm. 
Saturdoy Qttd Suttdey )]am-ipiii. 

h,bi (mi m i i um hn wvi k, ammtj, hMf m4 kMM (MM wlnfli— 
Wli, t«ii4n.MMl«lvtM* lMBW|*M^>TWta^(«v»r 
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Scott D. Lattimer 

Lattimer Custom Builders 
P.O. Box 532323 
Indianapolis, IN 46253 
(317) 290-7388 
slattimer@lattimerbuilders.com 
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Builder Philosophy: The present purpose and continu- 
ing goal of Lattimer Custom Builders is to build 
high-quality, successful single-family custom resi- 
dences at a competitive price. Lattimer Custom 
Builders has defined successful projects as those 
that are completed on time and within budget, con- 
structed with a predetermined high level of quality, 
and built while maintaining an enjoyable relation- 
ship based on trust, honesty and integrity. 

Builder Approach to 2005 Home-A-Rama: Building 

with Old-World splendor and a touch of Meridian 
Street flair, this Country-French chateau brings 
back a touch of elegance with timeless appeal. 
From the rustic exterior of tumbled, aged brick to 
the professional-grade kitchen and theater, it offers 
the perfect blend of both past and present. 



NOTES 




Shannon Houk 
Bill Hau 
Margie Mason 

DeJa Vu Designer Showroom 
1060 E. Main St. 
Brownsburg, IN 46112 
(317) 858-1961 



Designer Philosophy: My inspiration comes from the 

house itself — I try to draw from the architecture 
and the presence that the house has, and comple- 
ment it with the design of the interior. I then try to 
mix that with the tastes of the client, to ensure that 
the fined result "makes sense." 

Designer Approach to 2005 Home-A-Rama: The 

exterior of the home has a veiy Euro(>ean Country 
feel, and I have tried to bring that look into the 
design of the interior. The color palette on the main 
level is very warm, with chocolate-brown, black, 
caramel and gold tones. It is very rich in hues and 
faux finishes, with a lot of different textures such as 
leather, chenille and various hardwoods. I have 
worked on several Home-A-Rama homes over the 
years, but this is the first one that I have had creative 
control over. I am thrilled with the end result. 




Builder/Designer Supplier List: 

Airtron Heating & Air Conditioning • All Stars 
Plumbing • B+C Roofing • Benchmark Land 
Services • Bob Block Fitness • Burtner Electric • 
Capel Rugs by Blakley • Century 21 Diversified • 
Century Marble • Countrywide Construction • 
Edgewood Building Supply • Edward Nines 
Lumber • Estrada Construction • Gale Companies • 
H.H. Gregg • Jamie Hobbs • ICC Floors • Jay Orner 
and Sons Billiard Co. • Kris Green Home Designs • 
Miter's Edge Interior Trim • Natural Stone 
Specialists • Northwest Kitchens and Baths • Piano 
Solutions • PJD Creations • Premier Custom Audio 
& Video • Quality Drapery • Sanders Building & 
Contracting • Seven Cataros Masonry • Standard 
Federal-Jason Halcomb • Village Clock Shop of 
Zionsville • Westfield Lighting • Whitlock Painting • 
Wicker Works • Winnelson Plumbing Supply 



LOWER LEVEL 
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V 



Will Wright 
Michael Wright 

Will Wright Building Corp. 

474 Gradle Dr. 
Carmel, IN 46032 
317-844-5499 
www.willwrightbuildingcorp.com 
mwright@willwrightbuildingcorp.com 
wwright@willwrightbuildingcorp.com 



Builder Philosophy: Our 30 years of experience have 
taught us it's the little things that count — so when 
it comes to designing and crafting a quality home, 
we pay close attention to the details: Purity oi 
design. Intelligent and creative use of materials. 
Client focus. A dedication to quality craftsmanship. 
These are our stock in trade, and these are the rea- 
sons a Will Wright home is a lasting and sound 
investment. 

Builder Approach to 2005 Home-A-Rama: Our home 

was designed with Federal-period architecture in 
mind. The Federal style is the most time-honored 
for its classic beauty, clean lines and balance of 
form and function. This family home was designed 
in keeping with those features, and where better to 
highlight this style than in the "traditional neigh- 
borhood" of Stonegate. 




Tina Harbin 

John Kirk Furniture Galleries 
12345 Old Meridian St. 
Carmel, IN 46032 
(317) 846-2535 
www.kirkfurniture.com 
info@kirkfurniture.com 



Designer Philosophy: My design philosophy is to pro- 
vide the ultimate customer service, translating and 
implementing space planning, color and fabric 
selections to surpass my clients' requirements and 
expectations. My goal is to create designs that are 
reflective of my clients' lifestyles and selves. 

Designer Approach to the 2005 Home-A-Rama: To 

create an atmosphere that is comfortable yet 
sophisticated, with an "Old- World style. " In our 
busy lifestyles, a desire to bring family together is 
exemplified with the open floor plan and turnifure 
selections used in this home. Sage green, metallic 
coppers, bronze and nickel tones are used to bring 
the outside in. 




LOWER LEVEL 



Builder/Designer Supplier List: 

A1 Superior Excavation • All Seasons Superior Insulation Co. • 
Americrawl • Amy Johnson Stenciled Creations • Carmel 
Concrete Products • Casual Elegance — Faux Finishes by Tina • 
Century Marble and Centura Solid Surface • Circle City 
Copperworks • Clarl<'s Appliance • Classic Stone & Cambria • 
Closet Concepts • Cross Electric • D&S Williams Plumbing • Delta 
Faucet • Denise Pettee, Frazier Oil Paintings • Distinctive Design 
Florals • Dream Systems Custom Audio/Video • Eclectic Corner • 
Edgewood Building Supply • Fuller Architectural Hardwoods • 
Gale Insulation • Godby Heating & Air Conditioning • Hall & 
House • Hanke Photography • Indy Kaldahl Painting • Javier M. 
Arriago Masonry • John Kirk Furniture Gallery • Kerman's Carpet 
and Rugs • Linens 'n Things • MER Rugs • Meridian Music • 
Michael S. Johnson & Co. Cabinetmakers • Mr. Marble Care-TH, 
Inc. • Napier Drywall • Nationwide Floor & Window Coverings • 
Nu-Ex Coatings • Professional Garage Door Systems • Rabb & 
Howe Laminate Countertops • Reese Central Wholesale • 
Schober Roofing • Suburban Steel Supply Company • Tina 
Harbin of John Kirk Furniture Galleries Interior Design Studio • 
Tremain Ceramic Tile and Floor Covering • Triple M Building Co. • 
Tuttle's Nursery & Landscaping • Weber Concrete Construction 
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Sharon Mattson 

Mattson Custom Homes 
110 E. Carmel Dr. 
Carmel, IN 46033 
(317) 566-9388 
www.mattsoncustomhomes.com 




Kristina Lawson 
Nancy Anderson 

Studio Design Gallery 
108 E. Carmel Dr. 
Carmel, IN 46032 
(317) 571-3800 
www.kristinalawson.com 
klawson54@aol.com 



Builder Philosophy: During her 20 years of building award- 
winning homes, Sharon Mattson has beHeved one thing: 
A custom home should be just that — a truly custom 
home. Starting with exteriors that make a unique state- 
ment and ending with interiors exhibiting the style and 
artistry of her craftsmen, each home is individually fin- 
ished to reflect its owner's image. The pride Mattson 
takes in building your home is only exceeded by the 
pride you will feel in owning one. 

Builder Approach to 2005 Home-A-Rama: This year's 

Home-A-Rama called for a home reflecting the charac- 
ter of Stonegate and its vision for the future. A sense of 
community and family flow from the home's Colonial 
Revival design. With an open floor plan, the interior 
offers the perfect setting for both family activities and 
social events. From the custom lower level with its state- 
of-the-art entertainment system to the uniquely adapt- 
able third level, this is a home for a family to start with, 
grow with and stay with for years. 



Designer Philosophy: Studio Design Gall ery combines 
experience and perseverance to strive for perfection in 
interior design. Perfection in design drives Kristina 
Lawson and Nancy Anderson to achieve the design the 
client deserves. The key ingredient is to help the client 
achieve the vision in design that they want. 

Designer Approach to 2005 Home-A-Rama: What stood 

out most in this home was the open floor plan. The 
Colonial Revival home evokes the atmosphere of the 
finest homes in Savannah or Charleston. Our vision was 
to deliver the most updated design trends with the use of 
given space, keeping the color scheme and fitmiture lay- 
out flowing throughout. 




attic 



Builder/Designer Supplier List 

American Heritage Shutters • Anderson Cabinetry Designs • Art 
Source • Bath Gallery • Bedroom One • Bishop Lighting • Cabinet 
Crafters • Captain Logan's Antiques • CAT Drywall • Chappell's • 
CSA Network • Custom Glass and Mirror • Digital Home Design • 
Elite Excavating • Erin Quigley Faux Art • Ghoshert's Insulation • 
Gutter Tech • Hall and House Lumber • H.H. Gregg Fine Lines • 
ICC Floors • Indiana Brick Corp. • Indiana Fireplace ■ Indydust 
Construction Services • Jay Orner and Sons Billiard Co. • Jose's 
Masonry • Gene and Barbara Jones • JTB Plumbing • Katy Tew 
Drapery • K.E.S., LLC • Leverage Landscape • Linen 'n Things • 
M&K Cabinetry Designs • Mike Price Painting • Norco Windows • 
Palm Court Design • Pat McDowell Faux Art • Pondscapes, Inc. • 
Porter Paints • Precision Cuts • Professional Garage Doors • 
Queen Bee Design • Reese Kitchens • Reese Wholesale • Rock 
Foundation • Ron Lisdale Landscape Design • Rug Gallery • Rugs 
by Design • SBG Design • Secret Designs • Shepherd's 
Construction Co. • Sofa Express • Stein Mart • Stone Center of 
Indiana • Studio Design Gallery • Temperature Control Specialist • 
Terry McClatcie Faux Art • Thomas Flooring • Treasure House • 
Westfield Lighting • Wholesale Hardwoods Interiors • 
The Window Washing Co. 
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Builder Philosophy: I believe that building the home of 

your dreams should be a magical and exciting experi- 
ence. Participating in the building experience with a 
positive and enthusiastic contractor can and should be 
an exciting and emotionally rewarding endeavor. My 
intent is to remain a small-volume builder enabling me 
to personally be involved in all of the intricate details 
ot construction. 



Pat O'Connor 

Homes by Patrick J. O'Connor 
3421 Eden Way Place 
Carmel, IN 46033 
(317) 709-2238 
homesbypatrickjoconnor.com 
poconnor@indy.rr.com 



Builder Approach to 2005 Home-A-Rama: Our 

approach to creating this beautiful Italianate classic 
was to deliver a home that was both a private sanctu- 
ary from the rigors of everyday life as well as a home 
that embraces gracious entertaining. Incorporating 
traditional design elements along with the unique 
Cabana/Guest Suite, we envision this home equally 
serving the young professional family and the active 
adult couple. 




Diana Powell 

Diana Powell, Design Consultant 
DeJa Vu Designer Showroom 
1060 E. Main St. 
Brownsburg, IN 46112 
(317) 858-1961 



Designer Philosophy: I simply love the challenge of 

designing and creating an environment that reflects 
the overall lifestyle of the client. It is, after all, their 
home, not mine. My goal is to make the client s expe- 
rience easy and fun. The end result — colors, fabrics 
and furnishings that inspire the client. Ultimately, 
there should be no place that you would rather be 
than in the comfort and beauty of your own home. 

Designer Approach to 2005 Home-A-Rama: My 

approach in designing the Stonegate Home-A-Rama 
home was to create a beautiful residence, casually chic 
and elegant, as well as "livable." After reviewing the 
plans, my mind's eye saw ayoung, professional, active 
family, enjoying all the amenities of space designed for 
all aspects of everyday living, from meal preparation 
in the beautifully appointed kitchen to "family movie 
night" in the home theater. 



Builder/Designer Supplier List: 

Adams Glass & Garage Doors • Air-Tlte Roofing Co. • Anthony Builders 
Custom Framing • Arc Electric • Auralex Acoustics • Bishop Lighting Co. • 
The Cabinet Co. Custom Cabinets • Cambria USA • Carefree Irrigation 
Systems • Carmel Glass & Mirror • Century MarbleA'entura Solid Surfaces • 
Chisholm Lumber & Supply • Clarence Drywall Co. • Clark's Appliance • 
Classic Stone LLC • Capel Rugs by Blakeley's • Custom Floors of Carmel • 
DeJa Vu Designer Showroom • DeMoss Enterprises • Featherston Concrete • 
Goshert's Insulation • Griffon Decorative Fabrics • Hartmann Interior Trim 
Construction • IBC Building Supply • Indiana Fireplace Systems • Integrity 
Blinds & Shutters • Jay Orner & Sons Billiard Co. • Jose Gonzalez Painting • 
Jose's Masonry Service • Kogan Antiques & Lighting • Litchfield 
Landscaping • McComb Window & Door Co. • Miracle Services Cleaning • 
Moore Security Systems • Nick's Window Cleaning Service • Owens-Corning 
Building Products • Parkside Linen • Pillar Insurance Group • Precision 
Comfort Systems -R&D Excavating Co. • Rishel Excavating Co. • Ron Heck 
Decorative Concrete • Schouten Metalcraft • Shelter Distribution • Specialty 
Guttering Systems • Stained Glass Overlay of Indiana • Stephen B. 
Goldberg, SBG Design • The Bath Gallery • Tri-Phase Technologies Home 
Theater • Tru-Style Doors • Victory Trucking Services • Village Clock Shop of 
Zionsville • Whitinger Plumbing • Wicker Works 
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NOTES 




Builder and Designer Team Philosophy: We begin 

each custom home by building a relationship with 
our clients. The Shamrock building and design 
teams believe in working with the client not only in 
the early planning stages, but throughout the con- 
struction process to ensure a truly unique design 
and experience. We want each client to be a 
Shamrock client tor life. 




Wendy Prather 
George Geiger 
Pamela Murphy 
Gary Nance 

Shamrock Custom Builders 
9800 Westpoint Dr., Suite 200 
Indianapolis, IN 46256 
(317) 558-8750 
www.shamrockcustomhomes.com 
sales@shamrockbuilders.com 



Builder and Designer Team Approach to 2005 

HOME-A-RaMA: Our design team created this 
home to highlight many of the special features we 
ofter as a custom home builder. The easy flow of 
the floor plan lends itself well to the casual, yet 
sophisticated, elegance of a subtle Country-French 
flavor with just a hint of an urban feel. The combi- 
nation of aesthetically pleasing furnishings and fin- 
ishes with unique architectural details displays a 
unique home that feels like home — a comfortable 
home. 




LOWER L£VEL 



Builder/Designer Supplier List 

Alberto Brito • BBK • BC Countertops • Blue Iris • Becky 
Hall-Fehsenfeld • Carmel Upholstery • Carter-Lee • 
Century Marble • Chapdell's Tree & Plant • Custom 
Business Furniture • Custom Concrete • Drexel • 
Duncan's Fireplace & Patio Center • Eclectic Corner • 
Farrar Electric • Finishing Touches • Fox Studios • The 
Gift Horse • Herschel • H.H. Gregg • Homeworks 
Ceramics • Impressions Decorative Painting • Indiana 
Lighting • Innovative • Jay Orner and Sons Billiard Co. • 
Just Perfect • Kaiser • Kerman's • Kittle's • Krienbrink 
Interior Trim • Lee Supply • Longshore • Majestic Block 

• Mastercraft Metalworks • Masterpiece Gallery • 
Meridian Music • Moore Security • Northside Glass • 
Overhead Door • PC Help • Premier Garage • R.T. Moore 

• Reese Central Wholesale • Ric Epiey Paintings • S&M • 
Scandia Down • Smith & Hawken • Specialty Guttering 
Systems • Stairworks • Ronnie Thomas • Treasure 
House -Tremain Corp. • Tremain Tile • Tri-Phase/Ovation 

• Tuttles Nursery • Unfinished Furniture • Village Clock 
Shop • White River Architectural Salvage & Antiques 
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Mark Gradison 
Joe Gradison 

Gradison Building Corp. 
6330 East 75th St., Suite 156 
Indianapolis, IN 46250 

(317) 594-7575, Ext. 224 
www.gradisonbuilding.com 

jgradison@gradison.net 



Builder Philosophy: At Gradison we believe in creat- 
ing an exceptional building experience through 
innovative design, quality workmanship, respon- 
siveness and respect. For nearly 20 years we have 
catered our business to building custom homes for 
clients rather than spec homes. We build with 
enthusiasm, which makes the building process 
enjoyable and rewarding for you. 

Builder Approach to 2005 Home-A-Rama: This 

Colonial Revival— style home, designed in associa- 
tion with Gary Nance of Nance Design, encom- 
passes strong architectural features. The interior 
includes two complementary main-level fireplaces, 
entry vestibule and dining room with a picturesque 
view. The exterior components of stone, a cupola 
and dormers accentuate this home's unique style. 
The scale of this home offers a comfortable, casual 
and cozy environment. 




Nicole McDermid 

Sawy Decor 
41 South Rangeline Rd. 
Carmel, IN 46032 
(317) 848-0020 
nicolemcdermid@indy.rr.com 



Design Philosophy: My goal is to give my clients a 

unique, yet timeless look for their home. I want to 
create spaces for families that unite aesthetics and 
functionality. As more and more people are return- 
ing to the home for family dinners, gatherings and 
quality time, it is crucial that it be a place of com- 
fort and beauty. My clients homes should be a 
reflection of the pride they take in their own lives. 

Designer Approach to 2005 Home-A-Rama: This 

home has a Colonial cottage-style feel fit for 
Indiana. While the color palette includes softer sage 
tones, often used to replicate the color of the sea, we 
have incorporated gold and terra cotta to reflect the 
changing seasons ot the Midwest. The dark woods, 
dried flowers and large window expanses help bring 
the outside in for this Indiana cottage. 



Builder/Designer Supplier Lisr 
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Air-Tite Roofing Co. • Airlron Fireplaces • Artistic Renditions • 
Atwell Plumbing • Back Up Power Systems • Beazer Construction • 
Bestway Disposal • Blair Windows • Bob Block Fitness • 
Brushmaster Painting Co. • Cabinetry Ideas • Central Indiana 
Mouldings • Century Marble ■ Claude & Sons Concrete • Closet 
Concepts • Contract Lumber • Custom Faux Finishing by Shaffer 
Studios • Custom Floors of Carmel • Custom Insulation • Davis & 
Davis Custom Rugs • Drexel • Eclectic Corner • Economy Plumbing 

• Especially Wicker • Fort Wayne Rocks • Greg Lockhart Masonry • 
Hartmann Construction Co. • Hellyer Excavation • Holley & Assoc. 

• IMI • Indiana Brick Corp. • Indiana Lighting ' Just for Granite • 
Kinder Electric • Kravet Furniture • Landscapes Unlimited • 
Lexington Home Brands • M&M Drywall • Marble Care • Meridian 
Music • Mirror Concepts • Moore Security Systems • Omar Allen 
Art Gallery • Owens & Associate • P.R. Custom Painting • Precision 
Comfort Systems • Professional Garage Door • Reese Wholesale • 
Rugs by Design • Savvy Decor • Stone Design Center • Suburban 
Steel Supply Co. • Superior Sealant • Tri-Phase • Village Clock 
Shop • Weber Concrete Construction 
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Chris Petty 

Petty Custom Homes 
8266 Hampton Circle W. 
Indianapolis, IN 46256 
(317) 578-4914 
www.pettycustomhomes.com 
pettycustomhomes@comcast.net 



Builder Philosophy: It's simple: Be straightforward, 

honest and ethical. I understand that building a 
home is a lot more than building a house. That is 
why I am personally involved in every job we do. 
We use the most affordable, highest quality build- 
ing materials, always keeping your budget in mind. 
For 10 years I've loved what I've done at Petty 
Custom Homes and I think it shows. 

Builder Approach to 2005 Home-A-Rama: Petty 

Custom Homes approached this project respecting 
the concept of the developer's community "idea." 
We chose to do an architectural style reminiscent of 
the land the home sits on. The 190O's American 
Farm House is a John Armstong design. It was the 
past mixing with the present that we wanted to 
present with our 2005 Home-A-Rama entry. 




Jeanie Bingham 
Pat Donovan 

Donovan's Interiors, Inc. 
6734 E. U.S. Highway 36 
Avon, IN 46123 
(317) 272-6134 or (317) 290-1141 
www.donovansinteriors.com 
donovans@surf-ici.com 



Designer Philosophy: We are dedicated to providing 

practical, creative design solutions reflecting the 
unique taste and lifestyle of each client. Our 
designers lend their expertise and training through 
concept to reality, creating gracious comfortable 
interiors with timeless appeal. 

Designer Approach to 2005 Home-A-Rama: This 

"Traditional American Farmhouse" is designed for 
family living that reflects a casual elegance. We 
strived to accomplish a unity with the exterior and 
interior of this home. Rich, warm colors combine 
with soft fabrics and furnishings to promote a 
sense of comfort and welcome to this historical 
farmhouse. 



Builder/Designer Supplier List: 
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Acorn Woodworks • Apex Wine Cellars • BRS Mechanical • 
California Closets • Century Marble • Chapdell's Tree & 
Plant • Clark's Appliance • Curley Building Materials • 
Custom Concrete • Custom Floors of Carmel • Custom 
Touch Irrigation • Donovan's Interiors • Eric Myers Interior 
Trim • 5 Star Painting • Garage Doors of Indianapolis • 
Gary Cooper Interior Trim • Gentry's Cabinets • Greendell 
Mulch & Mix • Hall & House Lumber Co. • Indiana Lighting 
• Jay Orner and Sons Billiard Co. • Joseph's Oriental Rugs • 
Kravet Fabrics • Marble Uniques • Mirror Concepts • 
Mitercraft • Moen Faucets • Premier Audio & Video • 
Pristine Electric • Rich's of Carmel • S&M Drywall • Scott 
Framing • Scandia Down • Scully's Fireplace Shop • Shelter 
Distribution • Specialty Guttering • Standard Federal Bank • 
Stanley Works • Steury Roofing • Suburban Steel • 
Swackhamer Masonry & Concrete • Tamko Roofing 
Products • Taylor Hardscape Design • The Elegant Bath • 
Trisler Hardwood Flooring • Tyseal Nu Wool Insulation • 
Unilock Pavers • View from a Palette • Vine & Branch • 
White River Architectural Salvage & Antiques • Window 
Fashions Workshop • Windows of Indiana 
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Builder Philosophy: For over a decade, Sedona has 
specialized in doing common things uncommonly 
well. We believe the building of a custom home 
should be a pleasant experience, with our primary 
goal being to exceed our clients' expectations. 




Debbie Pittard 
Sedona Custom Homes 
P.O. Box 616 
Zionsville, IN 46077 
(317) 769-4606 
www.sedonacustomhomes.net 
info@sedonacustomhomes.net 



Builder Approach to 2005 Home-A-Rama: Inspired 

by the beauty of Europjean-stv'le homes, this French 
classic home reflects timeless architecture. A home 
designed with a floor plan for the active or growing 
family including private baths, walk-in closets, 
cirched doorways, family-size dining room, and a 
chef's kitchen. This is a home you will not want to 
miss, as the attention to detail and unique design will 
illustrate the true art of custom building. 




Cheryl Evans 
Sue Ellen Jourdan 
Sherry Pisockyj 
Beth White 
Connie Odekirk [not pictured] 

Love Furniture and Design Gallery 
575 S. Main St. 
Zionsville, IN 46077 
(317) 873-3128 
www.lovefurnituregalleries.com 



Designer Philosophy: Our philosophy of doing busi- 
ness is to treat our customers as we wish to be 
treated when we go shopping: In a low-pressure, 
friendly atmosphere with knowledgeable design- 
ers who take an honest interest in helping you 
with your decorating decisions and providing the 
service you desire. 



Designer Approach to 2005 Home-A-Rama: 

According to the design team of Love Furniture 
Galleries in Zionsville, the inspiration for the 
home's decor was the remarkable and unique taste 
of the builder, Debbie Pittard. After consulting 
with Debbie, a look of Tuscan influence was 
accomplished by a confident combination of bril- 
liant color, decorative effects and placement of fur- 
niture. The designers believe in developing every 
room of the home with flair, function and purpose 
just right for today's active lifestj'le. 



LOWER LEVEL 



Builder/Designer Supplier List: 

Allen Clay Tile Products • Anderson & Associates • 
Andersen Windows • Beaver Gravel • Baker & Baker 
Plastering • Blair Window & Doors • Bob Block Fitness 
Equipment • CAT. Drywall • Carmel Glass & Mirror • 
Cathedral Marble & Granite • Century Marble • Claude 
& Sons • Cue & Billiards Showcase • Custom Stereo & 
Alarm • Decorative Arts — Mark Tourney, Faux Painting 

• Dudash Enterprising • Edgewood Building Supply • 
Fayette Nursery • F.C. Tucker • Godby Products • 
Gravel Conveyers • Gravelie Excavating • H.H. Gregg • 
Hallmark Title • Harriman's Bomanite • Ed Hines 
Lumber • Hoff Heating & A/C • Innovative Garages • 
J.D.S. Contracting • Jan Legenfelder Interior Paints • 
Love Furniture Gallery • Lovingfoss Painting • Master 
Craft Metal Works • Moen • Overhead Door • Patios & 
More • Pettijohn & Sons • Reese Kitchens • RWR 
Electric • S & S Irrigation • Schouten Metalcraft • 
Schuler Plumbing • Karia Shone Floral Designs • 
Shorhna Grading • The Tile Shop • Turfscape • Vacuflo 

• The Village Clock Shop • Westfield Lighting • 
Woodland Creek Landscape 



Entertainment Lifestyi 





'''ZlZ'fofvff'' f^^f f'^ your home and your dreams 



system for you 

► Home Theater 

► Media Rooms 

► Audio/Video Distribution 

► Lighting Control 

► Wired/Wireless Networking 

► Home Automation 

► High Definition Television 

► Structured Wiring 



Bon ? settle for less. . . 
you deserve an Ovation 



Our knowledgeable and experienced staff has a true passion for audio and 
video and is dedicated to providing you with the best electronic entertainment 
experience possible. This combined with our wide selection of products adds up 
to a shopping experience that will be easy & fun. 

OVATiON 

THE AUDIO/VIDEO SPECIALISTS 



2004 TOP TEN 

Retailers 

X AuduVideo 





www.ovation-av.com 



INDIANAPOLIS RESIDENTIAL DESIGN & INSTALLATION 

INDIANAPOLIS NORTHEAST 6609 E 82ND STREET 2 BLOCKS EAST OF CASTLETON SQUARE 
INDIANAPOLIS WEST 4270 W 38TH STREET • SOUTH ENID OF LAFAYETTE SQUARE MALL 
INDIANAPOLIS SOUTH 8850 SOUTH U.S. 31 ?8 JUST NORTH OF GREENWOOD PARK MALL 
LAFAYETTE. IN 2230 SAGAMORE PARKWAY a JUST ACROSS FROM THE TIPPECANOE MALL 
FORT WAYNE 4220 WEST JEFFERSON BOULEVARD, SUITE 013 S! IN JEFFERSON POINTE CENTER 



I (317) 845-0236 
I (317) 849-7729 
I (317) 299-9877 
I (317) 885-1888 
I (765) 474-8000 
I (260) 459-9933 




Always Beautiful... Always By Design 



irino Hisnlavs hv the finest " 



You're invited to visit our showroom featuring displays by the finest 
cabinetmakers in the world. 

Whether your project is a kitchen, bath, bar, bedroom, office or 
closet, we offer distinctive design and cabinetry to suit your tastes, 
needs and budget. 

At Kitchens by L>esign, you'll find everything from the sleek, 
contemporary styling of L")ownsview and Poliform to the olde-world 
charm of Custom Cupboards and Haworth. Let one of our experi- 
enced designers assist you with our broad range of design services. 



\ WARDS 



I'liOI'LE'S CHOICE AWAHI) 

,UW K I I T. 

INTERK5R IlESIGN MAGAZINE 

2 O C ■ ! >• ^ [ 1 ^ O ■ ■ 

INOY INTERIORS 
INTERIOR DESIGN AWARDS 

. I. . M !■ M J " M K . 1 . II . 

SUB-ZERO & WOLF 2002-2003 

l>»MON Ct>KTI!>1 WtNNt.K 



FEATURED IN 



BETTER HOMES & GARDENS 

1< !■ MI>1> I I I N ( . ISM I HUM ARCH 2 00 5 

MIDWEST LIVING 



1 530 EAST 86TH STREET • INDIANAPOLIS, IN 46240 • PHONE: 3 1 7-8 1 5-8880 FAX: 317-8 1 5-888 1 
www.kitchenshvdesiBn.net • email: khdinc®kitchenshv design. net 

Call Kristin Okeley, CKD, ASID, Lisa Stites, Gene Ahel, or Tammy Carey at 317-815-8880, 
or visit Kitchens by Design, where the best in function, style and value can he yours! 
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when there was nothing that existed to 
allow the sort of zoning we needed." 

After viewing several existing TNDs 
around the country, the town ofRcials were 
appeased, and finally gave the Reitzes the 
zoning approval they'd been waiting for. 
"We finally got them to see that this is the 
way things needed to be to create more of 
a community, as opposed to just building a 
bunch of homes," Larry Jr. says. 

The Residences 

A defining aspect of any traditional 
neighborhood development is the unique 
combination of housing styles within the 
space of one community. 

"At Stonegate, we have smaller lots 
and larger lots, and also plans for some 
townhomes," Larry Jr. says. "If you 
choose to locate a business here, you can 
also have a residence above it, like a flat." 
The smaller lots are located closer to the 
center of the community, with yard sizes 
increasing as the lots radiate out— up to 
three-quarters of an acre at the proper- 
ty's perimeter. 

"It's a blend of different housing styles 
for residents of all ages and economic 



strata," Carol adds. "We offer housing for 
newly married or young single profes- 
sionals. They can later choose to move up 
to another option if they get married and 
have kids and still want to stay in the 
neighborhood. We also have options for 
empty-nesters and young families who 
are looking for options to locate their 
parents in the same area. We already 
have one family with a son, his wife and 
child on one corner, and the grandpar- 
ents living just down the block on the 
other corner. That's exactly what we 
hoped the neighborhood would foster." 

To insure the integrity of the neighbor- 
hood they've worked so hard to bring into 
focus, the Reitz family maintains architec- 
tural control over all home styles and 
plans. "We don't want to make it hard for 
anyone to build a home, we just want to 
provide some guidelines," Jasna says. 

The Businesses 

Though the Reitzes haven't yet devoted 
much time to attracting businesses and 
shops to Stonegate, it's an aspect of the 
community they plan to start working on 
very soon. "We wanted to get some 



"We finallij got 
them to see that this 
is the way things needed 
to be to create more of 
a communittj, as opposed 
to just building a bunch 
of homes." 



JAY ORNER & SONS BILLIARD CO. 




6333 W. ROCKVILLE ROAD, INDIANAPOLIS • (317) 243-0046 • (800) 871-POOL 
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If you can picture it, we can build it. 



1 1 — I 



No matter what you're picturing for your dream home, we 
can make it a reahty, from blueprints to the final punch Ust. 



We know how important your home is. Its more than a 
building... it holds your life. 



It's where your family celebrates holidays. It's where your 
r»»i r_ »»» I II »i ^ I 1 r, 



birthdays. It's dogs and piano lessons and quiet and even a 
little chaos. And it's got to be perfect. 

So bring us your dream. We'll make it a home. 




Petty CustomHomes 



clc West Indianapolis, IN 45256 ph 317.578.4914 www.pettycustomhonics.com 
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CATHEDRAL 



MARiii-K d>'GR.\Mri; Inc. 

rabrication and Installation of Natural Stone 
Visit our new showroom or call for a private appointment. 
317.769.59fK) 208 Trout Street in Whitestown just five miles north of Zionsxnlle. 
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rooftops in first before we started going 
out and approaching businesses," Larry 
Jr. says. "As the area west of 1-65 contin- 
ues to develop, we expect to get more 
business interest." 

It's the Reitzes' hope that a string of 
office and retail buildings in the center of 
the community will eventually be able to 
bring residents all the small-town conven- 
iences they need. A general store, coffee 
shops, photography and art studios and 
attorneys' offices are just a sample of the 
likely targets. 

The Community 

From the second you drive onto the 
development's wide streets, it's readily 
apparent that a warm feeling of welcome 
pervades every aspect of life at Stonegate. 
"We wave to everyone, even people we 
don't know who drive through the com- 
munity," Larry chuckles. "It's contagious." 

Neighbors are encouraged to get 
acquainted with each other through strate- 
gically planned community details such as 
common mail kiosks (there are no individ- 
ual mailboxes) and shared lanes leading to 
rear-loadmg garages. The community 
newsletter (called The Stonegate Lamp- 
lighter) keeps all residents in the know 
about development updates and neighbor- 
hood activities. The parks and green areas 
have already become favorite gathering 
spots for local young people, from toddlers 
to teenagers. 

Ultimately, it's the shared goal of living 
life in a certain way that ties everyone 
together. "The people who move into 
Stonegate are all looking for the same 
things: a small neighborhood feeling, a 
good school district, a community where 
they can feel safe letting their child walk 
down the street to the neighbor's house to 
play," Carol says. 

An impressive newly constructed com- 
munity center offers opportunities for kids 
and adults to get together in development- 
wide gatherings. "There's a huge multi- 
purpose room in there, like a gym with a 
stage," Jasna says. "There will also be 
meeting rooms, a kitchen and a library. If 
you live here or have a business here, you 
can use the facility for a conference or 
catered lunch. We'll also have some games 
like a pool table and space where residents 
can meet and play cards. The school 
already offers a playground and basketball 



Now Taking 
Lot Reservations 



If, 



Countiy Homes in a Park Setting 



A Unique Geist 
Custom Home 
Community,.. 

- Large community with 
multiple neighborhoods 

- Pool complex & 
playground facilities 

- Water features, open 
spaces & nature trails 

- Tree lined streets & 
full city utilities 

- Water & wooded 
walk-out lots 

- Homesites from $70's 

- Homes from $400's 

- Close to shopping & 
recreational areas 

- Hamilton SE schools 
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E. 11 6th St. 




* 104th St. .^Iv ~ 


Geist Reservoir ^ 






'' \ ^ BROOKS 




96th St. \ LANDING 




BROOKS PARK 



Brooks Park is located on 104"^ SL across 
from Brooks Latxiing, arcther fine Asset 
Midwest conmunity. 




An ..^sf' Asset Midwest, LLC Development 



Call Carol at 317.514.4175 

and visit our website at 
www.AssetMidwest.com 

Info@AssetMidwest.com 
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HA1\/lILTQN' 



HOMES 



FLAWLESS CRAFTSMANSHIP. IMPECCABLE SERVICE. 
STARTING FROM $600,000. 



CUSTOM IKIMKS.V RKN'OVATION 
317-570-1331 

www.builtbyhamilton.com 



Jf 



Finandng the fixiest addresses in Ind^. 

Exceptional personal service. A wide array of loan programs. 
Custom tailored for the discerning homebuyer. 



# 
0 



STONEGATE. 
MORTGAGE 

CORPOR.\TION * 



info @stonegatemtg. Com 
3^.5 70.0450^* jr 
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"The communittj of 
Zionsville has given a lotto 
ourfami'lLj," Carol Reitz 
says. "Mij children were 
educated here and mt) 
grandchildren are being 
educated here. We wanted 
to leave something behind 
that we can be proud of." 




courts, so the community center will be a 
complement to that." 

"We've made our community building 
very functional — it's not like a country club 
that doesn't really get used," Larry adds. 

The Reitzes even plan to put the com- 
munity center's exterior to good use: "We 
hope to show outdoor movies on it in the 
summer, as the building abuts the central 
park area," Larry says. 

The Green Space 

There's no shortage of fresh air and 
breathing room at Stonegate. The commu- 
nity is home to plenty of trees, gardens, 
ponds and parks, including Carol Park, a 
moniker Larry personally chose as an 
honor to his wife. "That was a surprise, I 
had no idea he was going to do that," 
Carol laughs. 

Not only do residents share their envi- 
rorunent with each other, they also enjoy 
regular appearances by the deer, water- 
fowl, raccoons and turtles that make their 
home on Stonegate s grounds. The Reitzes 
are working to preserve the land's feel by 
allotting more than 70 of Stonegate 's 205 
acres to green space and wildlife habitat. 



"The lots are set up so there are open 
pastures behind them, which makes them 
feel even larger than they actually are," 
Jasna says. "Residents can still enjoy 
those natureil views without having to do 
anything to maintain them." 

Located along the back edge of the 
Stonegate property is a garden club and 
center that's perfect for perennials. In 
addition, a 1 00-year-old farmhouse lends a 
sense of permanence to the community, 
and provides another gathering place for 
neighbors to enjoy. 

Stonegate residents can also help care 
for the flowerbeds and small green spaces 
in their sections, if they are interested. 
"The neighbors in each area come together 
to decide what to do with their spaces," 
says Larry Jr. "They plant them and 
maintain them, it really helps them take 
ownership of their neighborhood." 

To complement the existing mature 
trees, the Reitzes have started an on-site 
tree nursery that has become a favorite 
family project. Five years ago, the entire 
clan pitched in to plant more than 2,000 
trees that are now reaching the right age to 
transfer into common areas. 
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TREMM 



•TILK. MARHLE & GK-ANMTK' 



1 l-'iiniil\ Tni<liliiin Since 1921' 




Professional Installation & 
Custom Fabrication 

♦ Coiintertops ♦ Bark Splashes 
♦ Showers ♦ Floors 
♦ Fireplaces ♦ Shower Doors 



♦ Granite 

♦ Limestone 

♦ Ceraniic 



♦ Qiiarty. 



♦ Marl.le 

♦ Slate 

♦ Mosaic 

♦ Porcelain 




SHOW ROOMS, By Appt.) 

8101 E. 47th St. 
4610 N. Franklin Road 
Indianapolis, IN 46226 

317-549-1991 

1-888-549-8453 (TUe) 

www.trp-niaiii.eoni 




It was Jasna's creative idea to use an old 
wrought-iron window, a door frame and 
lots of old-fashioned family photos to 
create an artistic outdoor information 
kiosk where Stonegate visitors can stop 
to learn about the community and pick 
up brochures at their convenience. 

Giving Bacic 

Larry Sr. and Carol are big believers in 
giving back to their community, and 
Stonegate has provided them several ways 
to do just that. One notable example is the 
Reitzes' donation of 13 acres for an on-site 
K-4 elementary school. 

The Williamsburg-style Stonegate 
Elementary School building was con- 
structed with painstaking detail to make it 
friendly and accessible to prospective stu- 
dents. "Architecturally, we wanted it to be 
inviting to small children, not to look 
industrial or frightening," Carol says. "For 
any school district to be successful, you 
have to make it a place that a child will 
want to get involved." The school grounds 
include a playground and a biisketball 



court that are sure to get plenty of use by 
the neighborhood's youngest residents. 

In addition, the Reitzes have stipulated 
that $200 from every Stonegate lot sale 
will go directly to the Zionsville Education 
Foundation — $100 from Stonegate, and 
$100 from the developments consultants, 
Highland Farms. Larry and Carol are also 
gifting five limestone tablets from the for- 
mer Indianapolis School No. 10, each his- 
toric artwork representing an educational 
value — including wisdom, knowledge and 
the light ol learning. 

In The End 

All told, the development of Stonegate 
is coming together even better than the 
Reitzes could have hoped. As of March 
2005, Larry Jr. says approximately 50 
homeowners were already in residence. 

"We're probably about two-thirds com- 
plete," Larry Jr. says. "We have two more 
areas to finish out, which will probably 
take a lew years. We like to develop one 
smaller controlled section at a time so our 
residents don't feel like they're constantly 



See our quality craft mcimhip in 
Will Wright Building Coqj. & 
Shamrock Builders at the 
2005 Honie-A-Rama. 
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More than any other space in the home, a 
child's roonn can bring out the playful side of 
an interior designer. Tina Harbin of John Kirk 
Furniture Galleries uses bright pinks and 
whites, painted flowers and plenty of frills to 
enliven the young girl's bedroom in Will Wright 
Building Corp.'s home. 



living in a construction zone." 

The Zionsville community' has also 
warmed up to its new neighbors in 
Stonegate. "When we first came here, peo- 
ple were pretty anti-development," Jasna 
says. "Now, they tell us they love what 
we're doing out here. We all plan to con- 
tinue to live here, so of course, we want it 
to be nice." 

From start to finish, Stonegate has 
proven to be a true a labor of love for the 
Reitz family. "It's something that we've 
been thinking about for a very long time, 
and it's coming to fruition in a way that 
will be a legacy for our children and their 
children," Carol says. "The community of 
Zionsville has given a lot to our family. My 
children were educated here and my 
grandchildren are being educated here. 
We wanted to leave something behind that 
we can be proud of. " 

"I feel like we're part of something that 
is continually evolving," Larry says. "I 
look at what we're achieving here with 
Stonegate, and think, 'Isn't this great'/' It 
just keeps getting better and better." • 




cAmerican Heritage 
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American Heritage Shutters has been a leader in the design, sales and installation 
of custom shutters in the central Indiana area for more than ten years. 
Interior plantation, traditional, and vinyl are all available, along with exterior shutters 
and all types of quality custom window coverings. 
Please call for a home appointment. • 

317.598.6908 



Yaur Body 

designed by 

Yaur Equipment 

in 

Yaur Hams 



irSTRUI 




FitnoBB Equipmon 

CASTLETOIM • 845-7700 
BREEIVWOOD • 881-2410 
STATEWIDE • 800-852-4168 
wwvw.BabBlackFitness.cam 



L 



Laak far aur products in SO 




HOME-A-RAMA 51 



HOME-A-RAMA SPECIAL ADVERTISING SUPPLEMENT 



The Home-A-Rama show homes 
illustrate the breadth of Indy home 



In the Indianapolis 500, the center of attention in the 
Circle City in May, the difference between a racecar's 
victory and failure often comes down to design details 
invisible to the naked eye. 

Come June 4, details of a different type will be on dis- 
play at Stonegate in Zionsville. Visitors to the Home-A- 
Rama tour will see the work of the city's top homebuilders, 
interior designers and craftsmen in eight exquisite luxury 
homes. In the following pages, the builders and designers 
behind the residences discuss their approaches toward 
crafting the showcase homes on the tour. 



construction and design. 



by Shari Held 



photography by E. Anthony Valainis 
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Home #1 Tumbled brick lends an aged look to the 
Builder: Lattimer Custom Builders exterior of Lattimer Custom Builders' 
Designer: DeJa Vu Designer Showroom 5,200-square-foot Country French 

chateau, complete with covered entry and 
side porch. "We feel that the overall 
Stonegate look, feel and experience goes 
hand-in-hand with our building style: tra- 
ditional, timeless, comfortable and cozy 
homes," says builder Scott Lattimer. "Wc 
want our houses to meet our clients' 
expectations for an alTordable price. " 

The unusual, open floor plan of the 
main level enhances the home's cozy feel. 
From the foyer, guests look directly into 
the kitchen with its prominent two-toned 
island. "The kitchen backdrop makes a 
great first impression," says interior 
designer Shannon Houk of DeJa Vu in 
Brownsburg. 

The two-story great room is open to the 
kitchen and sunroom. A two-sided fire- 
place serves both the great room and the 
office, which is located to the right of the 
foyer. The music room, to the left of the 
fo3'er, has its own fireplace. The mudroom 
and laundry room are located behind the 
kitchen at the rear of the home. 

The decor is an updated version of the 
Old- English look: A warm color palette of 
chocolate brown, black, caramel and gold, 
along with dark-wood floors and paneling, 
give the main floor a masculine feel. Curvy 
accents combined with a mixture of tex- 
tures, ranging from cowhide to chenille, 



help soften the rich hues. Faux painting is 
also used as a decorative element through- 
out the home, making the total effect 
English Countiy without being fussy, pre- 
tentious or formal. Think: warm, cozy, liv- 
able and lived-in. 

"I want to give the appearance that 
someone has acquired many great things 
over time, making it very personalized and 
comfortable, " Houk says. "I tend to deco- 
rate in a 'layered' concept. I really love the 
look of layers upon layers of great things. 
When I design a home, I try first and fore- 
most to complement the exterior style of 
the home. I then try to mix that with the 
taste of the client to ensure that the final 
result makes sense." 

The lower-level includes a wet bar in an 
updated pub with a fashion-forward flair 
in colors of black, cream, purple and cop- 
per. A guest bedroom, entertainment area, 
bath, workout room and storage spaces 
also share the downstairs level. 

The other bedrooms, including the mas- 
ter suite, are located on the second level, 
which has a softer, more feminine feel. 
Floral-patterned needlepoint sofas are 
used in the upstairs landing/kids' loft. The 
nursery, which will appeal to young cou- 
ples as well as proud grandparents, breaks 
with tradition by using black, cream and 
buttery yellow tones in a stotytime theme. 

"We believe our Home- A- Rama home 
exemplifies the overall feel, style and char- 
acteristics of our target market," Lattimer 
says. "The continuing goal of Lattimer 
Custom Builders is to build high-quality 
single-family, semi-custom and custom 
residences at a competitive price." 
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Burgundy and beige St. Andrew brick 
surrounds much of this symmetrical, 
Federal-style home that features a covered 
porch sheltering the front entrance. The 
extension at the back of the house is fin- 
ished in "sun beige" Hardiplank. 

"A Federal style fit the look and feel of 
the neighborhood, plus it allowed us to 
build an attractive home for an economical 
price." says Mike Wright, vice president of 
operations for Will Wright Building Corp. 
"We could be very efficient with the space 
and still create a unique, comfortable and 
useful home." 

The Will Wright Building Corp.'s over- 
riding philosophy is neatly summed up in 
this house: building and designing homes 
that are the highest quality lor the price. 
This two-story home, with its lower-level 
media center, has more than 4,000 square 
feet of living space. Each of its five bed- 
rooms (the master suite and two others 
are upstairs, one on the main level serves 
as an office/den, and one on the lower 
level serves as an exercise room) has a full 
bath, and the luxurious master suite has 
an adjacent reading/TV area as well as a 
beautiful tray ceiling. 

"This house is very typical of the homes 
we build," says Wright. "We build very 
economical custom homes starting at 
$300,000 all the way up to multi-million- 
dollar ultra-custom, high-priced dream 
homes, and everything in-between." 

The interior reflects the Federal style, 
referred to as the Neo-Classical or Empire 
Period in Old- World Europe. "My goal 
was to make it very warm and inviting," 
says interior designer Una Harbin of John 
Kirk Furniture Galleries. "At the same 
time, I wanted it to have a sophisticated, 
elegant feel, so I used earthy tones — 
chocolate, sienna, green, orange and 
beige — and a mixture of styles to give it an 
eclectic European feel." 

The front entry leads to the hearth 
room, which features a ceramic-tile sur- 
round fireplace and plasma TV. The music 
room, complete with baby grand piano, is 
to the left of the entry, and the dining room 
to the right. The kitchen, situated behind 
the dining room, flows into the hearth 
room, making for easy entertaining. A 
laundry room, full bath and office/den are 
located off a hallway in the rear of the 
home. The flooring on the main level is 
warm hickory hardwood. 



To warm up the home, Harbin com- 
bined several Empire-period pieces — 
including a desk in the study, the dining 
room set and an upholstered settee in the 
music room— with comfortable transi- 
tional pieces. In fact, she uses furniture, 
accessories and rugs from more than 25 
manufacturers throughout the home, all 
selected from the lines available at John 
Kirk Furniture Galleries. 

Faux finishes also play a large role in 
the interior: The dining-room walls bear a 
faux finish in metallic tones of copper, 
gold and nickel; the office/den sports a 
tooled-leather faux finish on the ceiling; 
and the children's rooms have a faux finish 
crafted by local artist Amy Johnson. 

"This home has a very unusual mix of 
diflerent architectural elements that make 
it so interesting," says Harbin. "1 don't 
think there is one single thing that takes 
precedence over the house in general. It's 
the total package." 



House #2 

Builder: Will Wright Building Corp. 
Designer: John Kirk Furniture Galleries 
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House #3 

Builder: Mattson Custom Homes 
Designer: Studio Design Gallery 




The design of the Classical Revival 
home by Mattson Custom Homes was 
inspired by the exterior of Stonegate 
Elementary School, located just across 
the street. "I designed this house with a 
family in mind," says builder Sharon 
Alattson, who has been in the business for 
more than 20 years. "The flow of the 
home is great for entertaining and for 
children. The philosophy behind my 
work is to build something that no one 
will forget — something that will really 
stand out — and to develop good relation- 
ships with customers. I also think it is 
important to balance new technology 
with beauty and elegance." 

Inside the 6,500-square-foot, three- 
stoiy home, the open floor plan and high 
ceilings give the rooms a light, airy feeling. 
The two-story great room has a wall of 
glass windows and doors that face the 
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courtyard. A plasma TV, hidden by mech- 
anized artwork operated by remote, is 
above the mantel of the raised hearth fire- 
place with tile surround. The kitchen, 
breakfast nook and great room all open 
into one another. 

"I love the concept of bringing the great 
room and the courtyard together with the 
large windows," says interior designer 
Kristina Lawson of Studio Design Gallery 
in Carmel. "I was inspired by the homes I 
have visited in the South. I loved how they 
used the courtyard as part of their every- 
day living." 

Lawson says Home- A- Rama allows her 
to express her own design tastes, but she 
typically designs interiors based on the 
preferences of each specific client. "I'm not 
trying to put my thumbprint on any proj- 
ect," she says. "After 27 years of experi- 
ence, you are able to read people and help 
them establish what style they are." 

Modern neutrals in a warm palette — 
shades of copper and light terra cotta — 
complement the traditional home, as do 
the soft lines of the furnishings. The main 
floor also features an angled staircase in 
the foyer, a coffered ceiling and custom 
built-ins in the library, the Jade appliances 
in the gourmet kitchen and the service 
porch off the laundry room. 

All four bedrooms are located on the 
second floor. The luxurious master suite 
features cathedral ceilings and an inti- 
mate sitting area. An unusual touch is the 
barrel-vault ceiling accented with rope 
lighting in the hallway, which leads to 
huge his-and-her closets. An aviation 
theme, complete with a bi-plane cock- 
pit/desk and a hot-air-balloon head- 
board, brightens the boy's room, while 
the girl's room resembles a walk in down- 
town Savannah, with hand-painted 
storefronts on the walls. 

The lower-level entertainment center 
features a raised floor and a 106-inch 
large-screen TV, while the third floor is a 
large, open space that may serve many 
purposes (or the family that purchases this 
magnificent home. 
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House #4 

Builder: Homes by Patrick J. O'Connor 

Designer: EHana Powell, Design Consultcuit, DeJa Vu Designer Showroom 



"I'm a small-volume custom builder, 
and I thoroughly enjoy building homes 
that are true to a classic architectural 
style — homes with classic lines and recog- 
nizable features," says Pat O'Connor, 
president of Homes by Patrick J. 
O'Connor, a custom-homebuilding firm in 
Carmel. "I really like the Mediterranean 
style because it's not a 'me too' style of 
home. You don't see them on every 
corner. This is just a warm, feel-good type 
of home." 

The 5,225-square-foot Italianate-style, 
two-story brick residence packs a maxi- 
mum design punch for its size, artfully 
combining the practical needs of modern 
families with the luxury of yesteryear. 

The house's elegant office features a 
two-stoiy bay window, wood paneling, a 
hand-painted circular recessed ceiling and 
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We do anything metal... from building elegant, 
ornamental designs to restoring the classics. 
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an ironwork chandelier. The room's mas- 
culine ambiance sets the stage for the 
home's dramatic great room, with its 20- 
foot coffered ceiling, oversized fireplace, 
distressed wood plank flooring and elegant 
French doors opening onto a fully land- 
scaped courtyard. 

"Seeing the plans for the Italianate 
inspired me to create a beautiful home, 
casually chic and elegant, as well as 'liv- 
able,'" says interior designer Diana 
Powell of Diana Powell Interiors. "This is 
definitely a home that transcends time. 
Upon entering, people will immediately 
feel at home. My mind's eye saw a young, 
professional, active family, enjoying all 
the amenities of spaces designed for 
everyday living. Ultimately there should 
be no place a homeowner would rather be 
than in the comfort and beauty of their 
own home." 

Powell selected rich, warm colors for 
the interior such as camel, black and red 
to complement the spaces' many textures 
and surfaces. Architectural details such 
as coffered or pyramid-shaped vaulted 
ceilings, elevated rooms and sitting areas 
beneath bay windows figure prominently 
in the master suite and three other 
upstairs bedrooms. 

The showstopper, however, is the main- 
floor guest suite/cabana, which has its own 
private bath and a porch that opens to the 
courtyard through French doors. The 
decor includes an ironwork chandelier and 
headboard. "It's really unique," says 
O'Connor. "You usually only see this fea- 
ture in homes in Florida. We tried to 
design the home with maximum flexibility 
and access to the courtyard." 

Three extra-large utility closets, one on 
each level of the home, are designed to be 
easily converted to an elevator. Other 
thoughtful features include custom- 
designed cherry cabinets and Sub-Zero 
and Wolf appliances in the kitchen, and a 
custom-designed buffet that graces the 
arched opening from the kitchen into the 
dining room. The lower level includes an 
entertainment/media area for casual 
entertaining or family gatherings. 

"What I enjoy is the emotional payoff at 
the end of the project," says O'Connor. "To 
look around and know 1 was partly 
responsible for creating something of some 
inherent worth and beauty that someone is 
going to be excited to live in." 
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House #5 inspired by Georgetown brownstones, 
Builder: Shamrock Custom Builders this 5,600-square-foot brick and stone 
Designer: Shamrock Custom Builders "city-house" reflects classic, clean lines. 

"My philosophy is to be sensitive to pro- 
portions, both in human terms as well as 
the scale of the building," says architec- 
tural designer Gary Nance of Nance 
Design. "It's not always necessary to do 
huge spaces. I also try to include classic 
details and traditionalism, but interpreted 
on a modern level." 

The formal areas of the home, including 
the music room and dining room, are 
located at the front of the house, while the 
kitchen and living areas are at the back. 
The music room is closed off by French 
doors, while the dining room's French 
doors lead to an outside balcony. 

Two of the home's more unique features 
center around the U-shaped kitchen with 
two freestanding islands: A huge walk- 
through pantry keeps the service/prep 
area out of view, and a large built-in 
breakfast booth ma.ximizes the space in 
the kitchen while providing a spot lor 
quick family meals. 

The two-story living room has 24-foot 
ceilings with built-in bookcases Hanking 
the marble and wood plank fireplace. The 
decor is sophisticated and stylized, with an 
urban Country French flair. The main- 
floor color palette features coral and gold, 
while the kitchen uses a more robust 
palette of coral, black, gold and greens. 



"Whenever I design a Home-A-Rama 
home, I create a fictitious family in my 
mind — and I imagine what their personal- 
ity might be like and what kinds of things 
they might like in the house," sa3's interior 
designer Wendy Prather of Shamrock 
Custom Builders. "I also carry that 
through with clients, because you are actu- 
ally building the design around how the 
family lives. You try to put their personal- 
ity in your design." 

The lower level has entertainment and 
game areas as well as a free-standing half- 
round bar with a granite top, and a geo- 
metric-pattern carpet in shades of black, 
chocolate brown and dark aqua green. 
The separate kid's study, with built-in 
computer desks for homework and 
Internet chatting, will appeal to families. 
"The lower level tends to be a bit more 
contemporary," says Prather. "We use 
black, red, charcoal, brown and a little bit 
of dark aqua green. It definitely has a very 
sophisticated urban leel." 

The second-level includes a wrap- 
around balcony, an intimate art niche with 
a limestone bench off the upper landing 
area, and the home's four bedrooms. The 
spa-like master bedroom is decorated in 
soothing colors ol spa green and cream. 

"Our philosophy centers around cus- 
tomer satisfaction — not just during the 
sale, but after the sale, to make sure that 
all aspects of the home are livable for each 
client," says Geiger. "We've been at this 
for 38 years. It is exciting to be part ol 
someone's dream and watch it unfold, 
knowing that you are an integral part of 
making it happen." 
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Rich woodland-brown Hardiplank and 
Arkansas fiel'dstone grace the facade of 
the Home-A-Rama home by Gradison 
Building Corp. The exterior also includes 
three dormers, a cupola and an ample 
front porch. The style is reminiscent of 
homes built in the 1900s, but there's noth- 
ing traditional about the interior layout. 

The entry of the approximately 4,700- 
square-foot home opens to a library/music 
room to the left and a great room to the 
right, with the kitchen separated from the 
latter by a breakfast bar. The entire space 
is spacious and open, making the interior 
perfect for entertaining. The dining 
room's abundance of windows provides a 
fantastic view of the common area, while 
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a screened porch off the dining room pres- 
ents another space for relaxation. The 
porches are made with flagstone to accent 
the stone used on the exterior. 

Two islands, a working island and a 
gathering island, are also featured in the 
kitchen area. The custom cabinets are sage 
green with wood trim. 

A gear room and "Mom's room" (com- 
mand-central for the home) are tucked out 
of sight to the left of the kitchen, but add to 
the interior's usefulness. "We look at our 
business as pure 'design and build,'" says 
Mark Gradison of Gradison Building 
Corp. "We really like to be involved in the 
design process, and we spend a lot of time 
on design and function. We like to pack a 
lot of quality into smaller homes and make 
them more function2d." 

Three of the home's four bedrooms, 
including the master suite, are located on 
the upper level. The spacious master bath 
includes a dome over the Jacuzzi that 
houses an elegant baby chandelier and 
rope lighting. The tray ceiling and dormer 
window in the master bedroom give it 
additional character. 

A sitting area/lounge is located at the 
top of the scissor staircase. A laundry 
room, bonus room and additional storage 
areas are also located on the upper level, 
while a staircase leads to the lower-level 
with its guest bedroom and bath. 

The home's decor artfully blends con- 
trcisting styles. Masculine elements, suck 
as the rich walnut-color wood used for the 
beams and hardwood floors, are counter- 
balanced by the curvier, lighter furnish- 
ings and a sage-green, butter-yellow and 
light-terra-cotta color palette. 

"My goal is to give clients a unique, yet 
timeless look — something that is lasting," 
says interior designer Nicole McDermid, 
affiliated with Sawy Decor. " I also want to 
create spaces for families that are aestheti- 
cally pleasing but also functional. I just 
think it is crucial that our homes be com- 
fortable and beautiful." 
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A complex roofline with deep pitches, 
multiple gables and a library tower make 
this traditional American Farmhouse a 
striking addition to the Home-A-Rama 
event at Stonegate. The exterior of the 
approximately 5,400-square-foot, five- 
bedroom home is fmished in a combination 
of brick and lap siding. 

"We were inspired to study this period 
of architecture and create a home that was 
historically correct — both inside and out- 
side," says builder Chris Petty of Petty 
Custom Homes. "The home has tremen- 
dous interest because of the roofline. It 
creates dramatic ceiling pitches and 
appealing little 'nooks and crannies' on the 
interior, which were typical of the period." 

One of the appealing "nooks" is the 
library tower, reachable by its own stair- 
case and designed to be a "gentleman's 
retreat." The second floor has four-and-a- 
half baths and four bedrooms. One bed- 
room, outfitted as an artist's studio/craft 
room, is adjacent to the children's study- 
loft. Relaxing, cool colors and spa-like 
amenities are used to make the main-floor 
mfister suite a relaxing haven. 

The trademark of a Petty Custom Home 
is elaborate trimwork: Extensive crown 
molding, raised paneling and wood beams 
frequently highlight the company's cre- 
ations. In this home, both the den and 



great room feature coffered ceilings and 
paneled walls. The kitchen's built-in appli- 
ances are hidden by cabinet-like fronts, 
while the custom island sports a prep sink. 
An open, wrap-around staircase in the 
center of the home connects the lower 
level to the second floor and is one of the 
house design's focal points. 

The most important design element 
used in the interior is color. A historical 
color palette — including tones of cream, 
red, "seastone" and green — was used for 
the interior. The landscaping is cdso care- 
fully designed: The yard features plants 
indigenous to Indiana that were common 
in small-town yards of the early 1900s. 

"Each home we design has its own 
unique character," says interior designer 
Pat Donovan of Donovan's Interiors, who 
worked with fellow designer Jeannie 
Bingham on the interior. "We are a pro- 
fessional design team, and delight in dif- 
ferent style homes and designs. Our goal 
with this Home-A-Rama home was to cre- 
ate a family lifestyle home that reflects a 
casual elegance." 

The philosophy behind Petty Custom 
Homes is also steeped in tradition. "My 
philosophy for Petty Custom Homes is 
simple: be honest, straightforward, trust- 
worthy and ethical," says Petty. "We stand 
behind our work." 
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This two-story French-style home, out- 
fitted in white brick with wrought-iron 
accents, has a distinctly spacious Tuscan 
feel; including its covered entry and back 
porch, the home's residents enjoy more 
than 5,000 square feet of living space. 

Several convenient built-in features will 
make the homeowners' lives more effi- 
cient, such as the built-in vacuum system, 
garage built-ins, two dryers in the laundry 
room, a walk-out attic and a master-suite 
coffee bar. 

Sedona Custom Homes' operating phi- 
losophy is based on personal attention to 
the client: Homebuyers work directly with 
Sedona's president Debbie Pittard on a 
residence that suits their wants and needs. 
Though the firm has plenty of experience 
on the Indy building scene, Pittard hasn't 
worked on a Home-A-Rama event for sev- 
eral years. "I decided we were going to 
participate this year because I have built 
other homes in Stonegate and I think it is 



House #8 

Builder: Sedona Custom Homes 
Designer: Lxjve Furniture and Design Gallery 
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going to be a very good neighborhood," 
she says. "We also wanted to showcase our 
creativity, skills and workmanship." 

The two-story den to the right of the 
entry is one of the main focal points of the 
home. Pittard recycled a piece of Indy his- 
tory — the seven-foot-diameter stained- 
glass medallion from the old T.G.I. 
Friday's at Keystone at the Crossing — to 
create the room's stunning glass celling. 

Large plank cherry-finished hardwood 
floors add character to the rooms on the 
first floor. "Beautiful cherry wood floors 
paired with off-white trim, uniquely 
stained built-in cabinets and the iron stair- 
case are the builder's signature," says inte- 
rior designer Cheryl Evans of Love 
Furniture cuid Design Gallery. 

The warm terra-cotta glaze on the walls 
of the spacious dining room to the left of 
the entry is a nice backdrop for the room's 
deep rich brown furnishings and built-in 
cabinetry. An arched passageway leading 
to the butler's pantry is embellished with 
decorative floral motifs to evoke a timeless 
Old- World ceisual elegance. 

"A Tuscan look was accomplished by a 
confident combination of brilliant color, 
decorative effects and placement of furni- 
ture," says Beth White, another Love 
Furniture designer who worked on the 
home. "Caribbean teal, Georgian btnck 
and Jackson tan are just a few of the bril- 
liant hues the designers used to achieve 
the overall theme of the home. We wanted 
to accomplish a simple style of living, rich 
in Old World traditions and respect for 
the past that is flexible enough for today's 
active adults and young children." 

A fireplace, with a limestone hearth <uid 
surround, and black built-in bookcases set 
the tone for the great room, one of the 
most flexible rooms in the home. A French 
window creates separation between the 
kitchen and the great room, while retain- 
ing an open feel. 

The home has five bedrooms: four, 
including the master suite, on the second 
level, and one on the lower level. The 
lower level also includes a rustic, multi- 
color stained floor done in a fi-esco style. 
"Every room has flair function and pur- 
pose just right for today's active lifestyle," 
White says. • 
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Stonegate's architecture 
is a walk through Indiana history. 



by Lynnell Nixon-Knight 
photography by E. Anthony Valainis 




If you take a look at the back of the common 
nickel, you'll see a rendering of one of the most 
famous houses in America: Thomas Jerterson's 
Monticello. Jefferson, renowned almost as 
much for his architectural sa\'vy as his presi- 
dential skills, started building the house in 
1770, but its style defies easy categorization. 
While its look has hints of Colonial, the overall 
influence is Neoclassical. 

Colonial? Neoclassical? For those of us who 
didn't take art or drafting classes in school, 
what do those terms mean? 

Architectural terms may convey a great deal 
to a real-estate agent or a homebuilder, but if 
your expertise is not in the area of bricks and 
mortar, you may not know the difference 
between Cape Cod and a crepe suzette. 

In any Indiana town, you're likely to see 
home designs ranging across the spectrum. 
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Famed architect Henry Greene once summed up 
Craftsman style: "The idea was to eliminate everything 
unnecessary, to make the whole as direct and simple as 
possible, but always with the beautiful in mind as the 
first goal." The dining room in the Phil Myers Custom 
Homes/Savvy Decor 2004 Home-A-Rama home reflects 
the understated design of the early 20th-century style. 
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from Georgian to Arts & Crafts to English 
Tudor to Federal. The site of the first 2005 
Home-A-Rama, Stonegate of Zionsville, is 
designed to replicate a typical Hoosier 
burg from the early-to-mid 20th century. 
Builders there are constructing homes of 
myriad styles to instantly provide the var- 
iegated look of a real town, replete with a 
village square boasting quaint storefronts 
and a four-star elementary school. The 
home tour showcases this design variety, 
as well as the ability of builders to use 
modern materials and technology in his- 
torically flavored £u-chltecture. 

Segmented into neighborhoods, the 
Stonegate development nests home styles 
into areas where they will complement one 
another. While a typical Indiana town 
might not reflect this level of planning, the 
effect is one of studied elegance — a long 
way away from the typical modem hous- 
ing development. 

In Stonegate's English Village, for 
example, you'll see an enclave o( English 
Tudor and Arts & Crafts homes. The 
Tudor style was especially popular in 
America during the 1920s and 30s, charac- 
terized by half-timbered bay windows and 
upper floors as well as steeply pitched 
cross gables with brick or stone walls. The 
Tudor homes in Stonegate are a revival 
Style, with light stucco wall surfaces, dark 
half-timbering and arched entrances. A 
distinctive feature of the houses are their 
leaded-glass windows — often sporting dia- 
mond-shaped panes. 

The Arts and Crafts style, also known as 
the Craftsman style, dates from the late 
19th-centuiy in England. It originally took 
root in America as a cultural backlash 
against the lavish formality of the 
Victorian period. A typical Craftsman 
bungalow is one to one-and-a-half stories 
tall, with a long sloping roof line and a 
wide front porch. Inside, beamed ceilings, 
oak wainscoting and built-in bufTets are 
^^ical adornments, and the main wood- 
work is generally simple, heavy and dark. 
This style of home is typically thought to 
have been architectures first step toward 
the modem ranch home because of its 
emphasis on horizontal spaces and its mid- 
dle-class philosophy. (The style was suited 
as much to small bungalows as it was to 
larger houses, and it also did away with 
servants' quarters.). Stonegate developers 
have emphasized the wood aesthetics of 
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The kitchen In Phil Myers Custom Homes/Sawy Decor's 2004 
Home-A-Rama home reflects a number of features typical of 
Craftsman style, from the plethora of built-ins to the elaborate 
inlays and the muntins on the doors and windows. "The play 
of wood is a very key element," says homebuilder Susy 
Komenda-Myers, who custom-designed the kitchen's cabinetry 
to reflect the home's Mission theme. 
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these homes with carefiil attention to con- 
struction of built-in furniture, stairways, 
windows and doorways. The effect is nat- 
ural, warm and "Hveable." 

Stonegate's "Cottage " area also has a 
mix of English Tudor and Arts & Crafts 
style homes, as well as Cape Cods and 
Colonials. Cape Cods were among the 
first houses built in the U.S., beginning in 
the 17th century; as befits their name, the 
shingle-sided, one-story cottages (origi- 
nally' with no dormers) started in the New 
England area. The original Cape Cod 
homes were relatively free of decoration, 
though over the years style concerns 
resulted in elaborations. Some 20th-cen- 
tur\' updates include more steeply pitched, 
gabled roots with a facade covered by 
clapboard siding or brick. Windows are 
multi-paned and double-hung, with shut- 
ters on the lower level and matching dorm- 
ers protruding from the roof. 

Colonial and Georgian homes are 
revivals of 18th-century colonial architec- 
ture, employing rectangular shapes, 
columns and gambrel roofs. Their numer- 
ous windows are generally symmetrical, 
double-hung, multi-paned and shuttered. 
Common details include an elegant central 
hallway and elaborate cornices (prominent 
moldings). The Stonegate homes also 
include palladium windows, quoins or 
wedges at wall comers, garlands, heavy 
dentils (think molding with little blocks 
resembling teeth), pedimented or crowned 
dormers, and classical columns or pilasters 
(a shallow rectangular projection that 
thinks it's a column). 

Though style is a prominent concern in 
Stonegate's homes, it is not necessarily 
attained at the expense of homeowner 
convenience and energy efficiency. 
Windows in the show homes, for example, 
follow the nationwide trend toward easier 
maintenance. Many employ muntins 
encased between glass to give the appear- 
ance of multi-paned windows without the 
cleaning and replacement issues. Other 
window styles feature an exterior grille 
that can be removed for washing. 

Actual divided window grilles, while 
clearly more difficult to clean, definitely 
look more authentic. "Because Stonegate 
is a high-end development, we're seeing a 
lot of true divided light custom grilles, " 
says Raleigh Boreen, district manager for 
Andersen Windows. "It gives that authen- 
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tic look, an Old-World look versus the 
grilles inside the glass. " 

Still, there's a place where modern tech- 
nology dovetails with Old-World style to 
give homeowners the best ot both worlds: 
New divided-light wintlows use one solid 
piece oF glass with a physical grille made of 
wood, aluminum or composite permanent- 
ly fixed to the outside ol the window. "It 
looks like tiny panes ol glass, although it's 
just one pane, " says Boreen. "II each pane 
was an individual tiny window, like the^' 
used to be, there's so much edge material 
creating that window that the insulating 
value would be very poor. " 

iWost modern home windows are clou- 
ble-paned, with the space betvveen con- 
taining air or argon gas. Argon is denser 
than air. and is therefore tougher lor heat 
or cold to pass through. It's also quite safe 
and found in common items around the 
house such as light bulbs. "Argon raises 
the insulating value ol a window by one 
lull R (resistance) value," sa^'s Boreen. 
"With argon you've got something that 
will reflect the heat back into the house. " 

Even our country's National Archives 
use argon in the $5 million glass cases 



which now house the fragile Declaration 
ol Independence and U.S. Constitution 
(documents formerly stored under normal 
glass — in direct sunlight — for more than 
35 years). 

Another common glass treatment is a 
low-E (emissivity) coating. "It helps your 
home lor heating in the winter lime and 
reflects the heat back outside in the sum- 
mer time, kind of like a two-way mirror, 
yet the windows are clear, " says Boreen. 
"It also cuts down on a lot of the ultra- 
violet light which slows down lading. It 
doesn't stop completely, but it definitely 
slows it down. " 

There are dozens ol types ol low-E 
coatings, var\'ing mainly by the metal used 
to make the coating. "We use silver," says 
Boreen. "Some people use tin or copper. 
Their windows will sometimes have a 
slight color cast to them, but it's micro- 
scopically thin." 

Sometimes these coalings are poured 
into the glass, and other limes they're 
installed with the sputter method, which is 
like sandblasting the glass. "The glass is 
electrically charged positive and the coal- 
ing is negative," says Boreen. "1 think this 
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The exterior of the 2004 Home-A-Rama "Best Curb Appeal" award- 
winner by Phil Myers Custom Homes and Savvy Decor reflects many 
aspects common in the classic Craftsman-style home, such as a low- 
pitched roof, wide eaves, a stone chimney and exposed roof rafters. 




is a better way because you always have 
the same thickness, and it's always per- 
fectly applied. The other method you can't 
control quite as well, although it is less 
expensive to manufacture." 

Well-insulated windows are more of a 
necessity in architectural styles that pro- 
vide for lots of natural light, such as 
Italianate with its tall, narrow, slightly 
arched windows. This style was predomi- 
nant in the Midwest, including Indiana, 
between 1850 and 1880, as well as on the 
E^st Coast and in the San Francisco area. 
Although square in shape, these homes 
often include ornate details such as sym- 
metrical front bay windows under arched 
hoods, small chimneys set at irregular 
intervals and a low-pitched roof supported 
by brackets. Often there is also a distinc- 
tive cupola (a small structure or belfry for 
the roof). 

The Federal style also features large 
multi-paned windows in a flat, undeco- 
rated wall surface of brick or weather- 
board. Popular on the East Coast, Federal 
architecture has roots in the late 1700s, 
and came along at a time when interest in 



classical Greek and Roman culture was 
reviving. Builders of the period took a 
basic Georgian Colonial house plan and 
added swags, garlands, elliptical windows 
and other decorative details such as an 
arched fanlight above and narrow side- 
lights on either side of the front door. 
Federal-stj'le homes at Stonegate may also 
feature slender columns supporting a 
semicircular entablature (horizontal 
moldings or bands) over the entry, which 
lends an undeniably classical tone. 

Designer Tina Harbin of John Kirk 
Furniture Galleries worked on the interior 
of the brownstone Federal-style home by 
Will Wright Building Corp. While appre- 
ciative of the house's distinctly historic fla- 
vor, she wanted to decorate the interior 
without compromising the convenience of 
the inhabitants. "I wanted to make sure the 
home is comfortable but sophisticated, 
with Old- World style," says Harbin. "My 
approach was not to stick exclusively with 
the period, but be a little more eclectic and 
give a European feel: comfortable and con- 
ducive to sitting around and playing 
Monopoly, or just visiting." 
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Craftsman style doesn't have to be dark or 
restrained — the girl's bedroom in the 
Phil Myers Custom Homes/Sawy Decor 
home combines design touches, 
such as the muntins in the windows, 
with bright colors and mod textures for 
a hip, fun girl's retreat. 



To accomplish this, she used ftirniture 
pieces from more than 25 different manu- 
facturers. In the main hearth room, 
instead of going with more stufiy Federal- 
style wing chairs, she elected to go with 
roll-back leather club chairs that are more 
comfortable. The sofa she selected is very 
deep-seated. "You just want to curl up 
your legs and read a book in it," Harbin 
says with a chuckle. 

The music room/parlor offered a place 
to feature lurniture more tailored to the 
home's historic period. "The pieces have a 
little stiffer feel or sit to them, but comfort 
was not entirely neglected," she says. The 
cherry flooring throughout the house 
reflects the period of the Federal brown- 
stone, but provides the convenience of 
modern floorings. 

The same balance of style and comfort 
applies to the kitchen's design. Harbin 
elected not to use granite countertops, 



which would lend a more contemprarary 
look to the space, and instead uses a hard 
composite surface that is beautiful and 
very user-friendly. The cabinetry is a 
deeper cherry tone with a hand-rubbed 
fmish — very aged and conducive to the 
period style. "It's easier to do this now 
than it was 1 5 years ago, when the choices 
weren't as varied," says Harbin. 

In the dining room, the walls are faux- 
(inished with a very traditional Federal- 
style stripe, and then overglazed to give an 
"aged wallpaper" feel using copper, gold, 
silver and nickel metallic tones. "That 
brings in this century," she says. "The 
stripes are an age-old idea, but the mixed 
metal colors are contemporary." 

The bedrooms on the upper stoty 
reflect modern living with an office nook 
in the master bedroom, natural photogra- 
phy art and creative themes in the kids' 
bedrooms. "Basically I was concerned 
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The kitchen in the home by Steven M. Hoss Builder and 
Kittle's Studio won "Best Kitchen honors" in the 2004 Home- 
A-Rama event. From the 16-inch turned black posts on the 
kitchen island to the tumbled-marble backsplash, the kitchen 
takes inspiration from the Arts and Crafts style, but applies it 

with a contemporary twist. 



i 



84 JUNE 2005 



HOME-A-RAMA SPECIAL ADVERTISING SUPPLEME 



with providing an updated, comfortable 
interior that has classic overtones to match 
the architecture, " says Harbin. 

The same is true of another Home-A- 
Rama featured home, a French-Provincial 
model with distinctly modern updates. 
French Provincial— style homes are olten 
square with steeply pitched roofs and 
brick, stone or stucco siding with details in 
copper or slate. Rectangular doors are set 
in arched openings, and windows and 
chimneys are traditionally symmetrically 
balanced. Formal accoutrements include 
balcony and porch balustrades (legs or 
spindles), double French windows with 
shutters and second-story windows with 
curved tops that frequently protrude 
through the cornice. These elegant meas- 
ures give the design a rural manor-home 
feel was popular with French nobles dur- 
ing the mid 1600s. It was revived in the 
1920s, and has recently enjoyed another 
revival in upscale home architecture. 

The French Provincial Stonegate home 
by Shamrock Custom Builders is faithful 
to the style on the exterior but decidedly 
more sophisticated on the inside. Kevin 
Kirk, a designer with Drexel Interiors, 



points to the kitchen as a prime example. 
"Design-wise, it's not what you'd consider 
a continuous-flow kitchen," he says. "It's 
more broken up into work stations. That 
was a deliberate choice that really' comple- 
ments the design of the floor plan." 

To help create the kitchen's European 
Country feel, the builders included design 
elements such as an island and peninsula 
that look more like freestanding pieces of 
furniture. A storage wall in the kitchen has 
a stacked-wall-cabinet look with seeded- 
glass at its top. The room's colors are 
maple with a medium stain and dark glaze, 
while the island and adjoining butler's 
pantry are in a distressed black on wide 
headboard planking. "This kitchen was 
not like any I've worked on before," says 
Kirk. "It is a very unique space." 

The basement's wet bar is completely 
contemporary — like something you might 
see in Abercrombie & F'itch, according to 
Kirk. To create its look, the entire lower 
level was tiled with a porcelain line called 
Color Blox. "This tile uses individual col- 
ors which lean toward earth tones," says 
Jesse Tremain, owner of Tremain Tile. 
"There are four distinctive colors in this 
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Bedrock Builders and DJ Interiors, using furniture from 
Bedroom One, won "Best Master Bedroom Suite" for the 
South Floridian-style suite in their 2004 Home-A-Rama 
home. "You can't just transplant a Florida house here and 
expect it to fit in," says homebuilder Steve Ball. "We 
mixed South Florida with central Indiana to make it work in 
this area." The keys to Floridian style are light and space — 
both of which are plentiful in the master bedroom, above, 
as well as the master bath, right 
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The hearth room of the Steven M. Hoss 
Builder/Kittle's Studio 2004 Home-A-Rama 
home employs leather, stone and even 
houndstooth-checked fabric to lend casual 
character to a comfortable gathering space. 




pattern, and the overall effect is a more 
masculine look." 

The tile in the master bath is a new 
Italian tile manufactured with an environ- 

mental-triendlv philosophy. "You usually 
think ol limestone and natural materials, 
hut these arc porcelain tiles with a natural 
look, anil made with recycled waters," 
Tremain contmues. "People like porcelain 
because it is imper\ ious to bacteria, mold, 
germs, etc. When it's clean, it's clean. 
Some porous tiles may breed bacteria." 

While porcelain's record lor cleanliness 
may be impeccable, Trcmain's not ready to 
throw the baby out with the recycled bath- 
water. "I still like limestone myself," he 



says. "It's more porous but it can be sealed, 
and most new penetrating sealers can last 
up to 1 0 years. " He adds that when manu- 
facturers make tiles, they generally make 
them look like something else — and that, 
more often than not, is limestone. 

For llooring heavy tralVic areas, porce- 
lain may be more durable, but the cost of 
high-end porcelam tile is rising beyond the 
limestone level. "It's equal in price, it not 
more," says Tremain. "But you do have 
more control if you want a mosaic." 

Tile floors' main competitor, hardwood 
floors, may be more period-correct and 
less costly to install, but are definitely 
more labor-intensive in the long run. "You 
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don't need an underlay system with Kard- 
wood, but you do with tile if you're going 
to install it properly," he says. Improper 
tile-flooring installation leads to failure; if 
the sub-floor expands or contracts and 
cracks, the flaw extends all the way 
through the tile or tile joint. But it's all 
about how the tile is laid, and Tremain 
goes so far as to declare that good tile 
installation should never fail. 

Craftsmanship aside, tile is not an issue 
with a more traditional home featured in 
the 2005 Home-A-Rama. Don Dragoo, a 
lighting designer with Indiana Lighting, 
has worked extensively with the Ughting 
in the Petty Custom Homes' late- 19th- 
century American-farmhouse-style home. 
"The property this building is on was orig- 
inally a farming area, and we wanted to 
create a tum-of-the-centuiy farmhouse 
feel," he says. 

To accomplish the look he used darker 
metals and straighter pieces in not only the 
lighting but also the other details such as 
plumbing pipes and hinges. The finishes 
feature a rubbed bronze as opposed to a 
satin nickel or painted wrought-iron. 
"This oil-rubbed bronze is one of the hot 



new finishes," says Dragoo. "It's a reddish 
brown with deep rich coloration. It's got a 
lot of character. 

"The builder did a lot of research on 
that time," he continues. "She read thesis 
papers from doctoral candidates — one 
from a gentleman whose thesis was exclu- 
sively about that rime period, and wfis 
written in the mid to late '^Os at Princeton. 
She took that and translated it into a lot of 
authentic details for the house." 

One element Dragoo wanted to update 
was the house's Ughting design. For exam- 
ple, while the great room can get by with 
only a few floor and table lamps to supple- 
ment two large center chandeliers, the 
kitchen needed specialized illumination 
for its working spaces. Decades ago, read- 
ing and stud3ang was done mostly in easy 
chairs and desks, so reading lamps were 
necessities. Today, people read, watch TV 
and study in a number of places, making 
lighting a more complex issue. 

For homeowners interested in design, 
Stonegate provides an excellent opportu- 
nity to glean ufxiated ideas for period-style 
architecture. Thomas Jefferson himself 
might even learn a thing or two. • 



Although he pioneered 
the use of octagonal 
rooms to optimize 
candles' lighting output, 
Thomas Jefferson 
himself might even learn 
a new thing or two. 
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The Ronald McDonald House is a home-away- 
from-honne for fannilies with hospitalized children. 

by Marshall Z, Howell 
photography by E. Anthony Valainis 




The 2005 Builders Association of Greater Indianapolis' Home-A- 
Rama is more than a showcase for the latest trends in residential 
design, landscaping and decorating. The proceeds from the event go to 
the Ronald McDonald House of Indiana, supporting its mission to 
provide a sanctuary for families with children undergoing treatment at 
local hospitals. 

Though its ser\'ices seem straightforward enough, the Ronald 
McDonald House's value is best viewed through the eyes of the fami- 
lies who've used it. Rick and Mar\' Giesei, for example, came to Riley 
Hospital for Children after their seven-month old son Will was diag- 
nosed with acute lymphocytic leukemia. Will suffered a life-threaten- 
mg mfection while undergoing aggressive chemotherapy, which forced 
him to stay in the hospital for eight straight weeks. His parents, refus- 
ing to leave his side, slept in Riley's waiting room for a few nights 
before they discovered the RMD House. 

The Ronald McDonald House's calm atmosphere was a blessing to 
the Giesels. "Just being in the hospital was incredibly taxing, " says 
Mary. "It was so nice just to have a place to lay your head and actually 
get some rest. " Will was hospitalized right before the holidays, and 
Mary appreciated the Christmas decorations throughout the House 
that contrasted sharply with the utilitarian halls and rooms of the hos- 
pital. Though its ser\'ices range from the seasonal to the mundane, the 
RMD House maintams a single goal in all its work: alleviating the day- 
to-day stress for families v\ath ill or injured children. 
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Because it's more than 

"JUST" a garage... 




riTifani'tfaimflifli 

2004 Home-A-Rama 
2004 Village of WestClay 
Builder Designer Show Home 2004 




COMPLETE GARAGE DESIGN 

• Epoxy / polyurethane 
floor coating systems 

• Garage cabinetry of unequaled 
quality and design 

• Infinitely versatile organizer 
systems 

• Free Consultations 



( 

PremierGarage' 

of Indy 

Independantly Owned Dealer 

(317) 842-4272 

www.PremierGarage.com 
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"Just being in the 
hospital was incredible) 
taxing," says Martj. 
"It was so nicejust to 
have a place to laij 
Ljour bead and actuality 
get some nsst." 




Built in 1982. the Ronald McDonald 
House of Indiana has 46 guest rooms and 
six apartments that can accommodate up 
to 52 families per night. Along with the 
individual rooms, the House has several 
common areas that provide a home-away- 
from-home lor families, including play 
zones for siblings of hospitalized kids. The 
Giesels were amazed at how the simplest 
things — like having access to a laundry 
room and a kitchen with a pantry — helped 
to calm their disrupted daily routine dur- 
ing Will's hospitalization. 

The ser\'ices ol the House are provided 
to families with children at any 
Indianapolis hospital. Last year, the 
House's residents came from all over, 
including 84 Indiana counties, 18 other 
states and five foreign countries. Families 
staying at the House are asked to donate 
$10 a night to cover basic costs (though 
the fee doesn't approach the $68 it takes 
to board just one family for the night). If 
a family cannot afford the contribution, 
they will not be turned away — any cost 
difference is made up by financial support 
from more than 4,000 individuals, corpo- 
rations and foundations. Indy's facility is 
one of more than 240 other RMD Houses 
located in 25 countries around the world. 

The liMD House of Indiana served 
1,092 families last year alone, maintaining 
a 98 percent occupancy level throughout 
2004. Although the average length that 
families stay is around 14 nights, one fam- 
ily lived in the RMD House for 358 days. 
In every case, the House is a lifesaving 
alternative to costly hotels or the awkward 
sleeping conditions of a waiting room. 

Mary relished the escape from the fren- 
zied hospital environment she and Rick 
found at the RMD House during their 
son's stay. "People were always coming 
and going; we just couldn't sleep," she 



says. In some cases, however, even the 
close proximity of the RMD House to 
Riley Hospital can be too far for families 
with children in critical condition. For 
this reason, the RAID House collaborated 
with Riley to open an expansion inside the 
walls of the hospital in March of 2004. 

Riley chose to partner with the House 
when the hospital was looking for ways to 
increase its family-centered care. Riley 
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Designer Floors 
of Indiana 

Quality Initallalion Since 1972 

6319E. USHWY. 36 • AVON 

(317) 272-TILE (8453) 
Open Mon. - Fri. 9-5, Sat. 10-2 



NOW AVAILABLE 

Mohawk Carpet 
Vinyl • Wood • Tile 




Decorarive 


Window 


Fabrics 


Treatments 


Trims and 


Upholstery 


Accessories 


Slipcovers 


Custom Bedding 


Tablecloths 


IK) &.RANGEL 


INE, Carmi: 1 


MiiN.. Wi.ix, Km.: lO-r»;'ri 

317-S4S- 


.Tlir.: iO'7; 10-5 

1S64 




Since 1983 



Proud to be a 



2005 HOME SHOW 
PARTICIPANT 



CONGRATULATIONS 
to all the builders! 



When it has to be 
Mirror or Glass... 

31 7.843.1 204 Fax 31 7.843.8335 




Rugs By Design 

210 W, CarmelDr. 
Carmeu in 46032 
fSI?) 815-3867 

Designer Rugs <S> Moderate Prices 




Custom Rugs 
Oriental 
contemporar-y 
Transitional 
Floral 
Pesigner 
Flooring 

HOURS: 

TVE. - Sat. Lootidatthe 

10-5 Corn EH OF TH E MoNON 

Al» By Aprr. Twii and CAHMa Dn 




Creaiiry aumf u'l'i'iin^ iniaiors in 




Elegance by 
317-440-2227 

llIK i:. CARMtL URtVK - CAKMEI.. IN 't6033 
27 YtARS t.M'I.KItNCt IN INTKKIOK DISKIN 




LET US DESIGN YOUR PROJECT 
WITH OUR CUSTOM SHOWERS 
AND MIRRORS 



SUBURBAN GLASS SERVICE. INC. 

(317) 535-5747 

1-800-881-9673 
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Broad Ripple • Fishers • Avon • Greenwood 
www. ReeseKitchens.com 
3 17-253-1569 




Blice Edwards Studios 

Masters of Illusion 

Decorative Artist of the 1995. 1996 and ^ooS 
Indianapolis Monthly Dream Home 
31-3. 259. 4308 • email: bo/jarttf' ai)l.( oni • Bv appointment only 
www.blifeedwardsstiidios.com 



wanted to create a family resource cen- 
ter that would include a respite compo- 
nent, and this decision led to a new 
branch facility for the RMD House that 
includes six new guest rooms. The new 
facility also offers a day-use area that is 
available to all families with in-patients 
at Riley — even those who do not need 
overnight accommodations. 

Between March and December of 
2004 the expansion supplied 433 families 
with overnight housing, and provided 
day services for 1 ,380 more. The day-use 
area includes a living room with a televi- 
sion, a kitchen with a stocked pantry, 
and a laundry area — providing much 
needed basic services at families' times of 
need. Like the main RMD House of 
Indiana, the day-use area provides the 
crucial benefit of companionship for 
families with hospitalized kids. Parents 
who are in similar circumstances can be 
together and draw strength from one 
another in the retreat spaces. 

The Giesels understand just how 
important it is to have supportive peo- 
ple around for those enduring a child's 
stay in the hospital. Although their son 
Will eventually lost his battle with 
leukemia, they chose to remain involved 
with the RMD House. Rick is now 
serving on the board that manages the 
House, and Mary often takes time out 
from taking care of their two small chil- 
dren to volunteer. 

The House employs only 1 1 full-time 
staffers, so the facility relies heavily on 
more than 300 volunteers to maintain 
daily operations. E^ch guest-services 
volunteer works one three-hour shift 
every other week, performing duties 
ranging from stocking pantries to check- 
ing families in and out of their rooms. 

The Giesels have gotten their Bible 
study involved with preparing home- 
cooked meals lor lamilies needing a 
reprieve from the hospital's cafeteria. 
"People need a taste ol home," Mary 
says. She is especially sympathetic for 
parents whose child dies in the hospital. 
"I go in as a servant to help them in any 
way I can," she explains. "Sometimes a 
pot of fresh coffee can go a long way." 

For more information about the 
Ronald McDonald House of Indiana, or 
to volunteer, call 317-269-2247 or visit 
www.rmh-indiana.org. • 
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Why do we have this 



cravinp' 



for beauty ? 



It would have been simpler — and the rugs just as useful — to leave the wool undyed. 
To weave solid colors, or simple stripes. 
But since the beginning, handmade carpets have been adorned with clouds and 
hunting scenes, ladders, medallions, niches for prayer. Whj bother? 
What makes us human? 
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Home-A-Rama Exhibitors 

at Stonegate in Zionsvill^ 



Abda, Inc. Custom Window H. H. Gregg Commercial Perma Pools 

Fashions Division 517-788-995b 

317-275-85H3 317-8-18-8644 

Pools of Fun 

ADT Security Services Gutter Covers 3 , 7.839.33 1 1 

317-570-5530 76d-742-42-<0 



AmCoat Technologies, Inc. "°°Pl^"^ \f^c^'^ 

317-578-7490 ^l/-496-4326 



Recreation Unlimited 

317-773-3545 



Hoosier Permanent Charles Saylor. General 

Americrawl Coatings Contractors, Inc. 

317-788-1676 317-831-7151 



Aqua Systems 

317-272-3000 



Indianapolis Monthly 

317-237-9288 



Sho Pro of Indiana, Inc. 

317-375-7500 



Calvin Landscape 

317-247-6316 



Certa Pro Painters 

317-774-1538 

Custom Cast Stone 

317-896-1700 

Digital Homeworks 

317-340-6771 

Direct Buy of Indianapolis 

317-472-9800 

Drexel Interiors 

317-545-2174 



Edgewood Building Supply 

317-846-6060 



Four Seasons Sunrooms 

317-283-8522 

Git VacuFlo 

317-881-1540 

Guardian Protection 

317-534-1906 



Indianapolis Star 

317.4^4.7298 



Kinetico Quality Water 
Systems 

317-542-8888 

Liberty Financial Services, 
LLC 

317-570-8877 



L P Building Products 

517-894-1446 



Lumbermen's 

517-392-4145 

Marijane's Designer 
Portraits 

317-291-6654 

Outdoor Escapes 

517-845-1590 

Out of Sight Screen Co.. 
Inc. 

317-430-1705 



Owens Corning Basement 
Finishing Systems 

517-876-7942 



Signature Window 
Fashions 
and Interiors 

317-585-8850 

Solar Concepts 

317-355-5100 

Standard Federal Bank 

517-844-5400 

Stonegate 

317-873-2299 

Stone Center of Indiana 

517-849-9100 

Stratus Audio/Video 

317-484-0000 

Sun Trust Mortgage, Inc. 

517-571-802H 

T C Meyer & Co.. Inc. 

517-598-1171 

Water Furnace 

317-557-8454 
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NEWLY OPENED HHGREGG FINE LINES IS THRILLED TO BE FEATURED IN FOUR 
OF THIS YEAR'S HOME-A-RAMA HOMES. 

HHGREGG FINE LINES COMMENDS THESE BUILDERS FOR THEIR EXTRAORDINARY 

ATTENTION TO DETAIL, UNIQUE HOME DESIGNS, AND HIGH QUALITY 
CONSTRUCTION SEE EXAMPLES OF TODAY'S UPSCALE APPLIANCES AND 
ELECTRONICS IN A TRUE HOME SETTING i IT'S THE NEXT BEST THING TO SEEING 
THEM IN YOUR OWN HOME. 



SPECIAL THANKS TO 



' CUSTOM HOMES 



Lallimcr 



CUATOH nOHIl 




MATTSON 

CUSTOM HOMES 



EXTRAORDINARY APPLIANCES FOR THE HEART OF YOUR HOME. 



hhgregg 

FINE Lines 



4161 EAST 96TH STREET 888-877-FINE HHGREGGFINELINES.COM 



Introducing 
Natural Beauty 
at Stonegate. 




Featuring: 

Ltrgf /'ni'dte Wooded Lots 
Convenient Shopping & Dining 
Spectacular l-loorplam 
Quality Ciafisrnamhip 
Distinctive Style 






Stonegate 

7632 The Commons - Lot One Thirt>'-Nine 
4 Bedrooms ♦ i.S Ballis ♦ CiifTcc Terrace 

$640,000 



In another time, before mass produaion changed expectations, craftsmanship 
was an art. The devotion of real artisans honing their individual skill made them 
masters. Today, it is gratifying to know that there are some genuine craftsmen 
still around -journeymen who take pride in their work 
and settle for nothing less than the very best. For over 20 
years RDJ Custom Homes has utilized the talent of these 
master craftsmen. The quality of real craftsmanship is 
apparent when you take the time to seek it out. We invite 
you to see the difference. Call to schedule your personal tour 
of our fine gallery of RDJ Custom Homes. S9(i- 1(100 



o 

RDJ 

CUSTOM 

HOMES 



Ointiel 



NoblesviUe 



Westfietd 1 



Zionsville 



On Your hind 



rdjcuslonihonies. com 




Currently serving these 
FINE VENUES: 

TK^ Fountains 
502 East Carmcl Drive • Carmcl, IN 46032 • 317-566-3400 

liiJy'> newest Ivmquct tacility u <i mult i -purpose facilitY. |x-rtect tor 
iny occasion including wedding receptions, annivcrs-iries, birthdays 
and corporate events. Abo, it ts fitted with state of the art 
computer tcchnoIog>'. 

The Murat Centre 

520 N. New Jersey • Indianapolis, IN 46204 • 317-615-1500 

Located in the historic Murat Shrinc in downtown Indianapvilis. the 
facihty IS a unique and beautiful venue that has recently been added 
to the National Register of Historic Places. 

The Qrand Hall, Conference Center and 
Illinois Street Ballroom at Union Station 

123 West Louisiana Street • Indianapolis. IN 46225 
317-615-1500 

Americas hrst 'Union Station.' i>ffers m^my features to fit many 
functions. Available are pnvate dining rtxims and a va.st reception 
area. The conference center offers 17,000 >quare feet of meeting 
and exhibit space. 

Indiana Roof Ballroom 

110 West Washinjiton Street • Indianapolis. IN 46204 
317-236-1870 

The Indiana Kot-it Ballrium b kxated in downtoun Indianapolis. Id 
unique ambiance and reputatum tor ftrw dining attracts such futKtions 
as corporate events, receptions, >eminar^i. citnccrts and convcntiom. 

Crystal at the Riverwalk 

6729 Westfieid Blvd. • Indianapolis. IN 46220 • 317-251'2626 
Located near Broadripple Village, Crystal at the Riverwalk is the 
perfect setting for any occasion including wedding receptions, 
anniversaries, binhjays and corporate events. 

Indianapclis Zoo 

1200 West Washington St. • Indianapolis, IN 46222 
317488-5555 

Located just West of downtown Indianapolis, the Indianapolis Zoo 
oflcrs a wide range of options for your event. 

Indiana Downs 

4200 N, Michigan RA • ShelbyviUe. IN 46176 • 317-421-0000 

Indiana Downs is the areas newest horse park, featuring both 
harness and thorou^bred racing. When the hor^ aren't racing, 
this newly corutructed facility is an ideal venue for a variety of 
unique catering events. 

Indiana State Museum 

650 West Washington Street • Indianapolis, IN 46204 
317-233-1186 

The new Indiana Museum is now the centerpiece of the White 
River State Park's museum complex. Situated on the historic 
National Road between the NCAA Headquarters and Hall of 
Champions, this new cultural institution depicts the many "stones 
of Indiana." A beautiful venue for your next special event! 

Union Federal Football Center 

7001 West 56th Strwt • Indianapolis IN 46254 • 317-297-2658 
Hold your next event where the Indianapolis Q)Its practice! The 
Union Federal Football Center is capable of hosting a variety of 
meetings, conferences, picnics and banquets. 

Verizon Wireless Music Center 
Sunshine Promobons • 317-249-2710 

Before that big concert, host a bash in the Captain Morgan's Party Plaza 
at the Veriaxi Wireless Musk Center. Offerings range from sit down 
dinners, to buffets, to BBQ grill parties. Full bars are also avaibble. 

Prairie View Qolf Course 
7000 Longest Drive • Carmel. IN 46033 • 317-816-3107 
Make any event more memorable at the Prairie View Golf Qiurse. 
Located in Carmel, it is the perfect venue for rehearsal dinners, 
receprions, luncheon, special events and o( course golf outings. 

Pulsatory Qolf Course 
12160 East 216th Street • NoUesviQe. IN 46060 • 317-774-2012 

This new Icxation in Noblesville is ideal for your next golf outing <x 
outdoor events. These beautiful surroundings will siH>n be available 
for a vancty of specials events and functions. 

NCAA 

705 West Washington St. • Indianapolis, IN 46222 
317-233-1186 
Ux:aied downttmn near the Indian^ipolls Zix) and the Eitcljorg 
Museum, the NCAA is a truly unique venue. Enjoy ytxir next fimction 
sumxmded by the tiaditiims and history iif college sports. 



telephone: 317.625.1500 O WWWCRYSTALFS.COM/CATER 



From our Kitchens to Your Table... 
When you want 

Extraordinary 



Our exquisite dishes, our impeccable taste & 



our elite list of managed facilities hold our repU' 



tation as the leader in upscale catering 



in Indiarmpolis. Whether in the enchanting 



ambiance of one of our facilities, or a location of 



your choosing, come experience the difference of 



extraordinary catering & cuisine. 




CATERING 



World Class Cuisine and Superior Service 
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Thirty-three years after it opened, the 
Indiana Convention Center provides a vital 
financial foundation for local businesses and 
the economy — and its success shows no 
signs of slowing down. In 2005, the conven- 
tion center's top 20 events will help fill 
225,898 Indy hotel room-nights, and visi- 
tors associated with those events are 
expected to spend around $282 million dur- 
ing their stay. 

All of this is not news, of course — almost 
eveiy nonpartisan onlooker acknowledges 
the importance of convention dollars to 
Indianapolis' well-being. But many 



(ICVA), knows as much as anyone about 
the benefits of expanding the convention 
center: His organization was involved not 
only in the construction of the original 
Indiana Convention Center in 1972, but 
also the expansions in 1984, 1993 and 1999. 

Schultz comments that private invest- 
ment tends to follow public investment — 
and public investment is money that will 
remain in Indianapolis. As an example, he 
points out that downtown Indy has added 
four hotels and 16 restaurants since 2001 
(not counting the Conrad Hilton scheduled 
to open in 2006), and two museums are in 




MEETINGS OF THE MINDS 



The Impact of Convention Business on the Circle City 



BY LYNN AGAJANIAN 



observers questioned the convention cen- 
ter's role in Indy's economy after reading a 
recent study by the Brookings Institution. 
According to the report's author, University 
of Texas professor Heywood Sanders, con- 
vention business nationwide is lagging, and- 
new public investments in convention cen- 
ters are causing a glut in meeting space. 

Indianapolis' experts are not deterred by 
Sanders' analysis. Area event planners, PR 
directors, and sales and marketing profes- 
sionals feel there is more than enough 
future convention business to support the 
latest convention-center expansion recently 
approved by the legislature. 

Bob Schultz, director of public relations 
and communications for the Indianapolis 
Convention and Visitors Association 



the process of increasing their space (The 
Eiteljorg Museum of American Indians and 
Western Art and the Indianapolis Museum 
of Art). 

The Indianapolis dxjnvention Center and 
RCA Dome (ICCRD) continues to host a 
number of diverse events each year, ranging 
from Star Wars celebrations to cheerleading 
competitions. In 2003, Indianapolis accom- 
modated 435,000 convention attendees, a 
staggering number for a city our size. In 
fact, when comparing attendance at Indy's 
top 25 conventions and events to other 
cities' top events, the Circle City hosted 
more delegates than Cincinnati, Pittsburgh, 
Chcu-lotte and San Antonio combined. 

Beyond the restaurant and retail sectors, 
the Indiana (Convention Center's impact 
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Brick Street Inn 

I ...20 minutes from Indiatiapolis 
located in the historic village 
ofZionsville 

'An Inn like no other' 




irygiiestr 
with internet access 

*Exercise facility 

*Catering 

*Brick Street Inn Cafe 

*Dahlias Linens & 
Luxuries Boutique 

800.720,9905 



^J75 South Ma in Street ^ , 
^lionsvUle. IN 46077 ^ 

I . ' Visit our ivebsite today for 
' ^ specials,packages, and 
more information. 



wwiv.brickstreetiiin.co> 
ywWibricicstreetinnboutique.coin^ 



afFects a wide range of Indy's economy: 
Seminars, awards dinners, luncheons, 
evening receptions and corporate-training 
events are just some of the activities that are 
driven by conventions and meetings. And 
because Indy's convention business contin- 
ues to flourish, many local private firms are 
ex}>anding to meet future needs. 

Chris Ratay, director of sales and mar- 
keting for the Omni Severin Hotel, says the 
city-wide events drawn or conducted by the 
Indianapolis Convention and Visitors 
Center and the Indiana Sports Corporation 
are critical to the Omni's business. With an 
easy skywalk to the convention center and 
Circle Centre mall, the Omni Severin has a 
prime downtown location, and a natural 
interest in downtown's prosperity. Both 
midweek and weekend business is affected 
by conventions, leading the hotel to invest 
$1.2 million in meeting-space renovations. 

The Eiteljorg Museum of American 
Indians and Western Art is a spectacular 
cultural center in its own right, of course — 
but it also has an interest in Indy's conven- 
tion industry. Within walking distance of all 
of downtown and the Indiana Convention 
Center, the Eiteljorg is an excellent location 
for business- and convention-related func- 
tions. Sarah Bean, building rental and 
events manager, says the museum depends 
heavily on conventions to bring in after- 
hours events on weeknights. On June 1 1 , 
2005, the Eiteljorg will have even more 
space to accommodate guests, as they unveil 
the new Mel and Joan Perelman Wing — a 
45,000-square-foot addition that will 
increase the museum's exhibition space by 
50 percent. The wing's three new galleries, 
terraces and gardens, like the rest of the 
museum, will be available for weddings, 
meetings and events involving anywhere 
from 10 to 1,000 guests. The new Allen 
Whitehill Clowes Sculpture Court is a 
breathtaking circular space that can accom- 
modate sit-down dinners, seminars and for- 
mal affairs. 

Established in 1927, the Indiana Roof 
Ballroom, now managed by Crystal 
Catering, has been a hallowed venue for 
hosting a variety of social functions. The 
unique ballroom was designed to resemble 
the courtyard of a Spanish coastal village, 
and is one of the larger downtown spaces — 
able to accommodate up to 1,500 guests. 
The atmosphere is perfect for convention- 
related activities, including receptions. 



meetings, presentations, and award dinners, 
all of which make up 20 percent of their 
overall business. Antonia Zunarelli, sales 
and facility manager for the Indiana Roof 
Ballroom, extols Indy's reputation as a great 
convention town, citing its cleanliness and 
lamily-friendly amenities. 

The Montage at Allison Pointe, owned 
by local caterer Kahn's Katering, is a first- 
class operation for planning professional 
meetings/events. Joe Husar, co-owner of 
The Alontage, questions the Brookings 
report, saying, "Our future plans to expand 
The Alontage shows our confidence of 
meeting growth in Indianapolis. " What sets 
The Montage apart from other venues is the 
ease clients have in coordinating both the 
meeting space and the catered food. 
Meetings can be completely customized, 
from room setup and audio-visual needs to 
menus and even themes for break times. 
The dishes prepared by the Kahn's Katering 
staff are made from scratch with fresh 
ingredients in the firm's 8,000-square-foot 
kitchen. Kahn's also ensures efficient wait 
service through an intensive professional- 
staff training program. 

The Ritz Charles in Carmel, another 
meeting/conference center that also pro- 
vides superb catering, also benefits firom a 
thriving downtown business scene. The 
firm's five ballrooms can be configured to 
accommodate a variety of events, ranging 
from a meeting for a few dozen executives 
to a social event for hundreds. The new gar- 
den pavilion, completed last summer, is 
ideal for corporate shindigs, holding up to 
300 guests during the warmer months. The 
clear-sided structure has many elegant 
amenities, including formal chandeliers and 
an imported Itctlian fountain. Sarah Godby, 
public-relations director for the Ritz 
Charles, also agrees that the convention 
business significantly impacts their estab- 
lishment, particularly with Monday 
through Friday seminars. Many of these 
seminars include golf outings, which are 
easy to coordinate in Hamilton County's 
many challenging courses. 

Key business professionals throughout 
the city feel Indy's convention business and 
the health of the local economy go hand-in- 
hand. Many feel the Indiana State Assembly 
made the right decision to expand the con- 
vention center — not only for today's busi- 
nesses, but to create economic opportunities 
in central Indiana for years to come. * 
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Indianapolis' top corporate 
accommodations, caterers 
and meeting spaces. 
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PLACES TO STAY 

The Adam's Mark Hotel and Suites - 
Indianapolis Airport 

254-4 Executive Drive, Indianapolis. IN 46241 
248-248I/(ax 248-0187. adamsmark.com 
Indoor meeting space: 32,000 sq. ft. 
Number ol meeting and event rooms: 9 
Hotel rooms available: 407 
Contact: Beck\' Haiper, director of sales 

AmeriSuites 

9104 Keystone Crossing. Incliana[K))is, IN 46240 
843-0064/fax 843-1831. amerisuiles.com 
Indoor meeting space: 1 ,226 sq. ft. 
Number of meeting and event rooms: 2 
Suites available: 126 

Contact: Kirstie Glass, assistant director oi sales 

AmeriSuites Indianapolis International 
Airport/Speedway 

5500 Bradbun- Ave.. Indianapolis. IN 46241 
227-0950/iax 227-0952, amerisuites.com 
Indoor meeting space; 1.568 sq. ft. 
Number ol meeting and event rooms: 3 
Suites available: 135 

Contact: Rebecca Kramer, director ol sales 

Best Western City Centre Hotel and Suites 

410 S. Missouri St.. Indianapolis, IN 46225 
822-6400/fax 822-4100, bestwestern.com 
Indoor meeting space: 700 sq. Ft. 
Number ot meeting and event rooms: I 
Hotel rooms available: 108 
Contact: Wendy Ray, general manager 

Brick Street Inn 

175 S. Main St., Zionsville. IN 46077 
873-9177/fa.x 733-9482. bricksireetinn.com 
Indoor meeting space: 750 sq. ft. 
Number ol meeting and event rooms: 2 
Hotel suites available: 8 

Contact: Ro.xanne Blackwell. general manager 
Canterbuiy Hotel 

123 S. Illinois St., Indianapolis. IN 46225 
634-3000/fax 262-81 II. canterbunhotel.com 
Indoor meeting space: 2,673 sq. ft. 
Number ol meeting and event rooms: 4 
Hotel/motel rooms available: 99 

Contact: Ray Martin, director ol sales and marketing 

Clarion Hotel and Conference Center 

2930 Waterfront Parkway W. Drive, 
Indianapolis, IN 46214 

299-8400/faA 299-9257, clarionwaterfroat,coin 



Indoor meeting space: 17,500 sq. ft. 
Number of meeting and event rooms: 14 
Hotel rooms available: 143 
Contact: Marissa Hadley. director of sales 

The Columbia Club 

121 Alonument Circle. Indianapolis. IN 46204 
767- 1 361 /fax 761-7551. coIumbia-club.org 
Indoor meeting space: 19,348 sq. ft. 
Number o( meeting and event rooms: 15 
Hotel/motel rooms available: 88 
Contact; Megan Dills, director of catering 

Country Inn and Suites by Carlson 
Indianapolis North 

9797 N. Michigan Rd., Carmel. IN 46032 
876-0333/fax 876-1312. countfyinns.com/indyin_north 
Indoor meeting space: 750 sq. ft. 
Number ol meeting and event rooms: 1 
Hotel/motel rooms available: 66 
Contact: Jill Woods, sales manager 

Cour^ard by Marriott Indianapolis Carmel 

10290 N. Meridian St., Indianapolis, IN 46290 

(317) 571-1 1 lO/fax (317) 571-0416, 

marriott.com/iNDCM 

Indoor meeting space: 1.150 sq. ft. 

Number ol meeting and event rooms: 2 

Hotel rooms available: 149 

Contact: Lisa Cottrell. sales manager 

Courtyard by Marriott Northwest 

7226 Woodland Drive, Indianapolis. IN 46278 

297-7700/fax 387-1628, marriott.com 

Indoor meeting space: 650 sq. ft. 

Number of meeting and event rooms; I 

Hotel/motel rooms available: 90 

Contact: Miranda Taylor, inside sales manager 

Crowne Plaza at Historic Union Station — 
Indianapolis 

123 W. Louisiana St.. Indianapolis, IN 46225 
631-2221/fax 236-7474. 
SLXcontinentshotels.com/crowneplaza 
Indoor meeting space: 55.000 sq. ft. 
Number ol meeting and event rooms; 30 
Hotel rooms available: 275 

Contact: Trina Wolfmgton, director of sales and 
marketing 

Doubletree Guest Suites 

! 1355 N. Meridian St., Carmel, IN 46032. 
844-7994/fax 844-21 18. doubletree.com 
Indoor meeting space: 3.000 sq. ft. 
Number of meeting and event rooms: 5 
Hotel rooms available: 137 
Contact: Tina Struble, director of sales 

Embassy Suites Indianapolis Downtown 

110 W Washington St.. Indianapolis. IN 46204 
236-1819/fax 972-9579, embassv-suites.com 
Indoor meeting space: 10,000 sq. ft. 
Number ol meeting and event rooms: 12 
Suites available: 360 

Contact: Cindy Highberg, director of sales and 
marketing 

Embassy Suites Indianapolis North 

3912 Vmcennes Rd., Indianapolis. IN 46268 
872-7700/fax 872-2974, 
embassysuites.com/es/indy/north 
Indoor meeting space; 6.465 sq. ft. 
Number ol meeting and event rooms: 8 
Suites available; 219 

Contact: Shelley Carrcll, director of sales 

Hampton Inn Downtown 

105 S. Meridian St., Indianapolis. IN 46225 
261-1200/fax 261-1030. hamptondt.com 
Indoor meeting space: 3.084 sq. ft. 
Number ol meeting and event rooms: 3 
Hotel/motel rooms available: 180 
Contact: Jesse Ghumm. general manager 

Hampton Inn Northwest 

7220 Woodland Drive, Indianapolis, IN 46278 



290-12 12/fax 291-1579, hamptonnw.com 
Indoor meeting space: 792 sq. ft. 
Number ol meeting and event rooms: 2 
Hotel rooms available: 121 
Contact: Brandy Ritter. sales coordinator 

Hilton Garden Inn 

10 K. Market St.. Indianapolis. IN 46204 
955-9700/fax 955-9701. hiltongardenindianapolis.com 
Indoor meeting space: 4,500 sq. ft. 
Number of meeting and event rooms: 9 
Hotel rooms available; 180 

Contact: Christian Celis-Schemidt, director of sales 

Hilton Indianapolis 

120 W. AUrket St.. IndianapoHs. IN 46204 
972-0600/fax 972-0660. hilton.com 
Indoor meeting space: 28.000 sq. ft. 
Number of meeting and event rooms; 17 
Hotel rooms available: 332 (177 suites) 
Contact: Matt Rose, director of sales 

Hilton Indianapolis North 

8181 N. Shadeland Ave.. IndianapoIU, IN 46250 

849-6668/fax 849-4936. hilton.com 

Indoor meeting space: 14,500 sq. ft. 

Number of meeting and event rooms; 16 

Hotel/motel rooms available: 221 

Contact; Tory Worland. director of catering 

Hyatt Regency Indianapolis 

1 S. Capitol Ave.. Indianapolis. IN 46204. 
632-1234/fax 616-6299, indianapolis.hyan.com 
Indoor meeting space: 28.000 sq. ft. 
Number of meeting and event rooms; 20 
Hotel/motel rooms available: 497 
Contact: Robert Stachnik, director of sales 

Indianapolis Marriott Downtown 

350 W. Man land St., Indianapolis, IN 46225 
822-3500/fai 951-0300, indymarriott.com 
Indoor meeting space: 40,000 sq. ft. 
Number of meeting and event rooms: 30 
Hotel rooms available: 615 

Contact: Michelle Rose, director of sales and marketing 

Indianapolis Marriott East 

7202 E. 2l5t St.. Indianapolis. IN 46219 

352-1231/fax 352-9775, indianapolismarriotteast.com 

Indoor meeting space: 38,000 sq. ft. 

Number of meeting and event rooms: 22 

Hotel/motel rooms available: 255 

Contact: Cassandra Hillman, senior sales manager 

Indianapolis Marriott North 

3645 River Crossing Parkwa3'. Indianapolis, IN 46240 

705.0000/fa.x 819-1099, marriotthotels.com 

Indoor meeting spiace: 13,200 sq. ft. 

Number of meeting and event rooms: 12 

Hotel rooms available: 300 

Contact; Jamie Ismail, director of sales 

Marten House Hotel and Lilly Conference Center 

1801 W. 86th St., Indianapolis, IN 46260 
872-4 1 1 I/fax 4 15-5245, martenhousehotel.com 
Indoor meeting space: 32,000 sq. ft. 
Number of meeting and event rooms: 22 
Hotel/motel rooms available: 163 
Contact; Deb Centrulla. director of sales 

Omni Severin Hotel 

40 W. Jackson Place. Indianapolis. IN 46225 

634- 6664/fax 687-3619. onmihotels.com 
Indoor meeting space: 17,000 sq. ft. 
Number ol meeting and event rooms: 17 
Hotel rooms available: 424 

Contact: Director ol catering and convention services 

Radisson Hotel City Centre 

31 W. Ohio St., Indianapolis, IN 46204 

635- 2000/fax 236-2534, 

radisson. com/indianapolisin_cit\'centre 
Indoor meeting space: 18.000 sq. ft. 
Number ol meeting and e\ent rooms: 15 
Hotel rooms available: 374 

Contact: Scon Brown, assistant director of sales 
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Radis5on Hotel Indianapolis Airport 

2500 S. High School Rd., Indianapolis, IN 46241 

244-3361/rax 241-9202. 

radisson.coni/indianaponsin_airport 

Indoor meeting space: 12,000 sq. ft. 

Number of meeting and even! rooms: 1 1 

Hotel rooms available: 259 

Contact: Director of sales 

Ramada Inn Northeast 

7701 E. 42nd St.. Indianapolis, IN 46226 

897-4000/fax 897-8100. ramada.com 

Indoor meeting space: 12,500 sq. It. 

Number of meeting and event rooms: 1 1 

Hotel rooms available: 190 

Contact: Kimberly Healy, director of catering 

Sheraton Indianapolis Hotel & Suites 

8787 Keystone Crossing. Indianapolis, IN 46240 

846-2700/fax 574-6780. sheraton.com/indianapolis 

Indoor meeting space: 30.000 sq. ft. 

Number of meeting and event rooms: 24 

Hotel rooms available: 560 

Contact: Ronda Strykowski, director of catering 

University Place Conference Center 
and Hotel at lUPUI 

850 W. Michigan St.. Indianapolis. IN 46202 

274-3196/fax 274-3878. universityplace.iupui.edu 

Indoor meeting space: 30.000 sq. ft. 

Number of meeting and event rooms: 28 

Hotel/motel rooms available: 278 

Contact: Joseph Hawkins, director of sales and 

marketing 

The Westin Hotel Indianapolis 

50 S. Capitol Ave.. Indianapolis. IN 46204 

262-8100/fax 231-3928. westin.com/indianapoIis 

Indoor meeting space: 39,000 sq. ft. 

Number of meeting and event rooms: 25 

Hotel/motel rooms available: 573 

Contact: Director of sales and marketing 

DOAVNTOWN 
30 South Meridian 

30 S. Meridian St.. Indianapolis, IN 46204 

524-3070/fax 524-3060. www.30SouthMeridian.com 

Indoor meeting space: 13.000 sq. ft. 

Number of meeting and event rooms: 7 

Contact: Lori Jones, commercial property manager 

The Athenaeum 

401 E. Michigan St., Indianapolis, IN 46204 
630-4569/fax 630-0035 
Indoor meeting space: 7.000+ sq. ft. 
Number of meeting and event rooms: 7 
Contact: Jim Gould, events coordinator 

Capital Conference Center 

201 N. Illinois St.. Indianapolis. IN 46204 
237.2299/fax 237-2297 
Indoor meeting space: 13,287 sq. ft. 
Number of meeting and event rooms: 5 
Contact: Tara Carlisle, event director 

Conseco Field House 

125 S. Pennsylvania St.. Indianapolis, IN 46204 

917-2500/fax 917-2799, consecofieldhou5c.com 

Indoor meeting space: 265,634 sq. ft. 

Number of meeting and event rooms: 50 

Contact: JefF Bowen, vice president of scheduling and 

production services 

Dunaway's Palazizo Ossigeno 

351 S. East St.. Indianapolis, IN 46204 

638-7663/fax 638-7677 

Indoor meeting space: Rooms seat up to 70, 35 and 10 
respectively 

Number of meeting and event rooms: 3 
Contact: Angie Mack, banquet coordinator 

Eddie Merlot's 

3645 E. 96th St.. Indianapolis, IN 46240 
846-8303/fax 846-8125. eddiemerlots.com 



Number of meeting and event rooms: 2 
Contact: Allison Gray-Navarro, sales manager 

The Eiteljorg Museum of American 

Indians and Western Art 

500 W. Washington St., Indianapolis, IN 46204 

275-1340/fax 264-1724. eiteIiorg.org 

Indoor meetmg space: 48,089 sq. ft. 

Number of meeting and event rooms: 6 

Contact: Sarah Bean, special events manager 

Hilbert Circle Theatre 
45 Monument Circle. Indianapolis, IN 46204 
262-1 100/fax 262-1 157. indyorch.org 
Indoor meeting space: 8,000 sq. ft. 
Number of meeting and event rooms: 4 
Contact: Joanne Bennett, director of facilities 
and audience services 

Hollyw ood Bar & Filmworka 

247 S. Meridian St., Indianapolis. IN 46225 

231- 9250/fax 262-8018, filmworksonline.com 
Indoor meeting space: 33.000 sq. ft. 
Number of meeting and event rooms: 3 
Contact: Jill Sawyer 

Indiana Convention Center & RCA Dome 

100 S. Capitol Ave.. Indianapolis, IN 46225 

262-3400/fa.x 262-3685. iccrd.com 

Indoor meeting space: 556.925 sq. ft. 

Number of meeting and event rooms: 61 

Hotel/motel rooms available: connected to local hotels 

Contact: Linda Addaman, director of marketing and 

sales 

The Indiana Historj' Center 

450 W. Ohio St.. Indianapolis. IN 46202 

232- 1882/fax 254-0175. indlanahistoiy.org/rentals 
Indoor meeting space: 17.900 sq. ft. 

Number of meeting and event rooms: 9 

Contact: Jason O. Felders, special -events manager 

Indiana Repertory Theatre 

140 W. Washington' St.. Indianapolis. IN 46204 
635-5277/fax 236-0767, indianarep.com 
Indoor meeting space: 8.750 sq. ft. 
Number of meeting and event rooms: 6 
Contact: Erika Kellar, special events manager 

Indiana Roof Ballroom 

140 W Washington St.. Indianapolis, IN 46204 

236-1870/fax 236-1829, indianaroof.com 

Indoor meeting space: 15.700 sq. ft. 

Number of meeting and event rooms: I 

Hotel rooms available: connected to Embassy Suites 

Contact: Antonia ZunarelH, general manager 

Indiana State Museum 

650 W. Washington St., Indianapolis. IN 46204 
232-1637/fax 234-2521, indianamuseum.org 
Indoor meeting space: 16,236 sq. ft. 
Number of meeting and event rooms: 8 
ConUct: Genevieve Novak, manager of facility 
rental and events 

Indianapolis Artsgarden 

Illinois and Washington St.s. Indianapolis, IN 46204 
631-3301/fax 624-2564, indyarts.org 
Indoor meeting space: 18.000 sq. ft. 
Number of meeting and event rooms: 1 
Connected to 7 hotels via skywalks. 
Contact: Brian Hosier, director (Nonprofits, 
government and corporations only ) 

The Indianapolis Propylaeum Inc. 

1410 N. Delaware St., Indianapolis, IN 46202 

638-788 1/fax 638-8999 

Number of meeting and event rooms: 6 

Contact: Club manager 

Indianapolis Zoo 

1200 W Washington St.. Indianapolis, IN 46222 

630-2014/fax 630-5153. indianapoliszoo.com 

Indoor meeting space: 1 1.200 sq. ft. 

Number of meeting and event rooms: 5 

Contact: Eric Snow, facility and events sales manager 



Madame Walker Theatre Center 
617 Indiana Ave.. Indianapolis, IN 46202 

256-2099/fax 236-2097 
Indoor meeting space: 12.449 sq. ft. 
Number of meeting and event rooms: 3 
Contact: Vincent Tyler, events coordinator 

Malibu on Maryland 

14 W. Maryland St.. Indianapolis, IN 46204 

635- 4922/fa.\ 635-4923, malibuonmar\'land.com 
Indoor meeting space: 10.000 sq. It. 
Number ol meeting and event rooms: 5 
Contact: Jill Agnelneri. suites manager 

Market Tower Conference Center 

10 W. Market St. Suite 300. IndianapolU, IN 46204 

464-8230/fax 464-8190 

Indoor meeting space: 2,853 sq. ft. 

Number of meeting and event rooms: 2 

Contact: Fannie Chapman, associate investor seivices 

Morris-Butler House Museum 

1204 N. Park Ave.. Indianapolis. IN 46202 

636- 5409/fax 636-2630, historiclandmarks.org 
Indoor meeting space: 700 sq. ft. 

Number of meeting and event rooms: 3 

Contact: Shannon Borbely, museum administrator 

Alorrison Opera Place 

47 S. Meridian St.. Indianapolis. IN 46204 

635-9594 /fax 635-9595 

One room accommodates 150-200 seated 

Contact: Gretchen Groover, catering event planner 

Morton's The Steakhouse 

41 E. Washington St., Indianapolis 46204 
229-4700/fax 229-4704. mortons.com 
Indoor meeting space: 987 sq. ft. 
Number of meeting and event rooms: 2 
Entire restaurant is available for lunch meetings/ 
programs: accommodates up to 220 persons 
Contact: Carmen Marshall, sales and marketing 
manager 

Mo s ... A Place for Steaks 

47 S. Pennsylvania St.. Indianapolis. IN 46204 
624-0720/fax 624-072 1 , mosrestaurants.com 
Indoor meeting space: 5,150 sq. ft. 
Number of meeting and event rooms: 3 
Contact: Lisa Lenzke 

The Murat Centre 

502 N. New Jersey St.. Indianapolis. IN 46204 
231-0000/fax 231-9410. murat.com 
Indoor meeting space: 50,052 sq. ft. 
Number of meeting and event rooms: 9 
Contact: Debbie Benningfield, director of events 

National Institute for Fitness and Sport 
250 University Blvd., Indianapolis. IN 46202 
274-3432/fax 274-7408, nifs.org 
Number of meeting and event rooms: 6 
Contact: Cassie Stumpf 

NCAA Conference Center 

700 W. Washington St.. Indianapolis. IN 46204 

917-6470/fax 917-6888. ncaa.org. 

Indoor meeting space: 21,062 sq. ft. 

Number of meeting and event rooms: 19 

Contact: Bonnie Burkhardt. sales coordinator 

Obsidian Conference and Catering Center 
in Bank One Tower 

1 1 1 Monument Circle, Suite 4800, Indianapolis. IN 
46204 

472-0982/fax 472-0983, 
meetatobsidianenterprises.com 
Indoor meeting space: 2.726 sq. ft. 
Number of meeting and event rooms: 3 
Contact: Karen Holmes, event coordinator 
and catering manager 

Olympic Suite 

201 S. Capitol Ave.. Indianapolis. IN 46225 

237-5000/fax 237-5041 

Indoor meeting space: 6.200 sq. ft. 
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Number of meeting and event rooms: I 
Contact: Alelinda Cheshier. office manager 

Ruth Lilly Health Education Center 

2055 N. Senate Ave., Indianapolis. IN 46202 
924-0904/nix 924-0233. rlhec.org 
Intloor meeting space: 7,655 sij. ft. 
Numln-'r ot meeting and event rooms: 3 
Contact: l^na Mink or l.,oui&e David, 
administrative assistants 

St. Elmo Steak House 

127 S. Illinois St.. Indianapolis, IN 46225 

655-0636 cxl.l06/rax 687-9162, sielmos.com 

Four private rooms accommodate up to 104 people 

Contact: April Denny, manager 

Scottish Rite Cathedral 

650 N. Meridian St.. Indianapolis, IN 46204 
262-5100/tiix 262-3124, aasr-indv.org 
Indoor meeting space: 70,000 sq. ft. 
Number ol meeting and event rooms: 10 
Contact: Adrienne R. Henn. events manager 

The \^Ila Inn Restaurant and Spa 

1456 N. Delaware St., Indianapolis. IN 46202 
916-8500/fax 917-9086. thevillainn.com 
Indoor meeting space: 3,729 sq. ft. 
Number of meeting and event roomft: 2 
Hotel/motel rooms available: 21 
Contact: Jeneane Lite, owner 

White River Gardens 

1200 W. Washington St., Indianapolis. IN 46222 

630-20 14/f ax 630-5153, white rive rgardens.com 

Indoor meeting space: 2,300 sq. ft. 

Number ot meeting and event rooms: 1 

Contact: Eric Snow, tacilit)' and events sales manager 

OUTLYING AREAS 

Arbortorium 

2350 K. Conner St.. Noblesville. IN 46060 
581-0812/fax 581-9812. arbonorium.com 
Indoor meeting space: 20.000 sq. ft. 
Number of meeting and eveni rooms: 3 
Contact: in(o@arbortoriuni.coin 

Benedict Inn Retreat and Conference Center 

1402 Southern Ave.. Beech Grove. IN 46107 
788-7581/fax 782-3142, bencdictinn.org 
Indoor meeting space: 10,350 sq. ft. 
Number of meeting and event rooms: 10 
Bedrooms available: 47 

Contact person: Sister Sheila Marie Fitzpatrick. OSB, 

director of facilities 
Butler University 

4600 Sunset Ave.. Indianapolis. IN 46208 
940.9352/fax 940-8078. butler.edu 

Number of meeting and event rooms: Atherton union, 
five classroom buildings and computer labs 
Residence hall rooms available: 600 beds available 
June 1-June 18; 400 beds available June 19-July 2 
Contact: Jean Alfreds, senior event coordinator 

Camp Sertoma 

2316 S. German Church Rd.. Indianapolis, IN 46239 

833-0025/fax 632-2027 

Indoor meeting space: 10,000 sq. ft. 

Number of meeting and event rooms: 2 

Contact: Jan Jarson 

Chateau Thomas Winery Mneyard Room 

6291 Cambridge Way. Plainfteld. IN 46168 
837-9463/fax 837-8464. chateauthomas.com 
Indoor meeting space: 2.400 sq. ft. 
Number of meeting and event rooms: 4 
Contact: Kathy Baker, event coordinator 

The Children's Museum of Indianapolis 

3000 N. AVeridian St.. Indianapolis. IN 46208 
334-3807/fax 920-2027. childrensmuseum.org 
Indoor meeting space: 26,602 sq. ft. 
Number ol meeting and event rooms: 12 
Contact: Knsty Boone, event manager 




Set your event apart with the fun and elegance of the world's largest 
children's museum. Impress your guests with a magical evening 
reception or party, or meet in style in the museum's state-of-the-art 
Board Room. And what better place for networking and socializing 
than in one — or all 11 world-class galleries? Whether it's breakfast, 
lunch or dinner, the museum's in-house caterer can provide menus for 
the simplest to the most lavish meals. 

Call (317) 334-3807 today 

to schedule your encounter with Whimsical Elegance! 




The Children's Museum 

of Indianapolis 



SUBSCRIBE 

ONLINE OR OFFLINE ... 

whichever (s nuMe convenient for you. 

1.888.403.9005 

www.lndianapolismontlily.com 

Indianapolis 



AUTHENTIC 
GREEK CUISINE 

Catering & Carry-out available 
Entertainment on 
Fridays & Saturdays 



Hellas Data 

8501 Wettflald Blvd. 

Indianapolis 

Reservations: 257-6211 




JUNE 200S 251 



MEETING AND CONFERENCE SPACES SPECIAL ADVERTISING SECTION 



Clowes MemoriaJ Hall — Butler University 
4600 Sunset Ave.. Indianapolis, IN 46208 
940-9697/rax 940-9820, cioweshall.org 
Indoor meeting space: 24,000 sq. ft. (including 
auditorium) 

Number of meeting and event rooms: 3 
Contact: Tma Baich. event manager 

Conner Prairie 

13400 Allisonville Rd.. Fishers. IN 46038. 
776-6000/fax 776-6014, connerprairie.org 
Indoor meeting space: 8,000 sq. It. 
Number of meeting and event rooms: 8. including 3 
retreat houses 

Contact: Holly Rice, catering manager 

Ciystal at the Riverwalk 

Banquet Center and Lodge 

6729 WestiWId Blvd.. Indianapolis. IN 46220 

251-2628/fax 255-9607. cr\'stal fs.com 

Indoor meeting space: 19,000 sq. ft. 

Number ot meeting and event rooms: 4 

Contact: Hazel Lorah, general manager 

The Fort Golf Resort 
and Conference Center 

6002 N. Post Rd.. Indianapolis. IN 46216 
643-9592/fax 543-3967, garrisonresort.com 
Indoor meeting space; 5,175 sq. ft. 
Number o( meeting and event rooms: 4 
Hotel/motel rooms available: 3 guest houses 
accommodating up to 10 each, and 7 suites 
Contact: Penny Bessire. manager 

Fountain Square Theatre Building 

1105 Prospect St.. Indianapolis 46203 
686-6010. e.xt. 2/fax 686-6002. www.fountain- 
8quareindy.com 

Indoor meeting space: 21.100 sq. ft. 
Number oi meeting and event rooms: 7 
Hotel/motel rooms available: 5 
Contact: Sales and event office 



Harrison Quarters Executive Meeting Center 

5805 N. Post Rd.. Indianapolis. IN 46216 

547-4977/fax 547-4988 

Indoor meeting space: 1. 000 sq. ft. 

Number of meeting and event rooms: 3 

Contact: Michelle Hasty, client support manager 

Healthplex Sports Club 

3660 Guion Rd.. Indianapolis. IN 46237 
920-7400/fax 920-7404. healthplex-indy.com 
Indoor meeting space: 2,000 sq. ft. 
Number ot meeting and event rooms: 2 
Contact: Susan Ames, director of operations 

Hoaglin Fine Catering at The Marott 

2625 N. Meridian St.. Indianapolis. IN 46208 
924-3589/fax 920-7781. hoaglinfmecatering.com 
Indoor meeting space: 20.000 sq. tt. 
Number of meeting and event rooms; 5 
Contact: Wendy Smith, eventeur 

IIAI Conference Center 

3435 VV. 96th St., Indianapolis. IN 46268 

824-3780/fax 824-3786. bigi.org 

Indoor meeting space: 2.204 sq. ft. 

Number of meeting and event rooms: 2 

Contact: Suzie Dodds, member ser\'ices administrator 

Indiana Oo^«'^s 

4200 N. Michigan Rd.. Shelb\n.'ille. IN 46176 
713-7223/fax 421-0100, indianadowns.com 
Number ot meeting and event rooms: 2, plus 
clubhouse 

Contact: Jamie Rucker. sales and marketing manager 

Indiana State Fairgrounds 

1202 E. 38th St.. Indianapolis. IN 46205 
927-7524/fax 927-7578. indianastatefair.com 
Indoor meeting space: I million sq. ft. 
15 buildings available 

Contact: .leannie Ra^Tnann. corporate relations 
and sales manager 



Indiana Wesleyan University Conference Center 

3777 Priority \Va_\' S. Drive. Indianapolis, IN 46240 

818-4851/fa.x 818-4883. lndwes.edu 

Indoor meeting space: 60,000 sq. ft. 

Number ot meeting and event rooms: 29 

Contact: John Wrightsman. conference coordinator 

Indianapolis Art Center 

820 E. 67ih St., Indianapolis. IN 46220 
255-2464/fax 254-0486. lndplsartcenler.org 
Indoor meeting space: 12,000 !iq. ft. 
Number of meeting and event rooms: 12 
Contact: Iris Dillon, director of special events and 
rentals 

Indianapolis Motor Speedway Brickyard 
Crossing Golf Resort and Inn 

4400 W. I6th St., Indianapolis, IN 46222 

241-2500/fax 492-2716. brickyardcrossing.com/travel 

Indoor meeting space: 12,136 sq. ft. 

Number of meeting and event rooms: 8 

Hotel/motel rooms available: 108 

Contact: Man' Ann Hawkins, director of catering 

Indianapolis Museum of Art 

4000 Michigan Rd., Indianapolis. IN 46208 

920-2659/fax 931-1978, ima-art.org 

Indoor meetmg space: 13.000 sq. ft. 

Number of Indoor meeting rooms: 7; outdoor: 3 

Contact: Tara Schnaus, event and sales coordinator 

Indy Sportsplex 

5964 S. 700 E.. Wliitestown. IN 46075 
769-2222/fax 769-7873. ind%'sport splex.com 
Indoor meeting space: 17.000 sq. ft. 
Number of meeting and event rooms: 5 
Contact: Mike Ulerich, general manager 

Jonathan Byrd s Banquets and Catering 

100 B\Td Wav. Greenwood. IN 46143 

88 1 -8888/fax *^S87-8885 

Indoor meeting space: 7,061 sq. ft. 




THIRTY 



SOUTH 



Large or small. Thirty South 
Meridian pro\ades your business 
meeting with the comfort level 
you deserve. After all, success is 
really what you're planning for. 



30 South Meridian • 317-524-3070 
w\vw.30southmeridian.com 
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NOT JUST AN EXCEPTIONAL 

MEETING PLAGE. 
AN EXCEPTION TO THE RULE. 

when you're planning a meeting, don't settle for an ordinary hotel. With the completion of our $1 .2 
million meeting room renovation, the four-diamond Omni Severin Hotel makes luxury surprisingly 
sensible. With every event room fully refurbished, we truly offer you a special meeting environment 
that's both unique and beautiful. What's more, we provide the kind of value rarely seen in luxury hotels 
today. Consider hosting your next meeting or event at the Omni Severin Hotel in downtown Indianapolis. 

OmniC^Severin Hotel 

Luxury That's Suiyrisingly Sensible: 

40 WEST JACKSON PLACL. INDIANAPOLIS, IN 46225 
3! 7-3%-Jft5 1 WWW.OMNISCVCRIN.COM 

O 2005 Omni llotrts 
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Hilbert Circle Theatre 
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Home of the Indianapolis Symphony Orchestra 
Located on Monument Circle in Beautiful 
Downtown Indianapolis 

• Weddings 

• Receptions 

• Rehearsal Dinners 

• Private Parties 

Facilit}' Rental • 45 Monument Circle • 317-262-4908 
www.IndianapolisSymphony.org/hilbert 
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O RUSTIC, FLAVORFUL DISHES INaUOING 
PASTAS, STEAKS, SALADS & PIZZAS 

O COCKTAILS & LIVE MUSIC ON THE MEZZANINE 

O LIMOUSINE SERVICES AVAILABLE 

O PRIVATE DINING ROOM FOR SPECIAL EVENTS 



OPEN FOR DINNER TUESDAY • SATURDAY • 317 577.9570 • VIZION-VAPOUR.COM 
LOCATED JUST WEST OF 82ND & ALIISONVILIE NEXT TO HOUSEWORKS 



Number of meeting and event rooms: 9 
Contact: Sherry Sullivan and Leslie Biltz, sales 
associates 

Knowledge Services 

8275 Allison Pointe Trail. Suite 120, 
Indianapolis. IN -46250 

578-1700/rax 578-7600. knowiedge-services.com 
Indoor meeting space: 6,250 sq. ft. 
Number of meeting and event rooms; 6 
Contact: Pam Riggins, facilities sales representative 

The iMansion at Oak Hill 

5801 E. 1 16th St.. Carmel, IN 46033 

&43-9850/fax &46-2644. oakhillmansion.com 

Indoor meeting space: over 7.000 sq. ft. 

Number of meeting and event rooms: 3 

Contact: Jennifer Zehr, events and corporate relations 

Meridian Conference Center 

12955 Old Meridian St.. Carmel. IN 46032 

846-7985/fax 846-2149. execudine.com 

Indoor meeting space: 4,000 sq. ft. 

Number of meeting and event rooms: 3 

Contact: Dianna Murphy, director of corporate events 

Milano Inn 

231 S. College Ave.. Indianapolis. IN 46202 
264-3685/fax 264-3588, milanoinn.com 
Six private rooms seating 16 to 150 
Contact: Tina LaGrotte, owner 

Montage at Allison Pointe 

8580 Allison Pointe Blvd., Indianapolis. IN 46250 
577-3663/fax 841-0140, www.themontage.info 
Indoor meeting space: 10,400 sq. ft. 
Number of meeting and event rooms: 4 
Cnotact: Event consultants 

Northside Knights of Columbus 

2100 E. 71st St.. Indianapolis. IN 46220 
253-5471/fax 253-1899. northsidekofc.org 
Indoor meeting space: 1 1,158 sq. ft. 
Number of meeting and event rooms; 6 
Contact: Brad Elson, general manager 

OfBcescape 

10401 N. Meridian St., Suite 300, Indianapolis. IN 

46290 

8910 Purdue Rd., Suite 480. Indianapolis. IN 46268 
888-893- 1234/fax 616-2223, officescape.com 
Indoor meeting space: 6.176 sq. ft. 
Number of meeting and event rooms: 8 
Contact: Robert Smith, senior manager of sales 

Omega Conference Center 
31 10 Sutherland Ave.. Indianapolis, IN 46205 
921-7555/cell 513-3710/fax 921-7530 
Indoor meeting space: 16.500 sq. ft. 
Number of meeting and event rooms: 5 
Contact person: Pat Thonias. director 

Primo Banquet and Conference Center 

2615 E. National Ave.. Indianapolis. IN 46227 
788-4140/fax 784-7016 
Indoor meeting space: 20,000 sq. ft. 
Number of meeting and event rooms: 4 
Contact: ]Mary Ann Sullivan, general manager 

Prime North Banquet and Conference Center 

5649 Lee Rd.. Indianapolis. IN 46216 
545-5499/fax 547-2694 
Indoor meeting space: 8.870 sq. ft. 
Number of meeting and event rooms: 3 
Contact: Michelle McCloud. general manager 

Primo West Banquet and Conference Center 

2353 E. Hadley Rd.. Plainfield, IN 46168 
839-9990/fax 839-4206 
Indoor meeting space: 18.400 sq. ft. 
Ndumber of meeting and event rooms: 5 
Contact: Penny Ballou, general manager 

Ritz Charles Special Events 

and Conference Center 

12156 N. Meridian St., Carmel, IN 46032 



254 INDIANAPOLIS MONTHLY 



MEETING AND CONFERENCE SPACES SPECIAL ADVERTISING SECTION 



846-9 158/fax 575-2253. ritzcharles.com 
Indoor meeting space: 16.000 sq. ft. 
Number of meeting and event rooms: 6 
Contact: Sarah Godb3'. public relations 

Ruth's Chris Steak House 

Downtown: 45 S. Illinois St. (Circle Centre Mall), 

Indianapolis. IN 46240 

North: 96th St. and Keystone Ave.. 

Indianapolis. IN 46204" 

578-1044/fax 578-1049. ruthschrisindy.com 

Private rooms at north location seat Irom eight to 85 

Private rooms at dovv^to\\'n location seat From eight 

to 120 

Contact: Lx>n Seefeldt. banquet manager 

Shelby Suites Conference Center 
at Fountain Square 

1 105 Shelby St.. Indianapolis, IN 46203 
686-6010/fax 686-6002, fountainsquareindy.com 
Indoor meeting space: 3,003 sq. ft. 
Number of meeting and event rooms: 3 
Hotelymotel rooms available: 7 

Snooty Fox Restaurant and Catering 

M35 E. 86th St.. Indianapolis. IN 46240 
257-6033/fax 257-1686. snootyfoxindy.com 
Indoor meeting space: 3.200 sq. ft. 
Number of meeting and event rooms: 2 
Contact: Tim Queisser. catering director 

Valle Vista Golf Club and Conference Center 

755 E. Main St.. Greenwood. IN 46143 
882-2955/fax 885-2246, vallevista.com 
Indoor meeting space: 25,000 sq. ft. 
Number of meeting and event rooms: 1 1 
Contact: Donna Schnell. administrative assistant 

CATERERS 

Alan's Catered Events 

471 S. Ritter Ave.. Indianapolis. IN 46219 

396-53 1 0/fax 396-5311 



Events handled in 2004: 250 

Attendance at largest event catered last yean 250 

Head Chef: Alan Bernstein 

All-American Picnic Co. 

950 N. Meridian St.. Indianapolis. IN 46204 
833-002yfax 632-2027 
Events handled in 2004: 100 

Attendance at largest event catered last year: 2,500 
Head Chef: Phil Jarson 

American Pie Catering 

2625 N. Meridian St.. Indianapolis. IN 46208. 

920-7776/fax 920-7781 

Events handled in 2004: 1,100 

Attendance at largest event catered last yean 1,000 

Contact: Jessica Harper, general manager 

Anne Kirk's Indy Anna's Catering 

681 1 E. 32nd St., Suite B. Indianapolis, IN 46226 

568-1240/fax 568-4892, indyanna.com 

Events handled in 2004: 4,400 

Attendance at largest event catered last year: 1 ,500 

Contact: Tim Kirk or Judi Kirk Sims, co-owners 

California Connection Inc. 

6880 Hawthorn Park Drive, Indianapolis, IN 46220 

570-0727/fax 570-0768 

Events handled in 2004: 2,640 

Attendance at largest event catered in last year: 750 

Head Chef: Ed Knouse 

Catered by Chef Mike 

1410 N. Delaware St.. Indianapolis, IN 46202 
638-4317 

Events handled in 2004: 120 

Attendance at largest event catered in last year: 275 
Head Chef: Mike Athcrton 

Celebrations/Harold's Catering Inc. 

220 N. Countiy Oub Rd.. Indianapolis, IN 46254 

271-3682/fax 273-6289, celebrations-indy.com 



Exclusive caterer for Wayne Township Conference 

Center (248-7929) 

Events handled in 2004: 672 

Attendance at largest event catered last yean 3.500 
Owner: Marcia Cottongim. office manager 

Co'Stal Catering at the Murat Shrine 

520 N. New Jersey St.. Indianapolis, IN 46204 
6I5-I5(X)/fax 615-1515: www.crystalfs.com 
Events handled in 2004: 1,600 
Attendance at largest event catered last year: 900 
Contact: Virginia Snow, director of sales 

Execudine Coiporate Catering 

12955 Old Meridian St.. Carmel. IN 46032 

846-7985/fax 846-2149, execudine.com 

Events handled in 2003: 12.422 

Attendance at largest event catered last yean 1,000 

Head Chef: Diana Jacks 

The Flower Bam Caterers 

2685 Elizaville Rd., Lebanon, IN 46052 

846-1059/fax 765-482-3061 

Events handled in 2004: 500 

Attendance at largest event catered last year 1,550 
Head C^ef: Ginny A'lazurowski 

Hilton Garden Inn 

10 E. Market St.. Indianapolis. IN 46204 

955-970(Wkx 955-9701. 

indianapolisdowntown.gardeninn.com 

Events handled in 2004: 80 

Attendance at largest event catered in last yean 260 

Head chef: Kevin Phillips 

Contact: Michael Campbell, general manager 

Hoaglin to Go 

1 15 E. 49th St., Indianapolis, fN 46264 
920-7799/fax 920-7786, www.hoaglinfinecatering.com. 
Contact: Maggie Zillinger. store manager 

Jonathan Byrd's Catering & Banquets 
100 Byrd Way, Greenwood, IN 46142. 
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Searching Tor new ideas? 

Start with a new and creative location. 



The Indianapolis Art Center has the perfect setting for your 
staff retreat, annual conference or business meeting. 



Ruth Lilly Library - 
open, energizing, versatile 




Frank M. Basile Auditorium - 
224 seats, superior acoustics 



INniANAPULIS 




ART CENTER 



WAHILYN K CLICK SCHOOL OF ART 
810 t 67TH STAEET INDIANAPOLIS IN 46220 

loratrd m Ihr Bioad Aippfr Vnieg* Cultuial OHiitct 
TEL 317 2SS 2464 www.tndplsartcenter.org 




ARTSPARK Grand Opening August 2005 




Twa EXCELLENT VENUES FDR BUSINESS OR SOCIAL EVENTS. 

Banquet rddms accommodate B to 1 2D people. 

NDRTHSIDE available FOR PREARRANGED LUNCHEONS ONLY. 



Davy/NTOWN lunch & dinner 
Circle Centre Mall, 3 1 7/633/ 13 13 

NDRTHSIDE Dinner & Prearranged Luncheons Only 
96th & Keystone, 3 17/B44/1 155 



88 1-8888/rax 887-8885 

Kvents handled in 20(M: 3,000-plus 

Attendance at largest event catered last yean 1 .000 

Contact: Kevin Alanship, general manager 

Kahn's Katering and 

Kahn s Fine Wines Marketplace 

513 E. Carmel Drive, Carmel. IN 46032 
817-9473/fax 817-9470. kahnskatering.com; kahns- 
finewines.com 

Events handled in 2004: 3.200 

Attendance at largest event catered last yean 1 ,000 

Head Chef: Nathaniel Malone 

Malone's Catering 

6005 W. Raymond St., Indianapolis. IN 46241 
484-4600/rax 484-4610 
Events handled in 2004: 700 

Attendance at largest event catered last yean 3,500 
Contact: .Joan Herbert or Danielle Reese- Young, 
event coordinators 

The Mansion at Oak Hill Catering 

5801 E. 116th St.. Carmel, IN 46033 

843-9850/fax 846-2644, oakhillmansion.com 

Events handled in 2004: 450 

Attendance at largest event catered last yean 450 

in-house; 900 on-site 

Contact: Jennifer Zehr. events and corporate 

relations 

MBP Distinctive Catering 

2502 East 52nd St., Indianapolis, IN 46205 

636- 4444/fax 636-0004. mbpcatcring.com 
Events handled in 2004: 750 

Attendance at largest event catered last year: 600 
Head Chef: Tim Walker 

Prime Banquet & Conference Center 
2615 E. National Ave., Indianapolis, IN 46227 
788-4140/fa.x 784-7016 
Events handled in 2004: 316 

Attendance at largest event catered last yean 1,200 
Head Chef: Ted Oeschle 

Regency Caterers by Hyatt 

1 S. Capitol Ave.. Indianapolis. IN 46204 

616-6080/fax 616-6079. 

Events handled in 2004: 1,000-plus 

Attendance at largest event catered last year: 1,200 

Head Chef; Paul Jones 

Ritz Charles 

12156 N. Meridian St., Carmel, IN 46032 

846-9 158/fax 575-2253, ritzcharles.com 

Events handled in 2004; 2.000-plus 

Attendance at largest event catered last year: 4,800 

Head Chel: On premise- Wayne Antle; 

Off premise- Lan^' Stoops 

Sahm s Restauarant and Grill 

1 1590 Allisonville Rd., Fishers. IN 46038 

842-1577/fax 577-8216, sahms.com 

Events handled in 2004; 2,000 

Attendance at largest event catered last year: 1 ,000 

Catering Coordinator; Amber Morris 

Sahm's at the Plaza 

135 N. Pennsylvania St., Indianapolis, IN 46205 

637- 2850/fa.x 637-2848 
Events handled in 2004: 800 

Attendance at largest event catered last year: 300 
Catering Coordinator and Front House Manager: 
Stephanie Dunlap 

St. Elmo Steak House 

127 South Illinois St., Indianapolis, IN 46225 

635-0636/fax 687-9162, stelmos.com 

Events handled in 2004: 550-plus 

Attendance at largest event catered last year: 1 0,000 

Catering Director: J.R. Richardson 

Shoup s Country Foods 

2048 S. State Road 39, Frankfort. IN 46041 
765-654-5626/fax 765-659-5616, shoupscountry.com 
Events handled in 2004: 500 
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A NEW VIEW ON AESTHETIC EATING 

Whether its an executive business meeting, a small private party, or a lavish wedding reception, 
Montage at Allison Pointe offers the perfect setting for your event. Our lush gardens, private 
patios and waterside location complimented by our trend-forward cuisine and world-class 
service create an atmosphere that you and your guests are bound to enjoy. 

For information and availability, please call our Event Consultants-they are ready to assist with every detail. 

317-577-3663 • 8580 Allison Pointe Blvd. • Indianapolis, Indiana 46250 

WWW.THEMONTAGE.INFO 
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"Elevating the art 




' , - iNgiANA's Oav 




to new heights. . ; 



Oiitsuindhig Ciiiiiiw * Piiinmiiiiic City View 

H Y-A-T T 

B t gTVc r Serving .Vig/jily the Fiiiefi Sieaks, Seafood 6- Prime Rib 
' " " " " " hor Resevatifm Call 3 T. 616.6170 





COUNTRY ESTATE FOR SALE! 



("Ii.irniinj; hKlgc-stii le honii' sits on lop ol .1 hill over- 
looking small bkc. \'it\' privjic. Unique, one o( a kind 
projKny. Ciirck waniiers through propcny. Woods, 
ravines &L nature pathii. 

• 5 bedrooms. 4 1/2 baihs • Porch-sitting 
room/office olT master suite • Ijrge great room 

• Vaulted ceilings • Formal dining room 

• 4 fireplaces • Clraiul entry with suspended 
circular stairs • 4-stall barn-concrete 
• Reading-loti library • Brick and hickort' tl(X)rs 

& MUCH MORE! 



• /.ionivillc, IN • 

www.estate.allonline.com 



So iigrtttf. S/mu'ii by ttppohitmrtu only. 




"the magazine 
Indianapolis lives by" 



SUBSCRIB E NOW! | 

1. 888.403.9005 

www.indianapolisinonthly.com 



Attendance at largest event catered last year: 8,000 
Catering Coordinator; Cindy Shoup Cacy 

Terrace at Market Tower 

10 W. Market St., Suite 310, IndianapoUs, IN 46204 

464-2323/fax 464-2324 

Events handled in 2004: 900 

Attendance at largest event handled last yean 600 

Ownen John Stowers 

Thomas Caterers of Distinction 

4440 N. Keystone Ave., Indianapolis. IN 46205 
542-8333/fax 545-0683, www.thomascaterers.com 
Events handled in 2004: 700 

Attendance at largest event catered last year 1 ,600 
Head Chef: Robert E. Lee 

W.G. Grinders 

12297 N. Meridian St., Carmel, IN 46032 

815-5600/fax 815-5656 

Events handled in 2004: 1,000-plus 

Attendance at largest event catered in last year: 250 

Contact: Nancy Cuny, owner 

FULL-SERVICE 
MEETING PLANNERS 

Accolade of London 

5241 McHeniy Lane, Indianapolis, IN 46228 

253-6199/fa« 253-4125 

Events handled in 2004: 20 

Attendance at largest event in last yean 5,000 

Contact: JV\ichelle Rogers, owner 

BTB Performance Group 

3091 E. 98th St., Suite 240. Indianapolis, IN 

46280-1970 

846-2222/fax 848-7301 

Events handled in 2004: 30 

Attendance at largest event in last year: 600 

Contact: David Gentry, owner 

Cummings Meeting Consultants 

155 E. AVarket St.. Suite 700. Indianapolis, IN 46204 

635-4755/fax 635-4757, cmcglobal.com 

Events handled in 2004: 200-plus 

Attendance at largest event in last year: 35,000 

Contact: Jane Etseic, sales representative 

Eventful Alarketing Solutions, Inc. 

217 W. 10th St., Ste. 1 10, Indianapolis, IN 46202 

423-3590/fax 423-3591 

Events handled in 2004: 21 

Attendance at largest event in last yean 37,000 

Contact: Kari Strolberg, president 

EventPro Services 

9000 Keystone Crossing. Suite 650. 

Indianapolis, IN 46240 

680-0006/fax .580-0009 

Events handled in 2004: 50 

Attendance at largest event in last year: 300 

Contact: Robert Irvin. president and CEO 

Maribeth Smith & Associates 

22 E. Washington St., Suite 100, 

Indianapolis, IN 46204 

464-9389/fax 464-1401 

Events handled in 2004: 15-plus 

Attendance at largest event in last yean 5,000 

Contact: l^^a^^beth Smith, chairman and CEO 

Success Express 

5201 E. U.S. Highway 36. Suite 207. Avon. IN 46123 
718-5910/rax 718-5912, successexpressmp.com 
Events handled in 2004: 12 
Attendance at largest event in last yean 600 
Contact: Kirby Kirkpatrick, owner 

Xlrtual Meeting Strategies 

8450 Westfield Blv.l., Suite 210. 

Indianapolis, IN 46240 

805-6600/1'ax 805-6650. vmsconnect.com 

Events handled in 2004: 5.000-plus 

Attendance at largest event in last yean 3.500 

Contact: Knsta Turpln. v.p. of sales and marketing • 
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Infringemen t 

rONTINHFn FROM PAGF HO 

is still counsel to the postal service, calls 
and says, 'Who are you? This is preposter- 
ous!' To make a long story short, I men- 
tioned the decision, he read it, and I was 
the first person in history to license the 
postal service." 

Richman's first order of business as 
Fields' new agent was to send cease-and- 
desist letters to the manufacturers of W.C 
Fields posters and plates and shot glasses, 
informing them that the free ride was over 
and that they were in violation of the law 
and would have to pony up licensing fees. 
The manufacturers were outraged. Once, 
at a souvenir convention, a man selling il- 
legal W.C. Fields ties grabbed Richman 
and nearly strangled him. "I got hate mail," 
Richman says. "I had two death threats in 
my time!" Of course, the families of dead 
celebrities saw things in a more positive 
light, and Richman was soon represent- 
ing Clark Gable (whose widow cried out, 
"Bring home the bacon!" after she signed 
the contract), then John Wayne, Einstein 
and, in 1982, Marilyn Monroe. 

When Monroe died, she left her estate 
to her acting coach, Lee Strasburg, and a 
former psychiatrist, Marianne Kris, who'd 
once had Monroe committed. As with 
James Dean's heirs' hiring of Roesler, the 
Monroe heirs' hiring of Richman sparked 
news stories. The 20th anniversary of 
Monroe's death was coming up, and re- 
porters wanted to know what sort of mar- 
keting blitz was planned. Richman took 
the moral high road, expressing shock that 
anyone would want to capitalize on such a 
tragedy, and then set off on a world tour to 
hunt down infringers. But in no time the 
estate had sold licenses to the New York 
Doll Company, which manufactured a 
$6,500 Marilyn Monroe doll in a mink 
coat, and to Thom McAn, which sold more 
than 2 million pairs of Marilyn Monroe 
shoes and matching handbags in 15 
months. Next came endorsements for Max 
Factor and Chanel, and soon Monroe was 
bringing in millions of dollars a year, far 
more than she made when she was alive 
and sleeping or not sleeping with JFK. 

As soon as it became apparent how 
much money was at stake, Richman began 
to receive more and more calls from the 
families of dead celebrities. "They came 
crawUng out of the woodwork," he says. The 
problem was that most of the celebrities 



hadn't sold their images while alive. To 
remedy this situation, in 1982 Richman 
began lobbying for a new California law 
that would grant rights to all dead celebri- 
ties. The legal climate seemed hospitable. 
At the time, the courts were considering a 
number of high-profile cases, including 
Johnny Carson v. Here's Johnny Portable 
Toilets, in which contemporary stars 
sought to prevent the appropriation of 
their names and likenesses. Even so, it 
took a massive effort on Richman's part 
to convince a dubious legislature of the 
terrible things that could happen to a 
perfectly nice celebrity once he or she 
died and couldn't sue. To persuade the 
lawmakers, he got Elizabeth Taylor and 
Burt Lancaster to fly up to Sacramento to 
testify. He also presented a series of vile 
mementos, including a greeting card, to 
which two cotton balls were affixed, that 
read "Brando's Balls." But the piece that 
swayed the politicians was an eight-inch 
dildo with Ronald Reagan's head on it. "I 
wrapped it in white paper," Richman says, 
"and I held it up and said. This is a sexual 
device with the head of the president on 
it!' That's what got my law passed." 

A COMPLETE REVERSAL OF THE 

Bela Lugosi ruling, the California Cele- 
brity Rights Bill of 1984 granted a 
celebrity's heirs the right to control the 
commercial use of that celebrity's image 
for 70 years after his or her death. (Thanks 
to Robin Astaire, Fred's widow, the time 
period has since been extended to 100 
years.) Similar legislation was soon passed 
in Tennessee, at the urging of Elvis' people, 
and in Indiana, where it was championed 
by Roesler. 

From the start, Roesler's style was dif- 
ferent from Richman's. Marilyn Goldberg, 
president of Museum Masters Interna- 
tional, which for 25 years has represented 
makers of Marilyn Monroe art and has 
dealt with both agents, describes Richman 
as "a wonderful, comfortable slipper" and 
Roesler as "a mover and a shaker." When 
the Internet got big, CMG hunted down all 
the cybersquatters who had made off with 
its clients' domain names; the agency now 
runs Web sites like maril5mmonroe.com 
and baberuth.com, which receive millions 
of hits a day. And Roesler has been a cease- 
less innovator of new licensing opportuni- 
ties, including, recently, Humphrey Bogart 
and Ingrid Bergman slot machines and 
scratch-off lottery tickets printed with the 



faces of James Dean and Marilyn Monroe. 
If it weren't for Roesler, Madison Avenue 
might never have realized the value of 
dead celebrities (for one thing, they don't 
commit felonies while their ads are run- 
ning). Bogarfs children might never have 
allowed him to be digitally "reanimated" 
for a Diet Coke ad. Dean might never have 
endorsed Porsche, the very car he crashed 
and died in. Some people, it should be 
noted, found the Porsche endorsement 
tasteless— though not as tasteless as Fred 
Astaire (not a cUent of Roesler's) having to 
posthumously dance with a vacuum 
cleaner and appear to enjoy it. 

But it is Roesler's gusto in going to court 
that has most distinguished him from 
Richman, who has always preferred to 
avoid lawsuits unless he is fairly certain of 
the outcome. Even after they're caught, 
many infringers go right on infringing, 
Richman says, and to call attention to them 
is to give their products ft-ee publicity. The 
whole thing, he says, is like "putting your 
own hand down the garbage disposal." 

Roesler, meanwhile, has enjoyed ex- 
traordinary success in court, winning a 
series of high-profile cases involving such 
organizations as Major League Baseball, 
which, when it found out how many mil- 
lions of dollars Babe Ruth was bringing in 
each year, sued on the grounds that the 
merchandise always portrayed him in uni- 
form, with MLB-owned insignia. A similar 
suit was brought in 1991 by Warner Bros., 
which maintained that it was entitled to 
James Dean's new revenue stream, given 
that all the licensed images came from the 
studio, which had produced the only three 
films Dean starred in. Roesler won that 
too, and less than a year later, he turned 
the tables on Warner Bros., suing the stu- 
dio and director Spike Lee on behalf of 
Malcolm X's widow, Betty Shabazz, who 
objected to all the licensed goods being 
sold in conjunction with the release of 
Malcolm X. Shabazz won undisclosed 
damages that Roesler will describe only as 
being "in the seven figures," then pro- 
ceeded to put out her own line of memen- 
tos, which included air-fresheners. 

Yet the case that brought Roesler na- 
tional attention was one in which he fig- 
ured as neither plaintiff nor defendant. In 
the 1997 civil trial of O.J. Simpson, Roesler 
testified as an exp>ert witness on behalf of 
the family of Ron Goldman. As an author- 
ity on the valuation of the dead— and it 
could be argued Simpson was a little 
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dead— Roesler declared that Simpson 
could, if he applied himself, reasonably be 
expected to earn $25 million in his life- 
time. That turned out to be exactly the 
amount the jury awarded. Two years later, 
when Simpson auctioned off his posses- 
sions to pay his legal fees, Roesler pur- 
chased his "Sportsman of the Year" trophy 
along with the golf clubs he allegedly used 
the day of the murder; they're displayed in 
the entranceway of CMC's headquarters. 

IN THE YEARS SINCE ITS INCEPTION, 

CMC, which now refers to itself as the 
country's premier intellectual-property- 
rights firm, has gradually begun to resem- 
ble every other talent agency in Hollywood. 
In fact, Roesler has taken to augmenting 
his roster with the living, such as Anna 
Nicole Smith, Ivana Trump and Sophia 
Loren. Some of Roesler's first live clients 
were squeamish about signing. Racecar 
driver Scott Brayton joked, when he signed, 
that he hoped it wouldn't jinx him; shortly 
thereafter, he died in a crash at the Indi- 
anapolis Motor Speedway. One of Roesler's 
most famous and successful Uve clients is 
'50s pinup Bettie Page, whom everyone 
thinks is dead but who actually is a recluse 
in the San Fernando Valley in Los Angeles. 

CMC has also become a training ground 
for a new generation of intellectual- 
property attorneys distinguished by their 
youth, attractiveness and relentless pur- 
suit of infringers. The company's presi- 
dent is Jonathan Faber, a thirtysomething 
baby-face who came very close to being 
Ozzy Osbourne's lead-guitar player but 
instead went to law school at Indiana Uni- 
versity, where he's now an adjunct profes- 
sor teaching intellectual-property law in 
the evenings. It takes a special skill set to 
represent dead people, Faber says, a rare 
combination of diplomacy and hard- 
heartedness— especially if a family is feud- 
ing over an estate, or if it was divvied up 
among too many causes, or if questions 
arise regarding how to portray the de- 
ceased. With the exception of W.C Fields' 
family, who allow the comedian to endorse 
alcohol and tobacco— on the grounds that 
he never said no to commercial endorse- 
ments when he was alive, so why should 
they?— most estates place strict limita- 
tions on how a celebrity can be used. John 
Wayne is not allowed to smoke cigarettes 
because he died of lung cancer. Now that 
they're dead, James Dean and Humphrey 
Bogart don't smoke, either. The Diana, 



We're Cooking Up Something Special 
At This Year's Home-A-Rama! ^ 




Bontrager 

HOMES • INC 

www.bontragerhomes.cora 



Designing and Building Quality Homes 
for Today's Families 

Call Today 845-5686 



■(Koschnick & Co.) 
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See the difference Quality makes 

NOW SELLING DIRECT TO BUILDERS AND REMODELERS 
CALL KoSCHNICK'S 

(317) 639-6591 
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mny-Free 
Water Sale 

Now through luMiO. 
one special price gets V" ^ 
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Princess of Wales Memorial Fund, which 
CMG consults for, turns down 95 percent 
of all licensing proposals and forbids all 
figurines and dolls. "They feel that there is 
no way for a three-dimensional, machine- 
manufactured item to capture her true 
beauty," says Faber. She also can't be pic- 
tured with food, due to her well-publicized 
bout with bulimia 

A CMG lawyer must never be so crass 
as to suggest that such stipulations be 
abandoned for revenue's sake, though in 
Ginger Rogers' case Faber did ask the 
Christian Scientists if the tea could be de- 
caf. Still, while he respects and enforces 
the Princess of Wales Memorial Fund's 
wishes, Faber questions the wisdom of 
denying all dolls. The demand for a Diana 
on the mantelpiece is such that sooner or 
later someone will create a product to 
meet it, whereupon the Fund will lose rev- 
enue it might easily have generated and be 
forced to remove the offending product 
from the market. 

If and when such a doll appears, it will 
not go unnoticed for long. A good portion 
of CMC's Indianapolis headquarters is 
occupied by the infringement-recovery 
team, a group of law clerks who spend 
their days huddled over computer screens 
looking for unlicensed merchandise. Ten 
or so infringements are detected each day, 
as when an intern recently came upon a 
ceramic-tile ad, in a Thai magazine, fea- 
turing a Marilyn Monroe look-alike, her 
dress blowing up as it did in The Seven 
Year Itch. That it was only a look-alike 
Monroe is irrelevant; the law protects 
one's name and likeness (which explains 
why, when Absolut ran a whimsical ad 
featuring a bottle of vodka standing on a 
subway grate with its dress blowing up, 
the liquor company had to cough up a 
licensing fee). With luck, collecting for 
the tile ad will be easier than collecting 
from a Korean company that makes 
James Dean underwear— an infringement 
CMG has spent eight years pursuing. (Ac- 
cording to Faber, Thailand, Japan and 
Malaysia are "good" about dealing with 
intellectual-property claims, while China 
is "bad." Arab countries also tend to be 
uncooperative, as is Israel.) CMG insists 
on remuneration even from the tiniest 
players; to do otherwise would set a bad 
precedent for egregious violators. Periodi- 
cally, CMG also goes after retaUers, whom 
the doctrine of vicarious liability bars 
from selling unlicensed goods. 
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Among the thousands of confiscated 
items that end up in CMC's basement, some 
go back 23 years and bear the likenesses of 
clients CMC no longer represents. "Some 
stuff we can destroy," Faber says. "But a lot 
of it sits in the basement forever. We just 
make sure ifs not being distributed. Thaf s 
really the goal of confiscation." There are 
Mark Twain bookmarks and Oscar Wilde 
greeting cards and Monopoly games with 
Whitey Ford and Ty Cobb in the place of 
land deeds. There are Bettie Page bobble- 
heads and battery-operated James Browns 
and bottles of James Dean aftershave. More 
than anything, there's Marilyn Monroe, 
represented by tote bags and clutches and 
piggy banks and blankets and perfume 
and jewelry and wine and soap and 200 
feminist-made T-shirts that feature the star 
in a bathing suit ("If Marilyn Monroe were 
alive today she'd be too fat to model"). To 
walk among these objects is to pass through 
the entire history of the dead-celebrity li- 
censing industry. One can only hope Mon- 
roe is grateful for the eff'orts expended to 
protect her from infringers, who might oth- 
erwise have compromised her legend and 
devalued her currency among the rightful 
manufacturers of her shower curtains. 



IT'S HARD TO PREDICT WHAT THE 

future holds for Monroe. Flichman, who 
represented her before she signed with 
Roesler, seems to take comfort in the belief 
that her earnings will eventually wither 
away, noting that as far back as the '80s her 
estate so oversaturated the market that a 
major apparel company broke off licensing 
negotiations. "I warned them about all 
those salt-and-pepper shakers," he says. 

Roesler sees it differently. "Marilyn 
Monroe is the most beautiful and sexy 
woman ever," he says, and insists that she's 
holding her value. Even if her revenues 
were to fall, he adds, they could always be 
raised by a new round of merchandising 
campaigns or celebrations of her birth or 
death or the rerelease of this movie or that. 
And in the event that she begins to seem 
too fat or too irrelevant, she can always be 
digitally slimmed or cast in a brand-new 
movie, using the latest Hollywood tech- 
nologies. It was CMC, after all, that 
arranged for Laurence Olivier's morphed 
appearance in Sky Captain and the World of 
Tomorrow, and the agency is in discussions 
with an unnamed studio about a new film 
starring both Monroe and Dean (though 
ifs unclear whether their respective estates 



would allow them to have sex). 

In the meantime, there's the matter of 
the late Marlon Brando, who was famously 
press-shy but who specified in his will that 
his heirs could put him to work in any com- 
mercial they wanted. Though Brando has 
been dead less than a year, his estate re- 
cently filed trademark protection for his 
image and announced that he'll be available 
soon. In Richman's opinion, the actor 
shouldn't be made to endorse anything for 
another five to seven years, until such time 
as advertisers with delicate sensibilities can 
be sure the body's cold. But Roesler says 
Brando ads could be up and running within 
a year if tastefully done, and he clearly ex- 
pects the estate to choose CMC As he puts 
it, "They know we're here." 

If Brando does go to CMC, it will be an- 
other blow to Richman— though not, per- 
haps, as severe as it once might have been. 
In April, the agent sold his business for an 
undisclosed amount to Corbis Corp., the 
image-licensing giant owned by the notori- 
ously litigious Bill Gates. While this augurs 
well for those who enjoy watching dead- 
celebrity lawsuits, Roesler has to be smart- 
ing at the news. At the very least, it's going 
to make poaching Einstein trickier. • 
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Killing Field s 

CONTINUED FROM PAGE 13? 

executions. Sites, of the state public de- 
fenders council, speculates otherwise. She 
and a colleague met with Schultz in late 
January to discuss capital cases. She re- 
calls showing a list of the possible execu- 
tions to Schultz, whose legal background 
is corporate and securities law. "He 
looked at it for quite a while," she says. 
"He said he would have to immerse him- 
self in death-penalty law." 

Sites wondered if the crush of cases, 
along with Kernan's parting exhortation 
that his successor scrutinize the death- 
penalty system, would spur Daniels to 
temporarily freeze executions. Daniels, af- 
ter all, had already upset the status quo 
within weeks of his swearing in. He nixed 
the collective-bargaining rights of 20,000 
state workers, sought the resignations of 
state board and commission members, 
and proposed hiking taxes on Indiana's 
wealthiest residents. He appeared willing 
to bear the criticism of divisive choices. 

Wallace lost his final appeal in Janu- 
ary, and both he and his lawyer expected 
the Indiana Supreme Court to set an exe- 
cution date that month. According to a 
source familiar with the case, court staff 
chose a possible date and everyone in- 
volved, from the prison warden to the 
court justices, signed off on it. Everyone, 
that is, except Daniels. 

Schultz denies the unfounded allega- 



tions of former Kernan staffers that 
Daniels privately sought to postpone the 
execution imtil March. Regardless, the ex- 
tra time gave the governor a chance to 
plumb the case. In the end, of course, Wal- 
lace was put to death. So was Benefiel, and 
the execution of Gregory Johnson ap- 
peared likely as Indianapolis Monthly 
went to press— which isn't to assume 
Daniels has had no qualms. 

Keman granted clemency in two cases 
that, owing to ample reasonable doubt, 
elicited public sympathy and intense me- 
dia coverage. Daniels, by contrast, finds 



himself mulling the fate of men whose 
guilt appears unambiguous, a circum- 
stance that explains why their cases have 
failed to inspire outrage. Nonetheless, in 
his sparse public comments on the death 
penalty, Daniels— whose press secretary 
rejected a request to interview him, say- 
ing it would be "premature" to comment 
on the potential surge in executions— 
soimds as conflicted as Kernan. 

Speaking to reporters in February, 
Daniels said of capital punishment, "I 
honestly would say on different days, I 
can feel differently about that. But thaf s 
because this is a values issue, one that 
every citizen has to search his or her own 
heart on. And the people of Indiana very 
clearly believe that at least in the worst of 
cases ... the option of this penalty is appro- 
priate, and I agree." Though Daniels re- 
fused to divulge what would prompt him 
to commute a death sentence, he added, 
"Whatever one thinks about the death 
penalty, you can't say that we approach 
such a sanction or penalty hastily." 

Since the U.S. Supreme Court rein- 
stated the death penalty in 1976, Indiana 
and Delaware have executed 13 inmates 
apiece, a figure that ranks 14th among the 
38 states with capital punishment. (Texas 
has executed 342 inmates, the most of any 
state, followed by Virginia with 94 and 
Oklahoma with 76.) Daniels has vowed to 
review the case of every inmate who 
comes up for execution during his tenure, 
a sign that he may be skeptical about 



Indiana's handling of capital cases. Such a 
review exceeds what state law requires of 
the Indiana Parole Board in considering 
clemency requests and waivers. Staffers 
pore over court rulings, dissenting opin- 
ions and "any other documentation" rele- 
vant to a case, says Schultz, who dug up 
the copy of the clemency request that 
Wallace asked his lawyers not to submit. 

Six months into his term, Daniels has 
talked little about social issues, preferring 
to hold forth on matters of money, not 
morality. Apart from signing a bill that re- 
quires abortion providers to tell pregnant 

Cci ■ 



Six months into his term, Daniels 
has talked little about social issues, 
preferring to hold forth on matters 
of money, not morality. 



women about the availability of ultra- 
sounds, he has spent his first months as 
governor fixated on economic reform. 
Still, Daniels, who serves as an elder at the 
Tabernacle Presbyterian Church in Indi- 
anapolis, has spoken of the heavy respon- 
sibility "to weigh the questions of to whom 
justice and vengeance ultimately belongs." 
The statement, far from echoing the "eye 
for an eye" biblical reference that death- 
penalty supporters treat as mantra, evokes 
a verse from the Book of Romans. 

"Dearly beloved, avenge not yourselves, 
but rather give place unto wrath: for it is 
written. Vengeance is mine; I will repay, 
saith the Lord." 

DANIELS' PRIVATE MUSINGS ASIDE, 

most Hoosiers favor the death penalty. In 
a statewide poll conducted last year by The 
Indianapolis Star, 65 percent of respon- 
dents said they supported capital punish- 
ment for "serious crimes." It's where a se- 
rious crime occurs, however, that can most 
affect whether a convicted killer receives 
the ultimate sanction. 

In 1995, three acquaintances of Shan- 
non Wentzel beat, raped and stabbed her; 
when the teenager showed signs of life. 



they repeatedly ran over her with a pickup 
truck. All three men accepted plea bar- 
gains that will make them eligible for pa- 
role. The Pike County prosecutor told 
Wentzel's mother that he cut the deals be- 
cause the cost of bringing three capital 
cases would bankrupt the county. 

Wentzel's case was examined in a 2001 
investigative series produced by seven 
Indiana newspapers that explored the 
death-penalty system. The report, titled 
"Indiana's Other Lottery," asserted that 
factors ranging from a county's finances to 
its political leanings dramatically influ- 
ence pursuit of capital cases. In Marion 
County, more death-penalty cases are filed 
than in any other county statewide; in 
neighboring Monroe County, prosecutors 
haven't sought a death sentence in more 
than 50 years. In Indiana, the series con- 
cluded, the death penalty is a crapshoot. 

But it is a 2002 report by the Indiana 
Criminal Law Study Commission that 
would perhaps most interest Daniels, ak.a. 
The Blade, as he attempts to trim state 
spending. The study estimated that Indi- 
ana spends an average of $668,000 to exe- 
cute an inmate compared to $551,000 to 
keep him in prison for life, largely because 



of the protracted appeals process in capital 
cases. In 2003, the U. S. Justice Depart- 
ment found that only inmates in Idaho and 
Tennessee languish longer on death row 
than those in Indiana, who wait an average 
of 10.4 years to die; almost half of the state's 
death-row population has lived there more 
than 15 years. As The Star noted, "The de- 
lays mean the state faces executing in- 
mates with health problems or those who 
have slipped into mental illness." 

Clark County Prosecutor Steve Stewart 
accuses defense lawyers of dragging out 
capital cases to force prosecutors, wary of 
depleting county coffers, to offer plea bar- 
gains. Whether that" s true or not, the num- 
ber of death-penalty cases filed statewide 
has fallen steadily, dropping from 26 in 
1991 to six last year. Defense attorneys 
"can't convince our lawmakers to get rid of 
the death penalty," Stewart fumes, "so 
they're trying to make it as expensive and 
burdensome as possible." 

Diana Harrington makes a similar ar- 
gument, but with sadness thick in her 
voice. Donald Wallace killed her sister, 
Theresa Gilligan, and outlived their par- 
ents, who endured Wallace's death-row 
histrionics, including his taking of 
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hostages to protest prison conditions. He 
also convinced his own family of his inno- 
cence, telling them that letters he sent to 
Harrington in which he confessed were 
written simply to make her "feel better." 

"In many ways, our lives were on a par- 
allel track," Harrington says of Wallace's 
family. "We both spent 25 years waiting 
for this to be over. I couldn't grieve for my 
sister and her family until Wallace was 
dead. They spent 25 years grieving for a 
death they knew was coming." 

Harrington wrote an impassioned let- 
ter to Daniels the morning after Wallace's 
execution. In it, she bared her own am- 
bivalence about killing killers. "Am I a be- 
liever in the death penalty? No. Am I con- 
vinced the death penalty is wrong? No ... I 
am just a victim who has endured too 
much pain [and] suffering and will never 
find closure in this man's death." 

A "curtain of 
denial" enshrouds 
the death-penalty 
system, says 
former Illmois 
Governor 
George Ryan. 

Harrington challenged Daniels to re- 
form the system, urging him to reach out 
to death-penalty supporters and foes alike 
to spare another family the decades of suf- 
fering she and Wallace's loved ones en- 
dured. Other advocates have hounded 
him as well. In April, the Indiana Civil 
Liberties Union pressed the governor to 
commute Benefiel's sentence, contending 
that the trial judge wrongly excluded ex- 
pert testimony about Benefiel's history of 
mental illness. ICLU officials appealed to 
Daniels to use his authority "not to spare 
Mr. Benefiel from punishment, but to 
spare a deeply disturbed person from be- 
ing executed." 

Meanwhile, the Indiana Conference of 
Catholic Bishops vowed in March to re- 
new efforts to abolish capital punish- 
ment. In making the announcement, the 
bishops reminded observers that Roman 
Catholics comprise Indiana's largest 
Christian denomination, with 770,000 
registered members. Even if the message 
fails to move the people in the pews, the 
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bishops— anointed and appointed for 
life— carry clout from the pulpit and curry 
media attention. 

YET THE GREATEST PRESSURE EX- 

erted on a governor weighing the fate of a 
death-row inmate may come from within. 
Former Illinois Governor George Ryan, 
speaking at the University of Notre Dame 
earlier this year, recalled how shouldering 
that singular responsibility forced him 
to reconsider his support of the death 
penalty. He opted to commute the capital 
sentences of 167 inmates two years ago in 
large part because, between 1977 and 
2002, no fewer than 13 death-row in- 
mates had been exonerated in Illinois. 
As Ryan told The South Bend Tribune, "I 
didn't want to look over my shoulder for 
the rest of my life and read one day ... that 
so-and-so was executed and [later] find 
out that he was really innocent" 

Critics portrayed the blanket commu- 
tation as a last-ditch ploy to repair the 
reputation of his scandal-plagued admin- 
istration as he prepared to exit office. 
Ryan, whose actions earned him a Nobel 
Peace Prize nomination, has maintained 
that he felt compelled to draw attention to 
what he regards as chronic flaws in the 
death-penalty system. Notwithstanding 
the lingering dispute over his motives, 
however, the Republican now travels 
across the country seeking to pull back 
"the ciutain of ignorance and denial" that 
he says enshrouds the country's approach 
to capital punishment. 

Keman's time as governor changed his 
perspective as well— though he remains 
cautiously in favor of the death penalty, he 
has advocated the need for reforms in the 
system. And he nurses no regrets about 
granting clemency to Williams a scant 
four months before voters went to the 
polls last fall, dismissing speculation that 
the decision in any way hurt his reelec- 
tion chances. 

Daniels, for his part, made almost no 
mention of the case during the campaign, 
a portent, perhaps, of his reluctance as 
governor to publicly discuss capital pun- 
ishment. Given his reticence, there is no 
reliable way to foretell how he will handle 
the life-or-death decisions he faces in the 
months ahead, or to what degree his 
choices will shade perceptions of his lead- 
ership. But it is certain that, like Keman 
before him, he's learned that the death 
penalty allows no do-overs. • 
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eTip 

n the Deep South, 
saucy ribs aren't just en- 
joyed—they're revered. 
Which e.xplains why 
Alabama native Ruben 
McKenzie's grill skills have 
long wowed the crowds at 
backyard barbecues and 
catering gigs. So requested, 
indeed, were his ribs that 
McKenzie ha.s now gone 
pro— at Ruben's Que. a tiny 
BBQ joint in a well-worn 
strip mall on Lafayette 
Road. Here, McKenzie, his 
wife, Debra, and their part- 
ner. Gloria Kardec serve 
beef and pork ribs with a 
t;mgy tomato-based sauce, 
as well as chicken wings, 
catfish, perch, fresh-fried 
veggies and yummy 
desserts. (Disclosure: Debra 
McKenzie is employed by 
Emniis Communications, 
IM's parent company.) 
Que specializes in Sunday- 
picnic fare: succulent, fatty 
rib tips slathered in zesty 
sauce: heaps of peppery 
fried sweet corn; hot, thick, 
soggy-crusted peach cob- 
bler. Oh, and oven-fresh 
combread: Ask for it, else 
you'll likely be stuck with 
two flimsy slices of bagged 
bread. That Que is designed 
for carryout— it's really a 
kitchen with a counter- 
only encourages the sort of 
lazy, sit-in-the-grass lunch 
that's a Southern art. 2440 
Lafayette Rd, 423-7001 • 
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Review ) 



Tallent Show 



Slow down and savor the savoir faire at a Bloomington sensation. 



In 1986, Italy native Carlo Petrini led a protest against McDonald's arrival in Rome— a 
small anti-fast-food crusade that quickly morphed into a cultural and culinary revo- 
lution known as the Slow Food Movement. Nearly 20 years later, we're en route to a 
small Bloomington restaurant inspired by Slow Food's defiance of the too-busy-to- 
eat-well mentaUty. And, as luck would have it, we're nmning late. Our reservations 
were for 6:30; we pull into Restaurant Tallenf s parking lot at 6:50, and the show we're 
seeing at the nearby Indiana University Auditorium begins at 8. Usually, we'd skip the 
restaurant, no problem. But Tallent is special. Dinner here is not easily skipped. 

The chic decor alone sets the place apart: hardwood floors, art-deco lighting, clean 
white tablecloths and place settings, oversized portraits on the walls— all in an unas- 
suming, two-story gray building on a quiet stretch of Kirkwood Avenue. The building 
is in fact so unobtrusive that to be met, inside, by such prettily plated food and con- 
vivial energy is to feel part of some delicious secret— a hip little find that would be fun 
even if the food were mediocre. The downstairs is earth-toned and sedate, while the 
upstairs— save the black-and-white toile-paneled private room— is vivid, vibrant red. 
Small considerations abound: pre-meal amuses bouches and post-meal mignardises; 
rose petals folded into each napkin; the menu's written assurance that Tallent uses 
local, organic meats, grains and produce. Because the cuisine is seasonally focused, 
we knew that our favorite winter entrees had given way to new creations that would 
intrigue and— if past visits were reliable predictors— thrill. We couldn't wait to see 
how Chef David would do it this time. 

Though Tallent may feel like an under-the-radar restaurant, its charms are no 
secret, at least not to locals. The eatery, now in its second year, regularly draws 
Bloomington's culturephiles— professors, professionals, local dignitaries and the 
rare lU-student sophisticate— who like the homegrown authenticity of the cuisine, 
the urbane black-clad waiters, the artsy decor and the serious pedigree of 



BY CHRISTINE SPEER 




owners/chefs David and Kristen Tallent (a locally 
raised husband-and-wife pair, both former lU stu- 
dents and graduates of the Culinary Institute of 
America). Yet despite the restaurant's quality and 
chefs' credentials, Tallent maintains a non-snobby 
mein of good food and good times. 



Upon hearing of our need to beat the clock, our 
server responded graciously, saying, "We'll see what 
we can do to get you out of here on time." Excellent 
At 50 minutes and counting, we were all in it to- 
gether. Thus began a whirlwind production show- 
casing Tallenf s creatively delectable courses. First, 
a palate-prepping amuse bouche— briny kalamata- 
and-caper tapenade, layered with a stack of pungent, 
clove-y microbasil on a dime-thin, tooth-breakingly 
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hiird cracker. Then siilads. a Tallent specialty: 
one particular favorite featured vaguely 
bitter-tasting arugula splashed with a sweet 
cherrv' vinaigrette, two thin. hard, salty 
slices of ham, an oven-crisped goat-cheese 
crouton and a scattering of pecans. Another 
first-rate first course, the tuna carpaccio, 
was a light and innovative riff on the typical 
beef dish, with an oh-so-thin shaving of 
sashimi-grade tuna served under a mild 
couscous salad with golden raisins, dark, 
minty greens and a drizzling of garlicky 
Tomesco— best eaten scooped up with the 
dish's crispy, waffley gaufrette wafers. 

The Slow Food philosophy that inspires 
the chefs Tallent is not only a rejection of 
the processed and preserved, it is a com- 
mitment to the mindful enjoyment of 
food: "Slow" refers to the eater's measured 
appreciation. Here, that credo is felt rather 
than seen— there are no smug diatribes 
about the way we should eat, just flavorful 
dishes that encourage even the most im- 
patient diner to savor. 

So it was with the Alaskan halibut— a 
pan-seared fillet sitting atop a single earthy 
mushroom raviolo, asparagus and a thin 
mushroom consomme, neatly topped with 
a small heap of salty, oily salsa verde. Yet 
while complete, complex and excellent, the 
fish paled next to the Pork Duo. a dish 
named for the pairing of 
a soft, supple brined and 
slow-roasted [xirk shoul- 
der with a thicker, fattier 
bacon-wrapped slab of 
brioche-stuffed loin. The 
brioche, usually a light. 



A PERFECT MEAL 



TABLE 

A corner table by the 
picture window, upstairs 
in the red room 



DRINK 

Bottle of Sineann's 2002 
Pinot Noir or Blooming- 
ton Brewing Company's 
Quarrymen Pale Ale 

APPETIZER 

Any of the menu's 
seasonal salads 

ENTREE 

Pork Duo, in season 

DESSERT 

Raspt)erry-rhubarb 
crumble and ginger ice 
cream, in season 



almost pastry-like bread, is in this case 
heavily laced with fig, for a sweet, dense 
filling. Each of the cuts is set off to perfec- 
tion by twin accompaniments: salty little 
Brussels sprouts braised in bacon drip- 
pings and a buttery serving of mashed 
sweet potato (plus an even sweeter, syrup- 
thick port-balsamic sauce, for dipping). 

The natural approach to eating the 
deuce was as follows: a bite of one pork, 
alone, then paired with the potatoes, then 
with the sauce, then with the sprouts. 
Switch porks, and .so on. But at T minus 10 
minutes, and still-plentiful pork, we de- 
cided to box the rest to take home. If it had 
been Pork Solo, we might have been able 
to finish. But it was brilliantly the duo, and 
we weren't going to let its harmony go to 
waste. 

If you're a person who craves only a little 
taste of sweet after a meal, then the precious 
little mignardise finide— a single miniature 
dark-chocolate sugar cookie or hazelnut 
macaroon— will satisfy. But know that Chef 
Kristen whips up desserts befitting her 
husband's memorable creations: a tall, airy 
circle of mousse- whipped with fresh mint 
and creme de menthe— atop a chocolate- 
cookie crust; a hot raspberry-rhubarb 
crumble with a brown-sugar-and-roUed- 
oats top layer under a scoop of housemade 
ginger ice cream. Desserts like these should 
be the ideal ending to an ideal meal. But our 
meal had its own sort of ideal ending— at 
midnight, as we stood barefoot in the 
kitchen, v^dth the pork duo and a fork. • 

E-mail: cspeer@lndymonthly.emmis.com 





Arugula salad 

RESTAURANT 
TALLENT 

LOCATION 620W.Kirkwood 
Avenue. Bloomington 

PHONE 812-330-9801 

HOURS Monday through Saturday 
5-10 p.m. 

PRICES First courses $7-$17; 
entrees $16-$29; desserts $8-$14 

CUISINE American innovative. The 
menu changes seasonally and 
focuses on fresh and locally avail- 
able ingredients whenever possible. 

ATMOSPHERE Sophisticated, fun 
and M'tsy. Foodies, academics, the 
well-traveled and well-heeled come 
for a unique night, enjoying foie gras 
or vegan-friendly agnolotti in the 
sleek, bright two-story interior or the 
restaurant's more-casual patio 
seating. 

PEDIGREE Owners and chefs David 
and Kristen Tallent both grew up in 
Bloomington, attended lU and grad- 
uated from the Culinary Institute of 
America. Before opening their 
Bloomington restaurant, both 
worked in New York and Atlanta, 
where David became acquainted 
with the Slow Food movement that 
inspires Restaurant Tallent's cuisine. 

SERVICE Polite, knowledgeable 
and jirofessional 

VEGETARIAN ENTREES Sweet- 
pea agnolotti, white-bean ravioli, 
spring-vegetable risotto, eggplant 
Parmesan 

IF YOU LIKE THIS PLACE, TRY 

R Bistro, Oakleys Bistro 




■( Revisit )■ 



I Say 
Cheese 

Yes, Eh! Formaggio has new digs, but 
\ it's still got the attitude (and stuffed 

deep-dish pizza) we've grown to love. 

I BY CHRISTINE SPEER 

;Eh! Formaggio's exaggerated New Yawk disposition never seemed 
to bother its patrons. Indeed, the cocksure "badabings" and 
"fuhgedabowdits" splashed all over the menu may have been part 
of the reason customers crammed the tiny downtown pizzeria af- 
ter its 2003 debut. So what if no real New Yorker calls anyone 
"pisano"? The hokey commentary was a way for owners Dan Frost 
and Andrew Lampe to carve a niche in the local pizza market. Besides, everything 
else about the place was wholly authentic— the New York-native owner, his mom 
in the kitchen, pizza sauce made from the family recipe, housemade crusts and 
fresh mozzarella, made-from-scratch desserts. 

Over the course of two years, the Italian pizzeria with the big-city bent did 
such bang-up business that Frost and Lampe soon found themselves with far 
more spunk than space. So last fall they closed the Georgia Street Formaggio and 
moved to a more spacious site on Lafayette Road. Downtown's loss appears to be 
a citywide gain; the northwestside restaurant, which opened in March, is but the 
first in a string of new Formaggios planned— for Avon, Traders Point, Cool Creek 
Commons and Geist. Happily, like the Lafayette Road model, each of the new 
joints will sport an open kitchen, a tiled brick oven, Italian tunes on the speakers, 
made-to-order pies, a casual atmosphere and at least a dozen tables for dine-in 
patrons. And while Frost and Lampe may have taken the pizza out of the city, they 
haven't taken the city out of the pizza: The New York-style pies slathered with 
sweet tomato sauce and layered with toppings are still the restaurant's focus. 

The menu also retains its share of Frost's fancier specialties— the rich chevre 
I)izza with artichoke hearts and mozzarella, for example. Familiar must-have fa- 
vorites are still around, too. The stuffed deep-dish pizza— a two- inch-thick pie 
with a golden crust— is packed with hot tomato sauce and a wall of melted cheese 
So thick it hides the pepperoni and sausage within. (Note: A top layer of crust dis- 
tinguishes the New York deep-dish from its open-faced Chicago counterpart 




And, as the menu reminds you, "Dis ain't Chicago, 
wise guy.") The stromboli is another standout— bub- 
bling hot mozzarella and a stockpile of pepperoni 
encased in a crust powdered with sharp, dry Farm. 

With one new Eh! Formaggio already in place 
and others on the way, it looks as though Indy ur- 
banites won't be Formaggio-less for long. Frost says 
he'd like to reestablish a downtown restaurant, 
which is only fitting— that city attitude loses a little 
something without a city, eh? • 




EH! FORMAGGIO • 5510 Lafayette Road, 217-1890 HOURS n a.m. to n p.m. Monday through Thursday, n a.m. to 
midnight Friday, noon to 10 p.m. Sunday MENU Pizza, sandwiches, calzones, stromboli, breadsticks, salads, desserts 
RECOMMENDED Stromboli, Bianca specialty thin-crust pizza, cheese-and-pepperoni stuffied deep-dish, cannoll 
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Distinctly Different 



Fort Wayne Indianapolis 




Recipient of the Wine Spectator Award of Excellence 
Private/Party Dining Rooms AvaiLible 
Privie-Aged Beef 
Over 75 Wines by the Glass 



prime aged beef and ,feafood 



Reservations }iy-846-8}0} \ 96th at Precedent Office Park \ eddiemerlots.com 



233 RECOMMENDATIONS FOR GREAT EATS 

Restaurants 



$$$$ average entree more than $20 • $$$ average entree $io to $20 
$$ average entree $5 to $io • $ average entree less than $5 
R reservations accepted • W wheelchair accessible 



Downtown 

THE ABBEY 

Coffeehouse • Everything we liked about the 
old Abbey— wraps, soups, fresh-baked cook- 
ies—in a spiffed-up new location. Breakfast, 
lunch, dinner and late-night menu daily. 835 N. 
Pennsylvania St., 269-8426. ti 

ACAPULCO JOE'S 

Mexican and American • This local landmark, 
famous with the business-lunch crowd, plays 
"God Bless America" every day at noon. Don't 
miss the chill con queso. Breakfast, lunch and 
dinner daily. 36$ N. Illinois St, 637-5760. R, W 
t$ 

AESOP'S TABLES 

Mediterranean • Bright colors, wrought-iron 
furniture and banks of windows set the stage 
for a menu with more vegetarian entrees than 
most local restaurants. Lunch and dinner daily. 
600 Massachusetts Ave., 637-0055. R,W$$$ 

AFRICAN PALACE 

West African • Bakari Mansare prepares 
hearty, authentic recipes at his humble 
restaurant just north of downtown proper. Try 
the Chicken Yassa made with lemon, curry 
and caramelized onions. Lunch ami dinner 
daily. 10 W. 22nd St., 920-0058. W, R $$ 

AGIO 

Italian and Mediterranean • Housemade 
bread and Agio's table oil (a colorful blend of 
extra-virgin olive oil, bits of sun-dried toma- 
toes, herbs and chilies) ruin our appetite 
every time we visit the Mass Ave eatery. The 
Interior's golden tones set off chef Joseph 
Heldenrelch's menu of warming Mediter- 
ranean flavors. End with the chocolate 
sausage. Dinner daily; brunch Sun. 63s 
Massachusetts Ave., 488-0359. R, W $$$$ 
AMICI'S 

Italian • Inside a historic Lockerbie home, 
Amici's blends old-neighborhood charm (or- 
nately painted walls, vintage neon signs and a 
jukebox) with rustic entrees such as lasagna 
made with generous amounts of mozzarella. 
Dinner Tues.-Sun. 6oi E. New York St, 634- 
0440.R,W$$$ 
AYRESTEA ROOM 

American • With chicken velvet soup, clown 
sundaes and a toy chest, the old L.S. Ayres Tea 
Room has been faithfully reconstrurted in the 
Indiana State Museum. Because the place 
continues a tradition, you'll frequently see 
three generations at one table. Lunch daily. 
650 W. Washington St. (Indiana State 
Museum), 234-2469. R (required), W$$ 



BAZBEAUX PIZZA 



Gourmet pizza • Indy's first purveyor of inno- 
vative pizza serves dense pies piled with tradi- 
tional and gourmet toppings. Housemade 
sauces and dough shine in combinations such 
as quattro formaggio (four cheeses plus ba- 
con) and barbecue chicken. Lunch and dinner 
daily. 334 Massachusetts Ave., 636-7662. W$$ 

BERTOLINI'S AUTHENTIC TRATTORIA 
Italian • Colorful murals and a deep-blue ceil- 
ing are the backdrop for seafood pasta, wood- 
fired pizza, and housemade gelato and sorbet. 
Lunch and dinner daily. 49 W. Maryland St. 
(Circle Centre), 638-1800. R, W$$$ 

BISTRO TCHOPSTIX 

Pan-Asian • This stylish eatery in the Capital 
Center offers Chinese, Korean, Thai, Japanese 
and Vietnamese fare. Don't miss the exquisite 
bento box. Breakfast, lunch and dinner Mon.- 
Sat 257 N. Illinois St, 636-9000. R, Wf$$ 

THE BOSPHORUS 

Turkish • Located across from the Lilly cam- 
pus, The Bosphorus serves lemony Middle 
Eastern cuisine, including tabouli and, our 
favorite, stuffed grape leaves. Bonus: The 
satellite TV lets you watch Turkish news and 
sitcoms. Lunch and dinner Tues.-Sun. 935 S. 
East St., 974-1770. R$$$ 

BOURBON STREET DISTILLERY 

Caj'un and Creole 'Rub elbows with politi- 
cos and financiers over crawfish etouffee or 
a pulled-pork sandwich, lunch and dinner 
daily. 361 Indiana Ave., 636-3316. $$ 

BUCA Dl BEPPO 

Italian • Walls are loaded with Italian- 
American pop-culture bric-a-brac, entrees are 
meant to serve four, and nearly every dish is 
chock-full of pungent garlic. Large parties may 
reserve the "pope table" with its centerpiece 
bust of John Paul 1 1. Lunch and dinner daily. 35 
N. Illinois St.. 632-2822. R, WS$$ 

NEW! CAFE & RAY 

Deli • This unassuming brick restaurant on 
the corner of Ray and Meridian serves nour- 
ishing, fresh sandwiches and soups. Don't 
miss the gluttonously grand "Big G" sandwich, 
Ciabatta bread loaded with 5 types of meat. 
Breakfast, lunch Mon.-Sat. 946 S. Meridian 
St., 636-2233 Wii 

CAFE NORDSTROM 

American • The third-floor cafe's bright 
atmosphere and efficient staff make it a popu- 
lar lunch spot. Try the pastas, salads and— 
mmm— lemon squares. Breakfast and lurtch 
\ Mon.-Sat. 49 W. Maryland St. (Circle Centre), 
! 636-2121 ext. 1610. W $$ 
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Indianapolis Monthly's dining directory is compiled by our editors, who visit restaurants 
anonymously and review them independent of advertising or other considerations. Diners 
are encouraged to report their restaurant experiences to www.indianapolismonthly.com. 



CAFETREVI 

Mediterranean • The provenance of the en- 
trees may be a bit confusing, but where else 
can you sit back with a platter of tasty hum- 
mus and see both flamenco and belly dan- 
cing? Lunch and dinner Mon.-Fri.; dinner Sat 
no6 Prospect St, 685-2569. R $$$ 
CANARY CAFE 
American • A quiet spot to read the paper 
and enjoy your coffee; most patrons are regu- 
lars, and the waltstaff know them by name. 
Breakfast and lunch daily. 621 Fort Wayne 
Ave., 635-6168. R,W$ 
CHAMPPS AMERICANA 
American • A flashy sports bar serving huge 
portions, Champps is a lively hangout. Lunch 
and dinner daily. 49 W. Maryland St (ClKle 
Centre), 951-0033. R (for io or more), W$$$ 
CHEZ JEAN BAKERY & CAFE 
Deli • This tiny storefront does bang-up busi- 
ness, serving Cuban, Italian and Texan (bartie- 
cued beef brisket) sandwiches on French 
bread, plus salads, soups and sides. Breakfast, 
lunch and dinner Mon.-Sat. 314 Massachusetts 
Ave., 624-9533. S$ 

CIRCLE CITY BAR & GRILLE 

American innovative • Conventioneers and 
diners in-the-know at this hotel restaurant 
order Dave's Mom's meatloaf, duck with 
Chambord sauce and tender greens with goat 
cheese. Breakfast, lunch and dinner Mon.-Frl.; 
breakfast and dinner Sat.; breakfast only Sun. 
350 W. Maryland St. (Indianapolis Marriott 
Downtown), 822-3500. R, W$$$ 

CITY CAFE 

American • Chef Brad Royal's cafie Is a tucked- 
away urban retreat with gourmet sandwiches 
and breakfasts. Try the grilled cheese and the 
French toast. Breakfast and lunch Mon.-Sat. 
443 N. Pennsylvania St, 833-2233. W$$ 

CITY MARKET 

Variety of food vendors • The downtown 
crowd lines up for Middle Eastern fare, soul 
food, clam chowder, cookies, sandwiches, 
tacos, pizza, smoothies, coffee and more. 
Breakfiist, lunch and early dinner (5 p.m.) 
Mon.-Fri. 222 E. Market St., 634-9266. Wf 

THE CLADDAGH IRISH PUB 

Irish pub fare • This bar is long on hHibernian 
charm, and patrons are smitten with the pub's 
thick Irish stew made with Guinness Stout 
and tender chunks of beef Lunch and dinner 
daily. 234 S. Meridian St., 822-6274. li. 

DECADENT BY DESIGN CAFE 

American • A bright Fountain Square bistro 
serving sandwiches and salads with tropical 
touches. Breakfast and lunch Mon.-Tues.; 
breakfast, lunch and dinner Wed.-Sat. 1043 
Virginia Ave., »6, 638-2967 W$$ 

DUNAWAY'S PALAZZO OSSIGENO 
Italian and Mediterranean • Jeff DLmawa/s 
restored art-deco gem offers lion-headed 
soup tureens, fastidious service, and hearty 
entrees such as black-pepper-and-Parmesan- 
crusted salmon with dill-tomato relish. Grab a 
table on the roof for a lovely skyline view. 
Lunch and dinner Mon.-Fri.; dinner only Sat 
and Sun. 351 S. East St., 638-7663. R, W$$$$ 

THE EAGLE'S NEST RESTAURANT 

American and Continental • You're on top of 
the world at this revolving rooftop restaurant 
with its starscape ceiling and 360-degree view 
of the city. The bird's-eye view of Monument 
Circle is lovely. Dinner daily. 1 S. Capitol Ave. 
(Hyatt Regency), 616-6170. R, W$i$$ 

ELSOLDETALA 

Mexican • The patriarch of Indy's Mexican 
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OUT TO LUNCH 



MOMENT OF RUTH 

Number-one reason to go to Ruth's Chris Steak House for lunch? The grilled cheese-and- 
steak sandwich (pictured). The downtown location's brand-new weekday lunch hours (11 
a.m. to 4 p.m.) have produced a brand-new lunch menu featuring this brand-new occa- 
sion to thank God you're not a vegetarian: buttered sourdough bread grilled with sharp 
Wisconsin Cheddar, sliced ripe tomatoes and thick-cut chunks of filet mignon. The sand- 
wich, served hot off the griddle, comes with a side of chilled red-potato salad or shoe- 
string fries. Steak purists may recoil at the casual treatment of such luscious meat, but as 
juices from the steak run over the hot melted cheese and warmed tomato, soak through 
the thick bread and pool on the plate, we predict that hearts will be swayed. And reason 
number two for a Ruth's Chris lunch break? Everything else on the menu, including sliced 
ribeye with crispy fried onions and cool remoulade on a toasted baguette; flaky black- 
ened salmon fillet served with a light, lemony-sweet cucumber salad; a fresh, gingery 
seared-ahi salad with deep-pink, silken tuna, red onions and a light vinaigrette. Prices 
range from $7.95 to $26.95, and the quality is classic Ruth's Chris. But because the fare is 
generally lighter and in smaller portions than the restaurant's regular patrons are used 
to, ordering from the dinner menu is an option too. 45 5. Illinois St., 633-1313 



restaurants operates two locations; the newer 
Union Station locale is a draw for both down- 
town bureaucrats and homesick expatriates. 
And it serves Indy's best guacamole. 
Breakfast, lunch and dinner daily. 39 \N. 
Jackson PI., 636-8252. W$$ 

ELBOW ROOM PUB & DELI 

American • The darl< pub is a perfect setting 
for soups, sandwiches, and after-work R&R. 
Lunch and dinner daily. 60s N. Pennsylvania 
St., 635-3354. W$$ 

ELEMENTS 

American Innovative • Right now, Elements is 
the best dining experience in town. Owned by 
the proprietors of H2O Sushi, the restaurant 
serves up sensibly portioned nouvelle fare, al- 
lowing guests to sample several courses. Don't 
miss the sashimi or the lovely, inventive 
desserts, iunc/i Mon.-Fri.; dinner Tues.-Sat 
41s N. Alabama St., 634 8888. R, W$$$ 

FOUNTAIN DINER 

American • Located on the ground floor of 
the restored Fountain Square Theatre com- 
plex, the diner is the perfect spot to sip 
malted milkshakes after a round of duckpin 
bowling. Breakfast, lunch and dinner daily. 
1103 Shelby St., 686-6019. Wi 

GIORGIO'S PIZZA 

Pizza • The best slice of cheese pizza in town, 
plus darn good calzones, baked pastas and 
bargain salads. Note: At lunch, the place fills 
up with nicotine-deprived office workers. 
Breakfast, lunch and dinner daily. 9 E. Market 
St., 687-9869. $ 

GREEK ISLANDS RESTAURANT 
Greek • Packed with downtown workers 
during lunch hours, the restaurant draws 
neighborhood regulars at dinner, as patrons 
share Greek classics such as spanakopita and 
saganaki while catching an hourly belly- 
dancing show. LurKh Mon.-Fri.; dinner daily. 
906 S. Meridian St., 636-0700. R, W $$ 

HARD TIMES CAFE 

Chili and burgers • Dotted with Western 
tchotchkes and filled with wooden booths, 
this restaurant serves four kinds of chili, in- 
cluding vegetarian and Cincinnati-style. 
Besides the basic bowl with or without 
spaghetti, chili shows up in many menu of- 
ferings: grilled chili dogs, Frito pie and 
housemade Roadhouse fries. Lunch and din- 
ner daily. 121 W. Maryland St., 916-8800. R, 
W$$ 

HOAGLINTOGOCAFE& 
MARKETPLACE 

Cafe and dell • Sublime cafe fare (and gour- 
met takeaway) in a sunny, noisy setting 
crowded with suits, ladies who lunch and 
artsy Mass Ave types. Don't miss the egg- 
salad sandwich. Breakfast and lunch daily; 
market and coffee bar open 'til 8 p.m. daily. 
448 Massachusetts Ave., 423-0300. W $$ 

HOT TUNA 

Seafood • Conventioneers tend to be this hotel 
restaurant's best customers, but in-the know 
locals appreciate the chefs attention to fresh 
fish and exceptional soups. After dinner, check 
out the hotel's martini-and-cigar bar, Olive's. 
Breakfast, lunch and dinner daily. 40 W.Jackson 
St. (OmniSeverin Hotel), 687-5190. R, W$$$ 

lARIA'S ITALIAN RESTAURANT 

Italian • This bustling family favorite, open 
since 1932, features pizza, pasta and giant an- 
tipasto salads served in a dining room of glass 
block and green-painted cinderblock walls. 
Lunch Tues.-Fri.; dinner Tues.-Sat. 317 S. 
College Ave., 638-7706. W$$$ 
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IKE&JONESY'S 

American • This spot sports a '50s diner feel, 
with glass block and a soundtracl< of rock clas- 
sics. Try the burgers and milkshakes. Lunch 
Mon.-Sat. 77 W.Jackson Place, 632-4553. W$$ 
INDIA GARDEN 

Northern Indian • We're never disappointed 
with the richly spiced curries and chewy naan 
at this downtown favorite. Don't miss the nav 
ratan vegetable dish or the rice pudding. 
Lunch and dinner Mon.-Sat. 143 N. Illinois St., 

634- 6060. R (for large groups) $$ 
MACNIVEN'SRESTAURANT& BAR 

Scottish • Steak pies, fish and chips, Scotch 
eggs, top-rate burgers, and even haggis— plus 
more than 100 beers and ales in a boisterous 
atmosphere. Don't miss the "neeps," rutaba- 
gas mashed with lots of butter and pepper 
Lunch, dinner and late-night menu Mon.-Sat. 
33^ Massachusetts Ave., 632-7268. W$$ 
MALIBU ON MARYLAND 

American innovative • Malibu's chef, local 
fave Tony Hanslits, works his magic in a sleek 
and jazzy setting that invites lingering. Lunch 
Mon.-Fri.; dinner daily. 14 W. Maryland St, 

635- 4334. R. W$$f$ 
MILANOINN 

Italian • Established in 1934, the restaurant 
features a menu of belly-busting family fa- 
vorites such as manicotti and spaghetti with 
clam sauce. Regulars love the antipasto. Lunch 
and dinner Mon.-Sat.; dinner only Sun. 231 S. 
College Ave., 264-3585. R, W$$$ 

MO'S A PLACE FOR STEAKS 

Steakhouse • Just up the street from Conseco 
Fieldhouse, Mo's has the classic steakhouse 
strut and kickin' Manhattans. Try the lobster 
bisque and the mighty filet. Dinner Mon.-Sat. 
42 S. Pennsylvania St., 624-0720. R, W$tfi 

MORTON'S, THE STEAKHOUSE 

Steakhouse • Guests receive an introduction 
to the menu with visual aids in the form of 
slabs of meat and a live lobster. Once the meal 
begins, diners enjoy the meticulous service 
and wonderful dessert souffles. DinrKr daily. 
41 E. Washington St., 229-4700. R, W$$$$ 

THE OCEANAIRE SEAFOOD ROOM 

Seafood • A luxe, art deco seafood palace, 
Oceanaire delivers a decadent array of fresh 
fish and shellfish. Don't miss the whole Arctic 
char or the ever-changing selection of Atlantic 
and Pacific oysters. Lunch Mon.-Fri., dinner 
daily. 30 S. Meridian St., 955-2277. R, W$t$i 

THE OLD SPAGHETTI FACTORY 

Italian • A popular family and convention- 
eer spot, here you'll find Americanized 
Italian food and over-the-top 
Victorian decor. Lunch and dinner 
dally. 2)0 S. Meridian St., 633-632$. W 
$$ 

P.F. CHANG'S CHINA BISTRO 

Chinese • Towering steeds and slate 
walls set the stage for P.F. Chang's 
menu of familiar yet novel dishes. 
First-timers like the lettuce wraps 
and the steamed fish, but regulars es- 
pecially appreciate vegetarian options 
that go beyond stir-fry: crescent 
dumplings, spicy eggplant, poached 
baby bok choy, and coconut curry with 
tofu. Lunch and dinner daily. 49 W. 
Maryland St (Circle Centre), 974-S747. 
Wt$i 

PALOMINO 

American Innovative • Beneath the 
glass chandeliers, titans of business 



! share the dining rcx3m with Circle Centre 
shoppers, and everybody loves the chopped 
salad and rigatoni Bolognese. Bonus: the best 
margaritas in town. Lunch Mon.-Sat.; dinner 
daily. 49 W. Maryland St. (Circle Centre), 974- 
0400. R, W$$S 

PAYTON'S PLACE 

American • This jazz-themed eatery on his- 
toric Indiana Avenue specializes in down- 
home fare including fried chicken and peach 
cobbler. Breakfast, lunch and dinner 
Mon.-Fri.; dinner Sat (seasonal). 551 Indiana 
Ave., 822-6299. W$$ 

R BISTRO 

American innovative • Each week, chef and 
owner Regina Mehallick creates a new dinner 
menu with five starters, five entrees and five 
desserts. Mixing American, British and 
Continental influences and using locally 
raised ingredients whenever possible, the 
chef cultivates a loyal following with dishes 
such as duck with spinach and blueberry port 
sauce, artichoke torta, and rich buttermilk pie. 
Lunch Mon.-Fri.; dinner Wed.-Sat. 888 
Massachusetts Ave., 423-0312. R, W $$$ 
\ RALPH'S GREAT DIVIDE 

American • Try the tasty potato soup topped 
with bacon and cheese at this Lockerbie hang- 
out. Lunch and dinner Mon.-Fri. 743 E. New 
York St., 637-2192. R, W$$ 

THE RATHSKELLER 

German and American • There's a reason 
that the city's oldest restaurant (est. 1894) 
is a perennial favorite: Trends come and go, 
but the Rathskeller remains true to its roots. 
Try the tangy lentil stew with an amber 
Rathskeller ale. Lunch Mon.-Fri.; dinner daily. 
401 E. Michigan St. (Athenaeum), 636-0396. 
R, W$f$ 



RED EYE CAFE 

American diner • Thick sandwiches, salty waf- 
fle fries and breakfast served 24/7 attract club 
kids after the bars close, but Red Eye is also 
popular with office workers chowing down at 
lunchtime. 250 S. Meridian St, 972-1500. W$$ 

THE RESTAURANT ATTHE 

CANTERBURY 

American innovative • The elegant hotel's 
quiet restaurant is a wood-paneled hideaway 
where guests dine on flowery fine china and 
drink from long-stemmed glasses. The menu 
is equally elegant, with an emphasis on fresh- 
ness, top-quality meats and classical prepara- 
tions. Soups are especially well-done. 
Breakfast, lunch and dinner daily. 123 S. Illinois 
St (Canterbury Hotel), 634 3000. R, W$$$$ 

RESTAURANT ATTHE VILLA 

American innovative • Tucked along North 
Delaware, the Italianate manse (which also 
houses a spa and a B&B) has one of the most 
romantic dining rooms in Indy. The menu of 
sophisticated Italian flavors complements the 
building's architecture. Lunch and dinner 
Mon.-Sat.; closed Sun. 1456 N. Delaware St, 
916-8500. R$$$$ 

ROCK BOTTOM RESTAURANT & 

BREWERY 

American • This sprawling eatery has reliable 
housemade beers (the seasonals are 
especially tasty) plus fancy mac-and-cheese, 
salmon fish-n-chips, brick-oven pizzas, and 
huge salads. Lunch and dinner daily. 10 W. 
Washington St., 681-8180. R, W$$ 

RUTH'S CHRIS STEAK HOUSE 

Steakhouse • Opulent, over-the-top, glori- 
ously conspicuous consumption. Baby- 
boomers in cashmere jackets lounge casually 
in the uber-swanky bar, waiting for you to 



IN THE DRINK 




RUM'S THE WORD 

For years Brazilians have enjoyed a cocktail they call a caipirinha (ky-pee-REEN-ya), a refresh- 
ing concoction of ice, crushed lime, lots of sugar and a Brazilian sugarcane rum called cacha- 
ca (kuh-SHA-suh). The citrusy caipirinha (which translates to a deceptively innocuous 
"little peasant girl") is sv(/eet— and seriously potent. Yet while this buzzworthy bev reigns as 
the cocktail of the moment in Europe and on the coasts, it's a very hard 
find in Indy. Most local bars don't even carry cachaca, and though 
vodka or light rum can be substituted in a pinch, the stand- 
ins don't pack the hurts-so-good punch of the Brazilian rum. 
But if you're a trendster who wants the real thing, take heart: 
We found a couple of on-the-ball bars with in-the-know bar- 
tenders and the right stuff. The Jazz Kitchen (5377 N. Col- 
lege Ave., 253-4900) mashes the lime and sugar with a pes- 
tle, then shakes the sweetened lime juice with two ounces of 
cachaca and plenty of Ice for a cold, goes-down-easy cocktail 
that tastes like a liquor limeade. Palomino's (49 W. Maryland 
St., 974-0400) version features the same rum and muddled 
limes, but uses brown sugar rather than superfine white; the 
result is a drink less sweet and less smooth, but no less pleas- 
ing. Because several other bartenders around town claimed to 
know the drink but merely lack the liquor, more local nightspots 
may clue in to the caipirinha craze soon. We hope. 
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finish your sizzling, butter-topped steak so they 
can get on with their own bacchanalla. Lunch 
weekdays, dinner daily. 45 S. Illinois St, 633- 
1313. R, W$$$$ 

ST. ELMO STEAK HOUSE 

Steakhouse • Since 1902, Indy residents— as 
well as U.S. presidents, athletes and movie 
stars— have packed St. Elmo's tight tables and 
filled the air with a wonderfiji cacophony of 
conversation and clanking cutlery. Don't miss 
the famous shrimp cocktail with sinus-searing 
cocktail sauce. Dinner daily. 127 S. Illinois St., 
635-0636. R,W$$$$ 

SANTORINI GREEK KITCHEN 
Gre«k • Santorini has a leg up on the 
competition with light, buttery pita. Chef Taki 
Sawi also prepares dishes you won't find at 
other Greek spots, including fried tomato 
balls and saganaki shrimp. Try the cinnamon- 
dusted custard dessert. Lund) and dinner 
Mon.-Sat 1417 Prospect St., 917-1117. W$$$ 

SCHOLARS INN GOURMET CAFE & 

WINE BAR 

American innovative • Spiffy decor and 
hearty, inventive dishes— not to mention 
Thursday-night half-price martinis— have 
made this a popular gathering place for young 
and old. Try the pork chop with cranberry 
chutney and the beef tenderloin topped with 
Worcestershire gravy. Lunch and dinner 
Mon.-Sat; brunch Sun. 725 Massachusetts 
Ave.,S36-0707.R,W$$$ 

SHAPIRO'S DELICATESSEN 

Dell • Now more than a century old, 
Shapiro's has become an institution thanks 
to its piled-high sandwiches, chicken soup— 
with noodles or matzo balls— and dreamy 
cheesecakes. Regulars know the brusque 
servers behind the cafeteria line will accom- 
modate the occasional special order, such as 
a turkey Reuben. And the bakery makes 
some of the tastiest sweets in town. 
Breakfast, lunch and dinner daily. 80S S. 
Meridian St., 631-4041. W$$ 

SHELBI STREET CAFE 

American Innovative • In the Fountain 
Square Theatre building, this colorful cafe 
serves creative dishes such as Thai pizza with 
peanut sauce, chicken, scallions and red pep- 
pers. Regulars love the gingham salad: greens 
topped with oranges, berries, pecans and blue 
cheese. Lunch Mon.-Sat.; dinner Wed.-Sat. 
110S Shelby St., 687-4857. W$$ 

SHULA'S STEAK HOUSE 

Steakhouse • You can't go wrong with the 
thick, tender steaks at this clubby shrine to 
Coach Shula and his titans, which is why it's 
crowded with businessmen and out-of-town- 
ers at both lunchtime and dinner. Take advan- 
tage of the valet parking rather than the adja- 
cent hotel lot— it's a better deal. Breakfast, 
lunch and dinner doily, so S. Capitol Ave. 
(Westin Hotel), 2313900. R, W$$$$ 

SIDE STREET DELI 

Deli • Side Street offers fresh sandwiches— any 
of which can be grilled— fresh-made soups and 
humongous salads. Breal^st and lunch 
Mon.-Sat, 2066 N. Illinois St, 972-0655. $$ 

SLIPPERY NOODLE INN 

American • Said to be Indy's oldest watering 
hole, the Noodle offers blues acts seven 
nights a week and a savory pepper-steak 
sandwich topped with the establishment's sig- 
nature Jim Beam sauce. Lunch Mon.-Fri.; 
lunch and dinner Sat.; dinner only Sun. 372 S. 
Meridian St, 631-6974. Must be 21. R, W$$ 



BEEN? 



Restaurant Open Daily 
Serving Lunch and Dinner 




fed ^ust east of Keystone at the 
"ossinq off 82nd Street in 
r Crossing 




LIVE MUSIC 

Visit our v/ebsite for show calendar 



841-4930 



'.TheMusicMillVenue.com^ 
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STARS SANDWICH MARKET 

Sandwiches • Imagine a fridge filled witli fresh, 
cellophane-wrapped sandwiches and bottled 
drinks like Orangina, and you've got the Idea be- 
hind Stars. Hungry? Add a salad, soup, bag of 
chips or cookie. Breakfast and lunch Mon.-Frl., 
116 N. Delaware St., 822-999$. W$$ 

URBAN ELEMENT 

American • This smart family-run cafe offers 
coffee, snacks, lunch and dinner. Try the 
chicken salad, with cilantro, apples, walnuts 
and grapes, or the grilled grouper sandwich. 
Lunch and dinner Tues.-Sat. 901 N. Penn- 
sylvania St., 3J1-4482. W$$ 

YATS 

Cajun • A blackboard menu shows the day's 
offerings of Louisiana stews served over rice 
with a side of crusty bread. Our pick is the 
spinach-cheese-and-cravirfish etouffee. Lunch 
and dinner are yummy and cheap— just $5, or 
$6 for a mix of two. Lunch and dinner Mon.- 
Sat. 659 Massachusetts Ave., 686-6380. W$ 



Northeast 

INCLUDES BROAD RIPPLE. CASTLETON, 
KEYSTONE AT THE CROSSING, NORA, 
SOUTH BROAD RIPPLE/MERIDIAN-KESSLER 

ALE EMPORIUM 

American 'This tavern serves sandwiches, 
pizza and an extensive list of brews. Game days 
are lively (but smoky) affairs. Lurxh and dinner 
daily. 86r7AllisonvilleRd., 842-1333- K,W$$ 

AMBROSIA 

Italian • As famous for Its matriarch as it Is for 
its hearty dishes, Ambrosia serves up fresh 
pastas and zesty sauces. Try the goat-cheese 
pie. Dinner daily. 915 Westfield Blvd., 255-3096. 
R. W$$$ 

ARISTOCRAT PUB 

Internationally eclectic • Try the Scotch eggs 
with a pint of English Bass Ale, or a glass of 
wine with your Brie. Breakfast, lunch and din- 
ner Mon.-Frl.; brunch, lunch and dinner 
Sat-Sun. 5272 N. College Ave., 283-7388. W$$ 




FRY ONE ON 

The sign in the pick-up window at 96th Street Steakburgers warns drivers-through: "Fresh- 
cut fries do not last very long. We serve them right out of the fryer and recommend that 
you eat your fries as soon as you receive them." Thanks for the advice, 96th Street Steak- 
burgers, but you needn't worry: There's not a diner alive who could be anywhere near 
these spuds— thin, firm and golden-brown, so fresh from their boiling bath that they crackle 
in the mouth— and not start gobbling them, ASAP. Unlike most fast-food fries, yours are 
only a little salty, so nothing distracts from the taste of soft, starchy potato fried to a 
crisped, greasy crunch. These fries are the taste of summertime, of drive-in burger joints 
with waitresses on roller skates, juicy grilled hamburgers and cold, ice-creamy shakes. 
Every once in awhile, we might pluck a brown, burned one from the bag and eat it, hard 
and charred as it is, because even the burned ones have that crave-worthy French-fry 
fabulousness. 4715 £. 96th St. 



ASAKA JAPANESE RESTAURANT AND 
SUSHI BAR 

Japanese • Asaka's atmosphere is calm and 
respectful. Here you'll find an extensive 
Japanese menu and an international crowd. 
Lunch Tues.-Sat., dinner Tues.-Sun. 6414 E. 
82nd St., 576-OSS6. W, R $$$ 

BARTON'S CAFE 

American • The best biscuits and gravy in 
town are a highlight of this small cafe. Try the 
omelets and housemade sweets. Breakfast 
Tues.-Sat.; lunch Tues.-Fri. 6404 Rucker Rd., 
466-9631. W$ 

BAZBEAUX PIZZA 

Gourmet pizza • See Downtown listing. 
Lunch and dinner daily. 8n E. Westfield Blvd., 
255-57". W$$ 

BD'S MONGOLIAN BARBECUE 

Stir-fry • Assemble your own dish from a buf- 
fet of raw ingredients and sauces, then hand 
over your customized bowl to the guys work- 
ing the grill. Lunch and dinner Sun.- Sat.; 
closed Mon. 3838 E. 82nd St., $83 0700. W $$$ 

BINKLEY'S KITCHEN & BAR 

American 'This popular neighborhood 
hangout features cozy dining rooms, two 
swinging bars and a gigantic menu filled with 
salads, burgers, pizza, pasta, steaks and 
more. Stick with the thick Binkley burger, 
fries and an old-fashioned root-beer float. 
Lunch and dinner daily. 5902 N. College Ave., 
722-8888 W$ii 

BONEFISH GRILL 

Seafood • We've yet to meet a local seafood- 
lover who doesn't like this fast-growing chain. 
Try the rich, spicy Bang Bang shrimp, the wood- 
grilled fish filets and the Key lime pie. Dinner 
daily. 4301 E. 82nd St., 863-3474. R,W$$$ 

BRAVO! ITALIAN KITCHEN 

Italian • Spicy shrimp fi-a diablo, wood-fired 
pizzas, genial service and a relaxed atmosphere 
make this chain a favorite. Lurtch and dinner 
daily. 8651 Castle Creek Pkwy., 577-2211. W$$ 

BROAD RIPPLE BREWPUB 

British pub fare • A beer-lover's hangout in 
the manner of a traditional British pub, plus a 
menu with plenty of vegetarian options. 
Lunch and dinner Mon.-Sat.; dinner Sun. 842 
E.6sthSt.,2S3-2739 Wi$ 

THE BROAD RIPPLE SEAFOOD SHACK 
Seafood • Boiled shrimp served in galvanized 
buckets, po'boys with crinkle-cut fries, spicy 
(and we do mean spicy) seafood gumbo with 
hush puppies— puts us In mind of a Gulf Coast 
fishermen's hangout. Lunch and dinner daily. 
832 E. Westfield Blvd., 253-7898. $$$ 

BROAD RIPPLE STEAKHOUSE 

Steakhouse • With its understated masculine 
decor and menu to match (hunks of beef 
paired with pasta creations), Broad Ripple 
Steakhouse is the ideal backdrop for the young 
man about town. Dinner Mon.-Sat 929 E. 
Westfield Blvd., 233-8101. R 

BUCADI BEPPO 

Italian • See Downtown listing. Lundu and din- 
ner daily 6043 E. 82nd St., 842-8666. R, Wi$$ 

CAFE EUROPE 

German • Butter-fried spaetzle and lightly 
breaded schnitzels steal the show at Germany 
native Unlta Kehrer's eatery. Cafe Europe 
maintains a fun, comfortable atmosphere— 
occasionally, yodeling, accordion-playing 
Norman gets the party started. Lunch and din- 
ner Tues.-Sun.; closed Mon. 4709 N. 
Shodeland Ave., 347-4474. R, W$$$ 
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Make A BIG SPLASH In Indianapolis! 

it's A 50,000 Sq. Ft. Tropical Expiosion of Indoor Water Fun 



"When it comes 
to surviving life 
in the fast lane, 
I'll be going to 
Caribbean Cove 
Indoor Water Park. 
You should tool" 



CAFE NORA 

Southern European • The cozy restaurant has 
a soothing tucked-away ambience despite be- 
ing on one of the busiest streets in town. 
Whether you order ravioli, mussels in saffron 
broth, cassoulet, paella or fish stew, make 
sure to end the meal with cool, silky flan with 
caramel sauce. Lunch Mon.-Sat.; dinner daily. 
jjoo E. 86th St, S7T1000. R, W$$$ 

CAFE PATACHOU 

American innovative • Patachou appears to 
be a boho cafe— sprouts, serve-yourself coffee, 
a chalkboard for the day's specials— but is in 
fact a haven of unfussy foodie goodness, cul- 
minating in spectacularly thick omelets made 
with your choice of ingredients (maybe horse- 
radish, smoked gouda or creamy alouette), 
plus the city's best cinnamon toast. Brealcfast 
and lunch daily. 4911 N. Pennsylvania St, 925- 
2823; 8691 River Crossing Blvd., 8is-076s. Wf$ 

THE CAPRI 

Italian • Spacious and spotless. The Capri of- 
fers one of the city's most distinctive dining 
rooms. The steaming soups are made from a 
vegetable base or chicken stock instead of 
heavy creams that add weight and calories. 
Light, luscious pastas more often feature 
tomato sauces than Alfredo. LurKh Mon.-Fri.; 
dinner daily. 2602 Ruth Dr., 2S9-4122. R, W$$$ 

CHALKIES RESTAURANT & BILLIARDS 
American • This nonsmoking pool hall offers 
updated bar food, including seared tuna appe- 
tizers and buffalo chicken wraps, plus a stand- 
out beer list. Lunch Mon.-Fri.; dinner daily. 
5603 £. 82nd St, S78-2221. W$$$ 

CHAMPPS AMERICANA 

American • More of a hangout than the 
downtown location, Champps is popular with 
singles and sports fans. Lunch and dinner 
daily; brunch Sun. 8711 River Crossing Blvd., 
574 0333- WSSS 

THE CHEESECAKE FACTORY 

American innovative • Line up for a pager at 
the Fashion Mall hotspot: The opulent decor 
and 35 varieties of cheesecake keep the 
masses coming. Lunch and dinner daily. 8701 
Keystone Crossing, $66-0100. W$$i 

CORNER WINE BAR 

American • From the fresh, eclectic American 
menu, we recommend the pepper steak and 
grilled-shrimp pasta entrees. Or just share 
some fruit and cheese plus a bottle from the 
impressive cellar Breakfast lunch and dinner 
daily. 6337 Guilford Ave., 255-5159. RW$ 

DADDY JACK'S 

American • A friendly gathering place for 
steaks, burgers, fresh fish, pasta and stir-fry. 
Lunch and dinner Mon.-Sat. 9479 N. Meridian 
St., 843-1609. W$$ 

DODD'S TOWNHOUSE 

American • Long-famous for fried chicken and 
pie, Dodd's also serves up buttery cinnamon 
rolls. LurKh Tues.-Fri. and Sun.; dinner 
Tues.-Sun. $694 N. Meridian St, 257-7872. R $$$ 

D'VINEAWINEBAR 

American innovative • This plush, cozy wine 
bar serves several standout appetizers and 
desserts (we like the gourmet pizza and the 
lemon tarts) along with more than 450 different 
wines. Appetizers and desserts 4 p.m. to close, 
Tues.-Sun. 2727 f. 86th St, 466-7777. V^$$$ 

EDDIE MERLOrS 

Steak • The warm, open decor features lots of 
stained glass, and the menu includes luscious 
peppercorn filets and broiled shrimp topped 




Reserve A 
Room Today! 
(317) 872-9790 




Holiday Inn Select^ 
North at the Pyramids 

3850 DePauw Boulevard 
Indianapolis, IN 46268 



Visit caribbeancovewaterparl<.com for rates and information. 



Connected to Holiday Inn Select" North • Aqua Whiz Body Slides 
Super Flume Tube Slide • Sports Activity Pool • Interactive Play Scape 
Bucket Dumping Station • Kiddie Wading Pool/Slide • Leisure River 
Jet Sprays • Spas • Calypso Cafe Featuring Pizza Hut Express 
Arcade/Prize Redemption Center • Holidome' Recreation Center 
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with crab and bleu cheese. Dinner daily. 364$ 
E. 96th St, 846 8303. R, W$$$$ 

NEW! ESTILO 

Mediterranean • Owner and Turkey native Ty 
Isik (with wife, MIchele) serves traditional 
Turkish fare, as well as Spanish-, French- and 
Greek-influenced entrees in a modern upscale 
setting. Try the swordfish kebab. Lxinch and 
Dinner Mon.-Thun., dinner only Fri.-Sun. 
4939 E. 82nd St., $70-0831 R, W$$$ 

GX SOUTH'S RIB HOUSE 

Barbecue • South's is a haven of smoked ribs 
and pulled-pork sandwiches. Carryout by the 
pound. Lunch and dinner Mon.-Sat. 5711 E. 
rist St, 849-6997. W, R (for 8 or more) $$ 

H2O SUSHI 

Japanese innovative • The dinner lineup 
stresses fun over self-importance (see: the 
YMCA, Salmon Cigar and Spicy Tush sushi 
rolls), while the setting is stylishly simple 
(love the stainless-steel chopsticks and con- 
crete floor). Traditional sushi and French- 
influenced salads and entrees. Dinner daily. 
1912 Broad Ripple Ave., 254-0677. R $S$ 

HEIDELBERG HAUS 

German • Patrons seat themselves at this gift 
shop, bakery and diner lined floor-to-ceiling 
with gewgaws. Try the kassler rippchen, a 
smoky-flavored pork chop, and don't forget a 
piece of rich Heidelberg cake. Breakfast and 
lunch daily. 7625 Pendleton Pike, $47-1230. W$ 

HELLAS CAFE 

Greek and American • A cliche with its blue- 
and-white decor and posters of Greece, Hellas 
has delicious hummus, exceptional buttery 
potatoes and very few empty tables. LurKh 
Mon.-Sat; dinner daily. 8507 Westfield Blvd., 
257-6211. W$$$ 

HISAGO 

Japanese • Karaoke Is the name of the game 
at Hisago. The food is good, but the private 
rooms and dining-room performance area are 
the main draws. Lunch and dinner Mon.-Sat. 
4779 N. Post Rd., 898-2188. W$$$ 

HOLLYHOCK HILL 

American • No use consulting a menu here; 
platters of corn, bacony green beans, butter- 
topped mashed potatoes and fried chicken 
are the only way to go. Dinner Tues.-Sun. 8110 
N. College Ave., 251-2294. R, W$$$ 

INDIA GARDEN 

Northern Indian • See Downtown listing. 
Lunch and dinner daily. 830 Broad Ripple Ave., 
253-6060. R (for large groups) $$ 

THE JAZZ COOKER 

New Orleans cuisine • Live music, outdoor 
seating and coconut-crusted shrimp make this 
restaurant a hangout with pals about town. 
Dinner Tues.-Sat. 925 E. Westfield Blvd., 253- 
2883. R,W$$$ 

THE JAZZ KITCHEN 

American and Latin • Dave Alice's club and 
restaurant hosts the best jazz in the city and 
holds a weekly Latin dance party. Call ahead if 
you want the paella: It takes an hour to pre- 
pare. Dinner daily. 5377 N. College Ave., 253- 
4900. R (weekends only), Wi$ 

KEYSTONE GRILL 

Seafood • One of the first restaurants in town 
to offer fresh fish to landlocked Hoosiers, this 
spot knows its sea bass. Check out the lively 
Sunday brunch. Lunch and dinner daily. 8650 
Keystone Crossing, 848-5202. R, W$$$$ 

KHOURY'S RESTAURANT 

Greek and Middle Eastern • Tasteful decor 




G ASTRO TURF 

Judging by the crowds at Broad Ripple's Brugge Brasserie, Indy has embraced the Euro- 
pean concept of the gastropub— a bar that serves high-quality food. And why not? Gastro- 
pubs are designed to appeal to pub-crawlers and foodies alike, a feat Brugge pulls off with 
smooth, housebrewed Belgian-style beers (made with lots of wild yeasts and spices, which 
separates them from their English and German peers) and housemade French-Belgian 
cuisine. The hip, jewel-toned pub fills up fast and gets cramped quickly, but the vibe remains 
amiable: Diners sit at small tables munching on fat, seasoned pommes frites served in deep 
paper cones (a serving style popular in the real Brugge, the Belgian city for which the pub 
is named). The unusual fare— Nutella crepes (ooh la la!) and even housemade ketchup- 
helped us overlook what were presumably first-week gaffes: less-than-knowledgeable ser- 
vice, wobbly tables and lukewarm frites. The eggplant-portobello crepe, if a bit chewy, 
easily beat the typical nacho-and-hot-wings pub grub— as did the mitraillettes (baguette 
sandwiches). Hearty mitraillette combos like braised meatballs and Swiss, or veal-and-pork 
meatloaf with powerful Roquefort, pair well with Brugge's brews. Assuming that the con- 
cept continues to draw diners, fans of the gastropub may be seeing several more Brugge- 
like bars— called Petites Frites— scattered around the city. 1011 E. Westfield Blvd., 255-0978 



sets off lemony dishes including tangy avgole- 
mon soup and exceptional hummus. Lunch 
and dinner daily. 1850 E. Broad Ripple Ave., 
251-8610. R (for 6 or more) $i$ 

KONA JACK'S 

Seafood • Owner jim Thompson was an 
Indianapolis sushi pioneer, and he remains 
committed to absolute freshness. Try the spicy, 
satisfying Shrimp Bubba. Lunch and dinner 
daily. 9413 N. Meridian St, 843-1609. R, W, i$$ 

THE LEGEND 

American • Irvingtonians like walking to and 
from this white-tablecloth restaurant so its 
hearty, delicious comfort foods don't pack on 
the pounds. Don't miss the lunchtime mac- 
and-cheese. LuiKh Mon.-Sat; dinner Tues.- 
Sat. 5614 E. Washington St., 536-2028. $$ 

LOON LAKE LODGE 

American • Animatronic raccoons chatter 
overhead while servers deliver hearty platters 
of prime rib, elk steaks, pan-fried walleye and 



pork tenderloin. Lunch and dinner daily; brunch 
Sunday. 6880 E. 82nd St., 845 9011. R, W$$i 
LULU'S RESTAURANT & COCKTAILS 

American Innovative • The food is pleasing, 
the decor creative and the service excep- 
tional. Start with an avocado, corn and black 
bean torta with poblano and cactus sauces; 
move on to top-notch salads and wild- 
mushroom ravioli. Lunch Mon.-Fri.; dinner 
Mon.-Sat 8487 Union Chapel Rd., 251-5858. 
R, W$t$ 

MAGGI ANO'S LITTLE ITALY 

Italian • Stylish digs and giant portions of rus- 
tic Italian fare characterize this Chicago ex- 
port. Try the zucchini fritte or the beef medal- 
lions in portobello gravy. Lunch and dinner 
daily. 3550 E. 86th St, 814-0700. R, W$f$$ 
MAAAACAROLLA'S 

Italian • Soft lighting, stucco walls and gracious 
servers greet crowds of diners willing to wait 
for crisp calamari, bruschetta piled with tomato 
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and ribbons of nnozzarella, and entrees smoth- 
ered in cream and tomato sauces. Dinner 
rues. -Sat 1031 £. S4th St, 259-9412. W$$$ 

MARCO'S 

American and Italian • Cozy restaurant and 
neighborhood sports bar collide. Try the filet 
and the pestioli: fried ravioli with cheese 
stuffing and pesto sauce. Lunch and dinner 
daily. 2380 E. S4th St., 251-7000. R, W $$$ 

MEDITERRANOCAFE 

Middle Eastern, Greek and Persian • A fam- 
ily operation, Mediterrano serves great grilled 
portobello dishes and other Eastern fare. 
Lunch and dinner daily. 5941 E. 86th St., 595- 
0399. R, W$s 

THE MELTING POT 

Fondue • Come here for an award-winning 
cellar and a lively atmosphere, but don't come 
if you're in a hurry: The complete fondue ex- 
perience—meat, veggies and dessert fon- 
due—takes a good two hours. Dinner daily. 
5650 f. 86th St., 841-3601. R, W$t$$ 

MEZZALUNA 

Mediterranean-influenced • Experienced 
servers and outdoor seating make this a fa- 
vorite gathering place, as does the extensive 
menu of appetizers and pastas, lunch and din- 
ner Mon.-Sat. 927 Broad Ripple Ave., 255- 
930o.W,R$i$ 

MIDTOWN GRILL 

American • Diners find a bright dining room 
and nouvelle cuisine featuring steaks and fish. 
Dinner Tues.-Sat. 81$ E. Westpeld Blvd., 253- 
1141. R, W$$$ 

MISSISSIPPI BELLE 

American Southern • Patrons dine on all kinds 
of Southern-style favorites— tender fried 
chicken, barbecue ribs, buttery mashed sweet 
potatoes, hot greens and sweet iced tea— In a 
casual setting. Lunch and dinner Tues.-Sun, 
2170 E. S4th St., 466-0522. W$$ 

MURPHY'S STEAKHOUSE 

Casual steakhouse • Trapped in the 1970s, 
Murphy's offers great steaks and foil-wrapped 
baked potatoes at reasonable prices— even 
the most devoted modernist can't resist this 
kind of retro. Lunch and dinner doily. 4189 N. 
Keystone Ave., 545-3707. W$$j 

MUSIC MILL 

American eclectic • The restaurant half of 
the restaurant/music-venue combo features 
an extensive menu of appetizers, salads, sand- 
wiches and entrees. We like the spicy, satisfy- 
ing suzzas and paninis. Lunch and dinner daily. 
3720 E. 82nd St., 841-1850. W$$$ 

NAKED TCHOPSTIX 

Pan-Asian • See Downtown listing for Bistro 
Tchopstlx. Lunch and dinner daily, breakfast 
Sat. and Sun. 6235 College Ave., 252-5555. R, W 
$$$ 

NORTHSIDE NEWS CAFE 

American • Adjoining the best newsstand in 
town, this cafe offers hearty soups and sand- 
wiches. The Miami Herald Cuban is outstand- 
ing. Breakfast, lunch and dinner Mon.-Sat.; 
breakfast and lunch Sun. 5406 N. College Ave., 
254-8110. $$ 

OHYUMM! BISTRO 

American innovative • Seasonal offerings 
at this cheery bistro have included pork- 
tenderloin medallions with ginger-peach sauce 
and almond-crusted salmon. Lunch and dinner 
Mon.-Sat 5615 N. Illinois St, 2515656. R $$$ 

P.F. CHANG'S CHINA BISTRO 

Chinese • See Downtown listing. Lunch and 
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dinner daily. 8601 Keystone Crossing, 815-877J. 
W$$$ 

PLUMP'S LAST SHOT 

American • Owned by Milan hoops star 
Bobby Plump, this place lives and breathes 
basketball. Watch a game inside or on the 
deck out front, but order a juicy, thick breaded 
tenderloin. Lunch and dinner daily. 6416 
Cornell Ave., 257-5867. W$$ 

RIPPLE BAGEL & DELI 

American • More than 60 sandwiches are on 
the menu of this cheery village cafe on Broad 
Ripple's main drag. Breakfast, lunch and dinner 
daily. 850 Broad Ripple Ave., 25 STEAM. W $$ 

ROB N' JAY'S CHIPPY 

Fish and chips • This crowded eatery serves 
up British-style fish-and-chips with gravy and 
curry sauce for your fries. The Chippy carries a 
nice selection of beer and is the best place in 
town to watch U.K. football matches. Cash or 
ATM card only. Lunch and dinner Tues.-Sun. 
5168 N. College Ave., 927-1995. W$s 

SAKURA JAPANESE RESTAURANT 
Japanese • The first local Japanese eatery to 
make it big, the place still packs them in. Come 
for the reasonably priced sushi, but don't miss 
the deep-fried tofu. lunch and dinner daily. 
7201 N. Keystone Ave., 259-4177. R $$$ 

SAPPORO JAPANESE STEAK HOUSE 
ft SUSHI 

Japanese • An open dining room features hl- 
bachi tables and a sushi bar. You'll find satisfy- 
ing, dependable Japanese fare here. LufkH 
Mon.-Fri.; dinner daily. 6342 E. 82nd St, 570- 
7333. R, W$$$ 

SCHOLARS INN BAKEHOUSE 

American • Sandwiches, salads, soups and de- 
licious desserts in a sofa-strewn atmosphere 
that invites dalliances. Or carry out for an im- 
promptu picnic. Don't forget to take home a 
loaf of fresh bread or a sackful of scones. 
Breakfast, lunch and dinner daily. 701 Broad 
Ripple Ave., 726-1000. WfS 

SHALIMAR INDIAN RESTAURANT 

Northern Indian • Shallmar is a Broad Ripple 
favorite for curries set to a tabia soundtrack. 
Lunch and dinner daily. 1043 Broad Ripple 
Ave., 465-1100. R, W$S 

SHANGHAI LIL 
Chinese and 
Japanese • Shanghai 
Lil is a red-draped 
haven for authentic 
Asian fare. Lunch and din- 
ner daily. 8505 Keystone ^ 
Crossing, 205-9335 ^ ($$ 

SNOOTY FOX 

American • The service is excep- 
tionally friendly and the depend- 
able, no-frills food draws an 
empty-nester crowd. You'll love 
the bean soup and the fried perch 
in a sandwich or as dinner— and 
the ban on smoking in the dining 
room. LurKh and dinner daily. 
1435 E. 86th St., 257-6033. R, W $$ 

SOME GUYS 

Gourmet pizza • Patrons here eat 
wood-fired, thin-crusted pies from 
Fiestaware plates, but they come for 
more than pizza: Salads topped with house- 
made dressing and mozzarella are favorites, 
along with one of the city's best tiramisus. 
Lunch Tues.-Fh.; dinner Tues.-Sun. 6235 
Allisonvllle Rd., 257-1364. W$$ 



SULLIVAN'S STEAKHOUSE 

{ Steakhouse • Slide into the sleek leather 
i booths, order your favorite steak and feel like a 
king. Even though the cuts of meat are excep- 
tional here, it's really the split-pea soup and 
iceberg wedge you'll remember Dinner 
Mon.-Sat. 3316 E. 86th St, 580-1280. R, W$$$$ 

TASTE CAFE ft MARKETPLACE 

Cafe • A hip spot that draws its Meridian- 
Kessler neighbors as well as foodies from all 
over town, who gladly wait in line to place or- 
ders for picture-perfect Belgian waffles, curried 
chicken salad with apples and tarragon, and 
bread pudding made from leftover pastries. 
Breakfast and lunch Tues.-Sun. 5164 N. College 
Ave., 925-2233. W$$ 

THAI CAFE 

Thai • The restaurant balances sweet and 
salty in favorites such as chicken lemongrass 
soup and padd thai. One caveat: Service is 
spotty. Lunch and dinner Wed.-Mon. 1041 
Broad Ripple Ave., 722-1008. W $$ 

THAI TASTE 

Thai • A quiet atmosphere and unobtrusive, 
efficient service are the main draws of Thai 
Taste. You'll like the padd thai, made with lots 
of peanuts. Dinner Tues.-Sun. 5353 E. 82nd St, 
578-9722. W$S 

3 SISTERS CAFE 

American innovative • We don't know what 
we like more, the variety of vegetarian dishes, 
the tempting array of brunch options or the 
happy clomp-clomp of footfalls on the reso- 
nant wood floors in this sunny little restau- 
rant. Breakfast, lunch and dinner Tues.-Sun. 
6360 Guilford Ave., 257-5556. W$$ 

TONY ROMA'S 

American • Tony Roma's— a family magnet- 



serves hearty barbecue on tables covered in 
checked cloths. Don't miss the corn casserole. 
Lunch and dinner daily. 6530 E. 82nd St., 915- 
1541. IV «$ 

UNION JACK PUB 

American • Union Jack, specializing in thick- 
crust pizzas and basic pub foods. Is a longtime 
Broad Ripple favorite. Lunch and dinner daily. 
924 Broad Ripple Ave., 257-4343. R, W $$ 

VIZION RESTAURANT 

American Innovative • This restaurant-and- 
nightclub combo features a performance 
kitchen and a wine tower Try the chewy- 
crusted pizzas, the salmon with balsamic re- 
duction, the lobster tortellini and the tiramisu 
ice cream. Dinner Tues.-Sat. 5252 E. 82nd St, 
S77-9S70. R, W$$$ 

WASABI ON 82ND STREET 

Japanese • Wonderful execution of traditional 
Japanese fare and vivid, modern decor. You'll 
love the housemade sauces. Lunch Mon.-Sat.; 
dinner daily. 5025 £. 82nd St, 594-1188. W $$$ 

YATS 

Cajun • See Downtown listing. Lunch and din- 
ner Mon.-Sat. 5363 N. College Ave., 253-8817. 
Credit cards not accepted at this location. W $ 



Northwest 



AMALFI RISTORANTE ITALIANO 

Italian • Mario DIRosa's authentic and deli- 
clous dinners emphasize classic preparations. 
Puffy white rolls, perfectly light biscotti and a 
low overall garlic factor separate this restau- 
rant from Italian upstarts and wannabes. 
LurKh and dinner Mon.-Fri.; dinner only Sat 
1351 W. 86th St, 253-4034. R, W$$$ 



THE DISH 



TEA'S COMPANY 





Everywhere you look— in malls, at grocery stores, on every 
street corner— someone Is selling some kind of coffee; It's 
gotten to the point where no one even notices a new 
Starbucks opening anymore. But Tea's Me Cafe and Gifts 
was so different— a cafe focused solely on tea and tea 
accoutrements— that we couldn't help taking note when 
it opened in the Fashion Mall last year. We also noticed 
when, to the dismay of coffee converts and oolong addicts, 
it disappeared in February. But good news: Owners Wayne 
and Stacey Ashford haven't given up on teaching Indy to love 
iced black teas and mugs of chai; they've just moved the shop 
downtown, where Fall Creek Place meets Herron-Morton Place. 
There, they hope to attract loyal and new patrons with the same 
white, black, green and herbal teas (steeped to order) served at 
the original Tea's Me, plus a new menu of sandwiches, salads, 
soups and sweets, and an all-the-rage bubble tea— a fruity, 
/ tapioca-infused drink popular on the West Coast. Tea's Me's 
reincarnation will have all the trappings of a neigh- 
S borhood cafe when it opens later this month: live 
jazz on weekends, poetry readings, book exchanges 
and an outdoor courtyard for sitting and sipping. 
140 E. 22nd St., 575-1944 
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Take a Saturday stroll through the elegant 
neighborhocxJ of Crooked Stick in Carmel 
where homeowners have graciously opened 
their doors to showcase their exquisite 
kitchen decor. All proceeds benefit Meals on 
Wheels, helping the growing number of 
homebound elderly and disabled enjoy 
nutritious meals in the Indianapolis area. 




2005 



Saturdayjune 11 JsalinBank 

10 am - 4 pm 



A N O I k I I I <i M I- A N ^ 



Ticket Price - $12.00 ^la^rll 
($15.00 at tlie door) tfl^^^-i^ - i 

Advance ticket purchase available thtxDugh 
select Marsli locations or call 633-6325. 



PEOPLE'S CHOICE AWARD - Kitchen Tour 2004 Designed by |talW^(lil*<JK^ 



You Can Help 

The faithful support of Meals on Wheels volunteers has helped the hundreds 
of elderly and disabled in the Indianapolis area maintain their independence 
and remain in the comfort of their own homes. To find out how you or your 
organization can be part of this invaluable resource for the homebound, 
please call 633-6325. 

^ (jo 

\ 11 

Meals on Wheels 

PVe- deiivtr smiUf " 



1099 N. Meridian St., Ste 650 
Indianapolis, IN 46204-1041 




i Restaurants ) 

i 

i ARNI'S 

i American • A casual atmosphere— especially 

j popular with big groups— for pizza, sand- 

; wiches, pasta and burgers. Lunch and dinner 

\ daily. 3443 W. 86tb St, 873-7034. W $$ 

\ ATHENS ON 86TH 
I Greek • Opened by veteran restaurateurs 

who know what they're doing with Greek cui- 
sine, Athens on offers weighty combo plat- 
ters— good choices for indecisive diners— and 
some of the best dolmades in Indy. Lund) and 
dinner daily. 2284 W. 86th St., 879-8644. W$$ 
BOULEVARD PLACE CAFE 

American • This quaint eatery serves a little 
bit of everything, but the reasons to go are 
the house-specialty Ike's Chicken and the 
sweet fruit kuchen (a dense German coffee 
cake). Breakfast, lunch and dinner daily. 4155 
Boulevard Place, 283-2233. W$$ 
BRAVO! ITALIAN KITCHEN 

Italian • See Northeast listing. Lunch and din- 
ner dally. 2658 Lake Circle Dr., 879-1444. W$$$ 
CHENGDU 

Chinese • Cheng Du is a traditional, family- 
owned restaurant like those found in bigger 
cities' Chinatowns. Everything— from the egg 
i rolls to the whole fish served to celebrate 

1 Chinese New Year— is a classic. Lunch and din- 

\ Iter doily. 2402 Lake Circle Dr., 879 9988. W $$ 

DARUMA 

i Japanese • A broad selection of fish entrees, 

1 including charbroiled and blackened prepara- 

I tions, makes this a good choice for those who 

{ prefer their fish cooked rather than sashimi- 

I style. The main dining room is tatami seating. 

; Lunch and dinner Mon. -Fri.; dinner only Sat. 

\ 3S08W. 86th St., 875-9727. W,R$$$ 

\ EL MOROCCO 

i Moroccan • Surrounded by opulent decor 

! and the fragrance of incense, diners share 

I . platters of hearty North African cuisine. Don't 
i miss the kabobs and the fluffy couscous. 

I Lunch Mon.- Sat. Dinner daily. 1260 W. 86th 

\ St., 844-1104. W, R $$$ 

\ FIVE SPICE CAFE 

: Chinese innovative • Updated Chinese cui- 

j sine with smaller portions, judicious use of 

i oils and artful plate presentation. No visit 

i here is complete without an order of red-oil 

I dumplings. Lunch and dinner Mon.-Frl., dln- 

i ner Sat. 1450 W. 86th St., 875-7055. R, W $$$ 

I GARDENS VEGETARIAN CAFE 
i Vegetarian • At last! A lunch spot with a wide 

i , selection of meat-free yet hearty sandwiches, 
; including the tastiest veggie burger in town 

i and an Eggless Salad. There's also a vegan chili 

j and thick soy-milk smoothies. Lunch Mon.-Sat. 

40th St. and Boulevard PI., 283-1741. W $ 
\ INDIA PALACE 

i Northern Indian • Lentil stew, garlicky 

i tomato-cream sauces and tender meats high- 

• light this restaurant's richly spiced menu. Try 

' the battered onion bhaji. Lunch and dinner 

daily. 4213 Lafayette Rd., 298-0773. R, VI $$ 
IRON SKILLET 
I American • This is the kind of place that 

\ makes Hoosier cooking famous: Guests pass 

: bowls of corn, green beans, and whipped po- 

i tatoes with thick country chicken gravy. Warm 

; biscuits make the rounds along with piping- 

j hot fried chicken. Dinner Wed.-Sat.; lunch and 

! dinner Sun. 2489 W. 30th St., 923-6353. R $$ 

I MARBLE'S SOUTHERN COOKERY 
i Soul food • Get in line for Southern favorites 

I such as fried chicken, pork chops and barbecue 



ribs. Leave room forcollard greens, macaroni 
and cheese, and peach cobbler. Lunch and 
early dinner Mon.-Fri. and Sun.; closed Sat 
2310 Lafayette Rd., 687-0631. R, W$$ 

OAKLEYS BISTRO 

American innovative • Chef Oakley prepares 
European-Inspired dishes such as savory tarts, 
honey-thyme-crusted salmon, and crepes with 
seasonal fruit fillings. Oakleys is one of the 
most popular restaurants in town, so don't for- 
get to make a reservation. Lunch and dinner 
nies.-Sat 1464 W. 86th St, 824-1231. R, W$$$ 

OCEAN WORLD 

Japanese • This spot offers Japanese classics 
in a cheery, colorful dining room. Lunch 
Mon.-Sat; dinner dally. 1206 VK 86th St., 848- 
8901. R, W$$$ 

RICK'S CAFE BOATYARD 

American • Rick's is known for live music, good 
drinks, tasty appetizers— but most of all for its 
gorgeous view. Lunch and dinner daily. 4050 
Dandy Trail (Eagle Creek), 290-9300. W $$$$ 

RUSSIA HOUSE RESTAURANT 

Russian • Ballet costumes adorn the walls of 
this authentic Russian restaurant. Try the 
borsch and the satsivi chicken appetizer 
(chicken-and-walnut salad on brown bread). 
Dinner Mon.-Sat. 147$ W. 86th St, 876-7990. 
R. W$$$ 

SALVATORE'S RISTORANTE 

Italian • Salvatore's has a friendly ambience 
and familiar Italian fare: big slabs of lasagna 
and great housemade minestrone. Dinner 
daily 1268 W. 86th St., 844-9144. R, W $$$ 

SAN REMO GRILLE 

Continental • San Remo is a throwback to the 
old days of fine dining, complete with worldly 
maitre d', rolling carts and tableside prepara- 
tions. Dinner Alon. -Sat. 3850 DePauw Blvd. 
(Holiday Inn North), 871-5630. R, W$$$ 

SAVOY RESTAURANT 

Creole • Good service and slow-cooked meals 
make Savoy's shadowy dining room a place to 
sit back and savor your food. Dinner Mon.-Sat. 
2200 W. 86th St, 824-0800, R, WSiS 

SAWASDEE 

Thai • One of the best Thai joints in town, 
Sawasdee serves our favorite drunken noo- 
dles and chicken satay with an extra helping 
of good cheer. Lunch and dinner Mon.-Sat. 
1222 W. 86th St., 844-9451. R, W$i 

SHENYANG 

Chinese • Like its predecessor Yummy, Shen 
Yang specializes in Hong Kong and North 
Chinese cuisine, including dim sum. The 
Peking duck and barbecue are prepared on- 
site. Lundi and dinner dally; dim sum daily, 11 
a.m.-3 p.m. 3902 Georgetown Rd., 280-1978. 
R,Wii 

THAI HOUSE 

Thai • Classic preparations of padd thai, thom 
yum and other Southeast Asian favorites. 
Lunch Mon.-Fri.; dinner daily. 8431 N. 
Michigan Rd., 871-0023. R, W$$ 

TORTILLERI A ANGELITA 

Mexican • The wonderful handmade tortillas, 
chips and tamales are available for carryout 
only. Mon.-Sat 9 a.m.-6 p.m. 5242 Rockville 
Rd., 248-9771.$ 

UDUPI CAFE 

Southern Indian • The cit/s only South 
Indian eatery is also one of Indy's only vege- 
tarian restaurants. Customers get inexpen- 
sive, authentic specialties such as dosai, a 
crispy fried crepe served either plain or 



stuffed with a potato-and-onion filling. LurKh 
and dinner Tues.-Sun. 4225 Lafayette Rd., 299- 
2127 R. W$$ 

UNION JACK PUB 

American • See Northeast entry. Lunch and j 

dinner daily. 6225 W. 2sth St., Speedway, 243- \ 

3300.R(M-F),W$$ \ 

THE WORKINGMAN'S FRIEND 

American • This near westside pub makes for 
noisy meals featuring tenderloins, beer-bat- 
tered onion rings and one of the city's tastiest 

burgers— try the double with cheese. And be : 

warned: Draft beer is served in schooners. \ 

Cash only. Lunch and dinner daily. 234 N. \ 

Belmont Ave., 636-2067. W$ \ 

North Suburban 

INCLUDES CARMEL, FISHERS, GEIST, 1 

NOBLESVILLE,ZIONSVILLE I 

96TH STREET STEAKBURGERS j 

American • A gleaming burger joint serving I 

only the basics— burgers, fries, shakes— all j 

made fresh as soon as you order. Lunch and ; 
dinner daily. 4715 E. 96th St. W $$ 
AzZCAFE 

American • Extra-fluffy omelets, apple- j 

stuffed crepes and fresh-made sandwiches en- | 

courage lingering. Lunch and dinner daily. i 

4705 E. 96th St., 569-9349- W « i 

BAHAMA BREEZE | 

Caribbean • This well-run chain features beer j 

in authentic short glasses and excellent moji- i 

tos, plus a menu that conjures the islands. ' 

Lunch and dinner daily. 3815 E. 96th St., 569- \ 

7204. W$$$ j 

BARLEY ISLAND BREWING COMPANY 

American • Live music and exceptional ; 

housemade beer (including zingy root beer) i 

highlight the offerings at Barley Island. The [ 

menu features dressed up tavern fare. LurKh i 

Thurs.-Sun.; dinner daily. 639 Conner St, \ 

Noblesvllie, 770 5280. R,W$$ \ 

BELLA VITA RISTORANTE | 

Italian • Overlooking Gelst Reservoir, Bella : 

Vita offers gourmet Italian fare in a sleek j 

atmosphere. Dinner daily, lunch Fri.- Sun. \ 

11699 Fall Creek Rd., 598-9011. R, W $$$ j 

BRIX I 

American Innovative • Brix mixes a comfor- I 

table atmosphere with simple, satisfying fare. | 

Try the creamy roasted-tomato soup and the ; 

apple crostata. Lunch Mon-Sat; dinner Tues.- I 

Sat. 65 S. First St., Zionsville, 732-2233. W $$$ \ 

BUB'S BURGERS AND ICE CREAM 

American • Bub's, which sits right on the j 

Monon Trail, is a summertime hot spot. But j 

Bub's burgers are fine year-round, and if you i 

can finish the one-pound "Big Ugly," you get i 
your picture on the wall. Lunch and dinner 
daily. 2 JO W. Main St., Carmel, 706-2827. Wii 

CAFE PATACHOU 

American innovative • See Northeast entry. 
Breakfast and lunch daily. 4733 E. 126th St., 

Carmel, 569-0965. W$$ \ 

CARRABA'S ITALIAN GRILL 

Italian • A hospitable staff and enticing smells 

greet you at the door, and Carraba's gets bet- i 

ter from there. The Mezzaluna ravioli and ' 

lasagna are hits with pasta-lovers, but don't ! 

overlook the filet Fiorentina and delicious j 
chicken. Dinner daily; lunch Sat. and Sun. 1235 

Keystone Way, Carmel, 575-2200. W$S ! 
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CHARLESTON'S RESTAURANT 

American • This cozy den is illuminated by 
gas lights and features wood-grilled fish 
steaks. Don't miss the grilled pork chop with 
apple chutney. Lunch and dinner daily. 14636 
N. U.S. 31, Carmel, 846 S96S. R, W$$ 

CLADDAGH IRISH PUB 

Irish pub fare • Bigger than the chain's origi- 
nal location in downtown Indianapolis, the 
northside Claddagh is jam-packed at dinner- 
time, and the bar is hopping on the weekends. 
Children are welcome here, too. Lunch and 
dinner daily. 3835 E. 96th St., 569 3663. 

THE CLASSIC KITCHEN 

French • The cheery ambience pairs nicely 
with the French-inspired menu punctuated 
with international influences (Haitian pump- 
kin soup, crepes, rarebit and the turtle sun- 
dae). Lunch Tues.-5at.: dinner Fri. and Sat. 610 
Hannibal, Noblesville, 773-738$. R, WSS$$ 

COBBLESTONE GRILL 

American innovative • Seafood specials and 
a well-defined wine list highlight this Main 
Street favorite, where locals gather to hear 
live music. In the summer, folks— many with 
their dogs in tow— gather on the patio. Lunch 
^Aon.-Sat.; brunch and lunch Sun.; dinner 
Mon.-Sat. 160 S. Main St., Zionsville, 873- 
4745 R,W$$i 

DEETER'S NASCH&NIP 

European • Though this Is the more casual side 
of the venerable Glass Chimney, Deeter's food 
is just as carefully prepared as its more formal 
sibling's. Don't skip the soup course: It's some 
of the best in town (try the wild mushroom or 
potato leek). Dinner Mon.-Sat 12901 N. Old 
Meridian St., Carmel, 844-8S00. R, W$$$ 



FAMOUS BETTY'S 

Burgers • Betty's has one of the city's best 
burgers, a hand-formed patty served on a 
Thomas' English muffin. You'll also love the 
skillet potatoes and all the celebrity Bettys 
decorating the walls. Lunch Mon.-Sat.; dinner 
daily 8922 E. 96th St., 578 0182. W« 

FRIENDLY TAVERN 

American • Hand-hewn oak beams support 
the front of this bar, in an 1875 former black- 
smith shop and carriage factory. Order the 
half-pound cheeseburger made with fresh- 
ground beef. Lunch and dinner daily. 290 5. 
Main St., Zionsville, 873-5772. W$$ 

THE GLASS CHIMNEY 

Continental • Dieter Puska's perennial stand- 
out covers all the fine-dining bases, from 
classic Continental cuisine to rolling carts 
and a smart wine list. Try the co<?uille St. 
Jacques, steak Diana and Dover sole. Dinner 
Mon.-Sat. 12901 Old Meridian St., Carmel, 
844-0921- R. W$$$$ 

GOODFELLA'S RESTAURANT & BAR 
Italian • This East Coast operation serves up 
creative pizza, standard pasta dishes and, of 
all things, surprisingly terrific Buffalo wings. 
Lunch and dinner daily. 13190 Hazel Dell 
Pkwy., Carmel, 663-0055. R, W$$$ 

ILVILLAGGIO 

Italian • Formerly known as Adam's, this 
Zionsville charmer delights with classic Italian 
favorites. Try the lemon sorbet served in a 
hollowed lemon rind. Dinner Mon.-Sat. 40 S. 
Main St., Zionsville, 733-3600. R, W$$S 
KONA GRILL 

Pacific American • A heated outdoor patio 
and bar and daily drink specials make Kona's a 



fun hangout. Try the sushi— it's the best part 
of the Pacific Rim-inspired menu. Lunch and 
dinner daily. 14395 ^loy Terrace Blvd., Carmel, 
566-1400. R,W$$$ 

THE LEVEE 

American • Serving seafood, steaks and 
pasta, this venue features a cigar-and-martini 
bar as well as live music on weekends. Lunch 
and dinner daily. 20805 Hague Rd., 770-7500. 
R. W$$$ 

LUTZ'S STEAK HOUSE 

Steakhouse • Good steaks, big baked pota- 
toes and live music draws regulars to this 
old-school steakhouse. Lunch and dinner 
Mon.-Sat. 3100 Westfield Rd., 896-5002. R, 
W$$$ 

MANEKI NEKO 

Japanese • Named for the "lucky cat" prosper- 
ity symbol, this eatery draws an eclectic crowd. 
We love the artfully arranged sashimi and the 
bento box. Lunch and dinner daily. 2009-8 E. 
Greyhound Pass, Carmel, 844-0702. R,W$$$ 

MANGIA 

Italian • Bricked archways, a fireplace, warm 
welcomes and hearty Italian fare continue to 
lure us to this Tuscan-style bistro. Lunch and 
dinner Mon.-Fri.; dinner Sat. 11594 Westfield 
Blvd., Carmel, 581-1910. R, W$$$ 

MATTEO'S RISTORANTE ITALIANO 

Italian • Chef Matteo di Rosa cooks up 
superior sauces at this courthouse-square 
restaurant. Don't miss the chicken-and- 
sausage lasagna, the spinach ravioli, and the 
tartufo. Lunch Mon.-Fri.; dinner Mon.-Sat. 40 
N. 9th St., Noblesville, 774-9771. R, W$$$ 
MELLOW MUSHROOM 

Pizza • Unique pies, big bargain salads and a 




A very special "thank you" to all the 
sponsors, restaurants and guests who 
helped to make the 2005 Taste of 
Indianapolis such a success! 



OF INDIANAPOLIS 

Proceeds from the 200') htJianapolis Monthly Tasic of Indianapolis 
benefit Joy's House. I hc mission tor Joy's House is lo provide an 
opportunity' for aging adults, and those living with physical and men- 
tal challenges, to participate in a S(H:ial environment tu improve qu.ili' 
6^ nM C pwummmi^ |>< Afc^ ly ol lite, while aUn otTering temporary reliet Tor their Lare^ivcr(s). 
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Restaurants )- 



good beer list in a kid-friendly hippie-dlpple 
setting. What more do you need? Lunch and 
dinner daily. 2340 E. 776th St., Camel, 846- 
2400. W$$ 

MITCHELL'S FISH MARKET 

Seafood • Pretty, polished Mitchell's serves a 
huge range of fresh fish and seafood in a vari- 
ety of styles. Don't miss the shrimp cocktail 
and the Wild King salmon, Shang-Hai-style. 
Lunch and dinner dally. 14311 Clay Terrace 
Blvd., Ste. 100, Carmel, 848-3474. R, W$$$ 

NOTHING BUT NOODLES 

Pasta • The name says it all, though the chain 
also serves salads and some Atkins-friendly 
variations. And the kids love the big bowls of 
cotton candy for dessert. Lunch and dinner 
daily 362$ E. 96th St., 848-8957- W$$ 

PAMFILIO'S ITALIAN RESTAURANTS 
Italian • In a neighborhood suffering from a 
dearth of restaurants, Pamfilio's— formerly 
Belleria— serves pizza, pasta, sandwiches and 
salads In a bright space. Lunch and dinner daily, 
brunch Sun. 12819 f • New Marltet St. (Village of 
WestClay), Carmel, 844-6558. R, W$$ 

PARADISE BAKERY & CAFE 

American • Sample the heavenly cookies 
while you wait for made-to-order scrambled 
eggs (we like the ham, broccoli and Cheddar) 
or sandwiches such as grilled chicken with 
chipotle mayo. Breakfast, lunch and dinner 
daily. 14550 Cloy Terrace Blvd., 575-8600. W$$ 

PERSIMMONS-THE RESTAURANT AT 

CONNER PRAIRIE 

American • In keeping with the museum's 
focus. Persimmons offers made-from-scratch 
regional fare with European, Native American 
and African-American influences. Lunch 
Tues.-Sun.; dinner Tues.-Sat. 13400 
Allisonville Rd., Fishers, 776-6008. R, W$$$ 

PETERSON'S 

Steakhouse • Past the wine locker etched with 
names of local luminaries, past the granite- 
topped bar, the hostess leads you to a cozy cor- 
ner in the most laid-back of the city's upscale 
steakhouses. Here, waiters refrain from the 
hard sell, and the six-layer German chocolate 



cake will send you into a swoon. Dinner 
Mon.-Sat. 7690 E. 96th St, 598-8863. R, W $$$$ 
RED STAR TAVERN 

American •This polished, flagstone-and- 
wood restaurant in Clay Terrace offers a nice 
range of entrees— mostly steak, fish, pork and 
chicken. The standouts are the grilled chicken 
sandwich and the cornbread-skillet appetizer. 
Lunch and dinner Mon.-Sun., 14299 Clay 
Terrace Blvd., Carmel, 8431200. R, W$$$ 
ROMANO'S MACARONI GRILL 
Italian • Romano's has wide-open dining 
rooms and the chain-restaurant blend of 
crowd-pleasing cuisine, kicky music and 
friendly service. Lunch and dinner daily. 2375 
E. 116th St., Carmel, 582-1637. W$$$ 

RUTH'S CHRIS STEAK HOUSE 

Steakhouse • See Downtown listing. Dinner 
daily. 9445 Threel Rd., 844-1155. R, W$SSS 

SAHM'S RESTAURANTS. BAR 

American 'The all-American food at Sahm's 
includes crispy fried carrot curls, huge pasta 
portions, grilled three-cheese sandwiches and 
great tenderloins. Lunch and dinner daily. 
11590 Allisonville Rd., Fishers, 842-1577. Wf$ 

SHAPIRO'S DELICATESSEN 

Deli and bakery • See Downtown description. 
Breakfast, lunch and dinner daily. 918 S. 
Rangeline Rd., Carmel, 573-3354. W$$ 

SOME GUYS 

Gourmet pizza • See Northeast entry. Dinner 
daily. 126th Street and Gray Road, Carmel, 
706-8888. W$$ 

TED'S MONTANA GRILL 

American • This cowboythemed restaurant 
offers 23 different burgers— beef and bison— 
as well as steaks, pot roast, chicken, meatloaf 
and fish. The skins-on fries are a must-have. 
Lunch and dinner daily. 14490 Clay Terrace 
Blvd., Carmel, 569-8300. W$$t 

YEOLDE LIBRARY 

American Innovative • Set in a former 
Carnegie library, this restaurant is famous for 
its innovative sauces and nightly changing as- 
sortment offish and meat dishes. Lunch and 



dinner Tues.-Fri.; dinner only Sat. and Sun. 40 
E. Main St., Carmel, 573-4444. W$$$$ 
ZORBA'S 

Greek and Middle Eastern • Zorba's is a 
bright, cheerful refuge along Zionsville's brick- 
paved Main Street. Lunch and dinner 
Mon.-Sat. 30 N. Main St, Zionsville, 733-0633. 
R,WS$ 



Southwest 



CARTER'S ICE HOUSE RESTAURANT 
&PUB 

American • The lunchtime and after-work 
hangout for generations of clock-punchers, 
the Ice House serves up juicy breaded tender- 
loins, catfish and shrimp. Lunch and dinner 
daily 2352 S. West St., 788-7075. W$$ 

CHANTECLAIR 

Continental •This restaurant maintains ele- 
gant decor, mannerly service and a menu of 
classically prepared French cuisine. Try the 
Chateaubriand and cherries jubilee. Dinner 
daily. 2501 5. High School Rd. (Airport Holiday 
Inn), 243-1040. R, W$$$S 

JOHN'S FAMOUS STEWS 

American • Don't miss the traditional stews at 
John's, one of the city's oldest restaurants. 
Lunch and dinner Mon.-Sat 1146 Kentucky 
Ave., 636-6212. R (dinner only), W $ 

THE MARKER 

American • Located in the airport Adam's 
Mark Hotel, The Marker serves upscale cui- 
sine and hosts a lively champagne brunch. 
Lunch and dinner daily; Sunday brunch. 2544 
Executive Dr., 381-6146. R, W$i$$ 

Southeast & 
South Suburban 

INCLUDES BEECH GROVE AND GREENWOOD 

THE ACROPOLIS RESTAURANT & 
LOUNGE 

Greek • This small neighborhood hangout 




NEW IN TOWN 



BACK FOR SECONDS 

Eleven years ago, Rick Schultz, owner of local restaurant chain Schultz's, sold 
all four of the eatery's locations— each of which closed shortly thereafter. Now 
Schultz's is back, with Rick at the helm, an updated menu and a new Green- 
wood address. As in the old days, the new restaurant specializes in homey 
American cuisine, with a similar roster of standards— steak, fish, pasta, bur- 
gers, chicken. Nondescript but comfortable, Schultz's promises to be a boon 
for the restaurant-challenged southside: The abundance of roomy booths, the 
quick, friendly service and the well-rounded, well-priced entrees should pull 
in plenty of patrons. The rotisserie chicken is trip-worthy— a juicy, crispy- 
skinned half-chicken served with thick Kansas City-style BBQ sauce and sea- 
soned steak fries, plus the trio of fried biscuits and cinnamony apple butter 
that comes with most entrees. The biscuits, a holdover from the original 
Schultz's, are soft and bready, with an almost doughnut-IIke sweetness. We'd 
say they suffice for dessert— if not for the wonderfully warm and fruity pineap- 
ple pecan cake with melted cream-cheese icing. 50 Airport Pkwy., Green- 
wood, 888-0085 
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serves up authentic, satisfying fare. Lunch and 
dinner daily. 1625 E. Soutiiport lUL, 787-8883. 
R (lunch only), W$$ 

AUGUSTINO'S 

Kalian • A classic Italian gathering spot— you'll 
be greeted like family— hiding behind a strip- 
mall facade. Don't miss the veggie lasagna: 
noodles and veggies In a rich pesto cream 
sauce topped v^lth a thick layer of cheese. 
Umch Tues.-Fri.; dinner Tim.-Sun. 8<aSS. 
Emerson Ave., ^5-1099. R, Wt$ 

THE BAY WINDOW 

American 'This longtime luncheon favorite 
has moved to a new location and expanded Its 
menu to include breakfast. Don't miss the 
cheese soup and the Reuben. Bred^iaStmtd 
lunch Mon.-Sat. 311s Meridian PorlrOe, 
Greenwood 882-1330. W$ 

BOBBY JOFS BEEF ft BREW 

American • Hearty Hoosler classics— plus sig- 
nature paella— In a comfortable setting. Don't 
miss the patio dining In warm months. Lunch 
Mon.-Fri., Dinner daily. 442s Southport 
Crossings Way, «82-2j3j. R, W$$$ 

BONEFISHGMLL 

Seafbod • See Northeast entiy. £Mwwr <IW()t 
loot Af. StattlU. 135, Gn m mood, 884^993. R, 
W$$$ 

CARRABA'S ITALIAN GRILL 

Italian • See North Subuibin entiy ObMMr 

SoHl^fMrt Mh«oo8L 
CHEESIBURGIR IN RUtADISE 

American • Cheeiebuigerin Paradise is a 
loud, Jimmy BuffiMt-^hcfflcd eatery with, as 
expected, great cheeseburgers plus plen^of 
Carlbbean-themed fare, uitch Sat-Sun.; iKti- 
nvibttjf.4S7oSoulhportCmAigtDK,88Sr 
43K.Wt$ 

COLORADO STEAKHOUSE 

American • What's better than cheese bis- 
cuits hot out of the owen? Colorado draws 
families with its gold-rush decor, wedge salads 
and big steals. i.uiKftSdt-Siin,-dliinar<M(^ 
7940 lU. p S., 888-3844. R,Wt$$ 

ELSOLDETALA 

Mexican • See Downtown listing. Lunch and 
drmer dai{^ 2444 £ MtasMvton St, <g5<8^ 
R.WU 

G.T.SOUTH'S RIB HOUSE 

Barbecue • See Northeast listing. Lunch and 
dinner iMQii 4919 S. fimenon Aml, 791-6^ 

W$$ 

LA TRATTORIA 

Italian • While the pizza and ravioli are ser- 
viceable, the filet, with Its outdoor-grilled 
flavor, just might be the best red meat in 
Johnson County. Don't miss the savory 
focaccla. Lunch and dinner Tues.-Sat 201 N. 
Madison Ave., Oreenvmod, 8s9-a487L K $$t 

LONESOME PINE CAFE 

Cafe and dell • This wood-floored charmer is 
a favorite spot for quiet midweek breakfasts. 
Breakfast and lunch Mon.-Fri. 67 N. MaiBson 
Ave., Greenwood, 887-8700. W$ 

LUCKY BEAN BISTRO 

American • A charming 1906 bank building 
on Main Street has become a regular stop for 
Beech Grove residents, whether they're pick- 
ing up a quick coffee and pastry on the way 
to work or lingering over housemade soups, 
salads and sandwiches for lunch. Breal^iut, 
lunch and dinner Mon.-Fri.; breat^astand 
lunch Sat. 700 Main St, Btteh Gnm, 78a- 
0522. W,R$ 



NAPOLI VILLA ITALIAN RESTAURANT 

Italian • The family-run Napoll operation has 
been at it for a generation, sating the Beech 
Grove community with tasty ravioli and 
chicken dishes. Lunch and dinner dally. 758 
Main St, Beech Grove, 78}-4a2. R $f$ 

OAKEN BARREL BREWING COMPANY 
American • Great microbrews made on-site 
(Including the Razz Wheat, brewed with fresh 
raspberries) highlight this sports bar. Don't 
miss the nachos made with waffle fries instead 
of tortilla chips. Lunch and dinner daily, so N. 
Airport Pkwy., Greenvmod, 887-2387. W$$ 

PAULY'S ITALIAN RESTAURANT 
Italian • Family recipes and 20 years of 
restaurant experience come together in a 
lively atmosphere. Dinner dally. 2130 W. 
Southport Rd., 8^-0439. VURm 

PIPERS CAFE AND CATERING 

American • Pipers oHacs homestyle prepara- 
tions of meatloaf, beef brbket, and sa nd- 
wlches crafted with Boar's Head meats and 
housemade bread. Lunch Mon.-Fri. State 
lloadi3SondAMnStnet,Gninmood,888- 

SISTEirSPLAa 

American • Adasslcdiner, Sister'ls serves up 
a great grilled spinach sandiwich. Braalj^h it 
hmch and dinner Mon.-Sat 215 f . TkrroBt 
Aim..^Hi44i-Wt$ 
SMOKEHOUSE CAFE 

Itaaa-sQfte bariwoM • tan with Its new 
name^ the former Smotayjoe^ Is still 
Greenwood^ best spot fbr smoked and grilled 
chlcfcan and ribs, lunch antfiAiMrdbl^ i4S9 
N.SMtltil3S,»44»lo.W$$ 

STONE CREEK DINING Ca 

AmorlcM • Stone Craek serves up a wide se- 
lection of steaks, seafood and patfas. Dont 
miss the excellent field-greens salad with ba- 
con, cranben'les, nMJShrooms, and a rad- 
on lon-and-Uackberry balsamic vinaigrette, 
topped off with pecans and bleu cheese. 
DIn/ter dally, kmch Sun. ynN. State Rd. 1351 
an t m iHiad,B89 u ao.R,Wtt$ 

THAI SPICE 

Thai • BKeHent padd thai, cuny, spring rolls 
and the best tapioca pudding in town keep 
this small Greenwood Thai joint paciced for 
lunch and dinner. lunch amfdbiMr«MI(|( ng) 
2Si6E.CamfyUimRi,m924i-W*$ 

VnOPROVOLONE^ 

Italian • A bdoMd ne^fiborhood eateiy, Vlto^ 
keeps lem coming back with ravtoH, lasmta and 
odief Hafancrowd'plcasei&nfcwirrfBlyftigi 
S.MtritBaHSt,mmi.K, W$$ 

IHEWILLARD 

American • This small-town tavern spedaDzes 
in hearty, simple sandwiches (we like the mar- 
inated ribeye) and pizza. 99 N. JMn, f^xmUin, 

VmLSONVATONi-UNiRS 

American (The neighbor to Oave Wilson's 
comedy dub, Wilson^ Is your basic humUe 
pub serving burgers, fries and that State Air 
fevorite, fried candy bars. Umm Hm.-Sun. 
50 Airport Hmy, Graoiwaorf, 889-5233. Wt$ 

West Suburban 

BONEFISH GRILL 

Seafood • See Northeast entry. Dinner daily. 
S5 S. Raceway Rd., Avon, 273-1820. R, W $$$ 
BOULDER CREEK DINING CO. 

American • A mountain-lounge atmosphere 



Is the backdrop for wood-roasted pizza, steak, 
seafood and salads. Lundi and dinner daily. 
1551 Greet St, Bromtburg, SsMmo. K, Wm 
CHARBONOS 

Itallan-lnfluenoed • Patrons find a 
MedRenanean-courtyard atmosphere and fla- 
vorful entrees at Charbonos. Don't miss the 
l»nana-crepes dessert Lunch and dinner dally. 

ELJARIPEO 

Mexican • The best cheese enchiladas In 
town, plus exceptlonaily quick, friendly ser- 
vice (jinef mean It when they call you amigo) 
and frosly maigarltas make this more than an- 
other Mexican joint twidk and dftmirdM^ 
2ase.»MnSt,l>Mafield,837-o4lLW$$ 
GRAY BROS. CAFETERIA 

Cafeteria • A favorite among road-trippers 
and westsiders, Gray Bros, specializes in 
Hoosier home cooMng. Customers slide trays 
and consider the options: Cherry pie or straw- 
berry? Fried chicken or chicken and 
dumplings? lunch and dinner daily. 555 S. 
Stott Ml<^ Moorasvffilii l^f3MS. M{ I* 

ZYDECO^S 

Southern Louisiana and Cajun • Zydeco's of- 
fers Big Easy fare in a French Quarter setting. 
Diners love the pirogue bread with crawfish 
tails and the barbecue shrimp with fiery tasso. 
Don't miss the banana bread pudding. Lunch 
Wed-Fri.; dinner Tues.-Sat 11 E. Main St., 
AtoOKwMI^ l^439oa R, 

East Suburban 

"mE ARBOR CAFE & TEA ROOM 

Cafe • Don't let the antiques filled rooms and 
dolly-draped furniture fool you: This is hearty 
Hoosler food. Recommended: the thick BLT, 
French onion soup and German specialties. 
Breakfast and lutich Mon.-Sat; dinner 
Thurs.-Sat 7173 W. US. 40, Cumberland, 891- 
ios>.R$$ 
THE BREAD LADIES 

Bakery and cafe • All-natural breads and the 
soups, salads and sandwiches to go with them. 
Breakfast and lunch Tues.-Sat; special dinner 
events. 5 American Legion PI., Greenfield, 

462- 3315, wwvt.thebreadiadiesjCont. W$$ 
CARNEGIE^ 

italfain Innovathw • Descend to the former II- 
brai/s basement and dig into Italian-inspired 
cuisine. Try the roasted-red-bell-pepper soup. 
DinnerTUes.-SatiooW. North St.,CreetifieU, 

463- 84ao.lim 
ELJARIPEO 

Mexican • See West Suburban entry, ^nch 
anddHmmrd^ 10417 Mbsh/n^ton St., 8gl8- 
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INDIANAPOLIS MONTHLY 



webDI RECTORY 

Click on indianapolismonthly.com and find links to these great web sites! 



TRAVEL RESORT SERVICES 



/^TF^ ESCAPE TO OUR ISLAND PARADISE !! 

f^^^lD'^'*' Vacation Rentals — Condos and Homes 

y j'"^^- Bask in Ihs sun on the top-rated wliite sand beaches of the world. 
Our condos and homes give you the space you deserve oflerlng well- 
designed 1. 2 or 3 bedrooms, living rooms, dining room and fully furnlshtd 
kitchens. All at a price you can afford!! Call Toll Free 1-800-237-6586. 
Travel Resort Services, Inc. • 16401 Gulf Blvd. • Redington Beach. Florida 33708 

W V V V . 4. . -lis I i_ . ^. U i ! 1 



SHOPPING 




Exit 76 Antique Mall 



Phone: (812) 526-7676 
Hours: 10 a.m. - 6 p.m. Daily 

Closed Easter, Thanksgiving, and Christmas 
Email: EXIT76@cs.com 



www.exit76antiques.com 



GARDENING 




Shields 
Gardens 

L 1 M I T fi D 



Fine Clivias 

RARE & UNUSUAL PLANTS, BULB Ac SEEDS 

ORDER ONLINE AT 
www.gluel(bgaf(lcos.coin 
Shietdi Gardeiu Ltd. Growen of unuBual plants 
for connoiururi for over 25 yean 



www.shiei 



TRAVEL CLUBS 



J 



Ambassadair 



TRAVEL 



Non-stop and direct flights. Private charters. 
Complete travel packages and all-inclu- 
sivesTour Direaors on site. 10% off ATA 
Indiana flights. 

Join today! For details visit www.ambas- 



sadair.com or 



call 1 -800-29 KLUB. 

www.ambassadair.com 



MDATING SERVICE 1 




m 


DATING 
FOR BUSY 






RESERVATIONS^^L FORTV\'t1 


317'95M111 


1 www.reservationsfortwo.net 





TOURISM 



Plan your Ohio Getaway. 

With so much to see and do, Ohio is a great place 
to get away from it all for a week or a weekend. 
Visit DiscoverOhio.com/indy, and use our Custom 
Itinerary Builder to plan the perfea getaway! 

Or call a halpful travel counselor at 1 -877-999-OHIO. 

www.DiscoverOhio.com/indy 



TOURISM 



loooruL IturvillclaMnlleJoocyviHe. 

Greater 



coMVfiiTioii k viiiToita luRrAu 



Call the Gealer Louisville Conveniion & Vrsitof s Bureau lo ordef a 
FREE vtsrtors gukJe We've got affordable hotel packages arvj 
Louisville offers more than 90 exciting and unique attractions, a 
variety of restaurants, shoppir>g, antiques and that's just the 
beginning Visit wwwgotokxjisvillecofn of call tdl-free, 1 -888- 
LOUISVILLE ( 1 -888-S68-4784} for more information or to book a 
hotel room/getaway package. 



www.gotoiouisville.com 



VISION CORRECTION 



Abrams" 

~ *aaa«iA*ia 



The region's premier medical fedllty for the detection, 
diagnosis and treatment of diseases of the eye Physicians 
and surgeons with years of experience in helping people with 
AII^CIATII cataracts, glaucoma, macular degerwration ar>d other eye 
pfoblems. Leaders in Laser Vision Correction for the treatment of Nearsightedrwss. Farsightedness 
and Astigmatism, And home to one of the area's best collections of contaas. designer frames and 
lenses at affordable p*ices, For people of all ages, we truly are the best in sight. 

www.abramseyecare.com 



CALL NOW FOR QUESTIONS ON HOW TO ADVERTISE YOUR WEB SITE HERE! 

317-684-8327 
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marketplace 

for advertisement information call (317) 684-8327 



antiques 



north 

ARCHITECTURAL ANTtQUES...Huge selection lighting, 
mantels, hardware, unique antiques Monday-Saturday 10am- 
5pm. (31 7) 873-2727, 800-916-6777. Colonial Antiques, 5000 W 
96th St., Indianapolis, 46268 

VI WALKER SILVER_.-5imply the very best, -Carefully cho- 
sen silver, jewelry and antiques for your Home and Friends 
Monday-Friday llam-6p.m-; Saturday 10am.-5p.m or By 
Appointment, www.viwalkersilvercom. 5209 N College in The 
Shops at 52nd SCollege 31 7-283-3753 



bloomington 

BLOOMINGTON ANTIQUE MALL...This spacious 
emporium, a circa 1895 restored warehouse, showcases 120 
booths of antiques and collectibles of fine quality. Open daily 
3 1 1 Wfest 7th Street. Bloomington, IN. 81 2-332-2290. 



lafayette 



ANTIQUE FURNrrURE.«lhe Green Door on Mam St. locat- 
ed in historic downtown Lafayette Ever changing collection of 
antique furniture & unique finds. Open Monday-Friday lOa.m - 
6p,m, Saturday 10a. m -5pm, 765-742-3484 wwwgreen- 
doorgiftsandantiques com 



InstaStage is a unique interior design 
service that will assist you in quickly 
"staging" your home for sale. 



staging a property is artfully placing existing 
furnishings and accessories to appeal to a 
diverse range of individuals and families. 
Through artistic, logical arrangements, we can 
maximize the potential resale value and 
Increase resale potential. 
Our goal IS to achieve the perfect placement 
of existing furniture and accessories to 
improve the overall appeal for resale purposes. 
InstaStage produces a whole new look in a 
single day of focused effort. 

telephone 317.847.6778 
www.transitionsinc.us 



OUR SERVICES INCLUDE: 



Curb Appeal Assessment 
and Recommendations 

Identifying and solving 
"problem areas" of your home 

Highlighting the best 
features of your home 

Enhancing and streamlining 
interior appeal 

T R A \ S I I' I O N S 

rearrangement by design 




Mastercraft Shutters 



-Lifetime Warranty — 



Mastercraft has been building custom interior shutters 
for over 50 years. They are designed for quality living. 

Plantations, traditional, vinyl are available. 
We feature all Hunter Douglas custom products. 

We have been in the industry for 32 years, 
helping Indiana residents beautify their homes. 

Free in home consultation and installations. 




HunterDou glas 

window fashions 



(317) 841-1322 



ANGIE'S UST 

SUI^R SEirvKI AWARD' 
InrttoMpotl* 



zlonsville 

BROWN'S ANTIQUES«.Ceniral Indiana's oldest antique 
shop Three buildings nestled in an english garden setting. 
Featuring quality antiques, gifts and home accessories. 315 
l^orth Fifth St., Zlonsville. Mon.-Sat, 1 0a.m -5p.m, Sun 1 2-4pm 
(31 7) 873-2284. 1 -888-557-0655, www.B(ownson5th.com. 



children's apparel 



RABBTT HOLLOW—specializes in dress wear for boys arid 
girls, sizes preemie and newtiorn to size 1 6. Featuring fine, clas- 
sically-styled children's apparel at reasonable prices for all spe- 
cial occasions-'take-me-homes,' christenings. First 
Communions, flower girls and hng bearers, church functions 
and holidays. Conveniently located in Plainfield, IN, 1 08 E. Main 
51317-838-8529. 



cleaning services 



IT'S CLEAN, BY GEORGEI„.Quality home cleaning for the 
quality conscious home owners." Quality by the job. not by the 
houri'Free in-home consultation and estimate. George Moore, 
owner. Call 3 17- 786- 1648 or cell 317-501-6524 



consignment/resale 



Changes 

CotisinniHi iit Boiiliquc 

43 W, Main Streci. Downtown Camel 
Better label/designer ladies ta^hions ar CjREAT prices... 
It's worth the trip!! .Accepting consignments daily. 
Call for appointment or drop olT. 

317-815-1322 



counseling services 



JOAN SCHNEIDER, MS, LCSW„.Specializing in grief & 

loss, addictions, depression, anxiety & Post-Traumatic Stress. • 
One of indpis' Top Ranked Therapists ■ Indpis Monthly 3/2003. 
317-259-5703, 



fine art 



STUTZ ARTISTS ASSOCIATION 



FIRST FRIDAY 



OPEN ARTISTS STUDIOS 



Free monthly visitation to 
over 20 artists studios. 
Enjoy one-on-one time with 
each artist while they work 
and see/purchase their 
latest creations. Open to all. 
Free tour at 10:30 am. 



Information Call: 317-590-8316 



Historic, Stutz Business Center 
located at 10th and Capitol 
downtown Indianapolis 
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Colleen Lauter 

FINE ART 

studio 3 17-590-83 16 
website ColleenLauter.com 
email CMLauter@aol.eom 

The Stul2 Business Center 
212 W. 10th St. 



GREAT PRESENT 



Let me draw your home, your friends 
home, your grandmother's home. 



Ink Drawing SI 25 for 10x12. 

(317) 298-9893 



home services 

FINE PAINTINC.Faux Finishes. Wood Finishings by 
Michael Bennett, 1993 winnei of the Washington Building 
Congress Star Award for Visual Excellence, Quality with 20yrs. 
experience (317)831-0195, 

HOME BASICS...Window coverings are our specialty. 
Hunter Douglas: Silhouette, Duette, Woods, Horizontals, 
Verticals - pleated Over 1 3 years of experience. FREE INSTAL- 
LATI0NM3 17) 865-3760 

ZIONSVILLE LIGHTING CENTER...Great selection of 
new replacement lamp shades! Lamp repair, restoration, cus- 
tom-made lamps. New & antique lamps.David Brown & John 
Spurgeon, proprietors 85 E.Cedar Street, Zionsville, (31 7)733- 
0233. Mon.-Sat; 10-5. 



MOLD TESTING 



, We are specialists 

in mold and indoor 
5v^ air quality issues. 
23 years experience. 
Certified. 



www.lndoorAirSlte.com 317-598-0148 




AWESOME LAKEFRONT FABULOUS CARME 
AT "EAGLE CREEK" "WOODED SPLEN 



Fabul 
Main B 

"Gated Community" w/Beautiful 
Hills -I- Woods! Premium Quality 

1.5 Story in Absolute Perfect 
Condition! -h "2 Story ATRIUM"! 

JUST LISTED! — $799,900 



w1 



iL^^^H->nt'iiirr-iliir-iii'.^«M«i"il>il;. 



"Original Owner" Premium Quality 
Throughout ! 2 Fireplaces -i- 
Finished Bsmt -t- Sunroom + 
Fabulous Landscaping! 
Over 5,500 SO FT — $559,00 



CRAIG SHARPE 
575-0606 
506-2357 



Realty Group I 



TO PLACE YOUR AD IN THE MARKETPLACE 

CALL PAT WELLS 
(317) 684-8327 



Picture Yourself in this Home 



Jean 



direct 317-558-6 
cell 317-626-4735 



Realty Group I 




ate gated estate on Eagle Creek. 
Home has been restored by talented designer Nancy 
Davis in keeping with the tradition of European ele- 
gance. Den offers picturesque water view. Original 
marble and slate floors blend with new cabinets, 
appliances, sisal type carpet. Grounds have been 
cleared of brush to open up view of the reservoir. Not 
another property like it in Indianapolis. $900,000. 
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organization 



QailMc^Dawdl 

Realtor / Relocation Specialij 
(317) 507-3555 
Sold@gailmcdowell.com 

eentwt^21 Sheet2 



QaWi Mcme <4 the Month! 



Rare find in Bolander Woods, • 

one of Indy's best kept 
secrets! This custom Estridge 
hiome sits on 2 private acres, 
with a 20 minute drive to • '^ 
downtown. 10-15 minutes \ 
to Castleton and Keystone, 1 
and easy access to the 

Geist Reservoir. " 



7623 Willam Penn 
MLS #2431944 



gcLVy HOMES 

^ ' .com ^ 



Julie Getty 


31 7.558.7770 


JULIE@CETTYHOMES.COM 












■ 




■ TiS 






Gorgeous 3+ Acresi 




Better Than New! 


Money Cfeek Estate?' 


Populdr Worth Kes&ler M^nor) 



14050 Platte Or 

S349,9O0 



1 1 592 Harvest Moon Dr 8730 Lafayette Rd 261 4 E. 75th St 

5459,900 5499,000 5162,000 



2L 



Realty Group I 



For more information and great listings, please visit www.gettyhomes.com 



TO PLACE YOUR AD IN THE MARKETPLACE 

CALL PAT WELLS 
(317) 684-8327 



PROFESSIONAL ORGANIZING 

•kitchens 'baths "closets 
•office •files •fibtaiy 

Gina Nardi 

Nardi/4rt,lic 

317-290-0760 

NardiArt@aol.com 
http://nardiait.home.comcast.net " 
Member Nalional Association of Professional Organiien 




personals 




IIVOY'S #1 TALKLIIVF 



1-317 976 2000. 

Oulvidci!|7iC'dll l-'«IIMil.rr\LK W/min 

Ladies Call FREE! 6.17 MEET 
: CHack on ne Honesi Websne *ingits.ca« 

\ ('alt lihl^ . Ii>4k-.i V'Kc rcT%i*uitml I ivc Vnulrur : * in.r, tiM, c\f\~n 

' I«, T»il' I ..ittn(; .j(rr.»i.*'R.*l Uv^tiv-ufci-t jll l.l,.cw..' Vtfi. 1%.^ ru>i 

ccnii pet rmmiir fi» N K<ur ti<«cmu»l tnoant nw^\Mfm( and antimrial I IVi-. tmc «a 

(t«ri*ifh vl. u> rtfc pru.Ki ■»( inr <«ni fnwrv 

CrUit Card Bniliig Call 1 SO»CITY ilTW 14 Howr^ * o.t 



mmMl INCOUNURS 1 -31 r-976-7588 75t p/m 
MEN CALL 1-800-81 1 -PINK 99 ( p/m 
UV[l-<m l 1-317-976-4000 $1.95 p/m 
brfei FoA mi lo M„ H,l,o^^«k 1-31 7-635-TALK 



specialty services 




Danlta 



Deb 317.989.9353 

Da^jn Oniup Can 



travel 

Indiana 



WHITE OAKS CABINS AT PATOKA LAKE._New 2 BR Log 

Cabins w/fireplace, some w/ Jacuzzis Beautifully furnished 
5erene. secluded, picturesque. Wild life and wild flowers 
abound! 81 2-338-31 20 www.patokalakccom 

LAKE WAWASEE-JrKliana's favorite vacation destination for 
decades.This three bedroom, lakefront home has central air. pri- 
vate pier No July openings 574-457-2225 

ARBOR HILL INN...1910 Greek Revival Mansion. 4 luxurious 
suites with FP, whirlpool BA, 3 quest rooms Private Baths, A/C, 
Business services. Enjoy LaPorte's Lakes, Golf, Specialty and 
Antique shopping. Nearby Lake Michigan, Light-house Place 
Premium Outlet Mall, Blue Chip Casino, and Notre Dame 
Packages available. 2 hours from Indy. www.drtxjrhillinn.com, 
263 W. Johnson Rd, LaPorte, IN 46350 21 9-362-9200 
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PLACES 
TO STAY 

Indiana 



6545 Briarwood Place 
in Tlic Enclave 



Bright & dieen' witli a w'ealth of winckws to wTxxfcd 
outdoor viws • lWstor\'entn' • Double-sided staircase • 
Veiled great room • Office plas sunn)om/den on the main 

floor • Chef s kitchen with stainless appliances • 
4 bedrooms • 3^5 baths • Master suite with vaulted ceiling, 
plant ledge, walk-in closet, and garden bath • Basement • 
Maintenance free Trex" deck 

T Offered al $429,900 
1 




F.C.Hicker Company, Inc. 



livsl Mary Jane. 
She KtKMi'S ZuuLviilc 
IJke Her O1111 Btickytml. 

Mary Jane 
O'Brien 

REUIOR'/Brokcr 

299-1189 
www.MaryJaneOBrien.com 




REALTY AUCTION ONE 

Specializing in Real Estate Auctions 

• Tropliy •Invo.stment 
• Commercial •Land 

• Kstate.s •Bank Ownt-d 

• Foreclosures •Probate V^/ 



Realty Gruiip I 



\\v cn-fip Willi m11 Brokei's 

558-7836 

1-800-289-8494 



Pam Roessner-Smith 
Realtor / Auctioneer AU08700094 

\v\v\v.R(^iilt\ Auct ionOiu'.net 




cabins/cottages 



GATUNBURG - SMOKIES—romantic. luxurious, log cabins, 
w/fireplaces, double Jacuzzis, hot tubs, canopied beds and 
complete kitchens located on streams, waterfall or mountain 
view settings. (800) 776-t597.www.fontainecabins.com 

PATOKA LAKE_2 BR Log cabins with linens, fully equipped 
kitchens, AC/heat color TV, spa, grehunting/fishing. 25 min. from 
Ski Paoli Peaks. Make holiday plans. www.PLVLogCabins.com, 
888-324-5350. 

LAKE TIPPECANOE...Patona Bay Resort. Clean, modern 
housekeeping cottages. Lakefront RV Park. Call or write for free 
map & list. EMS T33 LN, Leesburg, IN 46538, 219-453-3671 . 

LAKE TIPPECANOE_indiana's deepest natural all sports 
lake perfect for boating, fishing, sailing and swimming. 



Beautifully renovated lakefront cottage sleeps nine with two 
full baths, hardwood floors, stainless steel appliances, private 
pier, cable TV, and walk-out sandy beach. 574-271-0242. 

florida and south Carolina 
vacation rentals/condos 

ANNE MARIA ISLAND„North of Longboat Key, 2 BD/2 
Bath 2nd floor condo with gulf view, Pool, tennis. In season 
S3,300/month. (3 1 7) 377- 1 61 0 or (3 1 7) 733-0401 . 

HILTON HEAD—Beautiful sunsets, walk to beach, bike paths, 
tennis, in Palmetto Dunes. 4 BR, 3 BA home, private pool, over- 
looks lagoon, golf course, bird sanctuary. Weekly or monthly 
31 7-877-8102 for info and website. 

HBJON HEAD ISLAND SC-Home and Villa sales infaCall Mack 
Sims,The Island Pro @ CoWwdl Banket. 1 -e00-t47-1 599 exl 31 8 




Leavenworth Inn 
& Overlook Restaurant 

Beautiful 14. room country inn overlooking the Ohio 
River. Cozy suites, wolking ond biking paths, tennis 
court, exercise room, library and more. Includes deli- 
cious country breokfast at Overlook Restourant. 

930 W SR-62, Leavenworth, IN 
1-888-739-2120 • www.leavenwor1hinn.com 




The Inn at Joseph Decuis 
& Joseph Decuis Restaurant 

Savor the cuisine and wine at the restauront 
ranked the "best in the state" and then retire to 
its charming B&B just up the street. Perfect for 
romantic get-aways & corporate retreots. 

191 N. Main St., Roanoke, IN 46783 

260-672-1715 • www.josephdeculs.com 



LAKE WAWASEE 

*Lovely lake homes, new condos 
& lots for sale $99,900-51 M-h ^ 
*Lakefront homes for rent for entir^f 
season! Try it you'll like it! 

CHALET REALTY, 1-866-457-4478 



HILTON HEAD RENTALS & GOLF...1-7 BR premier vaca 
tion properties throughout Hilton Head Island. Outstanding 
Golf Packages, Free Vacation Guide. 1 -800-445-8664. 
www.hiltonheadvacationcom 

Hilton Head Island SC.One bedroom oceanfront condo. Great 
for couples and small families. Close to golf tennis, and shop- 
ping, S575/week. 31 7-297-2727. 

DESTIN & FT. WALTON BEACH, SCENIC 30-A FLORI- 

DA...Leaving our properties is difficult. Finding one is easy 
Beach Homes, Cottages & Condos Virtual tours & on-line reser- 
vations: www-SouthernResorts.com or call 800-737-2322. 

ESCAPE TO PARADISE...Sanibel Island, Florida. 
Completely remodeled 2BR, 2 BA condo on the beach. For an 
electronic brochure email me at kmccardwell@inslghtbb.com 
or call 317-402-1453. 
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Deborah Paul ) 

rOKITINMFn FBflM Ptr.F ?<lft 

i behavior than to lack of trust: How can I re- 
ally be sure the money is in my account un- 
i less I put it there myself? The irony is, as I 
I physically deposit each paycheck, I request 
in return cash that spends about as well as 
Monopoly money. It's a vicious cycle. 
The same week that the Saks lady com- 
I plicated my candy purchase, I visited one 
j of those physician's offices that require 
I registration. When finally seated at the cu- 
i bicle, I answered the questions, provided 
i my insurance card and signed the neces- 
sary forms. But when it came time for the 
j co-pay in advance, I realized I'd left my 
i checkbook at home. Inside my wallet, I 
i quickly located two $20 bills, which I 
i handed over to satisfy the $30 charge, 
j This set the clerk on a crazed scavenger 
i hunt, begging to know if her fellow em- 
1 ployees had— or even knew where to 
I find— change. I'd upset the system yet 
I again with my old-fashioned ways. 
I My father, who lived a sprightly life 
i until the age of 94, adored cash. He kept 
I his wallet thick with it, and even well into 
! middle age, my siblings and I were the 
i lucky recipients. At every visit, he'd peel 
i off a few $20s, fold them carefully in half 
1 and then half again, and surreptitiously 
I stuff them into our clasped fists. It was 
i his sneaky way of overprotecting us, and 
; genetic predisposition has caused me to 
i treat my own kids the same way. Their 
response is not the smacking kiss I 
i planted on his cheek, however. Instead, 
j they either wave me off or stare at the 

• cash as if it were a wad of earthworms. 
Better I should pay off their credit-card 

i bills, I suppose, or present plastic gift 
cards for plasma TVs. 

Dad would dole out cash at the gas 
station with the same exuberance. He'd 
: command the attendant to put in "five 
regular," which alluded to both the bud- 
; geted amount and the kind of fuel re- 
quired. From that simple transaction, he 
knew how much money was left and ex- 
actly how far he could go. Even now, a 
half-century later, the notion makes 
sense. When we approach financial ruin, 
I what's the first thing experts advise? Cut 
j up our credit cards and spend only what 
l we have. Some principles defy the pas- 

• sage of time. 

Even if dollar bills are nothing more 



than wrinkled germy things that nobody 
wants anymore, my sister and I worship 
them as did our father. Not long ago we 
purchased matching wallets, which we 
carried like giggling schoolgirls to the 
store parking lot. Seated in the car, we 
carefully filed our money in descending 
order of denomination. Twenties stood 
proudly in the back, leading logically to 
$10s, $5s and Sis. 

Yet as much as I like the look, smell 
and feel of cold, hard cash, I find myself 
circulating it less and less. Thankfully, cab 
drivers still require it, as do drive-thru- 
window attendants, doormen and baggage- 
handlers. After I give such people their 
due, whaf s left in my wallet makes me feel 
secure, just like the dime my mother al- 
ways made me carry in my pocket in case 
I needed to call home. If I'm ever stuck in 
an airport overnight or left on a lonely 
country road after dark, I'll be the one 
with provisions from the vending machine 
and a safe ride back. 

I embrace the leftover values of my 
generation and don't mind the nickname 
of "Johnny Cash" my children have be- 
stowed. Granted, I've never used an ATM, 
can't delete the saved messages from my 
cordless phone and just last week had to 
eject all the CDs from my car's in-dash 
player in order to insert the one I had just 
bought. The stack of bills in my wallet 
ages me as surely as a plastic rain bonnet, 
but what I can see feels more real than 
what I can't. 

After my father's death, my sister and 
I carved up his mattress with a kitchen 
knife, frightened that he might actually 
have stashed cash away. He hadn't, of 
course; the delight he found in dollars did 
not make him crazy. He had grown up 
poor in a household of seven children and 
a mother with only one burner on her 
stove. Anything he earned, he kept or tan- 
gibly shared with those he loved. He 
never owed a penny or bought anything 
he couldn't afford. My life has been eas- 
ier, but genetics are a funny thing. If I 
carry my purse over one arm close to my 
hip like my mother carried hers, it's be- 
cause there's something in there worth 
holding onto. • 



E-mail: deborah@emmis.com 




Body TreatmtiiS 



Manicurei "^^ZZ 
P rdicum ■-— 
~ Hair DesignJZH 

•f' Coflogen 
ZLaser Hair Remoual 



r Geist Ckossine Z 




(317) 595 0404 



Gift Certificates 

AvA I L A B LE . 
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Johnny Cash 

In this era of credit cards and online banking, j 
it's not easy being green. \ 

A box of imported chocolates seemed like an appropriate gift for Shahla, the seamstress who 
designed and sewed my custom swimsuit just in time for a spring-break cruise. For years 
I've sat poolside in modest shorts and T-shirts, but that would have been an unseemly getup 
aboard the Seven Seas Navigator. So after an unsatisfying swimsuit shopping spree, I com- 
plained to Shahla, who whipped up a perfect black two-piece with a mesh sarong. 

Happy to please, she offered the creation ft"ee of charge, hence the trip to Saks to pick up 
the gold-wrapped truffles. I selected the box with the least-crumpled bow and hurried to 
the nearby service counter, where I handed the clerk the chocolates and a $20 bill. She 
stared at the bill blankly for a moment and then asked wouldn't I rather put the purchase 
on my Saks charge, which seemed hardly worth the effort. What resulted was a lengthy de- 
mographic interrogation, the responses entered painstakingly into her computer. "I just 
want to buy this $15 box of candy," I insisted, pointing at the $20 bill on the counter. "All I 
need is change." 

It was then that I realized my kids are right: No one uses— or even wants— cash anymore. 
Stand behind someone handing over a credit card for an 89-cent loaf of bread at the super- 
market, and you'll see what I mean. Currency is as obsolete as camera film, and my predilec- 
tion for cash places me soundly amidst the ranks of old people who can't work their DVRs or 
still wear pantyhose with skirts. I'm a slave to my wallet, however, and the thinner it gets, 
the less I am likely to spend. Make no mistake— I amass plenty of credit-card charges, which 
I dutifully pay at month's end with a handwritten check. Again, the simple act of subtrac- 
tion involved in keeping my checkbook register up to date provides a clear indication of my 
economic status. These days, most people pay their bills electronically, however that works. 
Where do the charges come from, and where does the money go? 

In our publishing company of 378 employees, only 24— including me— still request 
paper paychecks. This is due less to anachronistic ( continued on page 295 ) 

The stack of bills in my wallet ages me 

as surely as a plastic rain bonnet, 
but what 1 can see feels 

more real than what I can't. 




S MONTHLY 



IlLUSTRATION BY ROBERT NEUBECKER 
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A FFORD ABLE 
AVAILABLE 



Modena 5-Pc. Dining Room $849 
Pricing reflects all discounts. 




Castleton (Across from Kittle's) 317.579,0290 • Lafayette Square Mall 317.295.8014 • Southport C ommons (In The Target Center) 317.787.7464 



